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CHICAGO  DAILY  NEWS 

John  S.  Knight.  Editor  and  Publisher 


Another  symbol  of  newspapering  excellence  took 
its  place  in  the  Daily  News  trophy  room  this 
month. 

The  Inland  Daily  Press  Association,  under  the 
sponsorship  of  the  Northwestern  University  chap¬ 
ter  of  Sigma  Delta  Chi,  named  the  Daily  News 
winner  of  its  brand-new  plaque  for  the  best  typog¬ 
raphy  by  any  of  its  metropolitan  members  in  1952. 
The  News  retired  the  old  one  last  year  after  three 
successive  wins  in  1949,  1950  and  1951. 

Long  acclaimed  for  its  high  reportorial  standards, 
the  Daily  News  is  proud  of  its  consistent  record 
for  outstanding  typographical  presentation  .  .  . 
proud  to  be  hailed  the  best  looking  big  city  news¬ 
paper  in  this  distinguished  association. 


is  more  than  a  county . . . 

...  of  bricks,  steel,  trees,  and  gardens. 

Above  all,  Westchester  is  composed  of  people. 

They  make  the  difference.  I[|ll 

They  give  this  county  the  special  atmosphere  no  other  place  on  earth  can  duplicate  .  .  .  the 
aura,  the  sensation  of  HOME. 

They  provide  Westchester  with  the  individual  personality  and  behavior  that  is  EXCLUSIVELY 
its  own. 

Theirs  is  the  vitality  that  breathes  the  spirit  of  life  into  this  otherwise  inanimate  and  inar¬ 
ticulate  giant. 

Through  them  the  county  expresses  itself  .  .  .  roars  with  the  din  of  cars  and  industry,  or 
whispers  with  the  sound  of  myriad  footsteps,  or  calls  through  the  cheerful  greetings  of  friends 
shopping  in  its  stores.  But  most  of  all  the  county  speaks  .  .  .  telling  its  joyful  news  of  births, 
engagements, and  marriages,or  its  sad  news  of  deaths.  It  tells,  too,  of  its  business,  industrial,  and 
civic  views;  of  plans  for  community,  social, and  club  affairs;  of  news  about  schools  and  churches; 
of  police  and  political  matters;  of  fashion  and  sport  events. 

The  county  is  alive  with  action  and  it  speaks  through  its  own  unique  vocal  organ  .  .  .  the 
Westchester  Group  Newspapers. 

This  is  the  articulation  of  the  county  .  .  .the  authority  639,500*  people  speak  through,  listen 
to,  and  rely  upon. 

The  Westchester  Group  Newspapers 

REPRESE^TED  yATIOSALLY  BY  KELLY^SMITH  CO. 


'Copyright  1952.  Sales  Manageirmit  Survey  of  Buying 
Power;  further  reproduction  not  licensed. 


ly  Fairchild  Aerial  Surveys,  Inc. 


Sunpaper  correspondents  at  key 
news  spots  throughout  the  world ! 


When  President  Eisenhower  announced  the  with¬ 
drawal  of  the  Seventh  Fleet  from  the  Formosa 
Strait,  Patrick  Skene  Catling,  a  Sun  correspondent, 
was  in  the  front  lines  in  Korea.  He  took  off  im¬ 
mediately  for  Formosa.  His  next  dispatch,  filed 
enroute,  was  from  the  Portuguese  Colony  of 
Macao  on  the  gunboat  battle  in  the  South  China 
Sea.  In  addition  to  writing  about  Nationalist  forces 
on  Formosa  and  UN  action  in  Korea,  Mr.  Catling 
wilf  report  on  developments  in  Japan. 


The  Real 
Function  of 
Newspapers  . . . 


A  boy  of  19  sentenced  to  die  for  a  murder  he 
didn't  commit— rescuers  neck  deep  in  British  floods 
to  save  lives— John  Foster  Dulles's  impressions  of 
the  results  of  his  European  mission.  These  were 
diverse  highlights  of  one  week's  dispatches  from 
Russell  Baker,  new  chief  of  The  Sun's  London 
Bureau,  now  in  its  twenty-ninth  year. 


It  is  the  feeling  of  The  Baltimore 
Sunpapers  that  the  function  of 
a  newspaper  goes  beyond  the  mere 
recording  of  the  news  of  the  moment. 
Readers  have  a  right  to  know  not 
only  the  news  but  what  the  news 
means.  In  pursuit  of  that  idea  The 
Sunpapers  have  developed  a  special 
staff  of  distinguished  correspondents 
whose  duties  are  not  merely  to 
report  the  news  accurately  and 
objectively  but  to  tell  what  the  news 
means — and  to  tell  it  in  terms  of 
fact,  not  of  opinion.  Since  1925, 

The  Sunpapers  and  their  men  have 
received  nine  Pulitzer  prizes. 

Other  awards,  both  local  and  national, 
are  in  the  record. 


When  Egypt  and  Britain  signed  their  important 
Sudan  agreement,  William  Manchester,  a  Sun 
correspondent,  was  in  Cairo  to  report  it  and  the 
developments  leading  up  to  the  pact.  Mr.  Man¬ 
chester,  who  has  been  assigned  to  cover  the 
political  and  economic  problems  in  India  and 
Southeast  Asia,  is  reporting  on  conditions  in  Egypt, 
Turkey  and  Israel  on  his  way  to  the  Far  East. 


Dudley  P.  Digges,  who  had  a  behind-the- 
scenes  role  in  World  War  II  and  its  after- 
math  in  Europe,  is  back  on  the  continent 
as  a  Sun  correspondent  to  report  on 
conditions  there  and  the  development  of 
NATO  and  the  European  Community. 
Before  joining  the  Sunpapers  staff  he 
was  an  assistant  U.  S.  secretary  in  the 
Allied  Control  Council  in  Berlin.  During 
the  war  he  was  commanding  officer  of 
the  Third  Army's  document  center.  His 
new  assignment  also  will  take  him  to 
North  Africa. 


The  Sunpapers 

OF  BALTIMORE 


MORNING  -  EVENING  -  SUNDAY 

Combined  Daily  Circulation.  .374,717 
Sunday  Circulation . 307,172 


Haiioaal  Bepresenlalives:  Cresmer  li  Waaiward,  lac..  New  Tark.  San  Fraacisca  &  Las  Aapelcs;  Scalara.  Meeker  li  Scall,  Ckicafa  li  Dcirail 
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New  York  City’s 
leading  supermarkets 
did  more  business 


in  1952: 


/w  New  York  City  “at 
the  local  level”  means 
the  “BIG  3”  home-deliv¬ 
ered  newspapers.  It’s 
here  supermarkets  place 
their  own  advertising  I 


New  York  City  Retail  Grocery  Linage 
Daily  and  Sunday — 12  months  1952 


LONG  ISLAND  PRESS  . 1,254,975 

LONG  ISLAND  STAR-JOURNAL  1,024,045 
STATEN  ISLAND  ADVANCE  920,458 
Journal  American  841,401 

Brooklyn  Eagle  542,256 

World-Telegram  &  Sun  458,084 

News  451,412 

Post  366,729 

Mirror  152,276 

New  York  Times  120,677 

Herald  Tribune  117,004 


Note  to  food  advertisers:  Food  markets  depend 
on  next-day  results.  We  have  led  the  field  for 
twelve  straight  years. 


LONG  ISLAND  PRESS 

Covering  the  southern  half  of  Queens 

LONG  ISLAND  STAR-JOURNAL 

Covering  the  northern  half  of  Queens 

STATEN  ISLAND  ADVANCE 

Covering  all  of  Richmond 


lAJliat  Our  headers  .Sc 


Broun  Award  Assist 

To  THE  Editor:  Thank  you 
ever  so  much  for  the  assist  on  the 
Broun  award  promotion.  I  don’t 
suppose  there  is  any  way  of  telling 
how  much  Editor  &  Publisher 
had  to  do  with  it,  but  at  last  count 
we  had  57  entries,  ten  more  than 
last  year.  Where  they  all  came 
from  so  suddenly  I’ll  never  know. 

Ellis  T.  Baker 
Director  of  Research 
and  Information 
American  Newspaper  Guild, 

New  York,  N.  Y. 

The  Dissenter  Problem 

To  the  Editor:  In  “Shop  Talk 
a*  Thirty,”  Jan.  17,  concerning 
protection  of  dissenters  by  news¬ 
papers,  you  say  that  “We  confess 
no  ready  solution,  no  panacea,  for 
this  problem.  Perhaps,  in  this 
time  of  catchwords  and  name¬ 
calling,  it  might  be  wise  to  offer 
anonymous  protection  to  the  hon¬ 
est  dissenters.” 

But  even  more  important  and 
significant,  in  my  opinion,  were 
your  words  of  wisdom:  “A  body 
of  dissent  is  important  to  the 
smooth  working  of  a  democracy. 
Are  we  going  to  foster  a  system 
under  which  dissenters  are  afraid 
to  open  their  mouths  or  take  pen 
in  hand?”  These  words  were  ad¬ 
dressed  to  “newspaper  editors.” 

I  too  am  concerned  about  the 
general  “quieting  of  opinion”  in 
this  country,  because  as  a  journal¬ 
ist  and  former  newspaperman  I 
see  this  fact  as  a  direct  threat  to 
freedom  of  press  in  this  country. 
For  if  a  person  is  afraid  to  talk 
for  publication,  the  newspapers 
can’t  get  all  the  facts  to  which  the 
public  is  entitled.  The  press  then, 
in  effect,  is  not  “free,”  because  it 
is  not  free  to  print  all  facts  and 
opinions  bearing  on  a  subject. 

My  views  in  detail  on  this  sub¬ 
ject  are  contained  in  a  recent 
article  in  Journalism  Quarterly. 
The  article  gives  some  concrete 
suggestions  towara  a  solution  to 
the  problem  of  offering  “protec¬ 
tion  to  the  honest  dissenters.” 
You  will  note  I  purposely  omit¬ 
ted  your  word  “anonymous,”  be¬ 
cause  1  think  a  person  should — 
as  you  said — sign  his  name  to 
his  views  and  not  be  afraid  to 
express  them  publicly  for  all  to 
read  or  hear.  Probably  the  rea¬ 
son  the  anonymous  letter-writer 
didn’t  sign  his  name  was  that  he 
was  afraid.  And  I  think  newspa¬ 
pers  are  helping,  unconsciously  of 
course,  foster  this  fear. 

In  my  opinion,  I  think  you  are 
doing  a  great  service  to  the  na¬ 
tion’s  editors  and  publishers  in 
pointing  up  this  problem  to  them. 


I  only  wish  that  they  would  do 
something  about  it.  Perhaps  they; 
would  if  they  only  realized  what 
was  happening  to  free  expression 
in  this  country,  which  is  the  cor¬ 
nerstone  of  all  our  American  lib¬ 
erties,  including  the  one  I  prize 
the  most:  Freedom  of  the  press. 

Dozier  C.  Cade 
Medill  School  of  Journalism, 
Evanston,  Ill. 


Amrine's  Tale  Disputed 

To  THE  Editor:  In  the  Feb.  7, 
issue  of  Editor  &  Publisher  there 
appeared  an  article  by  Michael 
Amrine,  who  recounted  a  story  of 
a  “Fifteen-Day  Runaround  for 
Atom  Sub  Story.” 

As  one  of  the  persons  involved 
in  this  needlessly  drawn  out  affair, 

I  deny  categorically  that  the  Navy 
or  the  Department  of  Defense  gave 
Mr.  Amrine  a  “runaround.”  In 
fact,  the  feeling  here  is  that  quite 
the  contrary  is  the  case. 

What  the  Navy  and  the  Defense 
Department  did  do  was  to  refuse 
to  discriminate  in  favor  of  Mr. 
Amrine.  He  was  asked,  as  other 
newsmen  have  been  asked,  to  com- 1 
ply  with  the  Defense  Department 
directive  (No.  5230.4)  on  the  “Re¬ 
lease  of  Information  on  Atomic 
Energy,  Guided  Missiles  and  New 
Weapons”,  which  was  promulgated 
by  Secretary  Robert  A.  Lovett  on 
Nov.  26,  1952. 

The  two  paragraphs  of  the  direc¬ 
tive  applicable  to  interviews  read: 

“1.  Only  information  known  to 
be  unclassified  (to  include  hitherto 
(Continued  on  page  54) 
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Headlines: 

Police  To  Retire  Bottoms,  8 
Others. — Louisville  (Ky.)  Times. 


Takes  Bride  After  Fatal  N.  J. 
Accident. — Brockton  (Mass.)  £»■ 
terprise-Times. 

■ 

Roy  S.  Blank  Dies  Soon  After 
Funeral. — Omaha  (Neb.)  World 
Herald. 


John  Blank,  Liquor  Head,  Die> 
In  New  York. — Miami  (Fla.) 
Daily  News. 

m 

Weatherman  Says  Clouds  To 
Be  Divorced  Tomorrow.  —  LoJ 
Angeles  (Calif.)  Mirror. 

■ 

Blank  Is  Elected  Vice-Head  of 
Tri-State  Solons.  —  Columbia  (S^ 
C.)  State. 

MWlltlitllUlllilllh^ 


Vol.  86,  No.  10.  February  28.  1963.  BcHtor  &  Publinher,  The  Fourth  Estate  i» 
published  every  Saturday  with  an  additional  issue  in  January,  by  The  EdiW 
Sc  !PubIi»he«-  Co.,  Inc.,  1475  Broadwtiy,  Times  Tower.  Times  Square.  New  Tort 
.36.  N.  Y.  Entered  as  Second  Class  Matter  at  the  Post  Oflloe  at  New  York.  N.  ”• 
Annual  Subscription  $6.60  in  United  States  and  Possessions,  Canada.  Mexico. 
Centml  and  South  America.  Spain  and  Ftiilippines,  $7JiO  in  other  countries. 


t 


i 


EDITOR  &  PUBLISHER  for  February  28,  1953 


d. 


2 


o  n  n  lor  reuruury  ^o,  laoo 


EXTRA!  EXTRA! 

Paducah,  Kentucky 
City  Zone 

Now  52,0001 


Yes,  ABC  said  so.  Jumped  us  Feb.  11  from  36,327  to  52,016 
—effective  Oct.  1,  1952 
That  means  MORE  BUSINESS  for  you! 


Padutali,  sparked  by  a  billion-dollar  atomic  energy  plant  now  under  construction, 
is  the  fastest-growing  market  in  the  country.  For  the  21st  month,  it  leads  all 
cities  in  per  centage  of  business  activity  above  the  national  average  (Sales  Man¬ 
agement’s  monthly  High  Spot  Cities  rating).  , 

Teeming  with  thousands  of  new  residents  forming  new  buying  habits,  it  gives 
advertisers  a  golden  opportunity  to  win  new  customers  for  their  products. 

Retail  sales  zoomed  from  $46,679,000  in  1950  to  $57,784,000  in  1951.  Based  on 
Sales  Management  monthly  forecasts,  the  ’52  figure  should  approach  $70,000,000. 

These  figures  further  illustrate  this  more-business  opportunity: 

1950  1951  1952 

Bank  clearings .  $205,340,806  $327,818,154  $584,1«5, 165 

Bank  deposits .  22,995.880  40,411,430  52,798,414 

Building  permits .  2,473,503  9,881,916  9,101,615 


For  Double-Barrelled  Coverage  of  the  Tri-State  Paducah  Area 


Burke,  Kuipers  And  Mahoney,  National  Advertising  Representative 

Circulation  More  than  29,000  Daily  and  Sunday 

R.  O.  P.  COLOR 


And  Its  Powerful  Radio  Voices 


WKYB— (am  and  fm) 


370  KC — 1000  Watts  Day 
300  Watts  Kiitht 


93.3  Megacycles 
32,000  Watts 


John  D.  Pearson  Co.,  Notional  Representative 
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Ray  Erwin's 
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Ul  I  [  U  TV 

^HE  ERIE  DISPRTCH  STRTIOni 
\  ERIE,  PR.  J 


ERIE,  PA.  -  S,000  WATTf 

5000  Watt  ABC  affiliate  with  top 
Pulse  ratings  all  day  long — more 
and  more  the  choice  of  local  and 
national  advertisers. 


Good  Cheer  Fund  Show  On  VICU  Tonight 

FACES  COBNCIIHEH 

S'UTiStV  I 


A  133  year  old  Daily  and  Sunday  Newspaper,  showing 
healthy  lineage  and  circulation  gains.  Its  Tele-Kitchen 
show  on  WICU-TV  brings  terrific  results  for  Home 
Product  advertisers. 

WICU-TV 

Headley- Reed  Co. 

All  under  common  ownership  WIKK  AM 

8^^  THE  ERIE  DISPATCH 

T  Reynolds-Fitzgerald,  Inc. 


INC. 


New  reek  Offkt— Hotel  torday  —Home  Office— 500  Seturily  Udg.,  Toledo,  Ohio 


a 


e  # 


ipmn^d 


CoL 


umn 


CiiiH,  aviation,  and  automobile  news  have  been  integrated  into  a  di 
Transportation  Department  at  the  New  York  Times — directed  : 

George  Horne,  ship  news  editor,  who  becomes  trat 
portation  editor.  George  is  the  popular  president 
the  Ship  News  Reporters’  Association  of  New  Yor 
(I  was  honored  to  serve  under  him  as  vicepreside: 
for  five  years.)  His  has  been  an  authoritative  I'tI 
writer  in  maritime  affairs  for  a  quarter  century.  Fre 
Graham,  aviation  editor,  and  Bert  Pierce,  automob  | 
editor,  will  be  in  the  new  department.  .  .  .  Peter  Kih'  I 
whom  we  used  to  see  on  the  ships  when  he  was  a  Si 
York  Herald  Tribune  reporter  (he’s  now  with  ti  i 
Times)  was  winner  of  a  Sinners’  Field  Day  come 
conducted  by  Winners  &  Sinners,  the  Times  bull  per 
second-guessing  publication.  He  found  17  errors  in  e 
issue  of  the  Times.  .  .  .  Mrs.  Marajen  Stevick  Dye^ 
Home  vicepresident  of  the  Champaign  (Ill.)  News  Gazet; 
sails  for  Italy  March  18  to  marry  Michael  Chinigo,  chief  of  the  Roir 
bureau.  International  News  Service.  Their  Rome  meeting  was  at: 
dinner  given  by  J.  Edward  Murray,  former  United 
Press  Rome  bureau  chief  and  now  Los  Angeles  Mirror 
managing  editor.  They  met  again  when  Mr.  Chinigo 
was  here  on  vacation,  at  which  time  your  Clipper  in-  1 

terviewed  him  (E&P,  Oct.  11,  1952,  page  68).  Mrs.  HV  ^  1 

Dyess  is  the  daughter  of  Mrs.  Helen  Stevick,  president  FT  1 

of  the  News-Gazette,  and  widow  of  Lt.-Col.  William  y 

E.  Dyess,  hero  of  the  Bataan  death  march,  who  wrote  ^ 

a  stirring  series  for  the  Chicago  Tribune.  ^ 


A  Friend  in  Need  chinigo  ^ 

H.  E.  C.  (Red  Buck)  Bryant,  longtime  New  York 
World  and  Charlotte  (N.  C.)  Observer  correspondent 
in  Washington,  now  in  retirement  at  Matthews,  N.  C., 
contributes: 

“My  most  unusual  experience  as  newspaperman:  Ames  Brown,  . 
young  reporter  for  a  North  Carolina  paper,  a  competitor  of  mir  . 
was  turned  over  to  me  on  his  arrival  in  Washington.  Despite  the  fi  J 
his  paper  and  mine  were  rivals  for  readers,  I  introduced  him  toirl 
good  news  sources.  Soon  he  went  to  New  York  with  a  powerful  a  * 
vertising  outfit,  and  made  a  lot  of  money. 

“The  day  in  1931  the  sale  of  the  old  New  York  World  was  a  l 
nounced,  he  sent  me  a  check  for  $1,000,  saying,  ‘Dear  Buck:  I  ser.9 
this  in  case  you  need  it.  Use  it  as  you  like!’  I  returned  the  cheJ 
with  thanks-^id  not  need  it.  I  doubt  if  any  other  youngster  «« 
more  grateful  than  Ames  Brown,  now  dead.”  ' 

I  know  how  Mr.  Bryant  felt.  When  the  New  York  Sun  was  sold: 
1950,  a  fellow  reporter,  David  Snell,  went  immediately  on  the  stJ 
of  the  World-Telegram  and  also  had  a  radio  job.  He  and  his  beaa 
ful  wife,  Julia  Williams,  television  singer-actress,  offered  me  Davii 
severance  checks  from  the  Sun  in  the  sudden  emergency.  Like  H 
Bryant,  I  managed  without  the  helping  hand  but  the  warming  kno* 
edge  that  it  was  proffered  will  live  with  me  to  the  end  of  time— 
time. 

Speaking  of  the  old  World,  Col.  John  R.  Stingo  writes  in  the 
York  Enquirer  that  Auld  Lang  Syne  parties  are  to  be  held  to  say  h" 
well  to  the  historic  Pulitzer  Building  on  Park  Row  (E&P,  Jan.  3,  pa! 
10).  The  New  York  Bowery  Gazette  and  Perry  Drug  Store  Survive 
Association  will  wine-dine  at  Hitchcock’s  Beef  &  Beans,  now  dor  1 
ciled  in  the  old  Tribune  building  on  Park  Row,  March  20. 

The  Society  of  Silurians  will  have  a  shindig  at  the  Clam  House  M 
Park  Row  March  17  and  the  Alumni  Society  of  Brace  MemorJ 
Newsboys  Home,  12  Rose  Street,  will  have  a  tears-in-the-beer  wai** 
An  Oldtimers’  Parade  will  march  to  the  World  Building.  j 

The  Ben  Franklin  Chapter,  Park  Row  Printers  Unity,  is  to  statf 
on  April  3  an  oldtime  reunion  and  fire  fete  at  Harbor  View  Tave'J 
Chinatown,  an  English-type  inn  dating  back  to  1892 — a  favorite  ha-j 
of  newsmen  until  the  newspapers  shifted  uptown.  Steve  Brodie  or^ 
owned  it. 

Meanwhile,  exodus  from  Pulitzer’s  monumental,  domed  (of  * 
golden)  structure  is  underway.  The  New  York  Journal  of  Conunr  ' 
moved  last  week. 

I  Negotiations  are  on  for  sale  of  a  current  newsman’s  hangout,  ^ 
Artists  and  Writers  Restaurant,  popularly  known  as  Bleeck’s,  nearT 
j  New  York  Herald  Tribune.  | 

I  .  The  old  order  changeth  and  so  doth  the  new.  ■ 
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How  To  Tell  The  BIG  LIE... 

Hitler  Did  It  In  Germany,  Stalin  In  Russia 

/ 

Here*s  What  Some  Railroads  try  in  the  U.  S. 


EDITORS:  Here  is  a  photo  facsimile  of  the  brazen  letter 
you’ve  read  about,  from  a  railroad  agent  to  Jesse  M. 
Alverson,  Jr.,  Editor,  Paris  (Ky.)  Daily  Enterprise. 


a  M. 
ppiMcrro"- 

Oct.22.1'»52 
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Why  one  manufacturer 


concentrates 
all  his  advertising 


in  one  newspaper 


magazine 


In  eight  years,  Serbin  of  Miami,  women’s  dress 
manufacturer,  has  pushed  its  sales  from  $890,000 
a  year  to  over  $5,000,000. 

Key  factor  in  that  fast  rise  has  been  smart  advertisin? 
The  company  spent  more  money  on  advertising 
in  its  first  year  than  Lew  Serbin  had  when  he  started 
the  business. 

This  year  Serbin  and  Lustig  Advertising  Agency 
of  Cleveland  are  concentrating  all  Serbin  advertising 
exclvsively  in  The  New  York  Times  Magazine. 
Already  scheduled  are  four  full-color  center  spreads 
...  to  run  on  four  consecutive  Sundays  starting  April 

“We  learned  from  our  very  first  advertisement  in 
The  Times  Magazine,”  Lew  Serbin  says,  “that  it 
reaches  retailers  as  well  as  consumers.  We  know  from 
experience  that  The  Times  Magazine  gives  us 
more  for  our  advertising  dollar.” 

Lots  of  other  advertisers  know  w’hat  Lew  Serbin 
knows . . .  that  they  get  more  from  their  advertising 
in  The  New  York  Times.  That’s  why  they  have  made 
The  New  York  Times  the  advertising  leader 
in  the  world’s  leading  market  for  34  years. 


•ALL  THE  NEWS  THAT’S  FIT  TO  PRINT” 

For  3^  years  first  in  advertising  in  the  world’s  first  market 
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Court  Asked  to  Strike  Down 
Official  Control  of  Ad  Rate 


98  Publishers  Join  in  Plea,  Claiming 
Decree  Undermines  Press  Freedom 


By  Jerry  Walker 

Regulation  of  newspaper  ad¬ 
vertising  rates  by  the  courts,  as 
spelled  out  in  the  New  Orleans 
decree,  would  be  impractical  and 
inappropriate  and  would  under¬ 
mine  the  national  policy  of  a  free 
press,  it  is  argued  in  the  brief 
submitted  to  the  Supreme  Court 
of  the  United  States  this  week  by 
98  publishers. 

Entering  the  case  as  “friends  of 
the  court,”  these  petitioners  pub¬ 
lish  167  daily  newspapers,  most  of 
which  sell  nximing-evening  or 
daily-Sunday  advertising  space  un¬ 
der  combination  rates  generally 
similar  to  those  which  would  be 
outlawed  if  the  highest  court  up¬ 
holds  the  ruling  of  the  district 
judge  in  the  Times-Picayune  case. 
(E  &  P,  Feb.  21,  page  10).  Ac¬ 
cording  to  the  brief,  more  than 
180  publishers  employ  unit  rates 
making  possible  lower  costs  for 
advertisers. 

The  argument  made  by  John  T. 
Cahill,  chief  counsel  for  the 
“amici”  group,  supports  the  Times- 
Picayune  Publishing  Company  in 
its  appeal  from  the  lower  court 
ruling  and  also  attacks  the  move 
made  by  the  Anti-Trust  Division 
of  the  Department  of  Justice  to 
broaden  the  decree  issued. 

Can’t  Help  Their  Plight 

If  the  theory  that  unit  rate 
newspapers  are  to  be  treated  as 
monopolies  in  fact,  Mr.  Cahill’s 
brief  says,  then  everything  these 
publishers  might  do  to  improve 
their  business,  enlarge  their  plant, 
increase  circulation,  solicit  adver¬ 
tising,  etc.  may  be  construed  as 
extending  their  monopoly  or  reap¬ 
ing  some  “economic  advantage.” 

“If  this  is  to  be  the  law — make 
no  mistake — this  is  the  end  of 
freedom  of  the  press,”  the  high 
court  is  told. 

“The  newspapers  are  not  to 
blame  for  the  character  of  the 
newspaper  industry.  It  is  some¬ 
thing  they  cannot  help.  It  is  the 
inevitable  consequence  of  public 
demands  and  economic  factors 
which  the  newspapers  are  power¬ 
less  to  resist. 


“The  cost  of  publishing  a  mod¬ 
ern  newspaper  has  become  so 
great  that  the  available  circulation 
simply  will  not  support  a  multipli¬ 
city  of  papers  in  one  community. 
Under  the  Government’s  theory, 
practically  every  newspaper  in  the 
country  is  at  the  mercy  of  the 
prosecuting  officers.” 

Sherman  Act  Boundary 
The  publishers  claim  no  special 
privileges  for  their  own  benefit, 
Mr.  Cahill  states,  but  they  ask  the 
court  to  recognize  the  legal  prin¬ 
ciple  that  the  Sherman  Act  must, 
in  some  respects,  bow  to  the  Su¬ 
preme  Court’s  own  interpretation 
that  freedom  of  the  press  extends 
not  merely  to  direct  restriction  of 
what  the  press  shall  print  but  to 
the  protection  of  every  essential 
step  in  the  whole  process  of  col¬ 
lecting,  printing  and  distributing 
the  news. 

“The  Court,”  says  the  brief, 
“is  called  upon  to  mark  new 
boundaries  .  .  .  Here,  this  new 
and  extreme  extension  of  the  prin¬ 
ciple  of  the  Sherman  Act  is  cut 
across  and  limited  by  the  prin¬ 
ciple  of  freedom  of  the  press.” 

“It  is  idle  to  say  it  cannot  hap¬ 
pen  here,”  Mr.  Cahill  continues, 
with  allusion  to  the  creeping  loss 
of  freedom  in  other  nations  and  a 
reminder  that  “any  government 
which  can  control  the  press  will 
he  irresistibly  tempted  to  do  so.” 

90%  of  Press  Affected 

Mindful  that  the  Government 
in  power  elsewhere  could  always 
discover  “violations”  at  will  to 
kill  off  a  free  press,  the  publishers’ 
brief  declares  “it  would  be  naive 
indeed  not  to  realize  that  any 
newspaper  will  be  intimidated  — 
consciously  or  subconsciously — if 
it  is  subject  at  any  moment  to  be 
prosecuted  under  the  Sherman  Act 
if  it  antagonizes  those  public  of¬ 
ficials  who  for  the  time  being  are 
in  power.” 

Some  90  per  cent  of  the  nation’s 
press — the  only  newspapers  pub¬ 
lished  in  their  respective  commu¬ 
nities — could  be  brought  under  the 
terms  of  the  court  decree  which 


compels  the  sale  of  advertising 
space  separately  in  the  several  edi¬ 
tions  of  a  newspaper,  it  is  argued 
in  opposition  to  the  adoption  of 
any  such  standard  for  the  busi¬ 
ness. 

Discussing  the  decree  in  detail, 
the  brief  attacks  it  as  “inappropri¬ 
ate,  ambiguous  and  impossible  to 
comply  with.”  Its  basic  premise 
is  that  the  morning  Times- 
Picayune  and  the  evening  States, 
published  by  the  same  company, 
are  separate  newspapers  and 
therefore  cannot  be  sold  in  com¬ 
bination  without  violating  the 
Sherman  Act.  The  decree  would 
require  the  court  to  regulate  the 
publishing  company’s  rate-making 
from  now  on. 

Syntax  Isn’t  Clear 

This,  says  the  brief,  is  “wholly 
impossible  and  inappropriate  when 
applied  to  newspaper  advertising.” 
Besides,  it  is  pointed  out.  the 
syntax  of  the  decree  does  not 
make  it  clear  whether  the  com¬ 
pany  will  be  safe  even  if  it  com¬ 
plies  with  the  alternatives  of  the 
prohibition. 

The  lower  court  said  the  com¬ 
pany  must  not  sell  advertising  at 
rates  “lower  than  those  approxi¬ 
mating”  either  ( 1 )  the  cost  of  pro¬ 
ducing  and  selling  such  advertis¬ 
ing,  or  (2)  comparable  newspaper 
advertising  rates  in  New  Orleans. 

In  answer  to  the  first  part,  the 
brief  declares  no  cost  accounting 
system  has  ever  been  devised 
by  which  the  unit  cost  of  any  par¬ 
ticular  advertisement  can  be  com¬ 
puted;  and  as  to  the  second  part, 
it  is  explained  that  there  is  no 
such  thing  as  a  comparable  rate  in 
newspaper  business  because  rates 
are  established  on  the  basis  of 
variable  factors. 

No  Ads  If  in  Red 
The  provision  forbidding  sales 
below  cost  is  protested  also  on  the 
ground  that  it  would  necessitate 
showing  in  open  court  some  of 
the  intimate  details  of  the  com¬ 
pany’s  operation  in  order  to  obtain 
court  approval  of  a  rate  card. 

In  this  regard,  it  is  asserted,  the 
decree  puts  a  weapon  in  the  hands 
of  disgruntled  individuals  to  injure 
the  publishing  company  at  any 
time  they  choose. 

Pressing  the  argument,  the  pub¬ 
lishers  point  out  that  there  are 


Lorain  Journal 
Case  Is  Different 

The  Supreme  Court  has  never 
decided  a  case  quite  like  the  one 
before  it  in  the  New  Orleans  unit 
rate  question,  says  the  brief  of 
98  publishers.  A  sharp  distinction 
is  made  in  the  case  of  the  Lorain 
(Ohio)  Journal  which  the  court 
decided  two  years  ago. 

“That  case,”  the  publishers  say, 
"involved  the  plain,  old-fashioned 
doctrine  that  ‘bold,  relentless  and 
predatory  commercial  behavior’ — 
not  aimed  at  the  furtherance  of 
the  legitimate  interests  of  the  de¬ 
fendant.  but  ‘aimed  at  a  larger 
»arget  —  the  complete  destruction 
and  elimination  of  a  new  com¬ 
petitor,’  a  radio  company  —  and 
accomplished  by  a  system  of  ex¬ 
clusive  contracts — amounting  tc 
an  effective  boycott — for  the  pur¬ 
pose  of  regaining  the  1(X)%  mon¬ 
opoly  which  the  defendant  had 
formerly  enjoyed — constituted  an 
attempt  to  monopolize.” 


times  when  a  newspaper,  like  any 
other  business,  must  operate  in 
the  red  and  under  such  circum¬ 
stances  it  would  be-  impossible  to 
prove  that  its  ad  rates  were  not 
below  cost.  In  that  event,  the  com¬ 
pany  would  be  enjoined  from  pub¬ 
lishing  any  advertising  at  all,  if 
the  decree  is  enforced. 

The  Government’s  proposed 
extension  of  the  decree  would 
nullify  forever  the  age-old  indus¬ 
try  practice  of  volume  discounts 
which,  according  to  the  appellants, 
amounts  to  a  court  writing  a  new 
Robinson-Patman  Act  for  special 
application  to  newspaper  advertis¬ 
ing.  Many  advertisers,  the  court  is 
told,  expect  some  benefits  from 
volume  linage  and  from  combina¬ 
tion  rates. 

Legal  Questions  Raised 

The  publishers’  case  is  predi¬ 
cated  on  the  legal  question  as  to 
whether  a  newspaper  is  a  monop¬ 
oly.  in  the  sense  that  a  patent  is  a 
monopoly,  merely  because  it  is 
the  only  morning  newspaper  and 
has  the  largest  circulation  in  its 
community;  and  as  to  whether  the 
sale  of  the  same  advertising  by 
the  same  publisher  in  the  morn¬ 
ing  and  in  the  afternoon  is  the 
sale  of  two  different  “products”. 

It  is  the  major  contention  of  the 
New  Orleans  publisher  that  the 
two  papers  are  mere  departments 
and  agencies  of  the  same  company 
and  the  printing  of  the  same  ad¬ 
vertisement  in  both  morning  and 
afternoon  editions  result  in  sub- 
i  Continued  on  page  8) 
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Joint  Newspaper 
TV  Station  Allowed 


WASHINGTON: 
Back  to  Normalcy 


Washington — In  another  varia¬ 
tion  of  the  “marriage”  pattern 
which  is  taking  form  in  television 
operations,  the  Federal  Communi¬ 
cations  Commission  on  Feb.  26 
granted  the  first  joint  newspaper 
application.  It  is  for  a  UHF  sta¬ 
tion  at  Elmira,  N.  Y. 

Originally  competitors  for  a 
channel,  the  owners  of  the  Elmira 
Star-Gazette  and  Corning  Leader 
got  together  in  El-Cor  Television, 
Inc.  with  plans  to  construct  an 
outlet  that  will  cost  approximate¬ 
ly  $250,000.  First  year  revenue 
is  estimated  at  $192,000  and  ex¬ 
pense  at  $144,000. 

There  is  one  “catch”  to  the 
FCC’s  grant  in  this  instance  which 
differs  from  the  Macon  case  where 
a  third  neutral  party  was  the  im¬ 
portant  figure.  E.  S.  Underhill, 
Jr.  and  W.  A.  Underhill,  the  prin¬ 
cipal  owners  of  the  Corning  Lead¬ 
er,  must  divest  themselves  of  all 
Interests  in  and  sever  connections 
with  radio  station  WELM,  Elmi¬ 
ra.  They  may  continue  to  con¬ 
trol  WCLI,  Corning. 

Gannett  Holds  49% 

Sharing  in  the  El-Cor  TV  li¬ 
cense  are  executives  of  the  Gan¬ 
nett  Newspapers.  Paul  Miller, 
executive  vicepresident  of  the 
Gannett  group,  is  vicepresident  of 
El-Cor  and  Thomas  V.  Taft,  gen¬ 
eral  manager  of  the  Star-Gazette, 
is  treasurer.  E.  S.  Underhill,  Jr. 
is  president  and  Walter  Valerius, 
general  manager  of  the  Coming 
Leader’s  radio  properties,  is  sec¬ 
retary. 

The  Underhills  own  5 1  per 
cent  of  El-Cor  and  Elmira  Star- 
Gazette,  Inc.  owns  49  per  cent, 
according  to  the  FCC  papers. 

The  Elmira  grant  was  one  of 
19  made  this  week  in  the  largest 
batch  since  the  lifting  of  the 
freeze.  This  brought  the  post¬ 
thaw  total  to  252,  of  which  45 
grants  have  gone  to  applicants 
with  some  degree  of  newspaper 


affiliation.  Six  of  this  week’s 
grants  fell  into  that  category. 

Others  were: 

Pocatello.  Idaho — Eastern  Ida¬ 
ho  Broadcasting  &  Television  Co., 
channel  10.  Principals  have  in¬ 
terest  in  Idaho  Falls  Publishing 
Co. 

Pocatello,  Idaho — ^Tribune-Jour¬ 
nal  Co.,  channel  6.  Principals  in¬ 
clude  Scripps  League  executives. 

Champaign,  Ill. — Midwest  Tele¬ 
vision.  Inc.,  channel  .J.  Principals 
hold  majority  interest  in  Cham¬ 
paign  News  Gazette. 

Benton  Harbor,  Mich. — Palladi¬ 
um  Publishing  Co.,  channel  42. 
Majority  shares  owned  by  Stanley 
R.  Banyon  and  Willard  J.  Banyon 
of  the  News-Palladium  and  St. 
Joseph  Herald,  with  24  per  cent 
held  by  Helen  Polly  Klock,  house¬ 
wife. 

Eau  Claire.  Wis.  —  Central 
Broadcasting  Co.,  channel  13. 
Morgan  Murphy,  Elizabeth 
Murphy  and  Eau  Claire  Press  Co. 
own  control. 

The  Commission  established  a 
precedent  in  another  case  involv¬ 
ing  a  newspaper  interest.  It  gave 
authority  for  Salinas  Broadcasting 
Co.,  in  which  the  Chronicle  Pub¬ 
lishing  Co.  (San  Francisco)  has 
a  25  per  cent  holding,  to  share 
channel  8  with  the  Monterey  Ra¬ 
dio-Television  Co.  to  serve  the 
Salinas-Monterey  area. 

They  will  share  transmission  fa¬ 
cilities  on  Baldy  Peak  and  each 
will  broadcast  42*/2  hours  per 
week  from  separate  studios  14 
miles  apart. 


Washington — ^Things  (specific¬ 
ally.  presidential  news  conferen¬ 
ces)  returned  to  normalcy  this 
week  when  President  Eisenhower 
met  202  reporters  at  his  second 
conference  (Feb.  25),  spent  most 
of  the  time  answering  their  ques¬ 
tions  and  quit  when  Merriman 
Smith  of  U.P.,  senior  White  House 
reporter,  exercised  his  old  privi¬ 
lege  of  saying:  “Thank  you,  Mr. 
President.”  The  Chief  Executive 
laughed  heartily  and  the  assem¬ 
bled  newsmen  broke  up  in  a  dash 
to  telephones.  Everything  was  ac¬ 
cording  to  custom  again. 


Memphis  Police 
Told  to  Leave 
Photogs  Alone 


Ad  Rate  Control 
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Iniormation  Post 
In  Cabinet  Urged 

Washington — A  commission  of 
specialists,  including  Erwin  D. 
Canham  of  the  Christian  Science 
Monitor,  recommended  this  week 
that  the  U.  S.  information  activi¬ 
ties  abroad  be  administered  by  a 
department  with  Cabinet  status. 

As  an  alternative,  the  group 
proposed  that  a  coordinating  au¬ 
thority  be  created  and  be  respon¬ 
sible  directly  to  the  President.  The 
information  program  currently  is 
under  State  Department  jurisdic¬ 
tion. 

The  advisory  commission  called 
for  a  more  vigorous  offensive 
against  Communist  propaganda, 
embracing  the  assistance  of  pri¬ 
vate  organizations  and  individuals. 


3  More  Join  ABC 


stantial  economies  which  can  be 
offered  as  an  inducement  to  pros¬ 
pective  advertisers  in  competition 
with  other  media. 

The  need  for  such  armor  in  the 
newspaper  business  today  in  the 
battle  against  magazines,  radio  and 
television  for  a  share  of  the  ad¬ 
vertiser’s  dollar  gets  special  em¬ 
phasis  in  the  lengthy  brief. 

“The  Court,”  says  Mr.  Cahill, 
“should  not  refuse  to  see  what 
everybody  knows.” 

Protecting  Self-Interest 

Defending  the  T-P  company’s 
right  to  protect  a  self-interest 
when  it  installed  the  unit  rate  in 
1949  “to  achieve  a  better  balance 
of  revenues  and  expenditures,”  the 
publisher  group  likened  the  action 
to  the  right  of  a  grocer  to  sell 
eggs  only  by  the  dozen  or  a  tailor 
to  refuse  to  sell  the  coat  without 
the  pant.s. 

“So  the  newspaper,”  their  brief 
says,  “can  refuse  to  accept  the 
same  advertising  copy,  except  in 
one  piece,  through  all  of  one  day’s 
editions.” 

Parenthetically,  the  court  is  re¬ 
minded  that  it  was  the  rival  news¬ 
paper,  the  Item,  which  had  es¬ 
tablished  the  unit  rate  practice  in 
New  Orlean.s.  Also  it  is  pointed 
out  that  the  Item’s  business  did 
not  suffer  after  the  other  papers 


Memphis,  Tenn. — Police  failed 
to  prevent  news  photographers 
from  shooting  pictures  on  two  suc¬ 
cessive  days  this  week.  In  one 
case  they  demanded  the  right  to 
censor  pictures  taken  after  reluct¬ 
antly  giving  permission. 

The  incidents,  called  “regret¬ 
table”  by  Police  Chief  E.  H. 
Reeves,  appeared  closed  when  he 
issued  a  general  order  to  all  po¬ 
lice  recognizing  the  right  of  au¬ 
thorized  news  photographers  to 
take  any  pictures  that  do  not 
interfere  with  investigations. 

The  order  was  issued  after  a  I 
meeting  of  top  police  officials  " 
with  Robert  F.  Paine,  managing  ! 
editor.  Rudolph  Vetter,  photogra-  I 
pher.  and  Bill  Bozzer,  police  re-  I 
porter,  all  of  the  Commercial  Ap-  t 
peal,  and  Millsaps  Fitzhugh,  attor-  • 
ney  for  the  newspaper.  I 


E. 

5C 


The  first  attempt  to  thwart  tak-  • 
ing  of  a  news  picture  came  Sunday 
when  a  police  captain  in  civilian 
clothes  tried  to  block  Photographer 
Bob  Williams  at  the  scene  of  a 
fatal  traffic  accident.  Mr.  Williams 
got  several  shots  while  the  captain 
and  an  inspector  debated  whether 
he  should  be  allowed  to  do  so. 

They  told  him  he  would  have 
to  clear  his  pictures  with  the  chief 
before  publication.  The  Commer¬ 
cial  Appeal  refused  to  do  this 
and  published  one  of  the  pictures 
on  Page  One  with  a  story. 

On  Monday  Chief  Reeves  made 
a  statement  in  which  he  denied  it 
was  policy  to  prevent  newspaper- 
employed  photographers  from  tak¬ 
ing  pictures.  But  within  a  few 
hours  the  second  abortive  police 
action  came  when  Mr.  Vetter  was 
assigned  to  photograph  a  grocer 
who  had  foiled  a  would-be  robber. 
Mr.  Vetter  had  received  permis¬ 
sion  from  the  grocer  to  take  a 
picture.  He  had  his  camera  raised 
to  shoot  when  a  detective  captain 
stepped  in  front  of  the  camera  and 
told  the  grocer  he  did  not  have  to 
po.se. 

After  a  couple  of  minutes,  the 
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adopted  the  practice,  though  it  is  picture  was  made  when  both  the  g 


C  H  I  c  A  g  o — ^Three  non  -  daily 
newspapers  are  new  members  of 
the  Audit  Bureau  of  Circulations. 
They  are:  Lebanon  (Pa.)  Semi- 
Weekly  News,  Cody  (Wyo.) 
Times  and  Price  (Utah)  Sun  Ad¬ 
vocate. 


admitted  that  the  States  gained 
linage. 

Bargaining  Position 
The  unit  rate,  it  is  held,  is  one 
effective  way  that  a  newspaper  has 
to  maintain  a  bargaining  position 
with  adverti.sers  at  a  time  when 
the  latter  spend  more  than  six 
billion  dollars  a  year  and  can 
choose  among  several  media. 

“The  bargaining  position  of  the 
advertisers  is  so  much  superior  to 
that  of  the  newspapers,”  the  brief 
states,  “that  the  newspapers  are 
the  ones  who  need  the  protection. 
The  situation  is  as  simple  as  that. 

“Other  media  are  in  the  as¬ 
cendant,  and  it  would  be  a  refusal 
to  see  what  is  obvious  to  every¬ 
one,  to  hold  that  any  newspaper 
has  either  monopoly  or  domi- 
nancy.” 


grocer  and  his  wife  repeated  their 
permission. 

In  a  wire  to  Chief  Reeves  after 
the  first  of  the  two  incidents, 
lames  S.  Pope,  head  of  the  ASNE 
freedom  of  information  commit¬ 
tee,  protested  the  action  and  re¬ 
quested  the  legal  justification  for  it. 

The  incidents  appeared  possibly 
to  be  an  outgrowth  of  a  recently 
imposed  ban  by  police  on  the  tak¬ 
ing  of  traffic  accident  pictures  by 
amateur  photographers. 
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Iva  Cook  Chapel 

Anniston,  Ala. — A  chapel  in  an 
addition  to  Memorial  Hospital  here 
will  be  dedicated  to  the  memory 
of  Miss  Iva  Cook,  society  editor 
of  the  Anniston  Star  and  civic 
worker  for  nearly  half  a  century. 
She  died  Jan.  10,  1951. 
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E.  K.  Gaylord  Marks 
50  Years  in  Business 

By  Ben  Berger 

Oklahoma  City — A  half  cent-  field,  Mo.,  banker.  The  younger 
ury  ago  a  young  man  came  to  the  Gaylord  was  not  at  first  associated 
windswept  plains  of  Oklahoma  with  the  publication  except  for 
Territory  to  manage  a  struggling  his  financial  interest, 
daily  newspaper.  His  success  will  After  graduation  from  college 
be  attested,  in  part,  Sunday,  he  was  a  deputy  court  clerk  and 
March  1,  when  295,000  copies  of  was  assigned  to  Cripple  Creek, 
the  Sunday  Oklahoman  roll  off  Colo.,  for  a  time  before  he  joined 
the  presses. 

The  Golden  Anniversary  edi¬ 
tion  will  reveal  material  develop¬ 
ment  of  the  properties  managed 
by  Edward  K.  Gaylord.  Not  re¬ 
vealed  in  that  edition  are  his  in¬ 
numerable  contributions  to  the 
welfare  of  the  state,  city,  and  in¬ 
dividuals  during  his  50  years  of 
service  as  a  publisher. 

The  Daily  Oklahoman  was  nine 
years  old  when  the  native  Kansan 
who  grew  up  in  Colorado,  came 
to  Oklahoma  City,  a  frontier 
town,  by  way  of  Colorado  and 
Missouri.  The  paper  had  a  cir¬ 
culation  of  approximately  3,500 
and  competition  was  plentiful.  Edward  K.  Gaylord 

What  appeared  to  be  destined  to 

become  the  state’s  first  city,  Guth-  ^is  brother  as  advertising  sales- 


rie,  lay  30  miles  to  the  north  and  business  manager  of  the 

was  served  by  its  own  strong  daily  Colorado  Springs  Telegraph. 


Opubco’s  Empire 


When  that  paper  was  sold  “at  a 
satisfactory  price”  the  older  broth- 


Competition  and  obstacles  did  er  purchased  the  St.  Joseph  (Mo.) 
not  prevent  the  determined  young  Gazette.  Mr.  Gaylord  did  not  in¬ 
publisher  from  developing  an  out-  vest  in  the  Missouri  publication 
standing  newspaper.  In  addition,  though  he  did  serve  as  business 
the  Oklahoma  Publishing  Com-  manager  a  few  months  before 
pany  developed  Mistletoe  Express,  moving  to  Oklahoma, 
a  statewide  express  service;  WKY  While  working  in  St.  Joseph, 
radio  station  and  WKY -TV,  Mr.  Gaylord  became  interested  in 
Oklahoma’s  first  television  station;  the  opportunities  of  the  new 
the  Oklahoma  City  Times,  an  af-  country.  He  went  to  Oklahoma 
ternoon  newspaper,  and  the  Farm-  City  to  organize  the  Oklahoma 
er  Stockman,  a  farm  journal.  Publishing  Company,  with  Roy  E. 


serving  Oklahoma  and  Texas. 


Stafford,  Ray  Dickinson,  and  Roy 


Mr.  Gaylord  was  born  March  McClintock. 

5,  1873  near  Muscotah,  Kansas,  Details  of  the  company  organ¬ 
on  a  farm  his  father  had  pur-  ization  were  completed  Jan.  29, 
chased  after  two  years  service  as  1903,  with  Mr.  Gaylord  to  have 
a  captain  with  the  Union  army  at  charge  of  advertising,  business 
Fort  Gibson,  Indian  Territory.  and  circulation  departments  and 
When  he  was  six  years  old  the  Mr.  Stafford  to  control  the  edi- 
family  moved  to  Denver  and  torial  operations.  Papers  to  ob- 
eventually  Grand  Junction,  Colo-  tain  the  company  charter  had  to 
rado.  It  was  there  Mr.  Gaylord,  be  sent  to  Guthrie  and  it  was  not 
as  a  youth,  picked  strawberries;  until  Feb.  7,  1903,  that  the  mast- 
worked  in  a  sceond-hand  store;  head  of  the  Daily  Oklahoman 
a  railroad  and  a  coal  mining  com-  added  the  name  of  E.  K.  Gaylord, 
pany  before  he  was  18.  Then,  secretary-treasurer. 


armed  with  $17,  he  went  to  Colo¬ 
rado  college,  Colorado  Springs, 
for  an  education. 


Founded  by  Evangelist 
The  Daily  Oklahoman  at  that 


..o  1  u  u  j  time  was  nine  years  old. 
eardener  he  madr’'£’'  5a? 

.h™,h  chege.  '"Ja77h„‘ had 


On  Borrowed  Money 
While  he  was  a  junior  in  col- 


newspaper  experience  on  the  At¬ 
lanta  (Ga.)  Constitution,  came  to 


ege  his  older  brother,  Lewis,  who  Oklahoma  as  an  evangelist, 
had  graduated  from  the  University  Other  papers  in  the  city  were 
of  (Colorado,  bought  controlling  the  Times-Journal  and  the  Press 
interest  in  the  Colorado  Springs  Gazette,  both  of  which  were 
elegraph.  Edward  K.  had  a  half  struggling  journals.  The  Georgia 
interest  in  the  paper  obtained  with  minister  felt  the  city  needed  a 
money  borrowed  from  a  Spring-  metropolitan  newspaper.  He 
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leased  the  full  report  of  the  Asso¬ 
ciated  Press,  a  market  wire,  and 
even  added  a  society  page  for  the 
Sunday  editions. 

Circulation  zoomed,  and  with 
it  the  ire  of  publishers  of  the  two 
competing  papers.  St.  Louis  and 
Atlanta  papers  published  numer¬ 
ous  stories  concerning  the  fight 
between  the  publications  in  the 
new  frontier  city. 

In  spite  of  the  Rev.  Mr.  Small’s 
promotions,  revenue  never  quite 
caught  up  with  expenses  and  this 
resulted  in  frequent  changes  in 
ownership  before  Stafford,  pub¬ 
lisher  of  the  weekly  Champion 
purchased  the  Daily  Oklahoman. 

Growth  from  a  Scoop 

With  the  formation  of  the 
Oklahoma  Publishing  Company  in 
1903  a  50-year  record  of  progress 
was  started.  Mr.  Gaylord’s  fore¬ 
sight  and  management  brought 
consistent  growth. 

One  of  the  first  achievements  of 
the  paper,  which  still  gives  him 
pleasure,  is  typical  of  the  Okla¬ 
homan  and  Times  operation.  In 
February,  1904,  Mr.  Gaylord  or¬ 
dered  addition  of  a  seventh  day  of 
the  Associated  Press  reports, 
which  had  previously  been  on  a 
six-day  basis.  The  Daily  Okla¬ 
homan,  and  other  papers  in  the 
area,  did  not  publish  on  Mondays. 
This  Mr.  Gaylord  reasoned  left  a 
dangerous  gap  in  the  news  service. 

His  actions  paid  off  when  the 
Daily  Oklahoman,  in  a  Sunday 
night  extra,  had  the  dual  punch 
of  the  Japanese-Russian  war  and 
the  $125  million  Balitmore  water¬ 
front  fire. 

Playing  a  hunch,  Mr.  Gaylord, 
telephoned  Guthrie  and  learned 
the  newspaper  plant  there  was  not 
in  operation.  He  then  called 
Wichita,  Kan.,  and  learned  the 
Wichita  Eagle  was  not  operating. 

Printing  newspapers  as  fast  as 
the  presses  would  roll  the  man¬ 
agement  put  crews  of  men  on 
trains  with  4,000  copies  of  the 
Daily  Oklahoman  for  Wichita,  and 
2,500  copies  for  Guthrie.  Mean¬ 
while  the  dealers  over  the  state 
received  double  or  triple  their 
usual  “draw”  of  papers.  It  was 
the  Daily  Oklahoman's  first  scoop 
of  the  area. 

Reserved  Criticism 

Fifty  years  later  Mr.  Gaylord 
is  still  actively  urging  a  good 
newspaper  from  his  staff.  He  de¬ 
mands  thorough  and  complete 
coverage  of  all  news  stories  .  .  . 
and  is  just  as  insistent  on  fair  and 
impartial  coverage. 

The  editorial  staff  works  with 
the  knowledge  they’ll  never  be 
criticized  for  expenditure  of  neces¬ 
sary  funds  for  proper  coverage  of 
a  story. 

One  editor,  recently  remarked 
the  only  criticism  he  had  heard 
from  Mr.  Gaylord,  on  expenses, 
was  because  of  his  failure  to 
spend  money  to  cover  two  torna¬ 
do-stricken  areas  in  the  state  on 
the  same  day.  The  editor  had 
sent  reporters  and  photographers 


Gaylord  and  Katz 
Together  50  Years 

The  Golden  Anniversary  of 
Edward  K.  Gaylord  as  head  of 
the  Oklahoma  Publishing  Com¬ 
pany  marks  another  50th  anni¬ 
versary. 

Mr.  Gaylord  and  George  R. 
Katz,  of  the  Katz  Agency,  New 
York,  are  observing  the  golden 
anniversary  of  their  business  con¬ 
tract  made  in  1903.  The  Katz 
agency  has  been  the  Daily  Okla¬ 
homan’s  national  advertising  rep¬ 
resentative  since  1903. 

“It  is  a  little  unusual,  I  think, 
for  two  men  to  be  able  to  cele¬ 
brate  the  50th  anniversary  of  a 
deal  made  between  their  respec¬ 
tive  firms  at  a  time  when  both 
men  are  still  active  in  the  busi¬ 
ness,”  Mr.  Gaylord  said. 

to  the  area  of  greatest  damage 
and  depended  on  correspondents 
for  coverage  of  the  area  in  which 
storm  damage  was  relatively  light. 

Mr.  Gaylord  is  kind,  modest 
and  considerate.  He  may  be  seen 
in  any  portion  of  the  plant.  Today 
he  would  hardly  be  expected  to 
know  all  of  the  more  than  1,000 
employes  by  their  first  name,  but 
he  knows  many  of  them.  In  the 
company  cafeteria  he  is  frequent¬ 
ly  seen  dining  at  a  table  with  a 
reporter,  a  pressman,  a  printer 
and  an  elevator  operator. 

His  kindness  to  employes  is 
known  to  the  entire  staff,  indi¬ 
vidually.  As  a  sample  ...  a  few 
years  ago  the  son  of  an  employe 
received  a  signal  honor,  which 
would  require  the  expenditure  of 
$500  by  the  parent  for  the  youth 
to  participate. 

The  employe  was  called  to  Mr. 
Gaylord’s  office  and  congratulated 
on  the  son’s  achievement.  When 
asked  about  financing  the  trip  the 
father  admitted  he  didn’t  have 
the  necessary  funds.  Mr.  Gaylord 
said  he  wanted  to  pay  half  of  the 
$500,  and  added  he  had  arranged 
for  the  man  to  borrow  the  re¬ 
mainder  from  the  employe-owned 
and  operated  investment  and  loan 
company. 

“You  can  pay  the  $250  loan 
back  at  the  rate  of  $5  a  week,” 
Mr.  Gaylord  explained,  then 
added.”  and  today  1  -have  ordered 
a  $5  weekly  raise  for  you.  That 
should  take  care  of  it.” 

It  is  things  like  this  that  have 
endeared  Mr.  Gaylord  to  his  em¬ 
ployes.  Many  events  are  staged 
through  the  year  for  employes,  a 
picnic  in  summer,  a  big  Christmas 
party  at  which  the  children  of 
employes  are  given  presents,  not 
trinkets,  but  really  valuable  and 
usable  gifts.  This  month  he  ar¬ 
ranged  a  special  showing,  before 
public  release,  of  the  new  movie 
“Hans  Christian  Anderson”  in  a 
downtown  theater  on  successive 
mornings  for  all  employes  and 
their  families. 

(Continued  on  page  61) 
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3  Girls  Learn 


To  Talk;  Doily 
Pays  the  Bills 


Toronto — A  “Christmas”  story 
of  how  a  newspaper,  a  hospital 
and  a  welfare  agency  formed  a 
team  to  give  three  small  sisters  an 
ability  to  speak  was  told  recently 
in  a  series  of  1 1  articles  in  the 
Telegram. 

Today  the  story  is  still  unfold¬ 
ing.  though  not  in  print. 

It  began  when  Reporter-pho¬ 
tographer  Russell  Cooper  visited 
a  poor  farm  to  investigate  charges 
of  arson  against  a  man.  The 
charges  were  never  laid  and  there 
was  no  story  from  that  source, 
but  while  in  the  home  Mr.  Cooper 
noticed  that  three  children  were 
able  to  utter  only  animal  sounds. 

Besides  these  children,  there 
were  two  babies,  and  the  parents 
were  unmarried.  The  home  was 
a  log  cabin  around  which  boards 
had  been  nailed.  The  pig  pen  was 
next  door  to  it. 

Ron  Kenyon,  science  reporter, 
was  sent  to  the  home  the  follow¬ 
ing  day  to  find  out  if  the  Tele¬ 
gram  could  help  the  children 
learn  to  speak.  The  three  children 
were  removed  to  the  Hospital  for 
Sick  Children  in  Toronto  for  a 
month’s  diagnostic  examination. 

It  eventually  took  two  months 
and  nearly  $2,000  for  the  answer; 
lack  of  affection  at  home. 

That’s  what  made  it  a  Christ¬ 
mas  story. 

.\t  the  Hospital  they  got  a 
great  deal  of  love,  supplied  by 
nurses  and  playroom  supervisors. 
Their  personalities  developed  and 
'hey  changed  from  children  with 
frightened  faces  into  healthy 
youngsters. 

When  the  Telegram  finally 
printed  the  story,  totaling  10,000 
words,  there  were  no  complaints. 
It  was  told  in  full,  with  nothing 
omitted  save  the  family  surname 
and  place  of  residence. 

The  children  are  now  in  foster 
homes  (they  have  been  made  per¬ 
manent  wards  of  the  Children’s 
Aid  )  and  the  Telegram  is  paying 
a  higher  than  standard  rate  to  as¬ 
sure  good  homes.  The  children  go 
weekly  to  the  Hospital  for  speech 
training,  for  which  the  Telegram 
meets  the  bill. 


Contest  Reunion 

Davenport,  Iowa  —  Three  wo¬ 
men  who  won  a  popularity  contest 
sponsored  by  the  Daily  Times  50 
years  ago,  celebrated  the  event 
at  a  golden  anniversary  luncheon. 
Feb.  13.  The  prize  was  a  trip  to 
the  .Vfardi  Gras  at  New  Orleans  in 
1903,  and  the  1953  luncheon 
which  included  gifts  of  corsages 
sent  to  them  by  the  Daily  Times, 
was  their  first  reunion.  Feature 
writers  of  the  Times  have  pre¬ 
pared  a  series  of  articles  relating 
the  adventures  of  the  contest  win¬ 
ners  at  the  Mardi  Gras. 


Weekly  Wins  j/uj 
Court  Order 
To  See  Records  Qq. 


Concord,  N.  H. — ^The  Pittsfield  „ 
Valley  Times,  a  weekly  newspaper,!  '"“'S'* 
has  won  a  six-months’  legal  fight  1  ^ 

to  see  court  records  involving  two)  .'q^P  ^ 
persons  arraigned  in  Municipal) 

Court  on  morals  charges.  ,  ^  ( 

In  a  writ  of  mandamus  issued}, 
by  Superior  Court,  Judge  Edmond  . 

R.  Stapleton  was  ordered  to  make  '  ’’’P  "1® 
the  records  available  to  the  news-  >  „  P  . 


WELL-SUITED  for  deep  freeze,  U.P.  Correspondent  Al  Kaff  (at  right) 
interviews  S/Sgt.  Harry  Bell  as  they  both  float  in  the  Hantan  River, 
Korea,  clad  in  the  Army’s  new  plastic  coldbar  suits.  Water  tempera¬ 
ture  was  10  degrees  below  0,  Al  said  he  was  nice  and  warm. 


Press  Invited 
To  New  Atomic 
Test  In  Nevada 


Workers'  Bank 


Boasts  Assets 


Of  $L2I7,500 


Washington — The  .Atomic  En¬ 
ergy  Commission.  Federal  Civil 
Defense  Administration  and  De¬ 
partment  of  Defense  have  invited 
press  representatives  to  cover  an 
atomic  test  scheduled  for  March 
17  from  an  on-site  vantage  point 
at  the  AEC’s  Nevada  Proving 
Grounds. 

The  new  test  will  include  a 
demonstration  of  the  effects  of 
the  detonation  on  two  frame 
dwellings,  on  bomb  shelters  and 
on  certain  equipment  designed  for 
civil  defense  purposes.  Army 
troops  also  will  take  part  on  the 
test. 

Due  to  security  and  operating 
factors,  certain  precise  conditions 
must  apply  to  correspondents  en¬ 
tering  the  site  at  the  time  of  the 
test.  Briefing  ssesions  with  AEC, 
FCDA  and  Defense  officials  are 
being  set  up  to  provide  unclassi¬ 
fied  information  for  correspond¬ 
ents.  The  detailed  program  will 
be  given  correspondents  on  their 
arrival  in  Las  Vegas. 

Correspondents  must  register 
March  14  at  the  Joint  Test  In¬ 
formation  Office,  City  Audi¬ 
torium.  Las  Vegas,  to  receive  ac- 
credition  for  two  visits  to  the 
Nevada  Proving  Grounds.  Hotel 
or  motel  reservations  may  be 
made  through  I.  R.  Crandall, 
County  Courthouse.  Las  Vegas. 


Boston  Post  Cited 


Boston  —  .\  citation  for  its 
“courageous  and  effective  fight 
against  Communistic  influence  in 
the  United  States  and  abroad”  wtis 
given  to  the  Boston  Post  this  week 
by  the  Suffolk  County  Council, 
N'eterans  of  Foreign  VVars.  Edi- 
tor-in-Chief  John  H.  Grillin  ac¬ 
cepted  the  citation. 


paper.  Nattras' 

The  decision  said  Judge  Stapk-  n  • 
ton  acted  in  good  faith  in  with- 
holding  the  data,  but  the  cases  in-  - 


iiuiuiii^  iiic  uaiu,  uui  uic  iir  fr 

volved  public  hearing  and  as  such.  ii„  has^ 


Mti.WAUKEE.  Wis.  —  Milwaukee 
loiirnal  employes  are  in  the  bank¬ 
ing  business  in  a  big  way  and 
they’re  making  a  handsome  profit 
out  of  it. 

In  the  24th  year  of  the  Mil¬ 
waukee  Journal  Employes’  Thrift 
As.sociation.  Inc.,  t  h  e  assets 
amount  to  $1,217,553,  with  1,063 
members.  The  account  has  grown 
from  $12,773  in  the  first  year 
and  it  is  almost  $1,000,000  greater 
than  it  was  six  years  ago. 

Just  about  half  of  the  loans 
made  to  members  have  been  for 
home  buying.  In  1952  there  were 
such  loaas  outstanding  of  $533,- 
455.  Other  loans  amounted  to 
$539,409.  Applications  made  be¬ 
fore  noon  on  Tuesday  are  paid  on 
Wednesday. 

The  credit  association  earned  a 
total  of  $50,624  last  year  and  had 
a  net  profit  of  $40,949.  It  paid 
out  $36,269  in  dividends  and  had 
an  undivided  profit  balance  of 
$11,918. 

The  Journal  management  ha.s 
provided  new  quarters  for  the 
"bank”  and  these  will  be  occu¬ 
pied  in  the  current  year.  The 
firm  operates  under  the  super¬ 
vision  of  the  Wisconsin  State 
Banking  Commission.  The  pres¬ 
ent  board  of  directors  includes: 
J.  M.  Kopp,  president;  W.  L. 
Cronin,  vicepresident;  R.  W.  Schie- 
felbein,  treasurer;  W.  K.  Rice, 
secretary;  G.  J.  Nicoud,  Mrs.  Alice 
Schramm,  John  Dally.  G.  O. 
Schlaefli  and  W.  S.  Wyrick. 


were  public  record. 


The  ruling  affirmed  the  court'$|( 
right  to  withhold  records  in  tl**  i; 
case  of  a  private  hearing  but  made  gstim 
no  decision  on  the  right  of  the !  vention 
paper  to  publish  the  record  in 
cases  involved.  |g„ 

The  case  started  Aug.  30,  1952,|^ere  If 
when  Judge  Stapleton  revealed  theiper  cem 
names  of  the  person  in  the  case{^j5  p 
to  the  paper  but  refused  to  dis-j^^^re  ev 
close  the  complaints  involved.  *•  Howe 

'losses  tl 

Rape  Hearing  Opened  s  teported 
Fairfield,  Conn.  —  Refusing  to  “God 
bar  the  press  and  the  public  from  wrease,” 
a  rape  case  hearing  involving  ijLet’s  n( 
17-year-old  girl.  Judge  Samuel  F  ahose  sr 
Friedman,  of  the  Fairfield  town  wlassifiei 
court,  said  the  courts  should  be  It  is.” 
open  to  the  public  at  all  times.  In  a 
“Much  misinformation  come  Robinso 
out  of  these  closed  court  sessions,’  TWegraj 
he  declared.  ^ensified 

per  par 

SuDcression  Backfires  pimes  in 


Suppression  Backfires  pinies  in 

Pottsville,  Pa. — An  attempt  to 
suppress  the  news  of  an  independ-^™'*’^' 
ent  mine  accident  near  here  back-&"^*^  "3 
fired  for  its  two  operators  this^®'"}'- 
week  B  ^ 

When  the  Pottsville  Republican 
learned  that  two  men  had  been 
admitted  to  the  hospital  suffering 
from  burns,  Charles  Downey  ran  ' 

into  a  thick  veil  of  censorship.  Hos- 
pital  authorities  would  release  only! 
the  fact  that  the  men  were  victims 
of  a  mine  accident.  The  victims, 
authorities  said,  “wanted  no 
licity.” 

The  reporter  contacted  state 
mine  inspectors  and  they  launched » 
an  investigation.  That  led  to  sev-Cj^U^ 
eral  discoveries.  The  victims  wertr  rv.t 


burned  by  an  explosion  of  methane 


gas,  due  to  alleged  violation  of 


mine  safety  practices. 


Salary  Windfall 
Follows  Decontrol 


Madison,  Wis.  —  Editorial  em-Kion,  tli 


ployes  of  the  Capital-Times  if  I 


ceived  a  $1.45  weekly  boost  m'long  pn 


$90  Minimum 

Greensboro,  N.  C.  —  A  new 
Guild  contract  establishes  a  re¬ 
porter  minimum  of  $90  for  a  40- 
hour  week,  in  the  sixth  year,  on 
the  News  and  Record. 


pay  in  checks  received  Feb.  20.  Willi; 
together  with  retroactive  pay  t®  JInd.) 
Aug.  8.  The  boost,  part  of  a  $'|RlVCA 
weekly  hike  negodialed  by  thfip.  Ho\ 
Madi.son  Newspaper  Guild  last®a/c/i. 
Summer,  became  effective  aftttW  Othei 
wage  controls  were  abolished,  ^oldini 
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Midwest  Group 
Told  to  Expect 
Classified  Gain 

Chicago  —  Midwestern  want  ad 
men,  fresh  from  a  1952  full  of 
linage  and  income  records,  believe 
1953  will  be  better  than  ever,  they 
indicated  during  the  Mississippi 
Valley  Classified  Advertising  Mana- 
«  m  gets  Association’s  15th  annual 
'  ?  I  meeting  here,  Feb.  21-22. 

Larry  Keller,  Cincinnati  (Ohio) 
Post,  in  a  paper  read  by  Ken 
■  Nattrass,  Rockford  (111.)  Star  and 
,  Register-Republic,  said  his  research 
1^'r"  indicates  this  year’s  increase  will 
i  range  from  three  to  seven  per  cent. 
I  He  based  his  estimate  on  a  survey 
^f  more  than  a  dozen  classified 
-managers,  most  of  them  in  the 
■Midwest. 

,  Estimates  given  from  the  con¬ 
tention  floor  showed  three  of  the 


MANAGER  of  the  Mississippi  Valley  Classified  conference,  Ralph 
Ahrens,  is  on  the  receiving  end  in  this  ceremony.  Ed  Dorgan,  left, 
Pittsburgh  Press,  gives  him  a  wristwatch  as  Carl  L.  Schweizer,  Chicago 
Sun-Times,  looks  on. 


HCAMs  anticipating  a  linage  gain 

Lf  less  than  five  per  cent.  There  first  vicepresi- 

Iwere  15  who  expect  a  five-to-10  /■’ed  Larey,  Bloomington 

[per  cent  boost,  four  fell  into  the  )  Paragraph,  second  vicepresi- 
110-15  per  cent  bracket  and  two  dent;  Joe  Klouda, /)«»r/ipor/ ( la.) 
■  iwere  even  more  optimistic.  Democrat-Times,  treasurer,  and 

F  However,  four  reported  linage  George  Westrich,  Racine  (Wis.) 
(losses  thus  far  this  year  and  six  Journal-Times,  Mwetary^ 

|,Veported  ad  count  declines. 

“God  forbid  another  rate  in 
ease,”  Mr.  Keller  commented 


Poor  Business. 
High  Costs  Kill 
Havana  Herald 

,  ..  „  ,  .  Havana — ^The  Havana  Herald, 

In  a  surprise  tribute.  Ralph  Ah-  Cuba’s  two  American 

rens,  formerly  CAM  of  the  Chi-  ^,,3^  jyg  jq  fy|j  week 

.  - . - . .  Daily  News,  was  presented  a  ^ 

Let’s  not  chase  out  of  the  picture  service  to  |jj,;,iion  and  continuous  financial 

liose  small  advertisers  who  made  MVCAM.^^  He  has  long  been  the  jjfflculties. 

lassified  the  great  market  place  unofficial  “general  manager.  American  Publishing  Com- 

A  registration  of  136  ^t  a  new  p.^^y^  p^j, 


In  a  panel  discussion,  Mildred  record  for  this  group.  Helen 


jmes  jllobinson  of  the  Dubuque  (Iowa) 
jns,"  'Telegraph  Herald  told  how  in- 
Jensified  sales  efforts  had  increased 
jiier  paper’s  want  ad  linage  314 
■imes  in  AVi  years.  She  said  this 
pt  to  ‘fone  through  “hard  work. 


Knief,  Waterloo  Daily  Courier, 
headed  the  program  committee. 

■ 

Boston  Traveler 
Helps  Holland  Town 


lish  the  Herald,  announced  that  it 
“will  cease  publication  of  the 
Havana  Herald  after  Saturday. 
Feb.  28.  1953.” 

The  announcement  added  that 
"this  step  is  made  necessary  by 


BosTON-Alice  Burke.  Traveler  constantly  increasing  production 


•end- ^'‘M'’*cnt  calling  and  training  new  ’11,, -7/ costs  and  prevailing  business  con- 

lack-P"''*  f’y  people  who  love  their  reporter,  landed  in  Holland  last  j-^j  „ 

.i.:,iwork”  week  to  tell  people  of  Brouwer-  .lev  , ,  ,,  , 


this 

Ticm 
been 
ering 
’  ran 
Hos- 
only 
etims 
dims, 
pub- 

state 
iched 
I  sev- 
well 
thane 


^ork. 

KTe'olIic:  ‘itndor  4ns' on  Th,  Trnvdor  began  (he  Save- 
inicks,  direct  mail,  enclosures,  cal-  A-Town  campaign  with  the  an- 


people 

shaven  nhat  Greater  Bostonians 


The  Herald  was  founded  as  a 


noiincement  that  Boston  would 


ndars.  rules  and  pencils. 

During  his  paper’s  annual  cook¬ 
ing  school,  he  sets  up  a  want  ad 
■lesk  where  a  representative  an-  went  to  the  small  town  to  report 


high. 

The  Herald  was  closely  linked 


“adopt”  Brouwershaven.  .Miss  Mundo,  Cuban  daily. 

Burke  flew  to  Amsterdam  and  Presidem  of  the  American  Pub¬ 


lishing  Co.  was  Amadeo  Barletta. 
directly  to  Traveler  readers  on  ^  ?  publisher  of 


Mundo.  Vicepresident  of  the  com- 


wers  questions  from  prospects.  A 

125  defense  bond  is  awarded  the  conditions  there.  ,  ,  , 

r«rson  submitting  the  best  sue-  I"  the  first  week,  the  Traveler 
ess  story  on  use  of  want  ads  in  reported  $3,000  had  been  contrib- 

.cooking  school  contest.  This  has  uted  to  the  fund.  L._  McCarthy, 

l^ielded  300  testimonials.  ■ 

Organizing  a  completely  sepa-  Talk  for  Small  Dailies 


n  of  departrnent  and  giving  each 
^ember  of  it  a  specific  set  of  du¬ 
lses  was  credited  by  Thomas  R. 
ormley  of  the  Lima  (Ohio) 
eu-.v  for  producing  a  500.000-iine 
ain  in  his  paper. 


chief  of  the  United  Press  bureau 
in  Havana.  Secretary  of  the 
company  was  Luis  Botifoll,  also 
Wichita.  Kan. — William  S.  editor-in-chief  of  Mundo. 


In 

eni  ilion,  the  consensus  was  that  “TV 

S  K-r- 


Waddell,  publisher  of  the  Eliza- 

betbton  (Term  )  Star,  is  scheduled  ,he‘ "Mundo“  buirding 
to  discuss  The  Solution  of  Ad- 

vertising  .  .Problems  Confronting  American  (but  all 

Small  Dailies  at  the  Kansas  Press  _ _ .u.. 


The  Herald  was  published  in 


The  editorial  staff  of  the  Herald 


regard  to  television  competi-  meetine  here  March  departments,  including  the 

the  ennsenciic  ,.,oc  iU„t  “-r\/  Assoc.ation  mee  g  .  press  room,  had  only  Cubans). 

First  city  editor  of  the  Herald 


..  outdraw  classified  over  the 
St  unong  pull.” 

■  ^dliam  Good,  Fort  Wayne 
»<  Newspapers,  was  named 


14. 


was  Henry  Wallace,  son  of  Tom 
Wallace,  editor  emeritus  of  the 
Lately 


Ayer  Entries  Invited 

_  _  PiiiLADFLPiiiA,  Pa. —  Publishers  Louisville  (Ky.)  Times. 

IVCAM  president,  succeeding  E.  of  all  English-language  dailies  in  the  desk  post  was  held  by  Jay 
).  Howerton,  St.  Louis  Post-Dis-  the  United  States  have  been  in-  Mallin. 

"j'cli.  vited  to  enter  issues  of  their  Cuba’s  other  American  daily  is 

Other  officers  are  :  William  papers  of  the  week  of  March  2  the  Havana  Post,  which  has  been 
olding,  Lincoln  (Neb.)  Journal-  in  the  23rd  Ayer  Cup  contest,  publishing  for  more  than  50  years. 
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ITU  Officers 
Oppose  Limit 
To  Fund  Power 

Twice  defeated  in  recent  efforts 
to  raise  large  sums  of  money  for 
the  Defense  Program,  officers  of 
the  International  Typographical 
Union  are  now  urging  the  member¬ 
ship  to  turn  down  a  proposition 
which  would  restrict  their  power  to 
transfer  money  from  the  union’s 
Pension  and  Mortuary  Funds, 

The  ITU  Executive  Council  has 
set  March  25  as  the  day  for  voting 
on  the  Fresno  local’s  proposal  to 
require  a  referendum  before  any 
sum  in  excess  of  $1,000,000  could 
be  borrowed  from  the  two  funds 
and  used  for  other  purposes.  More 
than  $2,000,000  has  been  trans¬ 
ferred  from  the  Mortuary  Fund  to 
the  Special  Defense  Fund  in  re¬ 
cent  months. 

Secretary-Treasurer  Don  Hurd 
warned  the  membership  that  adop¬ 
tion  of  the  Fresno  resolution  would 
prevent  transfer  of  more  than  $1,- 
000,000  back  to  the  Mortuary 
Fund,  without  prior  approval  in 
a  referendum  vote,  “a  costly  and 
time-consuming  procedure.” 

The  Fresno  proposition  says 
nothing  about  refunding  money  to 
the  Pension  and  Mortuary  Funds. 
It  would  place  a  ceiling  of  $1,000,- 
(MK)  on  the  Executive  Council’s 
borrowing  power  and  would  re¬ 
quire  the  officers  to  state  specifi¬ 
cally  the  uses  to  be  made  of  any 
such  amount  transferred  from  the 
two  key  accounts  “to  other  funds 
of  ITU  or  to  any  other  organiza¬ 
tion.”  Such  transfer  would  have 
to  be  approved  by  the  members. 

Hurd  Ass-ails  ‘Hysteria’ 

Last  October  the  membership, 
by  a  2  to  1  vote,  refused  to  au¬ 
thorize  a  special  levy  designed  to 
raise  $10,000,000  for  defense  ac¬ 
tivities,  chiefly  the  Unitypo  news¬ 
paper  program.  In  January  they 
rejected  a  similar  proposition  with 
a  $5,000,000  ceiling.  The  vote 
was  46,356  to  25,471. 

Urging  defeat  of  the  Fresno 
proposition,  Mr.  Hurd  asserted  that 
“the  present  hysteria,  if  carried 
through  to  the  extent  of  prohibit¬ 
ing  necessary  transfers  of  funds  in 
emergencies  for  the  purpose  of 
protecting  the  ITU  and  local 
unions,  could  do  irreparable  harm." 

Mr.  Hurd’s  financial  statement 
showed  the  Pension  Fund  balance, 
as  of  Dec.  20,  1952,  as  $6,726,195. 
The  Mortuary  Fund  had  $2,586,- 
821,  and  the  Special  Defense  Fund 
balance  was  given  as  $7,340,956, 
which  included  a  loan  of  $4,100,- 
000  to  Unitypo,  Inc. 


Inherits  $50,000 

St.Louis,  Mo. — Sam  Kohren, 
who  sold  candy  and  newspapers 
at  a  stand  in  front  of  the  Post- 
Dispatch  building  for  15  years, 
left  most  of  his  estate,  thought  to 
be  about  $50,000,  to  William  Mc¬ 
Leod,  P-D  watchman. 


11 


Code  for  Journalism 
Doubtful,  Luce  Says 


Eugene,  Ore.  —  An  effective 
code  for  journalism  cannot  be 
writen  in  this  country — at  least  it 
has  not  been  done,  Henry  R.  Luce 
said  here  in  a  speech  which  he 
declared  was  his  first  public  state¬ 
ment  on  journalism  in  15  years. 

The  editor-in-chief  of  Time  and 
Life  discussed  his  “homework”  on 
journalism  at  the  34th  annual  Ore¬ 
gon  Press  Conference  Feb.  20-21 
on  the  University  of  Oregon 
campus. 

Mr.  Luce  delivered  the  Eric  Al¬ 
len  Memorial  address  before  more 
than  250  members  of  the  Oregon 
Newspaper  Publishers  Association 
and  the  School  of  Journalism  an¬ 
nual  event. 

He  said  an  effective  code  for 
journalism  cannot  be  written  for 
the  free  world. 

“Naively,”  he  declared,  “ideal¬ 
istic  Americans  asked  for  a  U.N. 
code — and  now  they  have  learned 
a  simple  lesson,  that  practically 
none  of  the  other  nations  of  the 
world  share  our  ideas  about  free¬ 
dom  of  the  press,  so  they  are  in¬ 
clined  to  withdraw  in  disgust  from 
the  whole  thing. 

ASNE  Code  Ineffective 

“Ah,  but  you  say  a  code  was 
written  for  American  journalism  in 
1923  by  the  American  Society  of 
Newspaper  Editors.  So  far  as  I 
know  in  all  these  30  years,  with 
one  rather  ineffective  exception, 
not  a  single  editor  or  journalist  has 
ever  been  called  to  account  on  the 
basis  of  that  code.  And  I  doubt 
whether  that  code  has  ever  had 
more  than  a  goose-feather’s  weight 
of  influence  with  a  single  editor  in 
this  country. 

“That  doesn’t  mean  editors  don’t 
have  ideals.  They  are  full  of  ideals 
— but  you  cannot  reduce  these 
ideals  to  a  meaningful  charter.” 

But  Mr.  Luce  said  he  was  hope¬ 
ful  that  such  a  code  might  be 
written  in  “the  age  of  American 
journalism  in  which  we  may  suc¬ 
ceed  if  we  try.” 

He  found  that  Oregon’s  tradition 
of  personal  responsibility  in  jour¬ 
nalism  was  “very  much  alive  to¬ 
day.” 

“The  basic  question,”  he  said,  “is 
simply  whether  this  sense  of  per¬ 
sonal  responsibility  can  be  made 
the  rule  for  our  profession  through¬ 
out  the  country — and  applied  to 
the  complexities  of  the  modern 
press. 

If  an  owner-publisher  is  seri¬ 
ously  responsible  for  every  word 
in  his  newspaper,  he  ought  not  to 
publish  any  columns!  whose  basic 
integrity  he  doubts  or  with  whose 
basic  philosophy  he  disagrees.” 

Evasion  and  Cynicism 

But  it  is  fashionable,  in  order  to 
give  the  reader  various  viewpoints, 
to  say  that  the  owner-publisher 
has  the  right,  even  the  duty,  to 
print  what  personally  he  deplores 


or  detests,  Mr.  Luce  maintained. 

“In  my  view  that  is  a  childish 
evasion  of  a  man’s  responsibility. 
It  is  worse  than  that:  it  is  cynicism 
at  the  heart  of  American  life,”  he 
declared. 


Speaking  of  truth,  Mr.  Luce 
declared  that  “the  Miltonian  doc¬ 
trine  does  not  apply  to  a  situation 
where  one  man  feels  justified  in 
being  the  probable  vehicle  of  an¬ 
other  man’s  lies  or  another  man’s 
distortions.” 

“Every  reporter  and  sub-editor 
should  know  that  he  is  expected 
to  be  a  man  of  intellectual  integrity 
and  that  his  honest  coping  with 
Truth,  in  every  department  of  the 
paper  will  be  respected,”  he  ex¬ 
plained. 

Mr.  Luce  said  that  every  honest 
reporter  or  city  editor  should  ask 
himself  “Am  I  giving  my  readers 
the  best  account  of  public  affairs 
which  I  possibly  can?  My  right  to 
entertain  my  readers  with  murder 
stories  or  comic  strips,  and  to 
profit  from  that  entertainment,  is 
only  justified  provided  I  have  laid 
before  them  a  reasonably  full  and 
rational  and  sober  account  of  the 
current  problems  of  the  Republic.” 

Mr.  Luce  received  a  certificate 
of  honor  from  the  Eric  Allen  Me¬ 
morial  fund,  signed  by  Alton  F. 
Baker,  Sr.,  publisher  of  the  Eugene 
Register-Guard  and  president  of 
the  trustees  of  the  fund;  Dr.  H.  K. 
Newburn,  president  of  the  Univer¬ 
sity;  and  Dr.  Gordon  A.  Sabine, 
dean  of  the  University’s  school  of 
journalism. 

Mr.  Luce  donated  his  $500  lec¬ 
ture  fee  to  the  scholarship  fund. 

Press  Fares  Well 


sity  of  Oregon,  declared  that  “even 
the  faculty  at  universities  is  better 
than  it  was  15  years  ago”  when  he 
was  last  in  college. 

In  the  American  press  “good 
news  is  no  news,”  Jerome  R.  Hel- 
dring,  chief  of  the  Netherlands  In¬ 
formation  Service  in  the  United 
States,  asserted.  The  fact  that  the 
Netherlands  was  preparing  to  an¬ 
nounce  discontinuance  of  its  need 
for  American  aid  would  not  have 
left  the  mark  in  American  newspa¬ 
pers  that  the  recent  floods  in  Hol¬ 
land  achieved,  he  said. 

Closed  meeting  practices  of  the 
Oregon  state  board  of  higher  edu- 


Oregon  editors  and  publishers 
faced  their  critics  in  a  panel  at 
the  Press  Conference. 


Charles  Duncan,  assistant  pro¬ 
fessor  of  the  school  of  journalism, 
confronted  the  newpapermen  with 
eight  unidentified  persons  from  all 
sections  of  the  state  who  gave 
their  opinions  on  popular  press 
criticisms. 


cation  will  be  investigated  uni 
the  freedom  of  information  coi 
mittee  for  the  Oregon  Newspapt 
Publishers  Association,  it  was  * 
nounced  by  Dave  Eyre,  managii 
editor  of  the  Oregon  Journal  ai 
chairman  of  the  committee, 
Tom  Purcell,  publisher  of  ti 
•Gresham  Outlook,  was  elect 
president  of  the  1954  conferea 
Alton  F.  Baker,  Register-Gua 
announced  that  he  would  contri 
ute  another  $1,000  to  the  AD 
Fellowship  fund.  Other  donatio 
were  made  by  Verne  McKinw 
Hillsboro  Argus,  and  Hal  Schill 
Myrtle  Creek  Mail. 


Hoyt  Insists 
On  'Fair  Play' 
In  Staff  Memo 


Generally,  newspapers  came  off 
well.  Most  said  they  read  their 
hometown  paper  more  than  an 
hour  a  day;  that  they  didn’t  think 
it  sensational,  that  ads  had  a  high 
appeal  and  good  response,  that  edi¬ 
tors  tried  to  be  fair  in  presenting 
the  news  and  there  appeared  no 
advertising  pressure  on  the  editors. 
Some  thought  newspapers  carried 
too  much  advertising. 

Newspapers  and  colleges  were 
described  as  co-partners  in  a 
broad  educational  enterprise  by 
Chancellor  Charles  D.  Byrne  of 
the  state  system  of  higher  educa¬ 
tion. 


Denver,  Colo. — A  new  approach 
toward  “fair  play”  in  the  reporting 
of  charges  of  communist  sympa¬ 
thies  has  been  instituted  at  the 
Denver  Post  by  Palmer  Hoyt,  edi¬ 
tor  and  publisher. 

Mr.  Hoyt  disclosed  his  paper’s 
new  policy  in  a  speech  Feb.  1 1  at 
the  William  Allen  White  school  of 
journalism.  (E&P,  Feb.  21,  page 
74.)  The  details  are  contained  in 
a  memorandum  he  dictated  to  Ed. 
J.  Dooley,  managing  editor. 

“In  view  of  the  mounting  tide 
of  McCarthyism,”  the  memoran¬ 
dum  says,  “I  would  like  to  review 
with  you  certain  precautions  which 
may  be  taken  to  guard  against 
loose  charges,  irresponsible  utter¬ 
ances  and  attempts  at  character  as¬ 
sassination  by  ‘spokesmen,’  official 
or  otherwise. 

“First:  Instruct  the  news  staff 
always  to  evaluate  the  source  of 
the  charge. 

“Second:  Ask  the  news  staff  to 
weigh  the  story  and  see  what  they 
would  do  with  it  if  official  immu¬ 
nity  were  lacking. 

“Three:  Discuss  with  the  news 
staff  the  general  proposition  of 
whether  or  not  the  Post  can  with¬ 
hold  publication  of  this  particular 
moot  story  until  proper  proof  or 
a  qualifying  answer  can  be  ob¬ 
tained  from  the  person,  organiza¬ 
tion  or  group  accused. 

“Four:  Ask  the  news  staff 
whether  they  of  their  own  knowl¬ 
edge  know  a  doubtful  charge  to 
be  false,  and  to  apply  any  reason¬ 
able  doubt  they  may  have  to  the 
treatment  of  the  story. 

“Five:  In  connection  with  ban¬ 
ner  lines  or  other  headlines  on  this 
type  of  story,  ask  the  news  staff 
to  determine  whether  wording  is 
used  as  shock  treatment  or  to  sum¬ 
marize  the  facts. 


“In  connection  with  the  playi 
the  story  which  cannot  be  ignore 
it  is  possible  that  it  can  be  pliji 
down.  For  example,  it  might  I 
placed  in  the  middle  or  lower  pi 
of  Page  One,  or  inside  the  pap 
and  given  smaller  headlines.  If 
must  be  given  a  large  display, 
would  advocate  and  I  wish  yi 
would  consult  with  your  staff 
to  the  advisability  of  this  proc 
dure:  The  addition  of  a  kick 
line  such  as  ‘Today’s  McCarthyisi 
or  ‘McCarthy  Charges  Today.’ 

“Please  advise  your  staff  th 
the  Denver  Post  is  alert  to  t! 
problem  of  McCarthyism  and » 
are  anxious  to  take  every  possib 
step  to  protect  the  innocent  ai 
give  everyone  under  fire  of  M 
Carthy  or  other  ‘official’  spoke 
man  every  possible  chance  to  J 
fend  themselves.  If  possible, « 
want  to  give  them  that  chance 
the  same  story,  but  in  any  eve 
as  quickly  after  as  possible,  a: 
with  the  same  news  emphasis. 

“Also,  please  remind  the  ne 
staff  that  it  is  our  policy  to  : 
quest  of  the  press  associations : 
buttals  from  those  under  attac 
and  to  ask  the  associations  to  c 
every  possible  effort  to  move  the 
mitigating  or  diluting  stateme: 
in  time  for  proper  play  in  com 
tion  with  any  McCarthy  or  simi' 
attacks. 

“There  are,  of  course,  many  sfe 
lar  devices  which  may  be  used 
connection  with  one-sided  stork 
and  which  will  be  a  matter  > 
judgment  on  the  part  of  the 
editors:  such  as,  a  blackface  f 
cede  or  a  drop-in  in  a  parties, 
story  of  accusation  saying  li 
similar  charges  have  been  mi 
by  this  source  but  that  no  pr^' 
has  ever  been  submitted,  or  calk 
attention  to  the  fact  that  thr 
attacked  have  not  had  the  oppe 
tunity  to  answer  or  disprove 
charges.” 


Harold  Hughes,  city  editor  of 
the  Astorian-Budget  and  winner 
of  the  first  Eric  Allen  Fellowship 
for  a  year  of  study  at  the  Univer- 


How  to  Play  Sforv 

“It  is  obvious  that  many  charges 
made  by  reckless  or  impulsive  pub¬ 
lic  officials  cannot  and  should  not 
be  ignored,  but  it  seems  to  me 
that  news  stories  and  headlines  can 
be  presented  in  such  a  manner  that 
the  reading  public  will  be  able  to 
measure  the  real  worth  or  value 
and  true  meaning  of  the  stories. 


Expansion  Move 


San  Diego,  Calif.  —  The  U 
Tribune  Publishing  Company ! 
purchased  the  six-story  Secu.' 
Title  Insurance  Company  build' 
for  future  expansion,  Jam« 
Copley,  president  and  publisl* 
announced.  The  building, 
30-foot  frontage  and  80-foot  dtp 
is  separated  from  the  Union-' 
bune  building  by  a  lightweli. 
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Canada  Ends 
Sales  Tax,  But 
Mills  Take  It 

Canadian  newspapers  will  con¬ 
tinue  to  pay  approximately  $122 
a  ton  for  newsprint  as  the  result 
of  a  quick  give-and-take  maneuver 
this  week  by  the  Government  and 
the  paper  manufacturers. 

There  was  nothing  in  the  situa¬ 
tion  which  indicated  any  change 
in  the  near  future  in  the  $126 
base  price  paid  by  U.S.  customers 
of  the  Canadian  mills. 

This  is  what  happened,  accord¬ 
ing  to  E  &  P  observers  in  Cana¬ 
da: 

I  Finance  Minister  Abbott  an¬ 
nounced  that  his  “silver  lining” 
budget  had  eliminated  the  10  per 
cent  sales  tax  on  newsprint.  In 
fact,  the  sales  tax  on  everything 
used  in  the  production  of  a  news¬ 
paper  was  erased.  This  extended 
even  to  perfume  used  in  ink. 

$10  ‘Rebate'  Cancelled 

Then  Canadian  publishers  be¬ 
gan  receiving  notices  from  theii 
suppliers  that  the  $10  “rebate” 
in  effect  since  Jan.  1  was  being 
cancelled,  as  of  March  1.  The 
“rebate”  referred  to  the  price  in¬ 
crease  which  the  mills  had  an¬ 
nounced  for  Jan.  1  but  had  not 
imposed.  However,  in  most  cases, 
it  was  figured  in  the  billing  and 
then  rebated. 

Consolidated  Paper  Company 
took  the  first  step  to  notify  cus¬ 
tomers  and  it  was  followed  quick¬ 
ly  by  Atibibi  Power  and  Paper 
Co.  and  others  serving  customers 
across  Canada. 

Consolidated's  notice  to  a  Mon¬ 
treal  paper  set  off  speculation  that 
the  companies  were  merely  apply¬ 
ing  the  $10  boost  to  Quebec, 
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where  customers  enjoy  a  price 
advantage  because  of  the  insist¬ 
ence  by  Premier  Duplessis  that 
the  home  mills  owe  it  to  the  Prov¬ 
ince  to  maintain  a  free  press. 

Although  the  mill  announce¬ 
ments  set  March  1  as  the  effective 
date  for  the  new  price,  Mr.  Du¬ 
plessis  told  newsmen  he  didn't 
expect  the  increase  to  be  charged 
to  Quebec  customers  until  April  1. 
They  would  still  enjoy  a  differen¬ 
tial  of  $3  to  $5  a  ton. 

The  base  price  for  Canada  has 
been  $112  a  ton.  The  sales  tax, 
applied  to  the  newsprint  only,  ex¬ 
clusive  of  transportation  charges, 
brought  the  total  to  around  $122. 

Premier  Duplessis  repeated  a 
warning  to  mills  against  overpro¬ 
duction  and  called  on  them  to  co¬ 
operate  with  the  government  in  a 
forest  management  program.  He 
accused  several  firms  as  acting 
like  “big  kids,”  spoiling  a  good 
thing  for  quick  returns. 

■ 

Waukegan  News-Sun 
Signs  Guild  Pact 

Waukegan,  III. — The  Woiike/^an 
NeH’s-Siin  signed  a  new  contract 
with  the  local  Newspaper  Guild 
here  this  week,  granting  a  $2.50  a 
week  increase,  retroactive  to  Sept. 
1,  1952  and  an  additional  $2 
weekly  raise,  effective  with  the 
signing  of  the  contract. 

Guild  members  indicated  their 
willingness  to  cross  the  picket  line, 
which  they  have  been  observing 
since  the  mass  picketing  of  the 
News-Sun  on  Feb.  5  in  connec¬ 
tion  with  a  printers'  strike  in 
progress  since  Jan.  12. 

F;  Ward  Just,  News-Sun  gen¬ 
eral  manager,  said  composing 
room  conditions  were  “beginning 
to  stabilize”  this  week  as  the  pa¬ 
per  published  22,  36  and  24-page 
papers. 
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Ticket  Book  Plan 
Keeps  Gomes  on  TV 

Atlanta,  Ga.  —  The  Atlanta 
Crackers  will  bid  for  their  first 
1953  baseball  victory  via  TV  on 
Sunday,  April  26,  if  current  plans 
work  out.  The  games  will  be 
televised  by  WSB-TV,  the  outlet 
for  the  Constitution  and  the  Jour¬ 
nal  which  are  giving  the  new 
scheme  full  promotional  backing. 

There's  a  provision  in  the  first 
TV  game,  however.  It  will  be  seen 
and  heard  only  if  there  is  a  sale 
of  ticket  books  which  reaches  or 
nears  a  goal  of  25,000. 

The  story  behind  this  new  ven¬ 
ture: 

President  Earl  Mann  of  the  At¬ 
lanta  Crackers,  pioneer  of  many 
a  new  gimmick  in  organized  ball, 
has  made  his  peace  with  TV  (he 
cancelled  out  all  TV  in  1952)  with 
an  arrangement  that  establishes  his 
Southern  Association  franchise  as 
a  community  enterprise. 

The  Crackers  will  televise  home 
games  on  three  dates  a  week,  in¬ 
cluding  Sunday  doubleheaders.  Mr. 
Mann  consented  to  televise  on  this 
limited  basis  only  after  the  Junior 
Chamber  of  Commerce  had  an¬ 
nounced  a  cooperative  plan  by 
which  its  members  will  undertake 
the  sale  of  TV  game  books  at  the 
price  of  $5  each.  A  book  con¬ 
tains  four  tickets  good  for  any 
home  game. 

WSB-TV,  NBC  outlet,  has 
cleared  time  for  full  game  tele¬ 
viewing  on  Sundays,  Mondays  and 
Wednesdays. 

■ 

Pecos  Valley  Weekly 

Roswell,  N.  M. — Don  K.  Ha- 
nan  is  editor  and  publisher  of  the 
Pecos  Valley  Sun,  a  new  tabloid 
weekly  newspaper  which  began 
publication  Jan.  1.  He  formerly 
published  weekly  newspapers  in 
Iowa  and  San  Diego  County,  Calif. 


Low  Officer  Denies  ' 
Press  Has  Influence 

Madison,  Wis. — ^The  newspaper 
is  not  a  controlling  factor  in  in¬ 
fluencing  the  electorate,  Atty. 
Gen.  Vernon  W.  Thomson  told 
about  50  ministers  and  laymen 
attending  the  Churchmen’s  Legis¬ 
lative  Seminar  here  Feb.  19. 

Mr.  Thomson’s  statement  came 
in  answer  to  an  inquiry  from  the 
audience  whether  the  control 
which  newspapers  exert  make  a 
great  difference  in  the  way  which 
people  vote. 

“I  can  say  that  the  public  in 
Dane  County  (Madison)  is  con¬ 
trolled  largely  by  one  newspaper,” 
Mr.  Thomson  replied.  “I  don’t 
know  if  it’s  part  of  the  One  Party 
press  or  not. 

“Generally  the  experience  is 
that  the  newspaper  is  not  in  con¬ 
trol  of  the  way  people  vote.  1 
don’t  think  a  newspaper  is  a  con¬ 
trolling  factor  as  far  as  influenc¬ 
ing  the  electorate  is  concerned." 
■ 

APME  Red  Book 

“The  APME  Red  Book  1952," 
a  bound  volume  containing  reports 
and  discussions  at  the  Associated 
Press  Managing  Editors  conven¬ 
tion  at  Boston,  Mass.,  last  Nov. 
12-15,  has  been  issued  by  the 
Associated  Press.  It  was  edited  by 
Charles  Honce.  The  275-page  book 
is  fully  illustrated  with  photos  and 
drawings. 

■ 

$65,000  Capital 

Westport,  Conn. — Westporter- 
Herald,  Inc.,  which  publishes  a 
weekly,  has  filed  a  certificate  of  or¬ 
ganization  with  the  Connecticut 
Secretary  of  State’s  office  listing 
$65,000  subscribed  capital.  S.  Tur¬ 
ner  Blanchard  is  president  and 
treasurer;  and  Frances  M.  Blanch¬ 
ard,  secretary. 
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DoWiins,  Lorvcll  (Mass.) 


TV  OR  NOT  TV? 

Shanks.  Piiffalo  (N.  Y.)  Evenitig  S'l-U'S 


MISSOURI  VALLEY  MESS 

Fitzoatrick,  St.  Louis  (Mo.)  Post-Dispatch 


E.  W.  Scudder, 
Newark  News 
Chairman,  Dies 

N.  J.  —  Edward  Wal- 


William  W.  Hawkins, 
Scripps-Howard,  Dies 


Newark, 

^  if lace  Scudder,  71,  for  many  yean' 
!  Y*  publisher  and  since  1950  chairman 

"  ^  of  the  board  of 

/  the  Newark 

News,  died  Feb.  '  i 

19  at  his  Winter  E 

home  Isla- 
morada.  Upper 

■HHHIBk  Matecumbe 

Fla.  He  had  not 

William  W.  Knight  heen  in  the  best  BMW  Ml 

of  health  since  A 

Knight-Heads  Bllfl 

Oregon  Journal,  w^tix  f^her*of  scnade, 

'1\T  1  Qrvl,!!k'  Richard  B.  Scudder,  present  pub- 

llOI  lOr  OU16  lisher  of  the  News,  and  of  Edward 

Portland,  Ore.  —  Election  of  W.  Scudder,  Jr.,  president  of  tht 
William  W.  Knight  as  publisher  of  Evening  News  Publishing  Co. 
the  Oregon  Journal  by  the  Journal  Mr.  Scudder’s  life  was  practical- 
Publishing  Company’s  board  of  ly  co-existent  with  that  of  the 
directors  has  been  announced  by  News.  Son  of  the  late  Wallace 
Jackson,  board  Mcllvaine  Scudder,  he  was  bom  a 
year  before  his  father  founded  the 
IS  been  general  newspaper.  Upon  his  graduation 
oumal  and  will  from  Princeton  in  1903,  he  began 
in  that  capacity.  association  with  the  News  that 
will  rontiniie  its  was  not  to  end  until  his  death 


news  manager. 

He  succeeded  Mr.  Howard  as 
president  of  the  U.  P.  in  1920. 

Three  years  later,  when  Mr.  How¬ 
ard  became  general  business  mana¬ 
ger  of  the  Scripps-Howard  News¬ 
papers,  he  made  Mr.  Hawkins  his 
assistant  and  when  Mr.  Howard 
became  chairman  of  the  board, 

Mr.  Hawkins  became  vicechairman 
and  general  manager.  In  1936, 

Mr.  Howard  announced  he  had  re¬ 
linquished  the  post  of  chairman 
and  that  Mr.  Hawkins  had  been  se¬ 
lected  to  succeed  him. 

Mr.  Hawkins’  first  wife  died  in 
1932.  One  of  their  sons,  William 
W.  Hawkins,  Jr.,  is  drama  critic 
for  the  New  York  WorlJ-Telegram 
and  Sun.  The  other  two  sons  are  Mrs. 

George  and  Ewing.  chair 

Jhe  professional  and  personal  m 
companionship  of  Mr.  Hawkins  man; 
and  Mr.  Howard  endured  until  Mr.  conti 
Hawkins’  death  and  covered  a  pe-  “7 
riod  of  nearly  a  half  century  while  s^ervi 
both  men  were  carving  outstand-  pape 
ing  journalistic  careers.  of  Pi 

Mr.  Hawkins  is  described  in  “A  jry  ” 

Handbook  of  Scripps-Howard,”  is-  a^  w 
sued  in  1948:  owns 

“Bill  is  heavyset  and  robust;  his  Jouri 
face  is  ruddy;  he  has  a  high-bridged 
nose  and  used  to  wear  pince-nez  after 
glasses  which  he  has  abandoned  [god’ 
in  favor  of  horn-rimmed  bifocals,  yg-,, 

He  gives  the  impression  of  a  big- 
ger  man  physically  than  he  really 
is.  He  has  the  solid,  implacable 
manner  of  an  Army  tank.  ^ 

“This  impression  derives  from  an 
inner  quality.  He  has  the  vision  ^imi' 
and  daring  for  big  enterprises;  his 
nature  is  expansive;  his  instinct  is  | 
to  do  everything  in  the  grand  man- 
ner.  He  looks  like  ready  money, 

”He  is  intensely  practical  and  the  world  to  know  that  the  Journal 
realistic,  unless  it  is  something  that  has  not  been  and  is  not  for  sale.” 
touches  some  deep  spring  of  emo-  succeeds  Philip  L. 

tion,  at  which  time  he  will  reveal  ,he  paper’s  founder 

a  nature  that  is  gentle  and  senti-  Jackson,  who  had  served 

mental.  His  great  talent  is  for  or-  publisher  for  29  years.  Mr. 


father,  tion  of  the  News.  It  was  his  cus- 
id  been  tom  regularly  to  contribute  ideas 
Oregon  for  editorials  and  special  articles. 

He  often  visited  Europe  and  was 
las  been  acquaintance  of  many  world 
ler  busi-  fis^res. 


His  strong  “one  world" 
views  have  oriented  the  News’  edi¬ 
torial  policy  ever  since  Woodrow 
Wilson  helped  form  the  League  of 
Nations. 


Wrong  Picture 

Editor  &  Publisher  regrets 
that  a  picture  used  with  the  story 


•  The  Advertiser  and  The  newspaper  • 


Merchandising  by  Newspapers  §“5°  critiSi 
Holds  Spotlight  at  PNPA  Meet  Eyes  at  Media 

•  ^  By  Campbell  Watson 


Sears,  Roebuck  Executive 
Offers  Five-Point  Program 

By  Joseph  W.  Dragonetti 


Harrisburg,  Pa. — Hugh  K.  Duf- 
held,  general  manager.  Sears,  Roe¬ 
buck  &  Co.,  Washington,  D.  C., 
pinpointed  here  a  subject  which  is 
receiving  increasing  attention  by 
newspapers — How  much  merchan¬ 
dising  and  point-of-sale  aid  should 
they  give  their  advertisers? 

He  spoke  February  21  at  the  an¬ 
nual  Display  Advertising  Confer¬ 
ence  of  the  Pennsylvania  News¬ 
paper  Publishers’  A.ssociation.  The 
two-day  meeting  attracted  the  larg¬ 
est  registration — 179 — of  any  simi¬ 
lar  sessions  sponsored  by  the 
PNPA.  More  than  75  newspapers 
from  several  states  were  repre¬ 
sented. 

Mr.  Duffield  said  he  has  con¬ 
cluded  from  his  experience  with 
newspapers  that  when  they  help 
the  merchant  at  the  point  of  sile 
the  advertising  is  more  effective 
and  linage  generally  increases. 

“There  is  no  poor  buy  in  news¬ 
paper  advertising,”  he  said.  “Every 
ad  will  produce  a  stimulus  based 
on  these  facts.  How  many  use  your 
paper.  How  many  read  the  ad. 
What  day  of  insertion.  Size.  How 
acceptable  is  the  store.  Timeliness- 
season.  Value. 

Differ  on  Pulling  Power 

“But  still,  in  a  2,  3,  or  4  news¬ 
paper  town,  one  paper  gets  less 
linage  than  his  purported  correct 
share,  and  merchandise  people  dif¬ 
fer  on  the  pulling  power  of  the 
medium. 

“If  I’m  to  change  the  status 
quo — you’re  going  to  have  to  go 
on  my  payroll — and  you  can  do  it 
at  no  expense  to  me — and  maybe 
at  a  profit  to  you. 

“I’ll  let  you  in  on  a  secret.  We 
merchants  are  the  smartest  news¬ 
paper  men  and  too  often  the  dumb¬ 
est  merchants  and  we  need  you  to 
help  us  to  sell  goods.  We  love  to 
run  big  ads.  We  admire  them. 
But  there  we  stop.  What  does  the 
man  on  the  floor  do  to  it?  Your  ad 
can  only  bring  the  customer  in. 
We  have  to  sell  the  product  and  an 
increasing  number  of  newspapers 
are  helping  the  merchant  to  do 
that.” 

Points  to  Prod 

Mr.  Duffield  suggested  that  news¬ 
papers,  when  running  big  ad  for  a 
merchant,  prod  him  on  the  follow¬ 
ing  points; 

I.  Check  the  stock  to  see  that 
the  store  is  properly  covered  for 


the  pulling  power  of  the  ad. 

2.  Prices  in  conformance  with 
the  ad. 

3.  Dramatic  presentation  at  the 
point-of-sale  of  goods  advertised. 

4.  Do  the  salespeople  know  the 
ad  is  running? 

5.  Do  the  salespeople  know  the 
product? 

Mr.  Duffield  said  newspaper 
space  salesmen  should  not  listen 
“to  tales  of  woe  or  griefs  or  even 
success  stories  without  checking.” 

He  said  he  encouraged  newspa¬ 
per  solicitors  who  came  in  to  .see 
him  to  get  acquainted  with  man¬ 
agers  and  ad  managers  of  Sears, 
Roebuck  stores  and  suggest  ways 
in  which  they  can  help  move  mer¬ 
chandise. 

“1  tell  them,”  he  said,  “that  if 
we  are  running  ads  in  their  papers 
and  they  feel  our  managers  are  not 
getting  the  most  out  of  them  at  the 
point-of-sale  they  should  scream  to 
high  heaven. 

“It  is  to  the  newspaper’s  own  ad¬ 
vantage  to  tell  a  merchant  where 
he  fell  down  on  merchandising 
when  an  ad  does  not  pull.  Yes.  it 
is  important  for  newspapers  to 
know  more  about  the  business  of 
their  advertisers. 

"1  want  newspapermen  to  be  on 
my  payroll.  It  has  been  my  ex¬ 
perience  when  arriving  in  Sears, 
Roebuck  stores  in  different  towns 
that  the  first  to  call  on  me  are 


newspaper  space  salesmen. 

“They  have  been  a  big  help  to 
me.  They  know  the  town.  They 
have  their  feet  on  the  ground.  They 
know  the  buying  power,  can  de¬ 
scribe  the  market  and  the  group¬ 
ings  of  retailers.  Ihe  newspaper 
solicitor  is  an  expert  on  his  own 
newspaper. 

“They  are  great  salesmen.  But  1 
think  they  have  one  great  fault  too. 
.Sometimes,  I  think  you  people  use 
statistics  as  a  drunk  uses  a  lamp 
post — for  support  rather  than  il¬ 
lumination. 

“I  hear  about  the  market  and  the 
advantages  of  particular  newspap¬ 
ers  when  they  first  call  on  me. 
After  that,  1  would  like  to  know 
more  about  what  newspapers  can 
do  for  my  business  and  that’s  why 
point  of  sale  is  so  important.  The 
newspaper  man  is  on  my  payroll. 
I  hope  he  is  never  fired.” 

Merchandising  Trend 

The  trend  toward  more  mer¬ 
chandising  for  advertisers  was  in¬ 
dicated  in  a  panel  question  session. 
Of  40  newspapers  represented  at 
this  phase  of  the  conference.  29 
said  they  offer  merchandising  serv¬ 
ices.  Twenty-one  of  these  said  the 
services  were  based  on  the  size  of 
the  schedule.  None  charged  for 
this  assistance  to  advertisers,  and 
three  said  they  intended  to  increase 
such  assistance. 

John  R.  Corbett,  display  adver¬ 
tising  manager,  WillUmisport  (Pa.) 
Gazette  &  liiilletin,  said  the  com¬ 
petitive  problems  of  newspapers 
must  be  met  with  clean,  hard  sell¬ 
ing. 

“1  say  clean,”  he  said,  “because 
{Continued  on  pufce  28) 


San  pRfANCisco  —  .Advertising 
media  were  eyed  critically  here 
last  week  during  sessions  of  the 
National  .Automobile  Dealers  A.s- 
sociation.  whose  members  expect 
the  sale  of  more  than  6,000,000 
new,  and  1 2.000.000  used  cars 
this  year. 

Newspapers  were  not  excluded 
from  the  examination,  and  one 
dealer  told  a  convention  session 
that  the  dailies  in  his  area  reached 
only  two  out  of  three  persons  in 
his  territory. 

.Another  hit  advertising  in  gen¬ 
eral,  saying  that  used  car  advei- 
tising  has.  in  his  opinion,  hit  a 
new  low.  Increa.sed  ad  budget' 
were  advocated,  but  periodic 
checks  on  effectiveness  were  urged. 
Misleading  copy  was  scored  re¬ 
peatedly. 

Page  H.  Lamoreaux  of  Vallejo. 
Calif.,  was  the  dealer  who  claimed 
over  100,000  people  in  nearbj 
towns  and  hamlets  are  not  readers 
of  local  dailies  while  making  a 
plea  for  cooperative  advertising 
placements  by  new  car  dealers  in 
•small  cities. 

The  five  Pontiac  dealers  of  his 
urea  are  reached  effectively  by  the 
factory’s  national  advertising  which 
goes  to  around  200,000  newspa¬ 
per  readers,  he  reported.  But  Mr. 
Lamoreaux  worried  about  the 
100,000  he  declared  the  dailies 
miss.  He  proposed  that  the  five 
Pontiac  dealers  join  together  to 
talk  to  this  100,000  audience. 

TV  Goal  Hinted 

These  dealers,  he  declared,  could 
use  local  radio  affectively,  and 
also  cooperative  billboards.  Onh 
by  cooperation  can  the  average 
dealer,  who  sells  80  new  cars 
yearly,  hope  to  use  the  “new  and 
great  advertising  medium,  tele¬ 
vision.”  which  costs  $300  for  1.' 
minutes  without  show  production 
co.sts.  he  reported. 

In  praising  the  general  advertis¬ 
ing,  Mr.  Lamoreaux  said  the  deal¬ 
er  advertising  charge  per  car  sold 
was  now  from  $17.50  to  $45  in 
contrast  to  a  beginning  $5. 

Four  other  speakers  developed 
other  ways  to  meet  problems  in 
a  skit  entitled  “Mr.  Wrongway." 
In  the  phase  on  salesmanship,  Mr. 
Wrongway  was  halted  in  the  act 
of  phoning  a  classified,  and  told 
he  would  “get  another  Slick”  un¬ 
less  he  hand-picked  his  next  sales¬ 
man.  The  former  salesman  had 
been  a  “Mr.  Slick.” 

The  belief  that  regardless  o* 
media,  “used  car  advertising  has 
reached  an  all-time  low.”  was  ex- 
iContinued  on  pope  20) 
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PNPA  CONVENTION  badge  is  pinned  on  Jay  SchafI,  advertising 
director,  the  Hagerstown  (Md.)  Herald-Mail,  by  his  wife  (right)  while 
Miss  Jeanne  Rainey,  member  of  Herald-Mail  ad  staff  smiles  approval. 
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Services  Are  Stressed 
Jn  Bureau  Retail  Dept. 


By  Mather  C.  Wallis 

Distribution  of  the  second  edi- 

tion  of  the  Annual  Time  Table  of  ^  ^  senes  of  articles  on 

Retail  Opportunities,  one  of  the  organization  ana  services  of 

Bureau  of  Advertising's  major  Bureau  of  Advertising, 

projects,  has  topped  the  6,000  rtNPA.) 
mark  in  extra  sales  to  member  | 

newspapers;  this  after  having  been  ot't  on  its  own.  It  is  only  on  the 
available  for  only  about  four  larger  pieces  that  the  promotion 
months.  The  second  printing  of  department  is  called  in  to  help 
this  edition  already  has  been  with  art  work,  type  faces,  binding 
three-quarters  consumed.  and  production.  This  department, 

The  retail  department,  which  like  the  research  and  promotion 
puts  out  this  work  designed  to  departments,  works  under  the  di-  Robert  Van  Slambrouck  and  Edward  H.  Burgeson. 

show  that  retail  buying  follows  rector  of  sales  development. 

the  same  seasonal  pattern  year  An  example  of  how  retail,  re-  ment  reads  75  to  80  trade  papers  pertaining  to  the  month  on  the 
after  year,  says  this  figure  of  search  and  promotion  teamed  up  to  assemble  this  digest  dealing  calendar.  The  last  item  of  infor- 
6,000  compares  with  3,400  copies  for  a  retail  job  can  be  found  in  with  sales  trends  and  advertising  mation  in  the  Monthly  Package 
for  the  whole  of  the  first  edition  the  Annual  Time  Table  mentioned  and  merchandising  ideas.  This  is  is  called  the  Linage  Booster.  It 
— that  for  1951.  above.  This  series  of  charts  and  a  definite  sales  tool  containing  is  strictly  for  staff  members  of 

This  presentation’s  mounting  tabular  matter  was  based  on  re-  ideas  that  can  be  used  locally  by  newspapers  and  deals  with  media 
acceptance  in  the  field  is  just  one  search,  produced  by  the  promo-  newspaper  salesmen.  Though  budget  breakdowns,  sales  ideas, 
example  of  the  increasing  interest  tion  department  and  distributed  strictly  news  and  in  no  way  edit-  and  sales  clinchers.  It  is  actually 
in  retail  where,  truly.  All  Business  through  the  retail  department.  orialized,  it  is  also  good  public  a  salesman’s  handbook  for  the 
Is  Local.  An  older  staple  of  the  retail  relations  for  the  Bureau.  This  is  month.  It  tells  what  the  opposi- 

This  department  of  the  BoA  section  is  the  Retail  Advertising  a  very  popular  item  from  the  de-  tion  is  doing  and,  shown  by  the 
was  established  as  part  of  the  Budget,  written  by  Charles  M.  partment.  About  200  publishers  previous  year’s  performance,  it  is 
Bureau’s  expansion  program  and  Edwards,  Jr.,  Dean  and  profes-  distribute  extra  copies  and  about  also  a  forecast  of  what  certain 
an  important  factor  in  its  devel-  sor  of  retailing.  New  York  Uni-  150  take  material  from  the  Bu-  products  will  do  that  month  in 
opment  was  the  Newspaper  Ad-  versity  School  of  Retailing,  and  reau’s  Retail  Memo  and  print  percentage  of  the  year’s  sales 
vertising  Executives  Association  Howard  M.  Cowee,  vicepresident  their  own,  more  local,  versions.  volume.  It  also  includes  copy 

which  fostered  the  idea  for  such  of  W.  L.  Stensgaard  and  Associ-  There  is  also  a  monthly  pack-  ideas. 

a  department  to  be  integrated  ates.  This  was  taken  over  by  the  gge  made  up  of  four  individual  Mr.  Burgeson  says,  in  reference 

with  the  Bureau.  The  section  ac-  Bureau  and  tells  the  retailer  how  pieces  for  newspaper  retail  men.  to  these  fixed  services,  that  one 
tually  started  around  1945  and  and  why  to  use  newspapers  as  an  j^e  first  is  called  the  Business  might  ask,  “Fine.  But  why  pick 
Its  present  director  is  Edward  H.  advertising  medium.  Building  Bulletin.  Two  different  these  particular  sales  tools?”  To 

Burgeson.  Another  of  the  large  presenta-  BBB’s  go  in  each  package.  They  which  the  retail  director  replies 

A  Double  Goal  tions  gotten  up  by  the  department  ^^e  newspaper  campaign  success  that  one  or  more  of  them  can 

The  department  has  two  objec-  promotion  is  the  stories  of  specific  campaigns  in  help  the  newspaper  salesman  an- 

tives  in  helping  to  create  and  dis-  ^dver-  classifications  that  are  not,  as  a  swer  one  or  more  questions  rising 

tribute  ideas  information  and  by  Plan.  This  is  a  present-  rule,  heavily  advertised  in  news-  from  these  four  situations;  large 

tools.  These ’are  1)  to  assist  in  ‘"f,"  be  used  by  any  papers.  These  are  tools  usable  in  market  opportunity,  need  for  more 

making  the  newspaper  retail  staff  Actually  it  is  a  presenta-  themselves.  Actually  the  retail  de-  aggressive  promotion  by  the  re¬ 
effort  more  productive  and  2)  telling  the  newspaper  how  to  partment  tries  to  send  out  material  tailer,  the  newspaper  as  a  means 

helping  to  make  newspaper  ads  "lake  a  retail  presentation.  It  was  j^at  can  be  adapted  to  various  of  doing  the  job,  and  proposals 

more  productive  for  the  retailer,  sponsored  by  the  NAEA  and  pre-  markets  and  advertisers.  for  a  specific  plan.  Mr.  Burgeson 

Following  out  these  aims  is  a  ^  committee  of  the  Na-  jhe  second  enclosure  is  called  says  these  are  the  basic  elements 

staff  composed  of  the  director,  Newspaper  Promotion  As-  Sample  Selling  Quickie,  and  two  of  any  good  selling  presentation, 

the  retail  service  manager,  Rob-  sociation.  The  retail  department  of  these  also  are  enclosed  each  (Next:  Promotion) 

ert  Van  Slambrouck,  the  manaR-  production  and  distri-  month.  They  are  in  chart  form 

er  of  retail,  editorial  and  publicity,  bution.  and  show  what  the  retailer  in  vari- 

Frank  Kilcheski,  and  two  copy  ,  Special,  major  studies  are  not  qus  classifications  can  expect  in  R  q  A  Presentation 

writers,  though  actually  any  of  done  by  the  retail  department  for  the  way  of  coming  business  for  i"  i  CdCTii  lU  llUli 

them  writes  copy  when  needed  individual  newspapers,  though  the  the  month  based  on  figures  in  the  GstS  HeaVV  USS 
This  department  is  not  a  sales  eSdr\o"ietTnfofmafion'^and  ti"  Annual  Time  Table.  For  instance.  Advertising  re- 

department  in  the  true  sense  of  Ports  that  distribution  of"  its 


department  in  the  true  sense  of  one  for  ^ptember  might  show  distribution  of  its 

the  word.  It  has  no  sales  staff  swer  requests  from  individual  that  hat  sales  are  normally  heavy  ^  jh-old  booklet  oresentation 
and  is  strictly  a  service  operation  newspapers.  Other  stud-  at  the  end  of  the  month.  If  the  Pa^er  WorkTnR  Whh 

devoted  to  gathering  and  dissemi-  'es.  however  are  done  from  time  newspaper  retail  salesman  is  on  you'V’  has  come  ctese  to  hiS 

nating  information  of  value  to  the  ‘i’  h me,  such  as  a  rec^t  one  on  ,he  ball  he  can  show  that  to  a  ,he  joo  (KK)  mS 

retail  side  of  newspaper  advertis-  ?a'n"  Lr^oEallv  Swiow  Tile  CeTinute  presentation 

mg.  It  works  closely  with  and  this  can  and  probably  will  follow,  gest  a  newspaper  schedule  at  the  desiened  to  eet  retail  sales  staffs 


mg  u  worKs  cioseiy  witn  and  a  ^  ...v  j,  designed  to  get  retail  sales  staffs 

makes  use  of  cooperation  with  Continuing  Job  beginning  of  the  month  to  take  linage, 

the  research  and  promotion  de-  The  retail  department,  besides  advantage  of  coming  demand  for  pirst  introduced  at  the  Newspa- 
partments.  Research  is  used  to  its  larger  presentations  and  yearly  bead  lids  at  the  end  of  the  month.  Advertising  Executives  Asso- 
dig  up  the  facts  required  by  re-  staples,  also  has,  on  a  smaller  A  third  enclosure  is  called  ciation  meeting  in  Chicago,  it  ap- 

tail  and  the  promotion  depart-  scale,  certain  fixed  services.  These,  Selling  News  and  Advertising  peals  to  the  retailer  through  self 

ment  puts  this  information  to-  like  the  larger  ones,  go  one  each  Work  Sheet.  This  is  in  calendar  interest  and,  after  being  presented 

gether  when  major  studies  are  to  all  member  newspapers  with  form  and  is  to  help  the  newspaper  j,y  newspaper  salesmen,  is 

embarked  upon.  eifltras  being  distributed  on  re-  salesman  help  the  advertiser  plan^  meant  to  be  given  by  the  retailer 

However,  the  retail  department  quest  to  members  at  cost.  in  advance.  On  the  back  of  it,  in  manufacturer’s  salesman 

puts  out  a  wealth  of  material  There  is  a  weekly  mailing  of  newspaper  format,  are  trends  in  he  makes  his  rounds, 

which  is  all  assembled  and  sent  the  Retail  Memo.  The  depart-  apparel  styles  and  selling  news 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


Evening  and  Sunday 


Advertising  Offices:  Philadtipkim,  Filbert  Rod  Juniper  Streets 
NstionsI  Adrertisinl  Representatives:  Stmyrr-Ftrtuson-Watk*r  Company  •  Chicado 


Now  York,  285  Madison  Avenue 
Detroit  •  Atlanta  •  Los  Anteiss 


San  Franciaeo 
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Newspaper  Line  Rate  Increases  Since  April  1952,  by  Circulation  Group, 
showing  Number  of  Papers  Increasing  Rates,  and  Size  of  Increase. 

Newspapers  Increasing  Line  Rates  April  ’52 

Ave.  Line 
Rate  for 
All  Papers 
in  Same 
Circulation 
Group 


Study  Shows  Newspapers 
Raised  Rates  Average  14% 


Average  Increase 


Circulation 

Group 


Niunber 


From 

(April) 


Slightly  more  than  one  fifth  of  newspapers  over  5,000  was  thereby 

the  country’s  daily  newspapers  increased  from  16.7c  to  17.1c.  - 

with  circulations  of  5,000  and  over  The  study  is  based  on  newspaper  500,000  &  Up 
announced  increases  in  their  na-  rates  listed  in  Newspaper  Rates  &  400,000 — 499,000 
tional  advertising  rates  during  the  Data,  monthly  publication  of  300,000 — 399,000 
last  nine  months  of  1952,  accord-  Standard  Rate.  250,000 — 299,000 

ing  to  a  study  released  by  Standard  Greatest  Increase  200,000  249,000 

Rate  &  Data  Service,  Inc.,  Evan-  Greatest  increase,  percentage-  Ioo’qoq 

ston.  Ill.  wise,  occurred  among  the  smallest  gy’soo _  99*000 

Of  the  1,084  newspapers  in  the  circulation  group,  newspapers  with  75*000  87*400 

over-5,000  class,  233  announced  circulations  of  from  5,000  to  25,-  62*500 _  74*900 

rate  increases  effective  in  the  000,  where  the  average  increase  50,000 _ 62|400 

period  April  through  December  for  the  group  was  17.5%.  45^000 —  49|ooo 

last  year,  the  study  showed.  Aver-  Average  rate  for  this  group  in-  40,000 —  44,900 
age  increase  amounted  to  14  per  creased  from  7.7c  per  line  in  April,  35,000 —  39,900 

cent.  The  average  line  rate  for  all  1952  to  9.1c  in  December.  Of  the  30,000 —  34,900 


735  newspapers  listed  in  this  17^--,, 
group,  130  announced  rate  in-  t  UUl"*  1 

-uriag  .he  „i„e-n.o..h  Breokfost  Ads 

The  number  of  newspapers  an-  ^  H  1 
nouncing  rate  increases  made  ef-  V^CUlOCl  T  llSl 
fective  during  the  9-month  period  _  ^  ^  a  t  a 

ending  with  December  1952  and  ^  Four  New  England  f^  prj^ 

the  amount  of  increases  for  each  Queers  l^t  week  shared  Ae  coste 

group  as  shown  by  the  study  are:  combining  their  products  in 

250,000  and  over  group:  twelve  pronioting  a  Down  East  Sunday 
of  the  44  newspapers  listed  in  this  bre^fast  in  page,  three^lor  ads 
group  announced  rate  increases  ttt  the  Portland  (Me.)  Press  Her- 
averaging  7.9  per  cent.  Among  aid  and  Evening  Express. 
those  with  increases,  the  average  featured  Burnham  &  Mor- 

rate  increased  from  81.7c  to  85.5c  *’*^1  Co. s  baked  beans.  Squires 
pgf  lijie.  Arlington  sausages,  eggs  of  the 

100,000-250,000  group:  twenty  Maine  Egg  Producers’  Associa- 
of  the  70  newspapers  listed  in  this  f'o**  Victor  coffee, 
group  announced  increases  aver-  According  to  Gerald  A.  Kil- 

aging  7.6  per  cent.  Average  rate  bride,  retail  advertising  manager 
among  those  who  increased  went  of  the  two  Guy  Gannett  dailies, 
from  43.3c  to  46.7c  per  line.  the  ads  marked  a  new  selling  ap- 

50,000-100,000  group:  twenty  six  proach  for  these  newspapers, 
of  the  96  listed  in  this  group  an-  “This  is  the  first  time  to  my 
nounced  increases  averaging  10.9  knowledge,”  Mr.  Kilbride  de- 
per  cent.  Average  rate  among  those  dared,  “that  an  ad  of  this  type, 
who  increased  went  from  24,4c  to  designed  and  created  by  a  local 
27,1c  per  line.  newspaper  and  combining  food 

Average  line  rates  for  all  news-  products  for  a  particular  break- 
papers  in  the  5,000  and  over  class  fast,  has  been  attempted.” 
increased  45  per  cent  from  January  llie  ad,  he  continued,  was  cre- 
1940  to  December  1952,  according  ated  to  stress  the  importance  of  a 
to  the  survey.  hearty  breakfast  necessary  for 

The  study  was  made  by  Standard  good  health  and  now  advocated 
Rate’s  research  department,  and  by  many  in  the  medical  profes- 
charts  newspaper  rate  changes  sion.  “More  and  more  emphasis 
since  1940.  All  rates  are  based  on  must  be  put  on  the  morning  meal 
the  published  open  rate  for  each  if  food  manufacturers  wish  to  in¬ 
newspaper.  This  report  is  prepared  crease  production,”  he  asserted, 
semi-annually  to  keep  publishers  Tie-in  advertising  was  sold  to 
and  advertisers  informed  of  gen-  local  grocers  for  inclusion  in  their 
eral  rate  trends  in  the  newspaper  own  ads  in  addition  to  which 
field.  heavy  promotion  supported  the 

Copies  of  the  complete  report  overall  program.  Merchandising 
which  covers  the  rate  picture  since  included  glossy  reprints  of  the 


ijbe  Worcesler  SUNDAY  TELEGRAM  FEATURE  PARADE 

e  Locally  Edited 

Every  issue  captures  the  interest  of  young  and  old  alike  — 
with  articles  and  illustrations  tailored  by  feature  writers, 
artists  and  photographers  to  the  reading  interests  of 
central  Massachusetts  people. 

•  Letterpress  Printed 

Feature  Parade  is  nationally  recognized  as  one  of  the 
finest  letterpress  Sunday  supplements. 

e  Color  Availability 

Feature  Parade  offers  high  quality  Black  and  White,  spot 
I  color,  two,  three  and  full  color  reproduction. 

•  Complete  Coverage 

...  of  more  than  1 04,000  Worcester  Market  families 
every  Sunday,  is  unequalled  by  any  other  Sunday  sup¬ 
plement. 

•  Low  Cost 

Black  and  White  rates  are  same  as  ROP.  Color  rates  are 
unusually  low. 

Worcester  Telegram-Gazette  Circulation:  Daily  153,23.4;  Sunday  104,542 


WORCESTER,  MASSACHUSETTS 

Georg*  F.  Booth,  Poblisinr 

y  MOLONEY,  REGAN  I  SCHMITT,  he. 

\  National  Representativts 


argues 


about  where 


for  results  | 


iOMS  DOE.  M.D. 


The  Washington  Star 


Evening  and  Sunday  Morning  Editions 

Represented  nationally  by:  0*Mara  and  Ormsbfc,  Inc.,  420  Lexington  Ave.,  NYC  17;  The  John  E.  I.ulz  Co.,  Tribune  Tower,  Chicago  II, 
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THE  HARTFORD  COURANT 

1,329,670“ 

IN  ADVERTISING  IN 

1952 

This  is  a  9^  gain 
over  the  previous  year. 


1 


The  reasons: 

The  Courant  covers  Greater 
Hartford  PLUS  prosperous 
growing  cities  and  towns 
throughout  half  of  Connecticut. 

2  1952  was  also  a  year  of  tremen¬ 

dous  circulation  gains. 

3  Courant  advertising  gets  better 
results  than  ever. 

YOU  CAN'T  COVER  CONNECTICUT  WITHOUT  THE  COURANT 


Represented  Nationally  by  Gilman,  Nicoll  and  Ruthman 
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Banks  Told  Need 
For  Advertising 

Chicago — Bankers  were  urged 
to  step  up  advertising  and  to 
train  their  employes  in  salesman¬ 
ship  if  they  expect  to  hold  their 
own  in  the  competition  for  sav¬ 
ings  and  other  deposits. 

Alonzo  M.  McNickle,  v  i  c  e  - 
president  of  Fidelity  Trust  Co., 
Pittsburgh,  told  the  Illinois  Bank¬ 
ers  Association  here  at  their  mid¬ 
winter  conference  that  mutual 
funds  and  savings  and  loan  asso¬ 
ciations  were  doing  a  better  job 
of  attracting  investors. 

Procter  &  Gamble,  he  pointed 
out,  spent  more  money  on  adver¬ 
tising  than  all  the  banks  in  the 
country.  He  warned  that  big  ap¬ 
pliance  manufacturers  are  arrang¬ 
ing  intensive  training  courses  for 
their  salesmen  and  dealers. 
“Those  appliance  dealers  were 
getting  ready  to  tap  that  money 
that’s  in  your  bank  deposits,”  said 
Mr.  McNickle. 

“The  day  when  the  banker 
thought  he  could  get  along  with¬ 
out  public  relations  and  sales¬ 
manship  is  past,”  he  asserted. 
“Progress  has  been  made  but 
we’re  still  neophytes  in  the  busi¬ 
ness  of  advertising,  merchandis¬ 
ing  and  selling  our  services.” 


Auto  Dealers 

continued  from  page  15 


pressed  in  the  convention  message 
of  John  W.  Allen  of  the  San  Fran¬ 
cisco  DeSoto-Plymouth  dealership 
bearing  his  name.  He  declared 
used  cars  are  advertised  “that  only 
exist  in  the  mind  of  the  advertiser 
and  at  prices  which  would  not  al¬ 
low  him  to  survive.”  Terms,  he 
added,  are  at  conditions  which 
would  not  be  acceptable  to  any  fi¬ 
nancial  institution. 

“Let  us  spend  a  certain  amount 
of  our  advertising  budget  telling 
people,  our  public,  our  customers, 
a  few  simple  facts  about  our  busi¬ 
ness,”  he  advocated.  “The  par¬ 
ticular  need  is  to  present  a  true 
profit  picture  that  would  be  edu¬ 
cational  and  beneficial  to  the  busi¬ 
ness.  The  over-all  goal  would  be 
to  “rebuild  a  foundation  under  our 
used  car  business  which  will  com¬ 
mand  the  respect  and  trust  of  the 
people  in  our  respective  commun¬ 
ities.” 

Car  Codes  Urged 

Immediate  conferences  with 
media  executives  for  improved  ad¬ 
vertising  standards  were  proposed, 
at  the  local  level.  The  Cincin¬ 
nati  used  car  code  was  described 
as  a  desired  goal. 

Moves  toward  the  elimination 
of  national-retail  rate  differentials 
were  also  advocated.  In  a  skit,  a 
dealer  made  reference  to  the  lower 
advertising  rate  charged  the  ap¬ 
pliance  dealer  down  the  street. 
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Ads  Sound 
Investment  for  | 
Savings  Banks 

Although  the  savings  business 
in  New  York  State  is  a  12  billion 
dollar  business,  with  gross  earn¬ 
ings  close  to  $400,000,000  a  year, 
only  $4,000,000  was  spent  to  pro¬ 
mote  it  as  recently  as  1951,  Part 
of  the  blame  must  fall  on  the  ad¬ 
vertising  profession  for  not  hav¬ 
ing  paid  enough  attention  to  the 
“financial  man,”  E.  C.  Barnes, 
partner  of  Calkins  and  Holden, 
Carlock,  McClinton  &  Smith,  Inc., 
and  a  trustee  of  Union  Dime  Sav¬ 
ings  told  representatives  of  the 
Savings  Bank  Association  of  New 
York  at  a  public  relations  forum 
held  in  the  Hotel  Commodore, 
New  York  City. 

Four-Point  Program 

Mr.  Barnes  urged  that  savings 
banks  advertise,  and  “advertise 
constantly.”  He  advocated  a  four- 
point  program  of  advertising  and 
public  relations,  including  (1) 
make  this  a  direct  responsibility 
of  a  top  executive,  (2)  establish 
more  branches  and  campaign  to 
abolish  the  law  prohibiting  a  sav¬ 
ings  bank  from  operating  outside 
its  own  county,  (3)  offer  the  de¬ 
positor  more  than  just  a  savings 
account  i.e.  income  tax  aid  and 
other  services,  (4)  develop  and 
maintain  a  public  personality.  , 
“Since  our  service  is  the  same, 
since  our  interest  rate  is  the  same, 
we  may  feel  there  is  no  differ¬ 
ence.  But  in  some  way,  each  one 
of  us  is  different.” 

Citing  Dime  Savings  of  Brook¬ 
lyn  and  Bowery  Savings  as  ex¬ 
amples  of  institutions  that  have 
long  used  advertising  to  great  ad¬ 
vantage,  Mr.  Barnes  said  he 
thought  savings  banks  were  mak¬ 
ing  progress  in  their  relations 
with  the  public.  He  called  atten¬ 
tion  to  the  friendliness  of  officers, 
and  the  trend  toward  taking  the 
Sam  Browne  belts  and  police  uni¬ 
forms  away  from  guards  who  give 
depositors  the  impression  they  are 
some  of  Dillinger’s  boys. 

Citse  Competition 

“Don’t  think  our  competition  is 
coming  only  from  the  other  sav¬ 
ing  banks.  Our  competition  has 
always  been  and  will  always  be 
the  commercial  bank  because  it 
offers  services  that  we  don’t  cover 
and  has  the  jump  on  us  with 
more  branches.  On  the  other 
hand,”  he  observed,  “we  have  a 
higher  interest  return  and  we  can 
make  it  easy  for  people  to  do 
business  with  us.” 

■ 

Campbell  Transferred 

Roy  Campbell,  Jr.,  chairman  of 
the  plans  board  of  Foote,  Cone  A 
Belding,  Chicago,  has  transferred 
to  the  agency’s  New  York  office, 
where  he  becomes  a  member  of 
the  management  group. 
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A  NEWSPAPER  MAN'S  PHILOSOPHY  OF  LIFE 


BY  THOMAS  V.  O'LEARY 

NEWS  EDITOR  OP 
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ThomM  V.  O’Lesry,  th«  Newt  Edtter 
•f  The  Timet,  htt  %  telld  btckfrotad 
frtm  which  t#  tatljrte  the  newt.  A 
former  City  Bell  reporter,  tportt  writer 
and  coinmnitt,  he  It  »  gmdoate  of  tho 
Vnlrertlly  of  Scranton,  magna  cam 
Inndo,  and  It  a  lectnrer  In  Jonraalltm  al 
hit  Alma  Mater  and  at  Mary  wood 
Celloft. 


As  a  newspapermen  for  many  years  I  hove  seen 
much  of  life — the  good  and  the  bod— but  curiously 
enough,  the  bright,  not  the  dork  deeds,  hove  mode 
the  most  lasting  impressions  on  me. 

Con  I  ever  forget  the  club-footed  boy  with  the 
speech  defect  who  peddled  pop^s,  rain  dr  shine, 
until  he  hod  saved  enough  money  to  buy  a  home 
for  his  mother? 

Or  the  ragged  youngster  who  laid  a  bunch  of 
dandelions  on  the  coffin  of  o  stronger  who  hod 
bought  him  o  pair  of  mittens  one  wintry  day? 

And  the  scrubwoman  who  put  three  children 
through- college? 

No,  such  memories  never  fade  because  they 
ore  woven  of  love,  humility,  foith  and  usefulness — 
qualities  without  which  life  would  be  barren  and 
meaningless. 

I  hove  come  to  discern  these  virtues  in  oil  of 
our  truly  greot.  Paradoxically,  these  men  ore  opart 
from  oil  others  because  they  ore  so  accessib'e  to  all, 
because  their  work  is  inspired  by  faith  and  because 
they  desire  to  serve  others.  They  have  truly  learned 
that  to  give  is  to  receive. 

I  believe  that  we  can  and  will  make  our  world 
a  better  ploce  in  which  to  live. 

I  believe,  too,  that  each  of  us— even  the  low¬ 
liest— can  contribute  to  this  advance. 

My  daily  work  affords  me  much  satisfaction 
because  it  is  an  unceasing  search  for  the  truth,  a 
search  dedicated  to  the  public  interest  with  the  self 
and  its  own  likes  and  dislikes  subordinated  to  the 
facts — pleosing  or  unpleasing — which  develop. 

In  this  constant  quest  I  hove  come  to  know 
that  trCith  is  vital  to  freedom  and  must  be  found  arxi 
offirmed  at  all  costs,  and  that  in  every  man  there 
is  on  unquenchable  thirst  for  justice. 

Sometimes  our  pages  may  seem  cluttered  with 
accounts  of  the  latest  antics  of  notorious  public 
clowns,  the  crimes  of  public  enemies  and  the  short¬ 
comings  of  public  servants,  but  throughout  our 
newspopers  con  be  discerned  that  strong  seam  of 
truth  which  helps  us  to  become  better  Americans 
and  better  world  citizens. 


Truth  frequently  is  elusive;  it  is  so  much  ob^ut 
me  that  I  often  lack  the  proper  perspective  to  see  it  in 
its  real  light;  like  o  mountain  better  viewed  at  a 
distance  it  may  require  the  passage  of  time  before 
coming  into  focus,  but  when  it  does  appear  it  points 
the  way  to  the  right  course  and  it  is  gratifying  to 
ploy  even  a  minor  role  in  finding  it. 

Of  course  it  is  easy  to  become  cynical;  indeed 
to  some  it  is  fashionable  to  scoff  ot  virtue,  and 
therein  lies  the  greatest  threat  to  our  civilization — 
the  danger  of  bikoming  so  materialistic  that  faith 
and  love  are  obliterate. 

Cynicism,  hawever,  is  merely  a  veneer  and  can 
be  eradicated  if  we  put  to  it  the  tests  of  the  truths 
proclaimed  by  our  Creator  and  by  our  Founding 
Pothers. 

The  evolution  of  our  society  has  been  a  tang 
and  painful  process,  differing  from  a  revolution  only 
in  its  slower  pace,  but  through  it  all  can  be  seen  the 
handiwork  of  God,  enabling  man  to  learn  eternal 
truths  to  make  his  life  more  fruitful  and  to  prepore 
him  for  o  better  one. 

To  pursue  and  capture  truth  is  an  elevating  ex¬ 
perience  and  it  often  brings  to  mirxi  this  beautiful 
Indian  apologue: 

"A  man  once  said  to  o  lump  of  cloy,  'What 
ore  thou?' 

The  reply  was: 

"I  am  but  a  lump  of  day,  but  I  was  placed 
beside  a  rose  and  I  caught  its  fragrance." 
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Philco  Opens  200-City 
Drive  for  Refrigerators 


Double  and  single-page  news¬ 
paper  spreads  backed  by  radio- 
TV  programs  are  being  used  by 
Philco  Corp.  as  part  of  its  1953 
refrigerator  advertising  campaign 
(via  Hutchins  Advertising  Co., 
Philadelphia). 

Newspaper  insertions  scheduled 


CAMPAIGN  ROUNDUP 

currently  for  approximately  200 
cities,  early  this  week  were  set  to 
kick-off  February  23  or  March  2, 
timed  to  local  conditions. 

A  four-color  magazine  ad  pro¬ 
gram  will  follow  closely  upon  the 
newspaper  schedule  in  three  na¬ 
tional  publications. 

Sheedfer  Plans  Major 
Drive  for  Snorkel  Pen 
The  W.  a.  Sheaffer  Pen  Co., 


Fort  Madison,  Iowa,  will  give  its 
new  Snorkel  fountain  pen  a  major 
advertising  push  this  Spring  with 
full-page  ads  in  146  Sunday  news¬ 
paper  supplements  in  98  cities 
between  March  22  and  May  10, 
according  to  Don  A.  Reed,  adver¬ 
tising  manager. 

The  drive  also  will  utilize  nine 
national  magazines  in  the  March- 
June  period.  Newspaper  ad  mats, 
tied  to  the  national  ad  theme,  are 
being  offered  to  retailers  for  local 
advertising  and  promotion.  (E&P, 
Feb.  21,  page  20). 

United  Air  lanes  Ads 
Herald  Service  to  Hawaii 

Start  of  United  Air  Lines  DC- 
6  air  tourist  service  between  Cali¬ 
fornia  and  Hawaii  on  March  22 
is  being  fanfared  by  a  15-city 
newspaper  campaign  (via  N.  W. 


Ayer  &  Son),  it  is  announced  by 
E.  A.  Raven,  director  of  advertis¬ 
ing. 

Twenty  -  eight  newspapers  are 
being  used.  Opening  schedule  calls 
for  1,500-line  ads,  black  and  red, 
at  Los  Angeles,  San  Francisco, 
Oakland  and  Honolulu;  1,500-line 
ads,  black  and  white,  at  three  out¬ 
er  Hawaiian  cities;  600-line  ads, 
black  and  white,  at  Seattle,  Port¬ 
land,  San  Diego,  Chicago  and 
New  York;  420-line  ads,  black  and 
white,  at  Dallas,  Denver  and 
Sacramento. 

Calgon  Selects  Newspapers 
As  Major  Spring  Medium 

Advertising  in  newspapers 
serving  key  markets  will  spear¬ 
head  a  new  Spring  promotional 
campaign  on  behalf  of  the  pack¬ 
aged  water  conditioner  “Calgon,” 
produced  by  Calgon,  Inc.,  Pitts¬ 
burgh,  Pa. 

Local  impact  of  newspaper  ad¬ 
vertising,  plus  its  flexibility,  effec¬ 
tiveness  in  gaining  consumer  re¬ 
sponse  quickly,  and  tie-in  value 
for  all  levels  of  distribution  were 
cited  by  J.  C.  Weithaus,  vicepres¬ 
ident,  for  the  decision  to  use  news¬ 
papers  as  the  major  medium,  (via 
Ketchum,  MacLeod  &  Grove, 
Inc.,  Pittsburgh.) 

Johnson  Motors  Breaks 
112-Market  Promotion 

A  NEW  newspaper  campaign  by 
Johnson  Motor  Co.,  Waukegan, 
III.,  appearing  in  112  markets 
throughout  the  country  was  an¬ 
nounced  this  week  by  George 
Hooper,  account  executive  in  the 
Chicago  office  of  the  Bureau  of 
Advertising,  ANPA. 

Designed  to  hit  each  market 
when  seasonal  demand  is  at  its 
peak,  the  campaign  broke  in 
Florida  February  22,  in  other 
southern  states  the  week  of  March 
1,  then  moves  on  to  the  West 
Coast  and  other  parts  of  the  coun¬ 
try.  By  mid-April,  the  campaign 
will  be  in  progress  countrywide, 
Mr,  Hooper  said. 

Five  insertions  of  336  lines  each 
will  be  run  in  each  newspaper. 
The  company  will  also  promote 
tie-in  newspaper  advertising  by 
dealers. 

Noting  that  Evinrude  Motors 
of  Milwaukee  announced  a  simi¬ 
lar  market-by-market  strategy  a 
week  earlier,  (E&P,  Feb.  21,  page 
17)  Mr.  Hooper  predicted  “con¬ 
tinuing  and  fast-growing”  news¬ 
paper  activity  in  the  sporting 
goods  classification. 

Renuzit  Campaign  Covers 
38  Major  Markets 

An  extensive  national  advertis¬ 
ing  campaign,  starting  in  March 
and  continuing  through  June  of 
this  -year,  will  launch  the  new 
Odorless  Renuzit  method  for  dry 
cleaning  rugs  and  upholstery  at 
home. 

The  campaign  will  cover  60 
newspapers  in  38  major  markets. 


THE  BUFFALO  EVENING  NEWS, 
again  in  1952,  led  all  evening 
newspapers  in  Automotive  Ad¬ 
vertising  linage. 

Sell  the  NEWS  readers  and  you 
sell  the  Whole  BufFalo  Market... 
New  York  State's  Second  Largest 
Market. 


Buffalo  Evening  News 


EDWARD  H.  BUTLER 

Editor  and  FublisKor 


KELLY-SMITH  CO. 

Notional  Reprosontotivos 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


Americcm  Sugar  Plans 
Series  in  280  Newspapers 

American  Sugar  Refining  Co., 
makers  of  Domino  Cane  sugars, 
plans  a  drive  to  counteract  the 
“widespread  misconception  in  the 
minds  of  the  public  that  sugar  is 
more  fattening.”  Basic  newspaper 
advertising  will  blanket  the  Do¬ 
mino  selling  areas  with  ads  ii 
more  than  190  separate  markets, 

A  series  of  500-line  and  300-line 
insertions  will  run  in  more  than 
280  newspapers  throughout  the 
year.  A  four-color  campaign  in  a 
national  magazine  will  also  be 
used. 

ARC  Color  Ad  Available 

The  Advertising  C^ouncil,  Inc., 
New  York  City,  is  offering  news¬ 
papers  its  first  two-color  public 
service  advertisement  in  the  Amer¬ 
ican  Red  Cross  campaign  for 
1953  (via  N.  W.  Ayer  &  Son, 
Inc.),  starting  March  1.  Free 
black  and  white  mats  in  various 
sizes  are  also  available. 

Cameo  in  Supplements 

Cameo  Curtains,  New  York 
City,  has  scheduled  a  national 
campaign  (via  The  Wexton  Com¬ 
pany)  in  Sunday  supplements. 
Drive  will  be  opened  on  March 
22  with  a  two-page  center  spread 
in  the  New  York  Times  magazine. 

ASR  Runs  in  Comic  Sections 

Comic  sections  of  newspapen 
in  almost  100  top  market  areas 
throughout  the  nation  are  being 
used  by  American  Safety  Razor 
Corp.,  Brooklyn,  N.  Y.,  to  plug, 
its  Gem  razors  and  blades. 

■ 

Unique  Financial  Ads 
Feature  Chimp,  Chump 

Jay  W.  Kaufman  &  Co.,  New  ' 
York  City,  members  of  the  Amer¬ 
ican  Stock  Exchange  have  an- ; 
nounced  a  new  campaign  which 
represents  a  sharp  departure  from  ^ 
conventional  financial  advertising.  1 

Planned  as  a  coordinated  pro-  . 
motion  to  run  over  a  one  year  pe¬ 
riod,  the  26  ad  series  is  built 
around  a  monkey  duo  —  a  Mr. 
Chimp  personifying  the  prudent 
investor,  a  Mr.  Chump  personify¬ 
ing  the  uninformed  guesser,  tte  j 
inveterate  hunch  player. 

The  two  discuss  the  pros  and  ■ 
cons  of  investment  according  toj 
their  individual  outlooks,  with  \ 
each  ad  noting  the  services  avail- 1 
able  to  investors  through  Kauf-  * 
mann  &  Co. 

Copy  in  the  300  line  newspaper 
ads  (via  Tomaso,  Feitner  &  Lane, 
Inc.)  is  held  to  a  minimum,  with 
reader  attention  attracted  by  the 
humor  of  illustrations  and  head ' 
lines.' 

Kaufman  &  Co.’s  Riverhead, 
Long  Island  office  will  initiate  the 
Mr.  Chimp  and  Mr.  Chump  s^ 
ries,  with  expansion  planned  into 
a  wider  area  at  a  later  date. 
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Journal-Constitution  Magazine 
had  the  largest  gain  of 
any  newspaper  supplement  in  '52 

. . .  the  increase  was  441,852  lines! 


Circulation  of  this 
Magazine  is  467,706  .  .  . 
largest  in  the  South. 

Represented  by 
Kelly-Smith. 

I  "Covers  Dixie  Like  the  Dew” 
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“What!  NO 
Bubble  Gum!” 


The  Little  Tlker  staged  an 
awful  rumpus  In  the  Super 
Market!  Mama  bovight  a 
package  of  that  regular 
cereal  he  had  always  liked. 

But  Tiker  would  have  no 
part  of  it.  He  had  been 
reading  the  ads  in  The  Mirror 
about  a  cereal  with  bubble¬ 
gum  plus  in  every  package. 

Test  campaigns  in  local¬ 
ized  newspapers  get  rapid 
results  todav.  That’s  exactly 
why  big  national  advertisers 
speed  them  on  their  way  to 
carefully  chosen  markets, 
where  over -all  response  will 
spell  the  answer.  A  new 
feature  for  anv  standard 
product:  a  new  sales  idea  for 
a  new  article. 

Jast  What  Makes  a 
GOOD  **Test  Market?** 

However  excellent  a  mar¬ 
ket  may  be.  it  does  not 
necessarily  claim  ALL  the 
essentials  of  a  G'-'^de-A  "T«»st 
Area.’’  And  national  adver¬ 
tisers  can’t  fool  around. 
’They  gotta  know — in  ad¬ 
vance. 

Every  one  of  these  factors 
MUST  be  present.  And  the 
Altoona  Market  has  them: — 

Isolation  from  other  large 
cities.  Modem,  progressive 
retail  outlets.  Perfectly 
functioning  distributive  out¬ 
lets.  People  with  above- 
average  Incomes.  Balanced 
economy  —  1  n  d  u  s  t  r  y -farms. 
Non-fluctuating  security,  the 
year  through.  A  population 
EAGER  to  experiment.  Plus 
— an  evening  newspaper  that 
everyone  con-slH-rs  a  “mem¬ 
ber  of  the  family.” 


RICHARD  E.  BEELER 
Advertising  Manager 
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New  Plan  Offers  Lumber 
Dealers  Advertising  Aid 


By  Robert  B.  McIntyre 

Everything  needed  by  retail 
lumber  dealers  for  a  hard-hitting 
newspaper  ad  campaign  is  con¬ 
tained  in  a  new  program  offered 
by  The  American  Lumberman  to 
supplement  assistance  lumber  re¬ 
tailers  now  get  from  manufactur¬ 
ers  and  their  local  newspapers. 

Dubbed  the  “ADviser  Plan”  by 


RETAIL  AD  SURVEY 


the  business  publication,  the  pro¬ 
gram  is  a  practical  plan  of  ad¬ 
vertising  aid  for  building  material 
dealers  that  offers  timely  sugges¬ 
tions  and  a  complete  series  of  mat 
illustrations  to  help  lumbermen 
prepare  attractive,  effective  news¬ 
paper  ads,  direct  mail,  handbills 
and  other  printed  materials. 

According  to  American  Lumber¬ 
man,  the  plan  was  conceived  after 
a  long  study  of  dealer  advertising. 
“The  rapid  growth  of  the  modern 
building  material  department  store 
in  recent  years,”  the  publication 
points  out,  “has  created  the  com¬ 
petitive  necessity  for  aggressive 
local  advertising  that  holds  and 
stimulates  store  traffic. 

“Many  dealers  are  already  doing 
an  effective  advertising  job  that 
compares  favorably  with  the  best 
retail  advertising  in  other  fields. 
The  majority,  however,  are  handi¬ 
capped  by  budget  limitations,  the 
high  cost  of  original  art  and 
plates  and  the  lack  of  a  steady 
supply  of  suitable  illustrations 
that  can  be  used  in  ads  of  any 
size  and  style.  The  purpose  of 
the  ADviser  Plan  is  to  help  over¬ 
come  these  problems.” 

Cost  to  lumber  retailers  will  be 
$3.95  per  page  of  mats.  The  plan 
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is  said  to  save  time  for  dealers 
who  lay  out  their  own  ads  by 
providing  suggestions  and  a  wide 
choice  of  product  illustrations  and 
headings.  Since  mats  are  adapt¬ 
able  to  any  size  or  style,  ad  com¬ 
peting  dealers  in  the  same  city 
can  use  them  with  little  risk  of 
having  ads  look  alike. 

Men's  Wear  Council  Offers 
Newspapers  Fashion  Column 

The  Men’s  Wear  Inter-Industry 
Council,  New  York  City,  this 
week  added  to  its  broad  merchan¬ 
dising,  editorial  and  advertising 
program  a  series  of  semi-monthly 
men’s  fashion  columns,  which  it 
is  offering  to  600  of  the  nation’s 
leading  newspapers.  The  first  col¬ 
umn  was  scheduled  for  release 
Monday,  February  23. 

Designed  to  report  the  impor¬ 
tant  style  trends  in  men’s  apparel 
in  world  centers,  the  column  is 
allegedly  being  offered  in  response 
to  requests  from  many  newspa¬ 
pers  for  a  service  of  this  type.  It 
is  made  available  on  an  “exclus- 
ive-in-your-city”  basis. 

In  announcing  the  column,  F. 
Eugene  Ackerman,  chairman  of 
the  Council,  declared:  “We  do  not 
endeavor  to  sell  any  product.  The 
columns  will  merely  provide  in¬ 
teresting  and  reliable  news  about 
men’s  fashions.  We  hope  in  this 
way  to  arouse  greater  interest  in 
clothing  among  men — ^thus  in¬ 
creasing  the  economic  welfare  of 
the  men’s  clothing  industry  and 
retail  merchants.” 

Special  12-Pg.  Section 
'Surprises'  Merchant 

Santa  Ana,  Calif. — ^The  Regis¬ 
ter  recently  published  a  “sur¬ 
prise”  section  of  12  pages  on  the 
50th  anniversary  of  a  clothing 
merchant  as  a  Santa  Ana  business 
man.  It  was  the  brainchild  of  his 
two  sons  and  J.  E.  Lyons,  adver¬ 
tising  director  for  the  Register. 
The  first  knowledge  Hugh  J. 
Lowe  had  of  the  edition  came 
when  he  was  handed  a  copy. 

For  more  than  two  months  his 
sons  corresponded  with  firms  sup¬ 
plying  the  men’s  clothing  store. 
Salesmen  who  might  have  “tip¬ 
ped-off”  Lowe  inadvertently  were 
steered  away  from  Mr.  Lowe  un¬ 
til  they  could  be  let  in  on  the 
secret  and  all  mail  concerning 
the  edition  was  sent  to  the  homes 
of  the  sons. 

Advertising  solicitation  of  sup¬ 
plier  firms  was  under  the  direct 
supervision  of  Mr.  Lowe’s  sons 
and  locally  only  “old  timer”  mer¬ 
chants  and  friends  were  asked  to 
participate. 
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Tax  Deduction 
Policy  Stands 
On  'Vote'  Ads 

T.  Coleman  Andrews,  the  ne 
Commissioner  of  Internal  Reveni 
of  the  Treasury  Department,  hi 
confirmed  the  interpretation  of  k 
predecessor,  John  B.  Dunlap,  tk 
“get  out  the  vote”  advertising  cop 
is  tax  deductible  when  it  mere: 
urges  voters  to  go  to  the  poll 
(E&P,  Oct.  18,  page  8.) 

If  the  copy  is  devoted  to  ; 
named  individual  or  party,  it 
non-deductible.  The  E&P  item  wii 
based  on  a  statement  to  its  Wash 
ington  correspondent  by  Mr.  Dut 
lap. 

Cranston  Williams,  general  mat 
ager  of  the  American  Newspape 
Publishers  Association,  had  sough 
confirmation  in  writing  from  th 
Internal  Revenue  Bureau.  On  D« 
10  a  letter  from  H.  T.  Swart 
head  of  the  Technical  Ruling  D 
vision,  told  Mr.  Williams  that  “you 
requested  confirmation  cannot  h 
supplied,  as  the  basis  for  the  abov; 
stated  information,  which  you  ii 
dicated  has  come  to  your  attet 
tion,  is  not  known.”  He  state; 
the  press  release  of  Oct.  9  wi 
“the  latest  official  bureau  state 
ment  relative  to  this  matter.”  The 
release  had  stated  that  advertisint. 
by  corporations  which  urges  vc-, 
ters  to  prefer  one  political  part; 
over  another  is  not  deductible. 

Editor  &  Publisher  wrote  tt| 
both  Mr.  Dunlap  and  Mr.  Swart 
on  Dec.  15  to  ascertain  if  its  Oct 
18  report  had  been  correct.  Tk 
new  Commissioner,  Mr.  Andrews 
wrote  E&P  Feb.  13:  “It  continue 
to  be  the  view  of  this  office  thi 
your  Oct.  18  item  reflects  an  ac 
curate  interpretation  with  respec 
to  this  type  of  advertising.” 

■ 

Brown  Agency's  New 
1953  Data  Guide  Out  t 

E.  H.  Brown  Advertfsing  Agenf 
cy,  Chicago,  has  just  brought  out . 
its  28th  annual  edition  of  Adver 
tisers  Rate  &  Data  Guide.  Tk; 
booklet  lists  daily  and  Sunday 
display  rates  of  newspapers  i: 
cities  of  over  100,000  populatio: 
as  well  as  classified  ad  inforim 
tion  for  all  leading  newspapen 
tabulated  by  population  and  sec 
tional  groups. 

Available  to  advertisers  witi| 
out  charge,  it  also  lists  rates,  cii 
culation,  closing  and  issuanct 
dates  for  general,  farm,  mail  <x- 
der  and  direct  selling  magazines 
■ 

Re-Runs  Requested 

Newspapers  have  been  asked  to 
re-run  the  funniest  cartoons  of  tbt 
year  for  one  week  straight  as  par 
of  the  National  Association  off 
Gagwriters’  plans  for  promotk* 
of  National  Laugh  Week,  Apri 
1-8.  In  addition,  newspapers  ha« 
been  requested  to  re-print  the  beS 
“humorous”  columns  of  syndicat¬ 
ed  columnists. 
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A  Report  On  Advertising  In  Detroit: 


Lines  Of  Advertising  Were  Carried 
By  The  Detroit  News  In  1952 


Greatest  volume  ever  published 
by  any  Detroit  newspaper 
in  any  one  year 

The  leadership  of  The  Detroit  News  in  advertising 
pays  tribute  to  both  the  singular  prosperity  of  the  dynamic 
Detroit  area  and  the  reliance  which  Detroit  News  readers 
place  in  this  great  newspaper. 

Advertising  to  be  effective  must  have  readership  in 
volume.  That  The  News  has  it,  is  clearly  indicated  by  its 
circulation  record.  Weekdays  or  Sunday  it  reaches  the 
greatest  number  of  homes  in  Michigan  and  the  Detroit 
trading  area— homes  where  it  has  for  years  been  relied  upon 
as  buying  guide  and  news  source. 

The  News  offers  more  for  the  money  to  both  readers 
and  advertisers.  Its  circulation  and  advertising  leadership 
is  substantiated  by  the  1952  record  which  affirms  statisti¬ 
cally  what  its  readers  and  advertisers  have  demonstrated  by 
their  patronage. 

Circulation  457,930  Weekdays;  559,134  Sundays 

A.B.C.  figurtt,  September  30, 19S3 

e  MWie  Rtcarit  Tipmt 

The  Detroit  News 

THE  HOME  NEWSPAPER 

•wfMrs  •^«r«t«rs  •!  r«^  WWJ.  WWJ-RM,  .WWi-TV 
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Life  Insurance  policies  Le 
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Because  they  contain  so  many  provisions 
stating  yctur  rights  and  benefits 


■T  rOUR  We  insurance  policies 
1  lot  of  words.  But  these  words 
sary  to  spell  out  your 

StldeSietheobligationsofthecompanies. 

The  life  insurance  policy  of  ^ 

In  the  early  days,  for 
oany  would  offer  a  new  provision.  StiU 

M  add  further  advantages.  And  so  life 
would  add 

insurance  poha  P 

nr?heTin*pn“  lege,  your  guaran- 
tclHf  you  have  to  stop  paying 

and  lys  in  which  benefits  may  be  paid  in 


the  form  of  income  or  over  a  period  of  time. 

As  a  -ult.many  of  the  advanta««  you 

in  your  policies  today  are  now.  m 
^um  toto  th.  I.«i « the  venou.  ela» 

their  provisions,  your  ag 

wiU  be  glad  to  answer  them. 

Institute  o£ 

Life  Insurance  . 

C„uUSo»rc.o.Wo™.Uon.S«UlUUU«^ 

4M  MADISON  AVENUE.  NEW  YORK  *2. 


Institute  of  Life  Insurance 

Centrol  Source  of  Information  about  Life  Insurance,  488  Madison  Avenue,  New  York  22,  N.  Vi 
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Women, too,  are  interested 

Women's  stake  in  life  insurance  is  constantly  growing— 
and,  along  with  it,  the  number  of  questions  they  are  constantly 
asking  about  it!  Yes— women  are  interested. 


Not  only  are  women  named  to  receive  the  pro¬ 
ceeds  of  most  of  the  policies  currently  in  force — 
but  they  themselves  own  more  than  $45  billions 
of  life  insurance.  Almost  as  many  women  as  men 
are  policyholders. 

They  own  insurance  for  the  same  reasons  as 
men — to  protect  dependents  and  to  provide  for 
their  own  retirement  years. 

The  Institute  of  Life  Insurance  has  long  recog¬ 
nized  this  interest  on  the  part  of  women.  It  has 
published  a  number  of  informational  booklets 
designed  to  answer  the  questions  they  ask  about 
life  insurance  and  to  promote  a  better  understand¬ 
ing  of  its  place  in  family  financial  security. 


In  addition,  in  response  to  requests  from  women’s 
organizations  and  other  groups,  it  has  provided 
speakers  for  women’s  financial  forums  held 
throughout  the  country. 

In  the  Institute’s  nation-wide,  question-and- 
answer  campaign,  many  of  the  advertisements 
like  the  one  shown  in  reduced  size  at  left  are  based 
on  the  questions  frequently  asked  by  women. 

Through  these  services,  the  Institute  is  helping 
to  broaden  the  understanding  of  a  subject  that  is 
of  vital  interest  to  the  women  of  America. 


Informational 

Booklets 


These  booklets,  published 
by  the  Institute  of  Life 
Insurance,  can  be  helpful 
as  source  material  for 
editors,  and  feature 
writers.  They  are  yours  for 
the  asking.  Also  if  there  is 
any  special  way  in  which 
the  Institute  can  be  of  assist¬ 
ance  to  you,  please  let  us  know. 
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Peoria 

A  Major 


The  Advertiser  and  The  Newspaper 


PNPA  Conference 

continued  from  page  15 


Faulkner  Opens 
Own  Hep  Firm 


Chicago  —  E.  A.  Faulkner, 
formerly  vicepresident  of  Small, 
J ^  Brewer  &  Kent,  Inc.,  and  Mid- 

ICLy  M  western  manager  of  the  news- 

paper  representative  organization 
Predominant  reasons  lor  non-  for  10  years,  has  resigned  to  open 
standardization  given  by  newspa-  his  own  firm,  E.  A.  Faulkner  & 
pers  were:  advertisers’  needs  vary  Associates,  with  offices  in  Chicago 
market  by  market,  accounts  vary  and  New  York.  They  will  special- 
on  merit  and  individual  needs,  ize  in  representing  papers  in  sec- 
markets  vary,  it  is  impractical,  ondary  markets,  he  said, 
dailies  vary  in  facilities  and  com¬ 
petitive  situations  and  unwork¬ 
ability  in  a  free  economy.  Forty 
newspapers  gave  one  or  more  of 
these  reasons  against  standardiza¬ 
tion.  Most  of  the  agency  men 
concurred  in  the  negative  opinion 
due  to  the  large  variety  of  prod¬ 
ucts,  each  requiring  a  different 
type  of  merchandising. 

More  Accord 

Another  area  of  agreement  be¬ 
tween  dailies  and  agencies  was 
found  in  the  fact  that  each  con¬ 
sidered  tie-in  solicitations  by  the 
newspaper  of  most  merchandising 
value  to  the  national  advertiser. 

The  quostion,  “Do  you  believe  in 
services  paid  by  the  advertiser?” 
was  answered  affirmatively  by  27 
and  negatively  by  16.  Variations 
of  the  negative  reply,  based  on 
cost  factors,  were  given  by  19 


I  believe  sincerely  that  selling  char¬ 
acterized  by  slurs  on  the  effective¬ 
ness  of  other  media  only  hurts  the 
account’s  belief  in  advertising  as  a 
force  and  rebounds  to  everyone’s 
harm.  Facts,  cash  register  acti(» 
and  a  genuine  interest  in  results 
work  best.” 

Robert  I.  McCracken,  advertis¬ 
ing  director, 


Norristown  (Pa.) 
Times  Herald,  said  cooperative  ad¬ 
vertising  has  not  been  fully  ex¬ 
plored  by  smaller-city  newspapers. 

“It  is  somewhat  of  a  hot  potato," 
he  said.  “Most  of  the  advertising 
directors  of  larger  newspapers  feel 
that  it  is  not  to  their  best  interests 
to  encourage  the  retailer  to  request 
cooperative  advertising  help  from 
wholesaler  or 


more  dailies.  This  latter  com¬ 
pares  with  an  agency  comment 
that  “Most  services,  except  those 
in  the  newspaper's  self-interest 
(such  as  soliciting  tie-in  advertis¬ 
ing)  are  better  performed  by  the 
advertisers  than  the  paper.” 

Comments  were  listed  in  the 
questionnaire  from  both  the  news¬ 
papers  and  the  agencies  replying. 

Some  of  the  newspaper  comments 
were: 

“Newspapers  should  charge  for 
space  only — advertisers  requesting 
no  services  are  paying  for  those 
receiving  services.” 

“Rates  are  based  on  circulation, 
and  the  cost  of  merchandising  is 
not  included.  The  advertiser  gets 
the  full  benefit.” 

Mr.  Jerabek  says,  “Most  of  the 
supporters  of  the  ‘advertiser  pay’ 
plan  do  so  mainly  in  cases  where 
the  demands  are  beyond  reason. 

The  supporters  of  free  merchan¬ 
dising  have  their  say-so  too:  ‘Ba¬ 
sic  merchandising  makes  newspa¬ 
per  advertising  more  effective  and 
therefore  is  beneficial  to  the  pa¬ 
pers  as  well  as  the  client.’  ‘We 
consider  these  services  will  help 
our  national  advertisers  to  sell 
their  products,  thereby  creating 
more  business  for  newspapers.’  ” 

No  Clear-Cut  Path 

Mr.  Jerabek  says  there  can  be 
no  settlement  as  to  whether  the 
services  should  be  supplied  free 
or  at  a  cost  to  the  advertiser. 

Some  of  the  agency  comments: 

“Media  should  offer  the  adver¬ 
tiser  quality  rather  than  quantity  by  the  PNPA  office  listing  the 
and  should  take  various  types  of  deals  available  in 


the  manufacturer, 
distributor  as  it  tends  to  break 
down  the  placing  of  copy  at  the 
general  rate. 

“They  would  rather  have  this 
advertising  at  the  general  rate  than 
at  the  local  or  department  store 
rate  and  rightfully  so  in  their  par- 
But  there  is  a 


ticular  situations, 
very  definite  difference  of  opinion 
with  newspapers  our  own  size  and 
smaller  papers.  We  feel  that  co¬ 
operative  advertising,  subsidized 
by  the  manufacturer,  wholesaler  or 
distributor  is  very  vital  to  the  ex¬ 
istence  of  the  retailer. 

Co-op  Not  New 

“Cooperative  advertising,  al¬ 
though  on  the  increase,  is  not  new. 
Actually  it  has  been  in  practice  in 
some  form  or  other  in  the  system 
of  distribution  and  selling  for  a 
long,  long  time. 

“You  must  be  sure  in  your  own 
mind  that  is  the  best  interest  of 
your  paper  and  your  retailer  to  use 
this  merchandising  too  1  that  is 
available  for  his  use.  You  must 
very  defintely  adhere  to  the  prac¬ 
tice  of  not  billing  this  type  of  ad¬ 
vertsing  at  any  rate  higher  than 
the  advertiser  earns  or  contracts 
for.  You  must  get  out  and  sell. 

“At  the  present  time  you  have 
been  sent  over  200  account  cards 


Peoria  ...  in  the  heart  oi  a  rich  agricultural 
area  ...  is  a  Major  Market  in  Industry,  Popu¬ 
lation.  Livestock  Receipts.  EU.  Buying  Income, 
Retail  Sales  and  Wholesale  Soles. 


1,167,157  Hogs  Marketed  (in  1952)  ranks  Peorio 
8th  in  the  U.  S.  in  Hog  receipts.  Peoria  Livestock 
receipts  were  approx.  $80,000,000  last  year. 


of  service 

into  account  the  goal  of  the  prod-  cooperative  advertising  for  the 
uct  .  .  .  being  advertised.”  manufacturer  and  so  on.  Just  keep- 

“The  newspapers’  merchandis-  ing  them  in  your  office  files  won’t 
ing  services  are  often  directed  sell  any  space.  They  must  be 
more  at  obtaining  linage  than  at  shown  to  every  space  salesman  or 
servicing  the  so-called  permanent  your  staff  and  he  should  thorough- 
advertisers.”  ly  acquaint  himself  with  the  de 

Part  of  Mr.  Jerabek’s  conclu-  tails  so  he  can  adequately  explair 
sion  reads,  “In  cross-checking  it  to  his  local  advertiser. 


If.  th.  "BEST  ^ 
TEST  MARKET  IN 
THE  MIDWESr'  . 
soy  advvrtiMckg 
ond  egencf  exec- 
utivMinoU 
S.M.  Surveys. 


PEORIA  JOURNAL  STAR 

Cavers  All  Pcoriarca 

R«|>r«s*iited  NatioMlIy  by  WARD-6RIFFITH  CO.,  Inc. 


The  Cleveland  Press 


CUYAHOGA  COUNTY 

has  more  New  Car  Sales  than 
any  one  of  24  Entire  States* 


( Greater  Cleveland) 


7  out  of  10  families  read  The  Press 


Cuyahoga  County  is  a  concentrated  and  remarkably  rich 
buying  area  that  each  year  produces  new  car  sales  out 
of  all  proportion  to  its  size  on  the  map.  County-wise 
it  is  Ohio’s  first  market  accounting  for  one-fifth  of 
all  new  car  sales  in  the  state. 

Coupled  with  the  sales  performance  of  this  market  is 
the  unusual  coverage  of  one  advertising  medium  which, 
every  day,  comes  in  contact  with  7  out  of  10  buying  families. 

The  Press  sells  cars! 
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The  Advertiser  and  The  Newspaper 

3-Dimensional  Effect 
Ads  Move  Mercury  Autos 


San  Francisco  —  Three-dimen¬ 
sional  newspaper  advertising  sells 
Mercury  autos  so  well  that  the 
campaign  of  Far  Western  dealers 
is  now  entering  on  its  third  year, 
John  J.  Wiley,  local  manager, 
Kenyon  &  Eckhardt,  Inc.,  reports. 

Proof  of  success  both  in  sales 
and  in  readership  was  presented  by 
the  agency  executive  in  addressing 
a  San  Francisco  Advertising  Club 
newspaper  departmental  held  dur¬ 
ing  National  Auto  Dealers  Asso¬ 
ciation  convention  week  here. 
(E&P,  Feb.  21,  page  66).  Gray 
Creveling,  promotion  manager, 
San  Francisco  Examiner,  presided. 

Use  of  large  space  copy  by  the 
dealers  of  four  Lincoln-Mercury 
divisions  began  early  in  1951.  The 
campaign  now  goes  to  246  news¬ 
papers,  including  97  weeklies,  in 
13  Western  states. 

“Plenty  of  white  space  is  the 
hallmark  of  the  campaign,  “Mr. 
Wiley  said.  The  third-dimensional 
affect  comes  from  the  use  of  a 
border,  framing  the  reproduction 
of  the  car. 

Homs  and  Sweets 

Borders  have  ranged  from  steer 
horns  and  lariats  to  candy  boxes. 
The  sweets  box  frame  was  devised 


for  a  pre-Valentine  Day  release  on 
“It’s  a  Sweetheart  of  a  Car.”  The 
lariat  appeared  with  the  slogan: 
“Rope  Yourself  a  Deal.” 

“Copy  and  layout  must  stand  to¬ 
gether,”  Mr.  Wiley  reported. 
“Neither  can  stand  alone.  The  idea 
it  to  stop  the  reader,  and  then 
sell  him,”  he  explained. 

Selling  effectiveness  of  the  84- 
per  cent  newspaper  campaign  is 
shown  by  six-week  sales  of  424 
more  Mercury  autos  than  the  Far 
West’s  quota  of  1773  cars,  Mr. 
Wiley  reported.  Also,  in  “price 
class  penetrations”  reports.  For 
one  period  Mercury  sales  in  the 
West  attained  a  14.4  penetration 
against  Mercury’s  national  12.3 
penetration,  he  said.  Last  fall  the 
Far  West  penetration  was  14.6 
against  a  national  12.5. 

Readership  Scores 

Results  of  Hometown  News¬ 
paper  Surveys  showed  the  copy’s 
readership,  he  advised.  Listing  a 
series  of  reports,  Mr.  Wiley  em¬ 
phasized  that  high  readership  had 
been  obtained  both  for  men  and 
women,  with  one  57-54  score  giv¬ 
ing  women  a  lead.  A  Corvallis 
(Ore.)  Gazette-Times  score  for 
the  motor  copy  was  the  highest  of 


Sure,  you  can  play  the  field,  but  the  trick  is  to  pick 
the  winner. 

Planning  an  advertising  campaign,  media  selection  and 
a  responsive  newspaper  audience  is  no  trick.  It’s  easy 
to  pick  the  newspaper  with  the  responsive  coverage  of 
Union  County  .  .  .  the  Elizabeth  Daily  Journal. 

Consumers  associate  Journal  newspaper  advertising 
with  local  stores.  Advertisers  who  use  out-of-market 
published  newspapers  lose  this  local  emphasis  .  .  . 
local  impact.  Readers  think  in  terms  of  the  publication 
city  as  the  shopping  center. 

When  Union  Countv  shoppers  read  the  Journal  they 
immediately  know  “All  Business  Is  Local”  .  .  .  that 
the  advertised  product  is  on  sale  at  an  Elizabeth  or 
Union  County  store. 

The  most  widely  read  newspaper  that  publishes  the 
most  Unibn  County  news. 
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157  ads  carried  in  that  issue  of  the 
paper,  he  reported. 

Color  adaptations  of  the  nor¬ 
mally  black  and  white  campaign 
were  initiated  on  the  Walla  Walla 
(Wash.)  Union-Bulletin  with  a 
“Hot  As  a  Fire  Cracker”  ad.  Ef¬ 
fectiveness  has  resulted  in  expan¬ 
sion  of  color  in  some  cities. 

Crediting  Ralph  Grady,  K&E’s 
production  manager,  with  careful 
planning,  Mr.  Wiley  said  art  cost 
was  but  7.8  per  cent  on  a  linage 
production  basis. 

The  “Long  Look” 

In  response  to  a  floor  question 
as  to  “why  newspapers  were  se¬ 
lected,  Mr.  Wiley  replied: 

“We  feel  that  when  a  customer 
is  considering  a  $2,000  to  $4,000 
investment,  he  wants  the  opportu¬ 
nity  to  take  a  long  look  at  the 
merchandise.” 

■ 

York  Joins  Newspaper 
Sales  Staff  of  Katz 

The  Katz  Agency,  Inc.,  national 
advertising  representatives  last 
week  announced  the  appointment 
of  Brad  York  to 
the  newspaper 
sales  staff  of  its 
New  York  office. 

Mr.  York,  who 
joined  Katz  Feb. 

2,  1953,  has  had 
extensive  exper¬ 
ience  in  national 
advertising  sales. 

Since  1950,  he 
has  sold  space 
for  the  Texas 
Daily  Press 
league,  representing  Southwestern 
newspapers. 

He  has  also  been  on  the  adver¬ 
tising  sales  staff  of  the  New  York 
Sun,  and  The  Californian,  a  maga¬ 
zine  about  California  living. 

Prior  to  World  War  II,  Mr. 
York  did  sales  promotion  for 
Talon  Fastener. 


York 
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in  many  cases  be  large  enough  to 
not  make  the  rate  increase  affect 
him. 

“The  use  of  cooperative  adver¬ 
tising  by  your  retailer  in  many 
cases  enables  him  to  earn  a  better 
rate  which  he,  of  course,  benefit! 
on  all  the  other  store  copy  he 
places.  This  factor  should  be 
stressed  to  all  advertisers.” 

Russell  C.  Harris,  manager  of 
general  advertising,  Buffalo  (N. 
Y.)  Courier-Express,  and  chairmai 
of  the  Sales  Eiepartment  and  R^ 
search  Committee  of  the  News¬ 
paper  Advertising  Executives  As¬ 
sociation,  said  newspapers  can  win 
the  battle  of  competition  with  tek- 
vision,  radio  and  magazines,  with 
aggressive  selling  and  advertising  at 
the  local  level. 

He  said  NAEA  has  divided  the 
United  States  into  25  areas  where 
teams  will  aggressively  carry  out 
a  program  to  recapture  newspaper 
dominance  in  national  advertising. 

Trend  and  practices  were  re¬ 
vealed  in  answer  to  other  quest- 
tions.  Thirty-eight  of  40  papers 
answering  said  they  charged  Sears, 
Roebuck  &  Co-  the  general  rate  on 
the  All-States  automobile,  and  two 
the  retail  rate. 

Seven  out  of  40  papers  answer¬ 
ing  said  they  have  adopted  the 
11.6  column  widths  in  the  inter¬ 
ests  of  economy  and  two  others  % 
said  they  would  do  it  within  six  i 
months.  Ten  out  of  40  newspapen  i 
said  they  had  a  retirement  plan.  - 
Eight  out  of  46  papers  said  they 
were  now  running  ROP  color. 

■ 

Harper  Elected 

Marion  Harper,  Jr.,  presidenL 
McCann-Erickson,  Inc.,  New  York, 
has  been  elected  vicechairman  of 
the  board  of  directors  of  the  Ad¬ 
vertising  Research  Foundation. 


Joins  Ross  Roy 

The  New  York  office  of  Ross 
Roy,  Inc.,  has  appointed  Kenneth 
P.  Danielson,  previously  with 
Westchester  County  Publishers,  to 
its  merchandising  staff.  He  will 
service  the  Dodge  truck  account. 


Schink,  Sasso  Promoted 

William  H.  Schink,  director  of 
media  of  G.  M.  Basford  Co.,  New 
York  and  Cleveland  ad  agency, 
has  been  elected  vicepresident, 
along  with  John  Sasso,  director  of 
publicity. 


A  Proven  CIRCULATION-BUILDER 

Newspaper  Readers  **Go**  for  This  NEW  Idea, 


A  Convenient  salesman  Tor 
nonsubscribers  and  a  con¬ 
stant  reminder  for  new  read¬ 
ers.  It  promotes  this  addi¬ 
tional  circulation  while 
simultaneously  cutting  dis¬ 
tribution  costs. 

The  NEWS  VENDOR 

Attractive,  weather-proof 
mechanlcally-perfect  “Honor 
Box’’  ...  on  poles,  stands, 
walls,  strategically  placed. 
Servicing  requires  ONLY  In¬ 
sertion  of  ^pers  and  key 
turn  collection.  Send  for 
data.  Thousands  In  use  by 
convinced  newspapers. 


MILWAUKEE  METAL  PRODUCTS  CO. 

1737  North  Polmor  Stroot  MMwoukoo  12,  Wlsconsls 
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FRED 
SPARKS 


Famous  Pulitzer  Prize 
Winning  Foreign 
Correspondent  and 
Global  News 
Adventurer  Joins 


NEA  Servi 


as  a  Roving  Reporter 
with  the  World  as  His  Beat 


J  RED  SPARKS  joins  the  staff  of  NEA  Service  as  a  skilled, 
seasoned  reporter — one  of  the  best-informed  byliners 
in  the  business.  In  his  spectacular  career  of  news  writing 
for  the  Chicago  Daily  News,  Saturday  Evening  Post,  Look  and 
others,  he  has  reported  the  historic  events  of  the  past 
15  years — war  in  the  Pacific,  Byrd  at  the  South  Pole, 
strife-torn  postwar  Europe  and  Africa,  the  hot  wars  of  Malaya. 
Indo-China  and  Korea,  the  IJN  and  America’s  political  year. 

Sparks  has  just  spent  a  month  in  Germany,  including  both 
Red  and  Free  sectors  of  Berlin,  on  his  first  big 
reporting  job  for  NEA  client  newspapers — 

STAUN^S  GERMAIV  CHILDREN 

— a  dramatic  series  on  the  Comnruinists’  militarization 
of  7,000,000  East  German  youths,  released  this  week 
on  the  NEA  Daily  News  Page.  As  these  dispatches  show. 

Sparks  brings  a  rare  gift  for  humanized  reporting  to  his 
new  assignment  from  NEA:  “CO  WHERE  THE  BIG  NEWS  JS. 

FRED  SPARKS  Is  a  Major  Added  Attraction 
at  No  Extra  Coat  in  the  NEA  FULL  SERVICE! 
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CLASSIFIED  CLINIC 


Autos  to  Get  Spring 
Push  By  Many  Papers 


By  Daniel  L  Lionel 

CAM.  Brooklyn  (N.  Y.)  Eagle 


Many  of  us,  like  Jim  Doherty, 
CAM,  Providence  (R.  I.)  Journal 
&  Evening  Bulletin,  are  going  to 
“watch  the  weather  and  about  the 
middle  of  March,  if  it  seems  like 
Winter  is  about  over,  we  will  put 
on  a  special  promotion  using  dis¬ 
play  copy,  window  cards,  etc.,  to 
open  up  the  Spring  used  car  busi¬ 
ness.” 

In  answer  to  our  query  as  to 
promotion  ideas  used  by  news¬ 
papers  with  successful  automotive 
classifications,  Joseph  H.  Hopkins, 
Philadelphia  (Pa.)  Inquirer,  an¬ 
swers  in  a  vein  that  is,  unfortu¬ 
nately,  becoming  more  typical  as 
newsprint  costs  mount.  He  says: 

‘  I  am  getting  very  little  or  no  pro¬ 
motion  in  R.O.P.  in  any  classifica¬ 
tion.”  Mr.  Hopkins  is  distributing 
the  booklet  ‘How  to  Sell  More 
Used  Cars  with  Classified  Ads” 
which  he  purchased  from  the  Chi¬ 
cago  Tribune. 

While  R.O.P.  promotion  is  usu¬ 
ally  an  effective  device  for  de¬ 
veloping  more  private  used  car  ad¬ 
vertising,  dealers  are  more  readily 


and  inexpensively  approached  by 
a  salesman  armed  with  a  batch  of 
up-to-the-minute  figures  and  copy 
ideas.  The  salesman’s  efforts,  as 
in  the  case  of  the  Seattle  (Wash.) 
Times,  are  supplemented  with  a 
potent  direct  mail  thrust.  Lester 
P.  Jenkins,  CAM  of  the  Times, 
has  developed  a  “Sales  Kit”  con¬ 
sisting  of  about  a  dozen  pages 
which  include  a  kickoff  page  tell¬ 
ing  the  dealer  “Your  business’ll  go 
‘Crazzzzy’  with  all  this  additional 
push  by  “Times  Want  Ads,”  fol¬ 
lowed  by  copy  suggestions  and  an 
array  of  proofs  of  one  and  two- 
column  promotion  ads  directing 
reader  attention  to  the  used  car 
pages.  Seeing  all  these  promo¬ 
tion  ads  together  with  a  number 
of  streamers  which  will  run  over 
the  used  car  pages  should  have 
considerable  impact  on  the  dealer. 

The  accompanying  letter  strikes 
a  vital  point  too.  It  begins,  “How 
is  your  used  car  inventory?  We 
hope  it’s  just  right,  but  in  case 
it’s  growing  to  the  point  of  chok¬ 
ing  off  New  Car  Sales,  you’ll  be 
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L©0K  at  Matrix  Contrast 

The  last  word  In  Itaecastlnf  effletency  .  .  .  with  Matrix  Contrast  Service  you 
ffet  Black  &  White  and/or  COIXIBS  anulied  to  old  as  well  as  new  matrices; 
expertly  done  in  your  plant  or  at  our  nearest  Service  Branch  by  our  trained 
technicians:  applied  when  you  want  them  as  you  want  them  without  inter¬ 
rupting  your  re^lar  production  schedules.  And  when  you  buy  new  matrices, 
^liveries  are  made  daily  from  the  matrix  manufacturers  to  our  New  York. 
Chicajro  and  Los  Angolee  plants  which  are  equipped  to  operate  24  hours  a  day. 

Yes,  you  had  better  take  a  new  look  at  Matrix  Contrast  Service !  Now.  with 
new  Innlltant  Matrix  Contrast  Colors,  operators  can  see  at  a  irlance  if  there's 
a  ‘wronp  font”  in  the  line.  Black  and  White  plus  Color  processing'  will  re¬ 
duce  operator  errors  to  the  absolute  minimum.  Write  today  for  complete 
Information  on  this  time-proven  Matrix  Contrast  Service  continuous  mainte¬ 
nance  plan. 

MATRIX  CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 

154  West  14th  Street,  New  York  11,  N.  Y. 

326  W.  Madison  Street  Chicago  6,  III. 

1105  Trenton  St.,  Los  Angeles  15,  Calif. 

European  Agents:  Funditor,  Ltd.,  3  Woodbridge  St.,  Clerkenwell  Green,  London,  E.  C.  I 


interested  .  .  .  etc.,  etc.”  5.  Philadelphia  Inquirer,  1,552,- 

A  growing  awareness  by  auto  778;  6.  Los  Angeles  Examiner,  1,- 
manufacturers  of  the  link  between  438,249;  7.  Detroit  News,  1,441,- 
new  car  sales  and  used  car  turn-  579;  8.  St.  Louis  Post-Dispatch, 
over  is  becoming  more  discernible.  1,407,008;  9.  Milwaukee  Journal, 
Recently,  Lincoln-Mercury  com-  1,364,934;  10.  Cleveland  Plain 

mission^  the  Howard  Parish  or-  Dealer,  1,237,372;  \  \.  Minneapoh 
ganization  to  prepare  a  Used  Car  Star-Tribune,  1,225,938;  12.  Hous 
Advertising  Kit  for  their  dealers  ton  Chronicle,  1,182,909;  13.  Ba 
throughout  the  country.  The  kit  timore  Sun,  1,161,190;  14.  Phila 
was  shown  to  this  writer  by  one  delphia  Bulletin,  1,146,713;  15 
of  the  dealers  and  we  were  im-  San  Francisco  Examiner,  1,130 
pressed  with  its  ABC  approach  480;  16.  Kansas  City  Star,  1,110 
to  the  problem.  If  CAMs  who  447;  17.  Denver  Post,  1,060,00! 
read  this  have  non-advertising  Lin-  18.  Rochester  Democrat  and 
coin  -  Mercury  dealers  in  their  Chronicle,  1,022,558;  19.  Wash- 
midst,  they  can  do  a  job  for  both  ington  (D.  C.)  Star,  1,015,634; 
the  factory  and  their  own  news-  20.  Newark  (N.  J.)  News,  1,000.- 
paper  by  getting  them  started  in  184. 
the  classified  columns. 

Like  most  other  CAMs  who  Corrigan  Promoted 
have  contributed  to  this  round-  Jq  CAM  in  St.  Louis 
table  discussion  of  the  aut^io-  Louts,  Mo.— Announcement 

tive  picture  for  1953,  Ed  J.  Dor-  by  Fred  F.  Rowden, 

gan,  Pittsburgh  (Pa.)  Press,  is  op-  advertising  manager  of  the  St. 
t.mistic.  He  says:  L  o  m  /  s  Post-Dis- 

“Regarding  1953.  I  anticipate  a  patch,  of  the  ap- 
very  strong  year  in  Used  Cars,  pointment  of  B. 

With  the  manufacturing  of  new  C.  Corrigan  to 
cars  jumping  from  4,500,000  units  the  post  of  classi- 
in  ’52  to  6,000,000  for  ’53,  the  au-  fied  advertising 
tomotive  industry  will  have  Used  manager. 

Cars  running  out  of  their  ears.  After  leaving 
It’s  a  buyers’  market  now,  and  the  University  of 
with  the  increased  output,  any-  Illinois,  Mr.  Wor¬ 
thing  can  happen  in  the  Used  Car  rigan  began  his 
market.  There’s  one  thing  certain  newspaper  career 
— newspapers  should  get  some  real  on  the  Illinois  _  . 

juicy  linage  this  year.”  State  Journal  at  CorrigaB 

While  he  is  at  it,  Mr.  Dorgan  Springfield.  He  began  there  in  the 
goes  on  to  give  his  views  on  the  Classified  Department  and  later 
immediate  prospects  for  Real  Fs-  moved  to  the  Classified  Depart 
tate  and  Help  Wanted.  ment  of  the  Omaha  (Neb.)  World 

“Help  Wanted  should  continue  Herald.  He  transferred  to  the  Dis- 
strong.  The  dearth  of  Engineers  play  Department  of  that  news 
and  highly  trained  technical  men  paper  and  sold  both  retail  and  na 
will  help  the  Male  classification,  tional  advertising  until  1943  when 
somewhat,  but  the  heavy  Help  made  general  manager  of 

gains  will  be  in  the  Female  classi-  Station  KOWH,  owned  by  the  f- 
fication.  Your  new  plants  open-  World-Herald.  After  the  Station  5 
ing  up  in  ’53  will  UP  their  de-  "'as  sold  in  1949,  he  joined  the  re-  ^ 
mands  for  more  and  more  Female  lail  advertising  staff  of  the  Post-  : 
machine  operators,  and  naturally  Dispatch.  ,  r»  t 

with  more  Shop  Work,  a  greater  Corrigan  succMds  E.  D.  | 

amount  of  office  help  will  be  re-  Howerton,  who  was  CAM  since  f 

quired  to  keep  the  records  and  the  and  who  remains  with  the  ; 

wheels  of  management  running  department  as  classified  advertising 
smoothly.”  sales  manager.  s 

‘I  think  Real  Estate  will  be  as  n-  i  tt  r 

strong  this  year  as  in  ’52.  Per-  Real  Estate  Picks  Up  | 

haps  a  little  leveling  off,  but  not  Miami,  Fla. — In  three  months.  | 
much,  although  the  decontrol  of  the  Miami  Daily  News  Real  Estate  f 
rental  properties  forces  thousands  section  has  jumped  from  one-half  | 
into  the  buying  field  for  the  first  pages  to  seven. 
time.”  In  late  November,  the  News  ap-  I 

Most  of  the  papers  queried  in-  pointed  Ben  Schneider  as  real  ? 
dicate  that  they  accept  new  car  estate  editor  to  work  with  Classi- 
copy  in  Classified  from  franchised  fied  Advertising  Manager  R.  C. 
dealers.  In  some  cases,  the  gen-  O’Donnell  to  step  up  real  estate 
eral  rate  applies,  while  in  others  news  coverage  and  advertising, 
the  dealers  pay  the  classified  rate.  Mr.  Schneider  has  streamlined 

the  Real  Estate  section  in  order  to 
Million  Ad  Club  better  present  the  newest  trends  in 

Again  this  year,  there  are  20  financing,  design  and  build- 

members  in  that  exclusive  classi-  '”8-  ‘ 

fied  ad  society — ^The  Million  Ad  ^ 

Club.  Anthony  Powderiy,  Roch-  Named  by  N.  C.  Daily 
ester  (N.  Y.)  Democrat  and  The  Sanford  (N.  C.)  Daily  Her-  i 
Chronicle  lists  the  members:  aid  has  appointed  Moran  &  Hede-  \ 

1.  Los  Angeles  Times,  2,453,-  kin,  Inc.,  New  York,  as  national  >' 

619;  2.  Chicago  Tribune,  1,798.-  representative.  The  newspaper, 

500;  3.  New  York  Times,  1,725,-  prior  to  Sept.  1,  1952,  was  a  semi- 

688;  4.  Miami  Herald,  1,674,698;  weekly  for  22  years. 
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In  place  of  bulky  volumes,  you  will  You  will  simplify  routines  for  your  You  will  keep  your  flies  intact — elinii- 
have  compact  Recordak  Microfilm  library  staff  .  .  .  enable  them  to  keep  nate  flaking,  yellowing  and  "clipping” 
Editions — 800or  1400  newspaper  pages  complete  back -issue  files  at  their  finger  losses.  Your  writers  will  find  the  data 
on  a  ipO-ft.  roll  of  35mm  film,  depend-  tips.  Imagine — up  to  90,000  news-  they  seek  ...  enlarged  sharp  and  clear 
ing  upon  your  choice  of  image  sizes,  paper  pages  in  a  single  file  drawer.  in  a  Recordak  Film  Reader. 


For  complete  details  on  the  low  cost  of 

Recordak  Newspaper  Service,  just  let  us 
know  approximately  how  many  pages 
you  publish  per  year.  Recordak  Corpora 
tion  {Subsidiary  of  Eastman  Kodak 
ComfHiny),  444  Madison  Avenue,  New 
York  22,  N.  Y. 


^t^FCCPDf!/( 

(Subtidiary  of  Eottmcm  Kodak  Company) 

originator  of  modern  microfilming— 
and  its  newspaper  application 

'^Reatrdak"  is  a  trade-mark 
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Ode**  Dollar 

PAINTS  A  PRETTY 
MARKET  PICTURE 

“Ocie"  —  “O’'  as  in  Oil; 
“Cie”  as  in  City,  Is  more  than 
a  symbol  of  this  Market’s 
BUYING  POWUR^the  7th  in 
Pennsylvania,  by  the  way.  In 
personal  Property  Purchasing 
Power. 

“Ocle”  likewise  symbolizes  the 
SIZE  of  the  market.  115,000 
customers  here,  in  a  close-knit, 
4-Cotmty  area,  as  intimately 
linked  with  Oil  City  as  so 
many  dollar-peas  in  a  pod. 

It  irks  “Ocie’'  to  think  that 
National  Advertisers  should 
assume  outside  “Big  City” 
papers  could  in  any  adequate 
maimer  REACH  and  SELL  thU 
market.  They  CAN’T  and 
they  DON'T !  Let’s  make  that 
very  cSear,  regardless  of  local 
ized  wholesale  outlets. 


The  OIL  CITY  Market  Spends 
$116,889,000  Every  Year 

Retail  sales.  And  on  the 
up  and-up.  It  Is  a  “Dollar 
Market,”  foundatloned  on  high 
per  capita  Income  .  .  .  great 
Industries,  wealthy  farms.  Oil 
City  and  Its  Four  Counties 
believe  in  good  eats,  for  ex¬ 
ample.  $31,089,000.  Every 
other  human  need  In  prooor- 
tlon. 

’These  newspapers  are  as 
much  a  local  tradition  as  the 
very  soil  from  which  wealth 
flows:  modern,  well-edited, 
well-printed.  edltoriaUv  nro- 
CTesslve.  They  have  won  a 
65%  intimate  coverage  of  the 
customers  that  count  most — 
and  circulation  grows. 


DERRICK 


/CORNING  ‘EVENING* 


LONDON  LETTER 

31  Abbey  Seats 
For  U.  S.  Press 
At  Coronation 

By  Doris  Willens 

London  —  Thirty-one  Westmin¬ 
ster  Abbey  seats  have  been  allotted 
to  the  Association  of  American 
Correspondents  for  the  Coronation 
of  Queen  Elizabeth  II. 

Six  of  these  will  be  distributed — 
probably  by  drawing  names  out  of 
a  hat — to  American  newspapiers 
that  are  not  Association  members. 
So  far  11  non-Association  mem¬ 
bers  have  applied  for  Abbey  seats. 

Twenty-four  of  the  remaining 
tickets  will  go  to  Association  mem¬ 
bers,  with  the  three  wire  services, 
the  New  York  Times,  and  New 
York  Herald  Tribune  receiving  two 
each.  The  Cleveland  Plain  Dealer 
receives  the  25th  ticket  to  represent 
all  the  associate  members  of  the 
Association. 

But  there  will  be  more  than  31 
American  journalists  in  the  Abbey 
on  Coronation  Day  because  radio 
and  magazine  representatives  are 
receiving  tickets  under  different  al¬ 
locations. 

At  the  Coronation  of  George  VI 
in  1937,  the  American  press  had 
only  25  seats. 

In  the  allotment  of  seats  along 
the  Coronation  route,  the  Associa¬ 
tion  has  been  given  200.  At  the 
last  Coronation  the  American 
press  had  only  45.  • 

At  least  100  of  the  200  have  al¬ 
ready  been  doled  out  to  Associa¬ 
tion  members.  Fifty  applications 
have  been  received  from  non¬ 
member  American  news  organiza¬ 
tions,  and  all  of  them  will  be  ac¬ 
commodated. 

Other  non-member  papers  wish¬ 
ing  seats  for  the  procession  have 
been  asked  to  apply  before  March 
31. 

No  Time  ior  Press 

London  —  Prime  Minister  Win¬ 
ston  Churchill  has  turned  down 
another  invitation  to  speak  to  the 
Association  of  American  Corre¬ 
spondents  at  one  of  their  regular 
luncheon-meetings. 
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The  Association  has  been  trying 
unsuccessfully  to  see  Mr.  Churchill 
since  his  Government  came  into 
power  in  1951.  He  has  refused  to 
give  any  press  conferences  or 
briefings. 

E&P  was  told  that  the  Prime 
Minister  “doesn’t  even  bother  to 
cook  up  excuses;’’  his  office  simply 
informs  the  Association  that  Mr. 
Churchill  has  no  time. 

Press  Council  Scheme 

Six  years  after  its  recommenda¬ 
tion  by  the  Royal  Commission  on 
the  Press,  a  voluntary  Press  Coun¬ 
cil  seems  about  to  become  a  real¬ 
ity. 

A  joint  committee  has  issued  a 
draft  constitution  after  a  trying  for 
a  year  to  work  out  a  scheme  to 
which  all  journalistic  groups  would 
agree.  If  there  are  no  further  snags, 
the  Council  will  come  into  exist¬ 
ence  July  1. 

The  Royal  Commission  recom¬ 
mendation  for  lay  members  has 
been  scotched.  There  is  no  men¬ 
tion  of  a  comprehensive  pension 
scheme  for  the  industry,  another 
Royal  Commission  suggestion. 

Care  is  taken  to  see  that  the 
Council  does  not  become  a  sound¬ 
ing-board  for  anti-press  cranks. 
Complaints  about  the  conduct  of 
the  press  will  be  heard  “only  from 
those  complainants  actually  af¬ 
fected.”  The  Royal  Commission 
had  recommended  that  the  Coun¬ 
cil  “have  the  right  to  consider  any 
complaints  .  .  .  about  the  conduct 
of  the  press.” 

The  draft  constitution  proposes 
a  membership  of  25 — 15  editorial 
and  10  management  representa¬ 
tives.  Of  these,  the  proprietors’ 
organizations  will  nominate  all  of 
the  management  and  six  of  the  edi¬ 
torial  representatives. 

The  remaining  nine  editorial 
people  will  be  nominated  by  the 
National  Union  of  Journalists,  the 
Institute  of  Journalists,  and  the 
Guild  of  British  Newspaper  Edi¬ 
tors — four,  three  and  two,  respec¬ 
tively. 

The  Royal  Commission  had  sug¬ 
gested  a  lay  chairman,  and  about 
20  percent  lay  members. 

An  escape  clause  whereby  the 
Council  can  terminate  its  existence 
at  any  time  is  provided  “if  it  ap¬ 
pears  to  the  members  that  the 
voluntary  nature  and  independence 
of  the  Council  are  threatened.” 

Although  a  good  number  of 
proprietors  have  always  abhorred 
the  idea  of  any  kind  of  Council, 
there  apparently  was  no  avoiding 
it.  If  it  were  not  done  on  the  lines 
that  the  press  could  accept,  it 
would  one  day  be  done  in  a  less 
tolerable  version. 

■ 

Paris  Red  Daily  Folds 

Paris — Ce  Soir,  the  Communist 
evening  daily  which  had  a  circula¬ 
tion  of  545,000  copies  in  1945,  is 
going  out  of  business  on  March  1. 
Its  sales  have  fallen  to  around 
100,000  with  the  sharp  decline  in 
active  Party  membership. 

Paris  has  two  Red  daily  news¬ 
papers  left. 
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Tighter  Import 
Controls  Sought 
For  Ireland 


By  Rush  worth  Fogg  I 

Dublin  —  Claiming  that  five-  I 
sixths  of  the  reading  matter  of  I 
the  Irish  people  today  is  import¬ 
ed,  a  new  organization  called 
Cosg  ar  Foillseachain  G  a  1 1  d  a 
(Ban  Foreign  Publications)  is 
campaigning  for  measures  more 
effective  than  the  existing  tax  of  a 
halfpenny  on  the  price  of  news¬ 
papers  and  a  penny  on  that  of 
periodicals  brought  into  the  coim- 
try  in  quantities. 

Unfavorable  mention  wa.s 
made  at  a  recent  conference  of 
the  effect  of  American  “comics" 
on  the  minds  of  children,  but  the 
economic  aspect  was  stressed  by 
the  delegate  of  Cumann  na  nlris 
(Council  of  the  Periodical),  Tom 
Collins,  who  edits  the  lively  hu¬ 
morous  monthly  Dublin  Opinion 

His  main  theme  was  that  every 
country  in  the  world  except  Ire¬ 
land  has  its  full  range  of  maga¬ 
zines  and  pihiodicals.  The  pub¬ 
lisher  in  Ireland,  however,  was 
unable  to  compete  with  the  mass 
of  copies  of  imported  publica¬ 
tions. 

Delegates  of  the  Irish  Country- 
women’s  Association  and  of  I 
Catholic  societies  spoke  strongly  r 
of  the  corruption  caused  by  | 
“comics”  and  those  of  politico-  I 
cultural  and  Irish  language  bodies 
denounced  the  pagan,  anti-nation¬ 
al  outlook  of  foreign  publications 
which  were  “undermining  the 
spiritual  outlook  and  way  of  life  , 
of  the  Irish  people.”  f 

It  was  agreed  that  an  interview  i 
should  be  sought  with  the  head  | 
of  the  Government,  Mr.  de  Val-  ‘ 
era,  and  that  committees  should 
be  set  up  throughout  the  country 
to  put  on  a  nation-wide  basis  the 
boycott  of  foreign  literature. 

Mr.  Collins  said  most  of  the 
Irish  periodical  publishers  were 
in  Cumann  na  nlris,  which  b  the 
chief  force  in  the  new  movement 
Dublin’s  daily  papers,  which  .suffer 
much  less  than  periodicals  from 
outside  competition,  gave  the 
meeting  little  space. 

Obscenity,  indecency  and  advo¬ 
cacy  of  contraception  are  among 
the  reasons  for  which  publica¬ 
tions  may  be  banned  by  the  Cen¬ 
sorship  Board.  Life  and  its  Brit¬ 
ish  counterpart.  Picture  Post. 
have  had  occasional  issues  or 
runs  of  issues  banned;  London’s 
sexy  tabloids  are  permanently  on 
the  prohibited  li.st. 

British  Sunday  papers  of  the 
popular  type  play  safe  by  run¬ 
ning  nothing  in  their  Irish  edi¬ 
tions  that  might  offend  the  cen¬ 
sors,  substituting  innocuous  mat¬ 
ter  usually  Irish-slanted  or  about 
Irish  affairs  for  the  titillating  ma-  i 
terial  served  at  the  British  Sun-  I 
day  breakfast  table.  i 

One  Sunday  paper  had  a  warn-  I 
ing  ban  of  several  issues  recently  | 
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Heres  Why  More  Pittsburghers 
Now  Shop  the  Post-Cazette 
For  Food  Values 


GAINS  IN  NATIONAL  POOD  ADVERTISING— The  Post  GazeHe 
was  the  only  Pittsburgh  daily  newspaper  to  gain  in  national  tood  adver¬ 
tising  in  1952  over  1951  .  .  .  with  an  increase  of  22,242  lines  compared 
to  a  loss  of  182,439  lines  for  the  Sun-Telegraph  and  a  75,595  loss  for 
the  Press. 


GAINS  IN  LOCAL  FOOD  ADVERTISING— The  Post-Gazette  gained 
238,156  lines  of  local  food  advertising  in  1952  .  .  .  234  per  cent  more 
than  the  Sun-Telegraph  and  172  per  cent  more  than  the  daily  Press. 


GAINS  IN  ADVERTISING  FROM  TOP  CHAINS— Pittsburgh's  six 
largest  food  chains  placed  70.6  per  cent  more  advertising  in  the  Post- 
Gazette  in  1952  than  in  1951  ...  an  increase  of  more  than  19  columns 
per  week.  These  chains  placed  57,347  more  lines  of  advertising  in  the 
Post-Gazette  than  in  the  Sun-Telegraph. 


GAINS  IN  TOTAL  FOOD  ADVERTISING— The  Post-Gazette  car¬ 
ried  260,398  more  lines  of  food  advertising— local,  national  combined- 
in  1952  than  in  1951.  The  daily  Sun-Telegraph  lost  111,153  tines,  the 
daily  Press  gained  only  1 1,860  lines. 


Yes,  Something  Is  Happening  in  Pittsburgh 


ittsburgh  Post-Gazette 
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VUX  WASHINGTON  DC  FEB  10  512P 
BARRY  PARIS,  EDITOR  IN  CHIEF 
I  N  S  NYK 

WISH  TO  EXPRESS  MY  DEEP  APPRECIATION  FOR  THE  CONTINUED  PUBLIC 
SERVICE  OF  INTERNATIONAL  NEWS  SERVICE  IN  PUBLICIZING  THE  TEN  MOST 
WANTED  FUGITIVES  OF  THE  FBI,  AS  WELL  AS  THE  INTEREST  MANIFESTED 
BY  THE  LOS  ANGELES  HERALD  EXPRESS  IN  CARRYING  THE  PICTURE  AND 
STORY  ON  FEBRUARY  NINE  WHICH  RESULTED  IN  THE  APPREHENSION  OF 
JOSEPH  JAMES  BRLETIC  TODAY  AFTER  ALERT  CITIZEN,  WHOSE  IDENTITY 
CANNOT  BE  REVEALED,  OBSERVED  HIS  PICTURE  AND  READ  THE  INS  STORY 
THEN  COMMUNICATED  WITH  LAW  ENFORCEMENT  OFFICERS  AT  LANCASTER, 
CALIFORNIA,  WHO  PROMPTLY  EFFECTED  THE  APPREHENSION.  I  HAVE 
EXPRESSED  MY  APPRECIATION  TO  THE  MANAGING  EDITOR,  LOS  ANGELES 
HERALD  EXPRESS.  REGARDS. 

JOHN  EDGAR  HOOVER 
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Latest  capture  of  public  enemy 
as  direct  result  of  INS  series 
brings  praise  from  J.  Edgar  Hoover 


International  News  Service  is  honored  by 
the  praise  it  has  received  from  FBI  Director 
John  Edgar  Hoover  for  the  role  it  played 
in  the  recent  capture  of  Joseph  James  Brletic, 
one  of  the  nation’s  “Ten  Most  Wanted” 
fugitive  criminals. 

Brletic,  who  was  placed  on  the  “most 
wanted”  list  Feb.  9,  was  seized  at  Lancaster, 
Calif.,  the  very  next  day— Feb.  10— after  a 
public-spirited  citizen  read  the  INS  story  on 
the  fugitive  and  scanned  the  accompanying 
INS  photograph  that  appeared  in  the  Los 
Angeles  Herald-Express. 

This  was  the  latest  of  several  dangerous 
fugitives  captured  as  a  direct  result  of  the 
continuing  INS  series  of  stories  and  photo¬ 
graphs  on  America’s  top  public  enemies 
which  was  inaugurated  in  March,  1950,  as 
a  public  service  program.  It  was  another 
emphatic  demonstration  of  the  impact  of 
INS  dispatches  on  editors  and  readers  alike. 


These  INS  articles,  prepared  from  official 
FBI  data  with  accompanying  rogues’  gallery 
photos,  trace  in  factual  and  dramatic  detail 
the  background,  characteristics  and  habits 
of  each  of  the  top  public  enemies. 

As  the  FBI  captures  each  additional 
“most  wanted”  fugitive,  a  new  name  is  added 
to  fill  out  the  list  of  “top  ten.” 

To  hundreds  of  INS  client  newspapers 
across  the  country  this  continuing  series  has 
presented  a  unique  opportunity  to  perform  a 
valuable  service  in  the  national  interest.  It 
is  unquestionably  one  of  the  most  successful 
public  service  features  ever  made  available 
to  newspapers  by  a  press  association. 

The  INS  series  on  the  FBI’s  “Ten  Most 
Wanted  Criminals”  is  another  of  the  many 
INS  “extra  dividend”  features  furnished  to 
clients  as  part  of  the  complete  INS  global 
news  report. 
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NEW  ORLEANS  APPEAL 

THE  BRIEF  filed  with  the  U.S.  Supreme 

Court  by  98  publishers  representing  167 
newspapers  as  amici  curiae  in  the  New 
Orleans  Times-Picayune  anti-trust  case  should 
bring  the  fact  forcefully  home  to  all  publish¬ 
ers — and,  we  hope,  also  to  the  Supreme 
Court  justices — that  every  daily  newspaper  in 
the  country  may  be  affected  if  the  govern¬ 
ment  lawyers’  position  is  upheld. 

The  government  contends,  and  the  lower 
court  held,  according  to  the  brief,  “that  a 
newspaper  which  is  the  only  newspaper  in  its 
community  in  the  morning  field  (or  the  eve¬ 
ning  field,  as  the  case  may  be)  is  a  ‘monop¬ 
oly’  which  may  be  likened  to  the  monopoly 
of  a  patent.  The  court  did  not  hold  that  the 
morning  Times-Picayune  was  an  illegal 
monopoly,  but  it  did  hold  that  it  was  a  prac¬ 
tical  monopoly,  so  that  acts  which  would 
otherwise  be  normal  business  conduct  be¬ 
come  unlawful  .  .  . 

“Consequently,  under  the  government’s 
theory  of  the  case,  90%  of  all  the  newspapers 
in  the  country  are  in  some  sense  monopolies. 

“If  the  line  of  argument  advanced  by  the 
government  is  followed  by  this  court,  then 
everything  that  these  newspapers  do  may  be 
deemed  to  be  in  violation  of  the  Sherman 
Act. 

“If  they  increase  the  size  of  their  plant, 
campaign  for  greater  circulation,  actively 
solicit  additional  advertising  or  extend  their 
business  in  any  way,  they  be  charged  with 
progressively  embracing  each  new  business 
opportunity. 

“Every  piece  of  business  secured  by  them, 
may  be  regarded  as  an  ‘appreciable  segment’ 
of  interstate  commerce  from  which  competi¬ 
tors  have  been  ‘foreclosed.’ 

“The  government  seeks  to  carry  to  an  ex¬ 
treme  conclusion  general  expressions  in  cases 
decided  by  this  court  relating  to  a  wholly  dif¬ 
ferent  background.  If  this  general  language 
is  now  given  the  broad  application  for  which 
the  government  seems  to  contend,  then  al¬ 
most  every  newspaper  in  the  country  is  <^en 
to  attack  whenever  any  administration  wishes 
to  do  so.’’ 

The  amici  curiae  brief  does  an  excellent 
job  of  pointing  out  to  the  members  of  the 
Supreme  Court  the  dangers  in  extending  the 
Sherman  Act  to  this  entirely  new  area.  Every 
editor  and  publisher  knows  that  there  is  no 
such  thing  as  a  monopoly  in  the  newspaper 
business.  There  is  stiff  competition  from 
other  media  in  every  market  not  only  for  the 
advertisers’  dollar  but  for  the  readers’  time. 

We  agree  with  the  petitioners  that,  if  the 
lower  court  decision  is  upheld  with  its  restric¬ 
tions  on  advertising  rate  practices  and  how 
rates  are  to  be  established,  the  government 
and  the  courts  will  be  embarking  on  an  era 
of  perpetual  surveillance  over  newspapers 
which  may  eventually  mean  the  disappear¬ 
ance  of  a  free  press. 

LIQUOR  AD  BILL 

THAT  BILL  to  prohibit  Interstate  advertis¬ 
ing  of  alcoholic  beverages  in  newspapers, 
radio  and  TV  is  still  with  us  in  Congress. 

We  still  stand  on  the  premise  that  what  can 
be  legally  sold  can  be  legally  advertised  and 
Congress  has  no  authority  to  restrict  the  dis¬ 
tribution  (advertising)  of  legally-manufac¬ 
tured  products. 


editorial 


Faith  is  the  substance  of  things  hoped  for, 
the  evidence  of  things  not  seen. — Hebrews, 
XI;  1. 

SOUND  IDEA  SPREADS 

SEVERAL  months  ago  at  the  behest  of  Cali¬ 
fornia  newspapermen  a  bill  was  intro¬ 
duced  in  the  State  legislature  there  which 
would  ban  closed-door  meetings  of  public 
agencies  or  committees  and  insure  open  pub¬ 
lic  records.  Arizona  has  followed  suit  with 
a  similar  bill.  The  idea  is  spreading  and  we 
hope  will  not  only  “catch  on”  in  other  states 
but  will  be  pushed  through  the  legislatures. 

The  Arizona  measure  covers  “any  meeting, 
conference,  or  discussion  held  by  any  public 
officer,  agency  or  committee,  composed  of 
public  officials  or  any  group  of  people  ap¬ 
pointed  to  act  on,  or  formulate,  any  matter 
of  public  policy,  or  the  administration  there¬ 
of,  relating  to  any  contractual  obligation  or 
pertaining  to  the  expenditure  or  disposition 
of  public  funds,  of  the  state  of  Arizona  or 
any  political  subdivision  thereof,  except  com¬ 
mittee  meetings  or  executive  sessions  of  the 
state  legislature  during  the  period  of  a  regu¬ 
lar  or  special  session  ...” 

The  bill  adds  further  that  any  report  made 
by  any  officer,  agency  or  group,  or  the 
minutes  of  any  committee  or  group  meetings 
is  available  to  the  press  and  public. 

Great  progress  has  been  made  on  the  free¬ 
dom  of  information  “front”  by  state  and  na¬ 
tional  committees  of  newspapermen  who 
have  fought  hard  and  tirelessly  to  keep  open 
the  channels  of  information.  But  there  are 
still  too  many  instances  of  public  officials  at¬ 
tempting  to  operate  in  secret.  It  is  too  easy 
for  them  to  close  the  door  and  wait  for  the 
press  to  make  an  issue  of  it. 

Therefore  it  should  be  spelled  out  in  law 
that  the  public’s  business  is  the  public’s  busi¬ 
ness  and  no  state  official  or  agency  has  a 
right  to  decide  otherwise.  Laws  similar  to 
the  California  and  Arizona  measures  would 
act  as  a  prior  restraint  on  secrecy-loving  of¬ 
ficials. 

CLOSED  SHOP 

TWO  DEMOCRATIC  Congressmen,  both 
members  of  ITU,  would  make  an  excep¬ 
tion  to  the  Taft-Hartley  Law  provision  out¬ 
lawing  the  closed  shop.  (E  &  P,  Feb.  21, 
page  8.)  They  said  the  closed  shop  in  the 
printing  and  publishing  industry  would  be  in 
the  public  interest.  One  of  them  has  pro¬ 
posed  a  T-H  amendment  to  this  effect. 

This  is  playing  right  into  the  hands  of 
Woodruff  Randolph,  ITU  president,  who  has 
fought  T-H  right  down  the  line  and  into  the 
newspaper  offices.  He  was  one  of  those  who 
called  it  a  “slave  labor”  law — but  we  have 
never  seen  any  labor  slaves  in  the  composing 
room  or  anywhere  else. 


NOT  PART  OF  U.  S. 

WE  HAVE  another  instance  in  which  the 
District  of  Columbia  is  not  considered  a  part 
of  the  United  States. 

In  October,  1951,  Congress  passed  and 
the  President  signed  the  Jenner  Amendment 
to  the  Social  Security  Act  permitting  the  in¬ 
dividual  states  to  open  their  relief  and  welfare 
records  for  public  inspection  without  forfeit¬ 
ing  federal  aid.  Several  states  have  done  so. 
Indiana,  whose  independent  action  in  defi¬ 
ance  of  the  federal  law  started  the  Congres¬ 
sional  move,  leads  the  list,  of  course. 

The  District  of  Columbia  is  governed  by 
a  Commission  of  three  and  overseered  by 
committees  of  Congress.  The  commission 
and  the  committees  apparently  do  not  agree 
with  the  Jenner  Amendment  which  they 
helped  to  pass.  Local  editors  are  fighting  for 
public  access  to  the  relief  rolls  in  the  District. 

Residents  of  D.  C.  can’t  vote  nor  are  they 
entitled  to  the  same  information  about  public 
expenditures  for  relief  which  Congress  au¬ 
thorized  the  individual  states  to  provide  for 
their  citizens. 


«  RESULTS 

ed  of  ANSWERS  to  questionnaires  are  not  the 
le  ap-  same  as  sales  results,  of  course,  but  the 

natter  replies  to  a  Chicago  Sun-Times  survey  of 
there-  public  attitudes  toward  gasoline  companies 
on  or  are  indicative  of  the  relative  influence  of 
)sition  various  media. 

na  or  The  newspaper  asked  4,700  men  and 
com-  women  the  question:  “Of  all  the  major  gas 
)f  the  and  oil  companies,  which  you  know  any- 
regu-  thing  about,  which  do  you  like  best?” 

Standard  Oil,  the  largest  newspaper  ad- 
made  vertiser  in  the  Chicago  area  with  more  than 

r  the  116,000  lines  last  year,  placed  highest  with 

etings  the  public  getting  a  vote  of  25%  of  the  men 

and  20%  of  the  women. 

:  free-  Texaco,  smallest  newspaper  advertiser 

id  na-  using  only  2,400  lines  but  relying  heavily  on 

who  radio  and  TV  time,  was  at  the  bottom  of  the 

I  open  list  with  only  6%  of  the  men  and  5%  of 

re  are  the  women. 

als  at-  That  may  not  provide  a  conclusive  and 
j  easy  air-tight  argument  for  newspaper  advertising, 
or  the  but  it  certainly  indicates  to  which  medium 
the  people  pay  closest  attention. 

n  law 

hara  INFORMATION  PROGRAM 

lar  to  WE’RE  IN  agreement  with  the  recommenda- 
would  tions  of  the  Advisory  Commission  on  lo¬ 

ng  of-  formation  that  all  our  government  informa¬ 
tion  activities  should  be  pulled  together  in 
one  separate  organization.  But  it  seems  to 
us  that  giving  cabinet  ranking  to  the  new 
department  would  smell  too  much  like  the 
excep-  “Ministry  of  Information”  with  which  we 
n  out-  become  familiar  in  totalitarian  coun- 

b.  21,  tries. 

in  the  In  fact  we  should  stay  as  far  away  as  pos- 
be  in  sible  from  any  implication  of  a  propaganda 
s  pro-  agency.  Our  information  activities  were  es¬ 
tablished  after  World  War  II  to  wage  a  cam- 
ids  of  paign  of  truth  against  the  propaganda  cam- 
Ik)  has  paigns  of  some  other  nations.  If  we  resort 
ito  the  now  to  propaganda  methods,  or  even  use  the 
;e  who  name  in  connection  with  our  activities,  our 

;  have  friends  overseas  will  not  trust  our  informa- 

iposing  tion  programs  any  more  than  they  do 
Russia’s  propaganda. 
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PERSONAL 

MENTION 


Loyal  Phillips,  publisher  of 
the  St.  Petersburg  (Fla.)  Inde¬ 
pendent,  has  been  appointed  to 
the  advertising  and  tourist  devel¬ 
opment  commission  of  the  Flori¬ 
da  State  Chamber  of  Commerce. 

«  *  * 

Hugh  Graham  Brewer  retired 
this  week  from  the  post  of  general 
manager  of  the  Montreal  (P.Q.) 
Star  because  of  ill  health.  He  be¬ 
gan  work  with  the  Star  45  years 
ago  as  a  copy  boy  and  became 
GM  in  1938. 

«  «  * 

Marshall  Field,  Jr.,  Chicago 
Sun-Times  editor  and  pubilsher, 
has  been  nominated  as  a  director 
of  Marshall  Field  &  Co.,  succeed¬ 
ing  his  father,  Marshall  Field,  III, 
who  is  retiring  after  serving  as  a 
director  for  38  years.  The  Field 
family  no  longer  has  controlling 
interest  of  the  Chicago  department 
store.  All  except  10%  of  the  vot¬ 
ing  interest  was  sold  to  trustees 
in  1917. 

•  *  * 

Edward  H.  Butler,  editor  and 
publisher  of  the  Buffalo  (N.  Y.) 
Evening  News,  has  received  the 
Chancellor’s  Medal  of  the  Univer¬ 
sity  of  Buffalo,  awarded  annually 
for  accomplishment  “which  in  it¬ 
self  is  truly  ennobling  and  which 
dignifies  the  performer  and  Buf¬ 
falo  in  the  eyes  of  the  world." 

*  *  * 

Frank  D.  Schroth,  owner-pub¬ 
lisher  of  the  Brooklyn  (N.  Y.) 
Eagle  and  Mrs.  Schroth  are  on 
a  47-day  Mediterranean  cruise 
aboard  the  SS  Exeter. 

*  «  * 

John  F.  A.  Flynn  and  Mrs. 
Flynn  announce  the  birth  of  a 
>on,  Francis  Marion  Flynn  11, 
on  Feb.  9.  The  baby’s  grand¬ 
father  is  F.  M.  (Jack)  Flynn, 
publisher  of  the  New  York  News. 


On  the  Business  Side 


Alvah  H.  Chapman,  Jr.,  busi¬ 
ness  manager  of  the  Columbus, 
Ga.,  Ledger-Enquirer  Co.,  has 
been  named  “Outstanding  Young 
Man  of  the  Year”  in  Columbus 
for  1952. 

«  «  • 

Arthur  W.  Smith,  vicepresident 
and  business  manager  of  the  Lake¬ 
land  (Fla.)  Ledger,  has  been  pre¬ 
sented  with  an  award  of  apprecia¬ 
tion  by  the  Boys  Club  of  lakeland 
for  substantial  assistance  given  to 
the  club  over  a  period  of  several 
years. 

*  *  * 

Heloe  Holm,  a  veteran  of  16 
years  in  newspaper  circulation 
work,  has  become  country  circu¬ 
lation  manager  of  the  Denver 

(Colo.)  Post,  succeeding  Ray 
Perry,  who  resigned. 

*  *  * 

Ronald  C.  Arness  has  been 


appointed  circulation  manager  of 
the  Jamestown  (N.  D.)  Sun.  He 
formerly  was  assistant  circulation 
manager  of  the  Hibbing  (Minn.) 
Tribune. 

•  *  * 

Robert  E.  Tushingham,  for¬ 
mer  classified  advertising  manager 
o  f  t  h  e  Camden 
(N.  J.)  Courier- 
Post,  has  been 
appointed  retail 
advertising  man- 
ager  of  the 
Charlotte  (N.C.) 

Observer. 

*  «  * 

Ernest  S . 

Kiss,  a  nephew 
of  the  paper’s 
founder,  the  late  _  . . 
Cornelius  D  e  -  Tushingham 
Bakcsy,  has 
moved  up  to  the  position  of  ad¬ 
vertising  director  of  the  Fontana 
(Calif.)  Herald-News.  Kenrick 
M.  Healy,  who  has  worked  on 
the  advertising  staffs  of  several 
Texas  papers,  has  joined  the  Her¬ 
ald-News  as  retail  ad  manager. 
Mr.  Kiss  replaced  Richard  D. 
Kelly,  who  is  now  with  the  Tor¬ 
rance  Herald. 

*  *  * 

Harold  Smith  and  Lou  Oli¬ 
ver,  former  members  of  the  Bil¬ 
lings  (Mont.)  Gazette  display  ad¬ 
vertising  department,  are  now  with 
the  San  Gabriel  Valley  Newspa¬ 
pers  at  Covina,  Calif. 

*  «  * 


Lyle  A.  Johnson  has  been 
named  assistant  to  M.  L.  Bruegge- 
m  A  n  ,  business 
manager  of  the 
Omaha  (Neb.) 

World  -  Herald. 

He  succeeds  Ker- 

MiT  Hansen, 
who  on  March  1 
will  join  an  ad¬ 
vertising  firm. 

Before  joining 
the  World-Herald 
as  national  ad¬ 
vertising  m  a  n  a- 
ger  four  years 
ago,  Mr.  Johnson  was  Chicago 
advertising  representative  of  the 
Philadelphia  Inquirer. 


Johnson 


Charlotte  Eshelman  has 


joined  the  classified  department  of 
the  Glendale  (Calif.)  News-Press. 

«  «  * 

Harry  P.  Frank,  recently  pro¬ 
moted  to  general  manager  and 
assistant  publisher  of  the  Eliza¬ 
beth  (N.  J.)  Daily  Journal,  will 
be  honored  with  a  testimonial 
dinner  March  15. 


In  the  Editorial  Rooms 


J.  WiLLUM  Spencer,  commer¬ 
cial  photographer  and  former  staff 
photographer  for  the  Lexington 
(Ky.)  Herald-Leader,  has  joined 
the  photo  staff  of  the  Miami 
(Fla.)  Daily  News. 

«  *  * 

Richard  F.  Conway  has  been 
appointed  city  editor  of  the  New 
Britain  (Conn.)  Herald,  succeed¬ 
ing  Robert  A.  Spencer,  who  has 
joined  the  Vineland  (N.  J.)  Times- 
Journal  as  managing  editor. 

*  *  * 

John  Ashenhurst,  who  joined 
the  copy  desk  of  the  Indiarutpolis 
(Ind.)  Times  last  Summer,  has 
^en  appointed  night  news  editor. 

•  •  • 

Charles  Weber  of  the  Detroit 
(Mich.)  Free  Press  has  been  elect¬ 
ed  president  of  the  Detroit  News¬ 
paper  Guild. 

*  •  • 

Robert  C.  McGiffert,  city 
editor  of  the  Easton  (Pa.)  Ex¬ 
press,  has  been  named  “Young 
Man  of  the  Year”  by  the  Easton 
Area  Junior  Chamber  of  Com¬ 
merce. 

•  •  • 

Clifton  Webb,  veteran  East 
and  Midwest  copy  editor  and  slot 
man,  is  confined  in  Oak  Forest 
Tuberculosis  Hospital,  Oak  For¬ 
est,  Ill.  Doctors  report  he  will  be 
there  at  least  a  year. 

•  «  * 

Hugh  Davies,  formerly  sports 
and  farm  writer  with  the  Oregon 
City  (Ore.)  Enterprise  -  Courier, 
has  joined  the  staff  of  the  Long¬ 
view  (Wash. )  Daily  News  as 
sports  editor. 

•  «  * 

Mary  Nell  Boddie  has  re¬ 
signed  as  a  woman’s  writer  with 
{Continued  on  page  40) 
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Personal 


(N.  J.)  to  join  the  editorial  de¬ 
partment  of  the  Asbury  Park, 


continued  from  page  39  Press.^  ^  ^ 


the  Winston-Salem  (N.  C.)  Senti¬ 
nel  and  has  returned  to  Durham, 
N.  C.,  her  hometown. 

i(c  9fC 

Mrs.  Marjorie  Short  Willse, 
society  editor  of  the  Buffalo 
(N.  Y.)  Courier-Express  has  re¬ 
ceived  the  Founder’s  Medal  of  the 
Western  New  York  Branch,  Na- 


Clinton  C.  Byers  has  begun 
work  as  a  general  reporter  for 
the  Geneva  (N.  Y.)  Daily  Times. 
He  fills  a  vacancy  created  when 
Irving  Simpson  became  sports 
writer  to  succeed  Don  Fraden- 
BURGH,  who  has  joined  the  report¬ 
ing  staff  of  the  Syracuse  (N.  Y.) 
Herald-Journal.  John  Marchan, 
former  publisher  of  the  Glaston- 


THE  FOURTH  ESTATE  ...  By  Trent 

I  —I  1^ _ 


□□ 


.nmo 


tional  League  of  American  Pen  bury  (Conn.)  Citizen,  a  weekly 
VVomen,  for  “bringing  honor  and  newspaper,  has  been  appointed  to 


distinction  to  the  journalistic  pro¬ 
fession  on  a  state  and  national 
level.” 


head  the  Seneca  Falls  news  bu¬ 
reau  of  the  Times. 


*  *  Howard  Beaufait  has  gone  to 

Carl  Goldstein,  1951  gradu-  to  cover  the  war  for  the 


ate  of  the  Rutgers  University  Cleveland  (Ohio)  News. 
school  of  journalism,  has  resigned 

as  associate  editor  of  the  Ocean  John  H.  Luttrell,  reporter  for 
County  Leader,  Point  Pleasant,  Woonsocket  (R.  I.)  Call  for 

10  years,  has  accepted  a  position 
with  the  Boston  (Mass.)  Record. 
EDITOR  &  PUBLISHER  He  is  covering  court  and  the  at- 
“  torney-general’s  office. 

Tit  OUtst  PMishnf  and  Advertitir/  *  *  « 

With  which  hw^SeeT mergSTT^e  Joumalitt,  CaRROLL  PoPLIN  has  resigned 
Mublith^March  ^1884:  Newapaperdom,  as  a  sports  writer  for  the  Winston- 
March  1892;  Fourth  Eatate,  March  1.  1894:  c. rvr  /^  \  t  i 
Editor  &  Publiiher,  December  7,  1901;  Adver-  Salem  (N.  C. )  Journal. 

Febraan  1.  1925.  Titlet  Patented  and  *  *  ♦ 

RMitered.  Contenta  copyrighted  1952  by  ,  i,,  ^  ^  , 

Editor  &  Publiaher  Co.,  Inc. _  L.  D.  GaSSER,  former  sportS  ed- 

Tbi  Editob  a  PuBusHEa  Co.,  Inc.  itor  of  the  Owensboro  (Ky.)  Mes- 
jAiiBa  Wwot^Beown  scnger-lnquirer,  has  been  promot- 

Gfiural  PuhlictUion  Oficts: 

^Tcnteenth  Floor,  limes  Tower  ...  •  - 

42nd  St.  and  Broadway,  New  York  36,  N.  Y.  F 

BRyant  <^05^  3053,  30^  3055  and  3056 

Roubt  DT"  Bbowi^  Editor;  Jebomj^TT?  j 

y^****.^  Mi^nagint  Editor;  Dwight  Bbntbl,  PIH||w 
Eiiuation  Editor;  Jambs  Collings,  Rat 
Eiwik,  Eawiif  Knoll,  Features;  Robert 
B.  McIirTTRB  and  Mather  C.  Wallis,  Ad-  mk 

oertmng  News;  Josiah  B.  Rbenet,  Marketing 
•M  Mseareh  Manager;  Janet  Haslett, 

Ci^rles  T.  Stuart,  Publisher;  Leach  Lanet,  m 

Advertuing  Manager;  Bernadette  Borries,  _ 

Adoertising  Produetion  Manager;  Wm.  L.  ytVttTr^* 

^RNED,  Arf^^opy-^reatioe;  Robert  P. 

Jot,  Director  of  Circulation;  George  H. 

Strats,  Circulation  Manager;  Eveltn  Z.  Gasser  Harbin 

Kolojat,  Classified  Manager, 

">rfr-U*rV4w*a;  ed  to  Messenger  city  editor. 

MEtropoiiun  0823,  0824,  0825. _  Charles  Harbin,  Jr.,  is  now  sports 

Ckuagt  Burtau,  tIO  London  GuaranUe  W  editor  of  both  papers. 

Michigan  Avt.,  Chi-  *  *  * 

Mft  I,  III.  Tel.  STate  2-4898-99.  Geoeoe  A.  *  ♦  * 

Fred  Tounsley,  formerly  with 

n^hkia  'suLn.  ToiTcimmcrcial  Trust  Baltimore  (Md.)  News-PoSt, 

Bldf.,  IStk  and  Market  ia.  Pkiladelpkia  3,  has  joined  the  COpy  desk  Of  the 
ctAoJiTm***"*'”"**  (Fla.)  Daily  News.  He 

Mfic  Coast' Editor,  Cawebell  v/nmon,  Milu  also  worked  for  Associated 

San  Francisco  4.  Tel.  GAr6eid  1-7950.  Press  and  the  Birmingham  (Ala.) 
Banfic  Coast  Adoertising  ReOresentotive:  Duh-  Uomld 


“He  wants  to  change  his  supermarket  page  from 
Thursday  to  Friday:  is  that  ethical?” 


ranfit  Coast  Adoerttstng  Representative:  Duk-  A  ao  Hern] A 
ft.  Scan,  Suiu  3,  Penthouse,  Mills  Bldg.,  tteraia. 

Franetsco  4.  Tel.  GArfield  1-7950;  297i 

^kae  Blod.,  Los  Angeles  5.  Tel.  DUnkirk  NORM  AN  WeTHERUP  has  been 

London,  England  oSue:  Allan  Dblaeohs,  named  Western  Ontario  editor  of 
Muswell  Hill,  the  Windsor  Daily  Star,  succeed- 

er. — 7s—t - =■  ing  Howard  Broughton,  who 

ATcnoc  dc  Pari^  Vtacennes  (Saina).  c!opies  died  last  month.  Mr.  WetHERUP 
tA  Editob  *  PuiuaBEB  are  available  at  the  was  head  of  the  Sarnia  bureau  of 
Pane  Oer),  France.  the  Star  for  many  years,  and  was 

Charter  Member  Audit  Bureau  of  Circulations,  formerly  with  the  Chatham  (Ont.) 
Member  Associated  Business  Publications.  News 

6  mo.  average  net  paid  to  Dec.  .11. 19.52.  .19.052  '  e  e  e 

(as  filed  with  A.B.C.  subject  to  audit). 

,,  P.„n.  Q-  .1  Ci.*«k,  formerly  of  the 


O.  T.  Clark,  formerly  of  the 
Meadville  (Pa.)  Tribune  News¬ 
papers,  has  joined  the  Wilmington 
(Del.)  Morning  News  as  a  re¬ 
porter. 

♦  ♦  • 

Lyle  Schwilling  has  resigned 
from  the  reportorial  staff  of  the 
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Topeka  (Kan.)  Daily  Capital  to  1 
join  the  staff  of  the  Dallas,  Tex. 
United  Press  bureau. 

U  * 

Charles  Denton,  formerly  of 
the  North  Hollywood  (Calif.) 
Valley  Times,  has  resigned  from 
the  Los  Angeles  bureau  of  United 
Press. 

a  *  * 

Jimmy  Jones,  former  American 
Legion  and  University  of  Georgia 
publicity  man,  has  joined  the  edi¬ 
torial  staff  of  the  Owensboro 
(Ky.)  Inquirer, 

a  a  * 

Marjorie  Paxson,  who  has 
handled  a  variety  of  assignments, 
from  legislative  coverage  to  social 
affairs,  in  nine  years  of  reporting, 
has  been  named  women’s  editor 
of  the  Houston  (Tex.)  Chronicle. 

*  .  . 

Leslie  Warren,  at  one  time  on 
the  now  defunct  Bridgeport 
(Conn.)  Times-Star,  and  more  re¬ 
cently  with  the  Buffalo  (N.  Y.) 
Evening  News,  has  joined  the  copy 
desk  of  the  Rochester  (N.  Y.) 
Times-U  nion. 

u  If  a 

Neil  Mellblom,  former  com¬ 
bat  correspondent  on  the  Korean 
staff  of  Stars  and  Stripes,  has  been 
released  from  active  duty  and  is 
now  on  the  staff  of  the  Billings 
(Mont.)  Gazette. 

U  *  ^ 

Ed  Chaplin  has  resigned  from 
the  Topeka  (Kan.)  Capital's  staff 
to  be  a  general  assignment  report¬ 
er  for  the  Cincinnati  (Ohio)  Star- 
Times. 

o  *  * 

Martin  Bander  has  been  dis¬ 
charged  from  the  Army  after  serv¬ 
ice  in  Germany  and  has  returned 
to  the  news  staff  of  the  Woon¬ 
socket  (R.  I.)  Call. 

m  *  u 

Julius  Golden,  University  of 
New  Mexico  journalism  graduate, 
has  joined  the  staff  of  the  Associ¬ 
ated  Press  in  Albuquerque,  N.  M., 


filling  the  vacancy  created  by  the 
transfer  of  Finis  Mothershead  to 
Denver,  Colo. 

u  *  m 

Albert  Denny  has  rejoined  the 
copy  desk  of  the  Miami  (Fla.) 
Daily  News  after  an  absence  of 
two  years. 

Ot  *  * 

Everett  Wilson  has  resigned 
as  managing  editor  of  the  five 
Spokesman  weeklies.  New  Bruns¬ 
wick,  N.  J.,  to  join  the  copy  desk 
of  the  Wilmington  (Del.)  Journal- 
Every  Evening. 

u  *  * 

Charles  G.  Pearson,  former 
instructor  in  the  William  Allen 
White  School  of  Journalism  and 
Public  Information  at  the  Univer¬ 
sity  of  Kansas,  has  joined  the  staff 
of  the  Topeka  (Kan.)  Daily  Cap¬ 
ital  as  a  copyreader. 

*  *  u 

Lawrence  McCabe,  former  re¬ 
porter  for  a  Connecticut  weekly, 
has  become  a  general  assignment 
reporter  for  the  Waterbury 
(Conn.)  Republican. 

*  *  * 

Frank  Farrall,  formerly  with 
the  Lincoln  (Neb.)  Journal  and 
International  News  Service  in 
Omaha,  is  covering  police  and 
courts  for  the  Burbank  (Calif.) 
Daily  Review.  Leonard  Sar- 
GEANT,  formerly  with  the  Santa 
Ana  (Calif.)  Register,  is  new  city 
hall  reporter  for  the  Review. 

*  *  * 

Fred  L.  Senters,  Owensboro 
(Ky.)  Inquirer  staffer,  has  re¬ 
signed  to  join  the  Texas  City 
(Tex.)  Sun. 


Where  They  Are  Now 

Joseph  W.  Johnston,  for  15 
years  a  Kentucky  Post  reporter 
in  Covington,  and  previously  with 
the  Louisville  (Ky.)  Herald-Post, 
has  been  named  advertising  direc- 
(Continiied  on  page  44) 
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interest 


Enthusiasm! 


^ERIC4PiWEEKLY 


creates 


Enthusiasm 


During  the  first  quarter  of  ’53,  The  American  Weekly  shows 
a  whoymnn  4S.5%  eain  in  advertising  revenue 
over  the  similar  period  last  year! 


*Enthusiasm  is  interest  raised  to  a  buying  pitch! 
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CIRCULATION 

141  Doilies  Get 
More  Than  5c 


The  Utica  (N.  Y.)  Daily  Press 
and  Sunday  Observer-Dispatch 
found  that  deteriorating  mail  ser¬ 
vice  and  competing  media  forced 
it  to  step  up  motor  route  and 
carrier  deliveries,  according  to  C. 


Union  Pressmen 
For  Aihitiation 

Pressman’s  Home,  Tenn. — 
Members  of  the  International 


Large  Forest 
Is  Planted  for 
Bowater  Mill 


Per  Copy  Price 

Increased  costs  from  newsprint 
and  wage  raises  have  forced  141 
daily  newspapers  in  25  states  up 
to  now  to  increase  their  single 
copy  price  above  5c  per  copy,  ac¬ 
cording  to  the  American  News¬ 
paper  Publishers  Association. 

Of  these  141  daily  newspapers, 
45  newspapers  in  13  states  are 
selling  at  6c;  70  newspapers  in  16 
states  are  selling  at  7c,  and  26 
newspapers  in  3  states  are  selling 
at  10c  per  copy. 

A  breakdown  follows; 


State 

6c 

7c 

10c 

Arizona  . 

_ 

3 

_ 

California  . 

_ 

16 

22 

Connecticut  ... 

1 

_ 

_ 

Idaho  . 

_ 

2 

_ 

Illinois . 

6 

3 

_ 

Indiana  . 

2 

_ 

_ 

Iowa  . 

2 

2 

_ 

Kansas  . 

_ 

1 

_ 

Maine  . 

1 

_ 

_ 

Michigan  . 

8 

19 

— 

Minnesota  . 

1 

_ 

_ 

Missouri  . 

_ 

2 

_ 

Nevada  . 

_ 

1 

3 

New  Hampshire 

2 

— 

— 

New  Mexico  . . . 

— 

4 

_ 

New  York . 

9 

1 

_ 

North  Dakota 

1 

_ 

_ 

Ohio  . 

_ 

9 

_ 

Oklahoma  .... 

1 

_ 

_ 

Oregon  . 

— 

— 

1 

Pennsylvania  . . . 

2 

— 

— 

South  Dakota  . . 

— 

1 

_ 

Vermont  . 

_ 

1 

_ 

Washington  .... 

— 

2 

— 

Wisconsin  .  9 

Country  Circulation 
Importance  Stressed 

3 

The  importance  of  country  cir¬ 
culation  to  city  newspapers  and 
means  to  promote  it  were  dis¬ 
cussed  by  seven  circulation  execu¬ 
tives  of  Gannett  Newspapers  in 
the  Gannetteer,  group  magazine. 

“The  road  leads  out,”  said 
James  H.  Gorman,  group  circula¬ 
tion  director.  ‘The  road  to  growth 
and  progress  takes  you  where 
more  and  more  people  are  mov¬ 
ing — out  into  the  trading  area.” 

Comments  by  circulation  man¬ 
agers  indicated  they  are  well 
aware  of  the  trend  and  are  ex¬ 
pending  effort  in  keeping  abreast 
of  it. 

“The  Rochester  Democrat  and 
Chronicle  runs  a  daliy  relay  race 
to  serve  its  subscribers  in  the 
suburban  and  country  areas,”  ac¬ 
cording  to  Bernard  T.  Mahoney. 
Motor  carriers  transporting  papers 
outside  the  city,  he  said,  travel  a 
total  distance  of  2,171  miles  daily. 

The  paper  uses  rented  trucks 
and  18  motor  route  men  to  carry 
the  papers  into  the  suburban 
areas,  he  said,  and  then  nearly 
400  carrier  boys  and  motor  route 
men  to  distribute  them  to  sub¬ 
scribers. 
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H.  Favor. 

“We  can  ill  afford  to  drop  the 
fringe  out  of  the  newspaper  cir¬ 
culation  pattern,”  he  declared. 

Delivered  copies  sell  for  5c  as 
compared  to  4c  by  mail. 

Routemen  of  the  Utica  Observ¬ 
er-Dispatch,  according  to  Art 
Vaeth,  cover  an  average  of  110 
miles  daily  to  serve  14,000  sub¬ 
scribers  in  outlying  areas.  The 
last  copy  of  the  evening  paper 
is  delivered  by  5:15  p.m. 

Others  participating  in  the  “sem¬ 
inar”  were  Harold  W.  Blackford 
of  the  Plainfield  (N.  J.)  Courier- 
News,  Alfred  W.  Cockerill  of  the 
Binghamton  (N.  Y.)  Press,  Nor¬ 
man  C.  Johnson  of  the  Hartford 
(Conn.)  Times,  and  Russell  S. 
Graham  of  the  Albany  (N.  Y.) 
Knickerbocker  News. 

The  Turgeon  Family 
Spirit  at  ^Kagara  Falls 

“What  was  good  enough  for  the 
father  is  good  enough  for  his 
sons,”  says  C.  Clifford  Frost,  cir¬ 
culation  manager  of  Niagara  Falls 
(N.  Y.)  Gazette,  referring  to  the 
family  of  Robert  Turgeon,  Sr.,  re¬ 
cently  selected  as  the  “outstanding 
Boy  Scout  family  in  New  York 
State.” 

Mr.  Turgeon’s  three  eldest  boys 
(he  has  a  younger  son  and  a  baby 
girl),  Robert,  Jr.,  16;  Joseph,  14, 
and  William,  13,  serve  a  Gazette 
route  which  was  his  25  years  ago. 

And  what’s  more  they  are  doing 
as  good  a  job  as  their  father  when 
he  was  one  of  the  carriers  chosen 
by  the  paper  in  1931  to  travel  to 
Cleveland  to  see  the  New  York 
Yankees  play  the  Indians. 

The  Turgeons  were  the  guests  of 
Gov.  Thomas  E.  Dewey  at  Albany 
ceremonies  marking  Boy  Scout 
week. 

Mr.  Frost  noted  that  the  Tur¬ 
geon  trio  has  held  their  Dad’s 
route  for  a  total  of  six  years. 

“This  sort  of  thing  is  not  con¬ 
fined  to  the  Turgeons”  he  says, 
“but  is  another  example  of  the  low 
turnover  which  characterizes  our 
corps  of  265  boys.” 

With  an  in-city  circulation  of 
28,290,  of  which  24,300  are  de¬ 
livered  to  homes,  Mr.  Frost  has 
only  two  assistants.  It  is  his  policy 
to  make  certain  that  boys  of  the 
Turgeon  calibre  are  the  ones 
chosen  to  make  house-to-house  de¬ 
liveries  and  he  keeps  in  close  con¬ 
tact  with  the  city’s  school  author¬ 
ities-  as  well  as  maintaining  an 
“Uncle  Cliff”  relationship  with 
the  boys  and  their  parents. 

■ 

Sunday  Price  Up 

The  Washington  (D.  C.)  Post 
boosted  its  Sunday  price  from 
10c  to  15c  on  March  1.  Home 
delivery  rate  of  Sunday-only  went 
up  from  45c  to  65c  a  month. 


Printing  Pressmen  and  Assistants’ 
Union  voted  770  to  94  to  renew 
the  arbitration  pact  with  the 
American  Newspaper  Publishers 
Association,  the  union  tabulation 
shows. 

The  pressmen  also  voted  520- 
335  to  increase  their  per  capita 
tax  an  amount  sufficient  to  place 
their  pension  program  on  a  sol¬ 
vent  basis,  and  voted  632-223  to 
relieve  pensioners  from  future 
payment  of  international  dues. 
An  increase  in  strike  benefits  was 
also  approved — 783-70. 


Cowden  to  Speak 
George  M.  Cowden,  Jackson 
(Mich.)  Citizen-Patriot  business 
manager,  formerly  circulation 
manager  and  a  past  president  of 
the  Central  States  Circulation 
Managers  Association,  will  reveal 
the  “other  side  of  the  coin”  when 
he  addresses  the  Central  States 
group  at  Chicago,  March  16. 

Mr.  Cowden  will  speak  on 
“What  the  Circulation  Depart¬ 
ment  Has  a  Right  to  Expect  from 
Management.”  He  will  present 
the  other  side  of  the  subject,  pre¬ 
viously  presented  by  Joe  Bunting, 
Bloomington  (111.)  Pantograph 
general  manager  and  an  “alum¬ 
nus”  of  Central  States. 

■ 

Hattie  Riley,  Inc. 

Three  persons  who  wanted  the 
Bridgeton  (N.  J.)  Evening  News 
delivered  to  their  doors  25  years 
ago  are  the  foundation  of  Hattie 
Riley’s  business.  Today,  Hattie, 
in  her  60s,  has  150  customers  for 
the  News  which  she  serves  from 
a  little  red  express  wagon.  Occa¬ 
sionally  her  brother  and  an  11- 
year-old  boy  help  her.  As  part  of 
her  service,  Hattie  also  does  per¬ 
sonal  errands  for  people. 

■ 

Set  New  Record 
Carriers  of  the  Rockford 
(Ill.)  Morning  Star  and  Register- 
Republic  recently  set  a  new  rec¬ 
ord  when  they  collected  $15,- 
567,97  for  the  “March  of  Dimes” 
campaign.  A  grand  total  of  $69.- 
318.75  has  been  raised  by  the 
carriers  since  1948. 

■ 

Airplane  Delivery 
The  Pendleton  (Ore.)  East 
Oregonian  has  established  airplane 
delivery  to  the  John  Day,  Ore., 
area.  Rex  A.  McDaniel  has  been 
named  as  representative  at  John 
Day  in  charge  of  the  paper’s  11 
newspaperboys  there. 

■ 

Stolpe  Edits  Letter 
Bert  Stolpe,  promotion  man¬ 
ager,  Des  Moines  (Iowa)  Regis¬ 
ter  and  Tribune,  has  been  named 
editor  of  the  Circulation  Newslet¬ 
ter  service  of  the  National  Pro¬ 
motion  Association. 
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Chattanooga,  Tenn.  —  An  i 
enormous  tree-planting  project  is  1 
accompanying  the  construction  of 
the  Bowater  newsprint  and  pulp 
mill  at  Calhoun,  Tenn.  More 
than  3,000,000  seedlings  are  being 
set  out  on  the  1,400-acre  site. 
Eventually  the  mill  will  get  two-  t 
thirds  of  its  pulpwood  from  its  > 
own  forest. 

Contractors  are  working  toward 
an  early  1954  date  for  actual  start 
of  mill  operations.  It  is  now  con¬ 
sidered  likely  that  one  of  the  two 
252-inch  newsprint  machines  will 
be  running  by  April,  1954.  'The 
planned  output  of  the  finished 
mill  is  125,000  tons  of  news-  ! 
print  and  50,000  tons  of  market 
pulp  annually. 

According  to  officers  of  Bo¬ 
water  Southern  Paper  Corp.,  sub¬ 
sidiary  of  the  English  firm  which 
is  constructing  the  $51,000,000 
mill,  it  will  employ  about  750 
persons  with  an  annual  payroll  in 
excess  of  $3,000,000.  ' 

The  entire  newsprint  capacity 
has  been  sold  under  15-year  con¬ 
tracts  with  publishers.  To  protect 
contract  customers  against  any 
loss  of  supply  due  to  delay  in  the 
mill  starting  date,  Bowater  is  buy¬ 
ing  large  quantities  of  newsprint 
from  other  manufacturers  and 
stockpiling  it  at  convenient  stor¬ 
age  points. 

■ 

N.  J.  Press  Requests 
2-a-DaY  Mail  Service 

Directors  of  the  New  Jersey 
Press  Association  have  unanimous¬ 
ly  voted  to  urge  President  Eisen¬ 
hower,  Postmaster  General  Sum- 
merfield  and  other  government  of¬ 
ficials  to  consider  the  return  of  the 
two-times-a-day  mail  delivery  sys¬ 
tem. 

Charles  M.  Ray,  president  of 
the  association  and  editor  and 
publisher  of  the  Cranford  Citizen 
and  Chronicle,  said  “a  return  to 
the  two  times  a  day  mail  delivery 
would  be  in  the  best  interests  of 
the  general  public  and  would  be 
highly  acceptable  to  business  firms, 
industries  and  the  various  govern¬ 
mental  agencies.” 

■ 

Forkner  Portrait 
In  Hall  of  Fame 

Bismarck,  N.  D. — ^The  portrait 
of  the  late  Mark  I.  Forkner,  Lang- 
don  publisher  will  be  dedicated  at 
the  North  Dakota  Press  Associa¬ 
tion’s  Hall  of  Fame  in  ceremonies 
when  the  group  meets  here  April 
10. 

Mr.  Forkner  was  publisher  and 
partner  of  the  weekly  Republican 
from  1912  until  1939  and  was  ac¬ 
tive  in  the  North  Dakota  Press  As¬ 
sociation  for  34  years,  serving  as 
an  officer  for  a  quarter  century. 
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15th  STRAIGHT  YEAR 
TIMES-HERALD  FIRST 
IN  WASHINGTON,  D.C. 

February  1,  1953  marked  the  15th  straight  year  the  Times-Herald 
has  exceeded  all  other  Washington  newspapers  in  total  net  paid 
circulation. 

This  means  that  day  in  and  day  out  for  15  years  more  people  have 
bought  and  read  the  Times-Herald  than  any  other  Washington 
newspaper. 

And  now  an  average  of  260,519  families  regularly  buy  the  Daily 
Times-Herald. 

This  is  34,701  more  than  buy  the  Evening  Star;  63,744  more  than 
buy  the  Morning  Post,  and  114,861  more  than  buy  the  Evening 
News.  (Based  on  publisher's  statements  for  the  6  months  ending 
September  30,  1952.) 

Every  day  more  and  more  people  are  buying  Times-Herald  .  .  • 
Washington's  most  interesting  and  popular  family  newspaper. 


WASH  I  NCTON,  D.C. 

National  Representative:  Geo.  A.  McDevitt  Co. 

FIRST  IN  WASHINGTON  .  .  .  ACCORDING  TO  THE  PEOPLE 
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IN  READER  RESPONSE 
IN  TEXAS 

because:  texas  ranch  and  farm 

is  delivered  in  time  for  leisure  Sunday  reading. 
Edited  by  Texans  for  Texans,  it  has  become  a 
powerful  and  motivating  force  in  shaping  the 
buying  habits  of  221,231  families  in  North  and 
West  Texas  who  produce  over  61%  of  the  state’s 
total  Farm  Income.  This  vast  sales  potential  is 
available  for  as  little  as  55  cents  per  line. 

For  1S53  Market  ia<  Circulatiei  Aaalysis,  write 

TEXAS 

'■:/%  ranch  and  farm 
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continued  from  page  40  j 

tor  for  the  First  National  Bank,  * 
Cincinnati. 

*  ♦  * 

Bonnie  Coleman,  Washburn  \ 
University  student  and  file  derk  | 
for  the  Topeka  (Kan.)  Daily  ] 
Capital,  has  joined  the  Horace  j 
Heidt  show  “The  American  Way”  ; 
as  director  of  publicity  and  public 
relations. 

*  *  * 

Fred  Martin,  publisher  of  the 
Yellowstone  County  (Mont.) 
News,  a  weekly,  has  been  named 
executive  secretary  for  Governor- 
elect  J.  Hugo  Aronson. 

*  *  * 

Jack  Benson,  with  the  advertis¬ 
ing  staff  of  the  Akron  (Ohio) 
Beacon  Journal  for  a  quarter  of  a 
century,  is  leaving  the  staff  to 
move  to  Miami,  Fla.,  where  he 
will  join  radio  station  WQAM. 

*  •  ♦ 

Owen  Grinde,  former  reporter 
on  the  staff  of  the  Butte  (Mont.) 
Standard,  has  returned  from  a 
tour  of  active  duty  with  the  U.  S. 
Navy  and  has  entered  the  public 
relations  division  of  the  Montana 
Power  Company,  at  Butte. 

*  *  * 

Keith  Sprigcel  has  resigned  as 
a  reporter  for  the  Akron  (Ohio) 
Beacon  Journal  to  join  the  staff  of 
Campbell  and  Ewald.  advertising 
agency,  at  Detroit. 

*  *  * 

Robert  S.  Eisenhauer  has  re¬ 
signed  as  picture  editor  of  the 

Cleveland  (Ohio)  News  to  become 
news  editor  in  the  press  relations 
department  of  the  Chesapeake  & 
Ohio  Railway. 

*  *  * 

Pete  Molson,  formerly  with 

the  San  Francisco  (Calif.)  Chron¬ 
icle  and  Today’s  Health,  has  joined 
the  editorial  staff  of  Motor  Trend 
magazine. 

*  *  ♦ 

Robert  E.  Johnson,  Los  An¬ 
geles  (Calif.)  Mirror  rewrite  man 
formerly  of  the  San  Diego  (Calif.) 
Journal,  has  resigned  to  become 
publicity  director  for  Capitol  Rec¬ 
ords  in  Hollywood. 

*  *  * 

Nancy  McDonald  has  joined 
the  Southern  Farmer  in  Montgom¬ 
ery,  Ala.  as  women’s  editor,  suc¬ 
ceeding  Marjorie  Turner,  Mrs. 
McDonald,  who  is  the  wife  of  As¬ 
sistant  Editor  William  McDon¬ 
ald  of  the  Montgomery  (Ala.) 
Advertiser,  formerly  worked  as  as¬ 
sistant  editor  of  the  Advertiser  so¬ 
ciety  department  and  later  as  wom¬ 
en’s  editor  of  the  Montgomery 
(Ala.)  Examiner. 

*  *  * 

Gertrude  Gilpin,  for  17  years 
on  the  editorial  staff  of  the  Glen¬ 
dale  (Calif.)  News-Press,  has  been 
named  executive  director  of  the 
San  Diego.  Calif.,  U.S.O.  Advisory 
Council. 

*  *  * 

William  F,  McCartney,  for¬ 


mer  deskman  on  Harrisburg  (Pa.) 
Evening  News,  has  been  named 
director  of  public  relations  at 
Pennsylvania  Military  College  in 
Chester,  Pa. 

*  *  * 

Robert  G.  Carey,  one-time  re¬ 
porter  on  the  Mount  Lebanon 
(Pa.)  News,  has  been  named  di¬ 
rector  of  the  news  bureau  and 
instructor  in  the  department  of 
journalism  at  Westminster  College, 
New  Wilmington,  Pa. 

*  *  * 

Kenneth  Overton,  telegraph 
editor  of  the  San  Angelo  (Tex.) 
Evening  Standard,  has  resigned  to 
study  at  the  University  of  Texas. 
.\ustiH. 

*  *  * 

Ed  Goetzl,  formerly  editor  of 
the  Oregon  City  (Ore.)  Enter¬ 
prise-Courier  and  prior  to  that  co¬ 
owner  of  the  Grants  Pass  (Ore.) 
Bulletin,  has  become  associated 
with  William  F.  Selleck,  Port¬ 
land  public  relations  counsel. 

*  *  * 

Frances  Dewberry,  reporter- 
photographer  for  the  North  Holly¬ 
wood  (Calif.)  Valley  Times  for 
four  years,  has  taken  a  leave  of 
absence  from  the  paper  to  become 
a  lecturer  in  the  school  of  journal¬ 
ism  at  the  University  of  ^uthern 
California. 

*  *  * 

David  A.  Moffitt,  promotion 
manager  of  the  Winona  (Minn.) 
Republican-Herald  since  1948,  has 
resigned  to  become  manager  of 
publicity  for  North  Central  Air-  . 
lines,  Inc. 


In  the  Military  Service 

Pfc.  William  C.  Owen,  on 
military  leave  from  the  Washing¬ 
ton,  D.  C.,  Bureau  of  International 
News  Service,  recently  became 
chief  of  the  six-man  Korean  News 
Bureau  of  Pacific  Star  and  Stripes 
*  «  * 

Charles  Vendetti,  copyboy  in 
the  city  room,  Hartford  (Conn.) 
Times,  has  left  for  Army  service. 

•  •  * 

Bill  Lawson,  rejxirter  for  the 
Minot.  (N.  D.)  Daily  News,  has 
left  to  enter  military  service. 

•  *  * 

Ben  T.  Griffin,  Jr.,  former 
Spartanburg  (S.  C.)  Journal  pho¬ 
tographer  and  reporter,  is  now 
with  the  Air  Force  in  California 
as  captain  and  is  scheduled  for 
early  1953  transfer  to  England. 

*  *  * 

Lt.  Franklin  S.  Riley,  Jr.,  for¬ 
merly  of  the  city  desk  staff,  Kansas 
City  (Mo.)  Star,  bow  is  with  the 
Public  Information  Office,  Head¬ 
quarters,  Far  East  Command,  in 
Tokyo,  Japan. 

•  *  * 

Mel  Juffe,  former  staffer  of 
the  Newark  (N.  J.)  Star-Ledger. 
will  be  separated  over-seas  this 
month  from  the  301st  Radio 
Broadcasting  and  Leaflet  Group, 
the  Army  psychological  warfare 
unit  in  Europe. 
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He  sculptures  steel 
witli  a  7000 -ton  press 


THAT’S  Alex  Janathan  standing  near  the 
press  jaws.  A  United  States  Steel  employee 
since  he  was  sixteen,  he  has  been  a  pressman 
for  the  last  18  years.  He’s  a  key  man  on  one  of 
the  key  Jobs  in  the  Forgings  Division  of  our 
Homestead  Works. 

With  his  seasoned  press  crew  that  is  trained 
to  give  split-second  response  to  his  working 
signals,  Alex  can  press  forge  a  500,000-pound 
ingot,  to  the  size  and  shape  he  wants,  as  easily 
as  a  blacksmith  shapes  a  horseshoe.  And  he  can 
hold  the  finished  dimensions  to  exact  tolerance. 

At  a  glance,  he  can  spot  an  ingot  that  isn’t 
cooling  evenly  on  the  press,  and  he’ll  work  it  to 


break  scale  from  the  hot  side  so  it  wUl  cool 
evenly  and  work  uniformly. 

No  mechanical  device  could  do  the  job  of 
this  one  man. 

Manufacture  of  high-quality  forgings  re¬ 
quires  a  combination  of  the  best  steel,  machines 
and  men.  Every  U*S*S  Quality  Forging,  like 
every  one  of  our  products,  is  produced  from  our 
steel  on  the  most  modem  machines  by  men  like 
Alex  Janathan — men  with  the  experience,  the 
skill  and  the  firm  determination  to  turn  out  the 
finest  steel  products  that  money  can  buy. 
United  States  Steel  Corporation,  525  William 
Penn  Place,  Pittsburgh  30,  Pa. 


\ 
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Ihere  is  a  theory  that  a  man  who  specializes  in  mouse¬ 
traps  will  build  better  mousetraps  than  one  who  makes 
merely  wood  or  metal  products.  This  is  the  narrow  view  of 
the  self-conscious  specialist. 

Others  say,  “Specialists  are  those  who  know  more  and 
more  about  less  and  less,”  which  invites  the  conclusion 
that  the  greatest  specialist  of  all  must  be  he  who  knows 
everything  about  nothing. 

Federated  believes  that  the  hundreds  of  products  of 
non-ferrous  origin  have  a  basic  family  resemblance,  and 
that  the  more  we  know  about  all,  the  more  we  know  about 
each.  Thus  lead  is  found  with  silver  and  antimony,  and 
copper  and  tin  are  found  with  iron.  These  various  elements 
and  others  must  be  separated  and  refined,  or  in  some  cases, 
discarded.  Then,  re-combined  in  different  ways,  sometimes 
alone,  sometimes  with  other  non-ferrous  ingredients,  they 
make  brass,  bronze  and  aluminum  ingot;  solders  and  type 
metals;  die  casting  alloys,  lead  products  and  bearing 
metals;  anodes  for  plating  and  for  cathodic  protection. 

Federated’s  competent  organization  of  scientists  and 
technicians,  and  its  widespread  field  force  of  servicemen 
are  unified  under  the  central  policy  of  producing  quality 
products  and  making  these  products  most  useful  to  every 
Federated  customer  from  the  one-man  shop  to  the  largest 
plant  in  the  country. 

We  count  it  an  advantage  to  our  customers  that 
Federated’s  organization  is  big  enough  to  specialize  in 
quality  control  and  service  from  the  depths  of  the  mine 
to  the  user’s  shop.  It  is  one  of  the  reasons  that  Federated 
is  known  as  “Headquarters  for  Non-ferrous  Metals.” 


AMERICAN  SMELTING  AND  REFINING  COMPANY 
120  BROADWAY,  NEW  YORK  5,  N.  Y. 

In  Conodn.  Federated  Metols  Conadn,  Ltd.,  Toronto,  Montreal 

Aluminum  and  Magnesium  •  Babbitts  •  Brasses  and  Bronzes  •  Anodes 
Die  Casting  Metals  •  Lead  and  Lead  Products  •  Solders  •  Type  Metals 


Dear  Firm  Acquires 
Papers  at  Gallipolis 

Gallipolis,  Ohio  —  Dear  Pub¬ 
lications  and  Radio,  Inc.  of  Jersey 
City,  N.  J.  has  acquired  the  Gal¬ 
lipolis  Publishing  Company,  which 
publishes  the  Tribune,  a  five-day 
evening  paper  with  about  5,000 
circulation,  and  the  Times,  a 
weekly. 

The  New  Jersey  firm,  which 
formerly  owned  a  half-interest  in 
the  Jersey  Journal,  is  headed  by 
Mr.  and  Mrs.  Albert  Dear.  The 
Gallipolis  papers  were  owned  for 
many  years  by  the  Wetherholt 
family. 

*  *  * 

Sales  in  Weekly  Field 

Harry  Kates,  former  publish¬ 
er  of  Oklahoma  papers,  has 
bought  the  Winnfield  tLa.)  En¬ 
terprise  and  N ews-Amertcan  from 
Mary  Riser  and  Mr.  and  Mrs. 
George  Larson.  The  transaction 
was  handled  by  William  K.  Horn 
of  Dallas.  A  deed  indicated  the 
purchase  price  was  $73,000. 

*  *  * 

Robert  and  Joe  Thompson  have 
sold  the  weekly  Jasper  (Tex.) 
News-Boy  to  R.  W.  Hunley  and 
Max  Robinson  of  Nebraska  in  a 
transaction  arranged  by  Bailey- 
Krehbiel  Newspaper  Service. 

«  *  * 

J.  R.  (Tim)  Armstrong  has  dis¬ 
posed  of  his  interests  in  the  Sum- 
merland  (B.  C.)  Review  to  W. 
Gordon  Crockett,  former  news 
editor  of  the  Powell  River  News, 

*  *  * 

F.  O.  Schroeder  has  sold  a 
partnership  in  the  Irvington  (N. 
M.)  Press  and  Tatum  Valley 
News  to  Weldon  Owens,  formerly 
of  Texas. 

«  * 

Virginia  Publishing,  Inc.,  which 
publishes  weeklies  at  Warrenton 
and  Culpeper,  Va.,  has  acquired 
controlling  interest  in  the  Loudoun 
Times-Mirror,  150-year-old  week¬ 
ly  at  Leesburg,  Va.  The  prin¬ 
cipals  in  the  publishing  company 
are  Hubert  B.  Phipps,  publisher 
of  the  Breeder  -  Stockman,  and 
Fitzhugh  Turner,  formerly  on  the 
New  York  Herald  Tribune. 

*  m  * 

Clinton  (Okla.)  Publishing 
Company  has  bought  the  Arapho 
Bee  from  R.  A.  Mitchell  and  will 
combine  it  with  the  Clinton 
Times-Tribune. 

«  *  * 

Oliver  O.  Rickert  has  sold  his 
interest  in  the  Uinta  County  Her¬ 
ald  at  Evanston,  Wyo.  to  the  co¬ 
owners,  Loraine  Rollins  and  Mel¬ 
vin  Baldwin. 

*  *  * 

Mr.  and  Mrs.  George  H.  Wat¬ 
son,  who  publish  the  Shades  Val¬ 
ley  (Ala.)  Sun,  have  bought  the 
East  Birmingham  (Ala.)  East  End 
News. 

*  *  * 

Elgin  O.  White,  publisher  of 
the  Central  City  (Neb.)  Republi- 
an,  has  purchased  the  Central 
City  Nonpareil  from  Robert  Kin- 
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Editor  Strikes  Oil, 
Now  He's  Ex-Editor 

Denver,  Colo.  —  Allen  Bigger- 
staff,  editor  of  the  Sterling  (Colo.) 
Advocate  for  25  years,  struck  pay 
dirt  with  his  hobby — geology.  He 
resigned  from  newspaper  work  a 
year  ago  to  devote  more  of  his 
time  to  promoting  oil  develop¬ 
ment  in  the  region. 

Now  president  of  the  Sterling 
Chamber  of  Commerce,  Mr.  Big- 
gerstaff  .told  Lee  Olson  and  Ron 
Johns,  author  of  his  Profile  in  the 
Denver  Post,  that  his  oil  income 
is  “about  half  of  what  everybody 
thinks  it  is.’’ 

Soon  after  he  came  to  Sterling, 
fresh  out  of  the  University  of  Mis¬ 
souri  journalism  school,  to  work 
as  a  reporter  on  the  Advocate, 
Mr.  Biggerstaff  took  up  geology 
and  made  himself  an  authority 
on  oil  in  the  Denver-Julesburg 
basin. 


dred.  The  two  papers  will  be 
merged. 

•  •  * 

Charles  J.  Neugebauer,  publisher 
of  the  Spokane  County  News,  has 
bought  the  50-year-old  Deer  Park 
(Wash.)  Union  from  Mrs.  Cora 
Rice.  He  will  merge  the  two  pa¬ 
pers  and  publish  the  combined 

paper  from  a  modernized  plant  at 
Deer  Park. 

*  *  * 

Don  and  Agnes  Lynch  have 
purchased  the  half  interest  in  the 
semi-weekly  Ontario  (Ore.)  Ar¬ 
gus  -  Observer  owned  by  Bernard 
Main  waring  who  has  purchased 

the  Salem  (Ore.)  Capital  Jourrutl. 
*  * 

Brad  H.  Smith,  veteran  South 
Texas  newspaperman,  has  sold  his 
interest  in  the  Weslaco  (Tex.) 
News  to  Patrick  H.  O’Bryan  and 
has  retired  as  editor  and  publish¬ 
er.  Mr.  O’Bryan  was  associated 
with  several  Louisiana  papers  be¬ 
fore  becoming  editor  of  the  semi¬ 
weekly  El  Campo  News  two  years 
ago. 

*  *  <0 

Hubert  B.  Phipps,  publisher  of 
the  Fauquier  Democrat,  a  weekly 
published  at  Warrenton,  Va.,  has 
acquired  a  majority  interest  in  the 
iMudoun  Times-Mirror,  a  weekly, 
published  at  Leesburg,  Va. 

■ 

Murray  Hill  Paper 

The  Murray  Hill  section  of 
New  York  City  has  a  monthly 
neighborhood  newspaper  the 
Murray  Hill  News,  published  by 
Miss  Dorothy  Frooks,  lawyer  and 
author,  once  a  columnist  on  the 
New  York  Evening  World. 

■ 

TV  Grant  to  Doily 

Washington — One  of  six  TV 
station  grants  announced  Feb.  18 
by  FCC  went  to  the  Hannibal 
(Mo.)  Courier-Post  Publishing 
Co.  for  VHF  Channel  7.  Con¬ 
struction  cost  is  estimated  at 
$200,000. 
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800  Newspapers  Now 
on  TELETYPESETTER  Circuits! 


Monitor  Printer  and  Reperforator  as  used  in  the 
city  room  of  a  typical  virire  service  subscriber* 


Already  more  than  800  newspapers  are  getting 
their  daily  state  and  national  wire  reports  by 
means  of  press  association  Teletypesetter  circuits. 
And  those  that  use  Teletypesetter’s  automatic 
linecasting  method  in  conjunction  with  the  wire 
services  have  been  making  news  as  well  as  printing 
it.  For  when  you  give  your  readers  faster  and  better 
coverage  and  do  it  at  lower  cost,  that  is  news! 

FASTER  AND  BETTER?  When  an  earthquake  shook  Cali¬ 
fornia  last  year,  some  Coast  dailies  were  getting 
the  news  into  type  one  minute  after  the  story 
broke.  As  press  association  tape  came  into  the  city 
room  by  means  of  a  Teletype  reperforator,  it  was 
fed  automatically  into  a  Teletypesetter  operating 
unit  attached  to  a  linecasting  machine.  Driven 
automatically  by  Teletypesetter,  the  composing 
machine  turned  out  the  type  in  the  shortest  pos¬ 
sible  time.  Some  editors  were  able  to  read  copy 
from  the  galley  proofs  and  go  right  into  page 
make-up. 

AT  LOWER  COST?  Whether  the  news  is  routine  or  a 
bulletin.  Teletypesetter  offers  you  greater  economy 
in  type  production.  Don’t  forget,  with  Teletype¬ 
setter  both  agate  and  straight  matter  roll  out  at 

editor  &  PUBLISHER  for  February  28,  1953 


the  maximum  set  speed  of  the  composing  machine 
— up  to  500  lines  an  hour  in  some  cases.  One  pub¬ 
lisher  who  has  tried  the  Teletypesetter  tape-to- 
tjrpe  method  reports  that  his  production  costs 
have  dropped  from  $1.97  to  $1.47  for  each  column 
of  type  locked  up  in  the  chase. 

If  you'd  like  to  know  how  Teletypesetter  can  help  you 
produce  more  type  in  less  time  and  at  lower  cost, 
send  in  the  coupon  today. 


TELETyPESETTER 


TELETYPESETTER  CORPORATION 
2752  CLYBOURN  AVENUE 
CHICAGO  14,  ILLINOIS 

Gentlemen:  I’d  like  to  know  how  Teletypesetter  can 
help  me  turn  out  more  type  in  less  time. 


JOURNALISM  EDUCATION 

Accreditation  System 
Upset  Is  Threatened 

By  Alfred  H.  Eirchholer 

Managing  Editor  of  the  Buffalo  Evening  News 


Accreditation  of  journalism 
education  is  in  serious  danger. 

The  threat  —  indeed  the  prob¬ 
ability  —  is  that 
the  program  to 

standards  of 
journalism  edu¬ 
cation  evolved 
through  newspa¬ 
per  and  journal¬ 
ism  educators’ 
cooperation  will 
be  nullified  by  an 
educational  hier¬ 
archy  called  the 
National  Com-  Kirchhofer 
mission  on  Accrediting.  (E&P, 
Feb.  21,  page  12.) 

The  National  Commission  on 
.Accrediting  has  taken  action 
which  seems  well  nigh  incredible. 
It  turned  down  proposals  of  the 
American  Council  on  Education 
in  Journalism  for  a  share  of  re¬ 
sponsibility  in  future  journalism 
accreditation  and  overtly  desig¬ 
nated  the  American  Society  of 
Journalism  School  .Administrators 
as  the  agency  with  which  the  re¬ 
gional  associations  should  work 
when  institutions  having  depart¬ 
ments  of  journalism  are  to  be 
visited. 

A  ‘’Rump  Organization’ 

The  latter  organization  was 
formed  by  some  who  opposed  all 
journalism  accreditation. 

Without  disparaging  some  of 
the  insitutions  included,  it  is  not 
representative  of  the  best  quality 
of  journalism  education.  Only 
four  of  its  member  schools  are 
represented  in  the  ACEJ  accredi¬ 
ted  list.  In  effect,  a  rump  organ¬ 
ization  has  been  named  to  carry 
on  the  work  which  the  ACEJ  or¬ 
ganized  and  pioneered  with  the 
support  of  the  industries  affected, 
while  leaders  in  the  ASJSA  op¬ 
posed  accreditation. 

A  furious  battle  has  been  going 
on  in  educational  circles  to  wipe 
out  all  accreditation  as  it  has  been 
known.  Journalism  accreditation, 
being  one  of  the  latest  but  most 
needed  in  the  field,  is  caught  in 
the  backwash  of  the  conflict. 

Journalism  accreditation  was 
brought  about  by  25  years’  work  on 
the  part  of  publishers,  editors  and 
journalism  educators.  Their  single 
aim  has  been  to  improve  teaching 
standards  for  the  guidance  of  the 
student  and  service  to  the  indus¬ 
try.  By  so  doing,  they  have  sought 
to  wipe  out  a  justified  prejudice 
against  journalism  education.  This 
prejudice  in  city  and  editorial 
rooms  resulted  from  many  flaws 


(Mr.  Kirchhofer  is  a  former  pres¬ 
ident  of  the  American  Society  of 
Newspaper  Editors  and  American 
Council  on  Education  for  Jour¬ 
nalism.  ) 
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in  journalism  education  as  they 
manifested  themselves  to  em¬ 
ployers. 

The  AN  PA,  the  SNPA,  the 
IDPA,  NEA  and  ASNE  have  been 
in  the  forefront  of  the  movement 
to  bring  about  standards  which 
the  newspaper  industry  freely 
could  recognize.  In  1930,  the 
president  of  AN  PA,  addressing 
ASNE,  said:  .  .  .‘T  sometimes  feel 
the  schools  of  journalism  do  not 
measure  up  to  their  responsibili¬ 
ties.” 

.Seven  Years’  Work 

Now,  unless  some  way  is  found 
to  halt  the  casual  attitude  of  the 
top  rank  educators  toward  jour¬ 
nalism  education,  all  the  progress 
that  has  been  recorded  and  seven 
years’  work  on  the  part  of  the  Ac¬ 
crediting  Committee  of  ACEJ  will 
be  wiped  out.  How  far  back  this 
will  take  journalism  education  re¬ 
mains  to  be  seen.  A  substitute  is 
offered,  but  it  is  a  phantom.  Most 
educators  recognize  it  as  such,  but 
only  those  who  want  to  be  free  of 
all  accreditation  refuse  to  con¬ 
cede  its  severe  limitations. 

Hardly  any  objective  observer 
denies  that  there  have  been  abuses 
of  the  accreditation  system,  but 
the  journalism  accreditation  com¬ 
mittee  and  visitation  teams  most 
certainly  did  not  contribute  to 
them.  Indeed,  they  were  scrupu¬ 
lous  to  avoid  the  basis  for  criti¬ 
cism,  whether  warranted  or  not, 
which  has  been  levelled  against 
some  older  accrediting  agencies. 

In  place  of  the  accreditation 
program  which  the  publications 
and  communications  agencies  and 
journalism  educators  developed, 
the  National  Commission  on  Ac¬ 
crediting  seeks  to  impose  a  sys¬ 
tem  of  self-accreditation  on  an  in- 
stition-wide  basis.  It  will  be  oper¬ 
ated  through  existing  regional  ac¬ 
crediting  agencies  composed  en¬ 
tirely  of  educators.  Not  a  few 
educators  see  in  this  an  opportu¬ 
nity  to  run  their  own  show  as 
they  please,  without  evaluation  by 
outside  agencies  having  an  inter¬ 
est  in  the  qualification  of  the  end 
product. 

It  is  not  considered  entirely 
likely  that  the  educational  hier¬ 
archy  which  is  fighting  standard 
accreditation  will  succeed  in  elimi¬ 


nating  accrediting  agencies  repre¬ 
senting  medicine,  law,  dentistry, 
pharmacy,  veterinary  medicine 
and  other  fields  which  through 
state  licensing  have  been  tied  in 
with  accepted  schools  of  higher 
learning.  In  fact,  the  NCA  has 
given  approval  to  the  continuation 
of  the  medical  accrediting  body. 

But  this  institution-wide  accred¬ 
itation  will  be  a  nullity  so  far  as 
journalism  is  concerned.  For  ex¬ 
ample,  if  University  A,  University 
B  and  College  C  (having  specific 
instances  in  mind)  apply  for  insti¬ 
tutional  accrediting  they  undoubt¬ 
edly  will  receive  it.  These  three 
schools  are  of  different  types  and 
on  entirely  different  levels  in  wide¬ 
ly  separated  parts  of  the  country. 

One  teaches  no  journalism;  one 
has  a  one-man  journalism  depart¬ 
ment  which  can’t  possibly  prepare 
students  for  careers  in  this  field  of 
work.  The  third  claims  to  have  a 
professional  school.  It  was  visited 
by  the  Accreditation  Committee 
of  the  ACEJ,  and  refused  approv¬ 
al.  On  the  basis  of  institutional 
accreditation  all  three  institutions 
would  undoubtedly  be  accredited. 
Approval,  therefore,  would  be 
given  to  the  two  totally  inadequate 
journalism  curricula  and  in  the 
minds  of  the  public  they  would  be 
placed  on  a  par  with  the  best  of 
the  journalism  schools,  and  stu¬ 
dents  and  employers  will  be  the 
unhappy  victims  of  the  circum¬ 
stance. 

Some  Border  on  Fraud 

This  summary  by  no  means  ex¬ 
aggerates  the  possibilities.  There 
are  ‘40  accredited  schools  in  the 
country;  half  a  score  have  been 
refused  accreditation  by  the 
ACEJ,  and  several  hundred  others 
teach  journalism  in  one  form  or 
another.  In  not  a  few  cases  so- 
called  journalism  schools  or  de¬ 
partments  are  a  by-product  of 
some  other  department  with  little 
relationship  to  the  realities  of  work 
for  newspapers,  communications 
or  magazines. 

Some  of  them  border  on  fraud 
in  their  offerings  to  the  conscien¬ 
tious  student  intent  upon  follow¬ 
ing  journalism  as  a  career.  Even 
some  of  the  accredited  schools 
have  profited  not  from  pressure 
but  from  suggestion  and  recom¬ 
mendation  which  brought  them  a 
new  understanding  of  the  scholas¬ 
tic  and  technical  requirements  of 
this  day. 

The  executive  secretary  of  the 
National  Commission  on  Accredit¬ 
ing  says  “higher  institutions  of 
learning  must  be  the  responsible 
and  controlling  authority  for  ac¬ 
creditation  in  higher  education.” 
That  means  they  must  be  the  ones 
to  check  upon  themselves.  If  the 
publishing  and  communications  in¬ 
dustries  can’t  do  anything  to  rem¬ 
edy  a  trend  in  which  journalism 
accreditation  will  fall  by  the  way- 
side,  though  medicine  and  others 
may  not,  at  least  editors,  publish¬ 
ers  and  radio  executives  should  be 
forewarned  about  a  rearward  step 
in  journalism  education. 


As  Dr.  Frank  Luther  Mott, 
then  dean  of  the  Missouri  School 
of  Journalism  and  president  of 
the  Association  of  Accredited 
Schools  and  Departments  of  Jour¬ 
nalism,  told  the  ASNE  in  1950:  ' 

“It  (accreditation  in  journalism 
education)  gives  us  a  much  need¬ 
ed  support  for  the  proper  devel-  | 
opment  of  our  individual  pro¬ 
grams.  Our  presidents  and  boards 
are  not  very  fond  of  accrediting 
agencies  which  work  on  the  vari¬ 
ous  divisions  of  the  universities, 
because  they  resent  being  forced 
to  raise  standards  or  indeed  make 
any  changes  under  the  threat  of 
non-accreditation.  It  is  the  pres¬ 
sure  technique  which  they  resent. 

“But  accreditation  committees 
work  in  law  and  medicine,  in  en¬ 
gineering,  in  dairy  husbandry,  vet¬ 
erinary  science,  and  a  dozen  other 
fields  of  education;  and  if  journal¬ 
ism  is  to  hold  its  own  it  must  have 
the  support  of  national  accredit¬ 
ing  agencies.” 

Students  Get  Course 
In  Covering  Capitol 

A  NEW  course  in  journalism 
which  could  not  have  been  given 
anywhere  but  in  the  nation’s  cap¬ 
ital  has  just  been  completed  suc¬ 
cessfully,  according  to  Elbridge 
Colby,  head  of  the  department  of 
journalism  at  George  Washington 
University. 

The  course  was  established  to 
train  students  in  the  reporting  of 
national  affairs,  and  was  taught  by 
Howard  L.  Kany,  news  editor  of 
the  Associated  Press  bureau  in 
Washington.  Students  were  handled 
just  as  the  AP  handles  its  Wash¬ 
ington  staffers,  according  to  Mr. 
Colby. 

Utah  Offers  New  Degree, 
Plans  Four  New  Courses 

The  department  of  journalism 
at  the  University  of  Utah  is  mak¬ 
ing  a  Certificate  of  Industrial  Jour¬ 
nalism  or  Master  of  Science  in 
Industrial  Journalism  degree  avail¬ 
able  to  its  students,  announces 
Quintus  Wilson,  department  head. 

Next  year,  he  says,  the  depart¬ 
ment  will  offer  four  new  courses: 
Religious  Journalism,  emphasizing 
research  in  the  history  of  Utah’s 
church  groups;  and  three  courses 
in  Advanced  News  Photography, 
consisting  of  reporting  with  the 
16mm.  and  still  camera.  The 
courses  will  include  instruction  in 
preparing  pictures  for  television 


UC  IIIC  icauuiisiuic  ^  ^ 

authority  for  ac-  TV  News  Course  Open 
higher  education.”  To  Iowa  Undergraduates 
y  must  be  the  ones  A  course  in  Television  News 
themselves.  If  the  is  being  offered  by  the  school  of 
communications  in-  journalism  of  the  University  of 
0  anything  to  rem-  Iowa  to  qualified  students  during 
which  journalism  the  spring  semester.  The  course 
ill  fall  by  the  way-  will  Income  a  regular  part  of  the 
edicine  and  others  curriculum,  open,  with  the  con- 
ist  editors,  publish-  sent  of  the  instructor,  to  “well- 
xecutives  should  be  qualified  persons  with  a  back- 
(Ut  a  rearward  step  ground  in  editorial  reporting  and 
ducation.  pictorial  journalism.” 
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Stanley  Adams  Named 
Biisiness  Manager 

Chicago — Stanley  S.  Adams,  for¬ 
merly  assistant  to  the  president  of 
the  New  Orleans  (La.)  Times- 
Picayune  and 
States,  has  been  "1 

named  business 
manager  of  the  >  ■  ; 

Chicago  Daily 
News.  H  e  s  u  c  -  LM  M  T  ? 
ceeds  E.  P.  Barnes  IS  f 
who  has  resigned.  i 

Mr.  Adams’  ap-  | 

pointment  was 
announced  by  Ar- 

Daily  News  gen¬ 
eral  manager,  fol-  Adams 
lowing  the  election  of  Mr.  Adams 
as  assistant  treasurer  and  assistant 
secretary  of  Chicago  Daily  News, 
Inc.,  by  the  board  of  directors  at 
their  annual  meeting  here  Feb.  20. 
Other  Daily  News  officers  were 
re-elected. 

Prior  to  his  duties  in  New  Or¬ 
leans,  Mr.  Adams  served  as  ad¬ 
vertising  director  of  the  Indian¬ 
apolis  (Ind.)  Star  and  News.  He 
had  earlier  worked  in  the  adver¬ 
tising  department  of  the  Louisville 
(Ky.)  Courier-Journal  and  Times. 
Before  joining  the  New  Orleans 
newspapers,  Mr.  Adams  served  for 
a  short  time  as  newspaper  coordi¬ 
nator  for  the  Advertising  Council. 


If  you  sat  alongside  the 
chap  at  the  wheel,  you 
would  discover  some 
VERY  interesting  market 
facts.  Hundreds  of  towns, 
hamlets,  villages  in  the 
21-County  sector — on 
eagerness  to  experiment — 
to  find  something  better 
.  .  .  better  for  homes,  for 
work,  for  foods,  for  lux¬ 
uries. 


Harold  Goldman 
On  New  Orleans  Item 

New  Orleans,  La.  —  Appoint¬ 
ment  of  Harold  L.  Goldman  as 
advertising  director  of  the  New  Or¬ 
leans  Item  was  announced  this 
week  by  Publisher  David  Stem. 

Mr.  Goldman  was  advertising  di¬ 
rector  of  the  New  York  Sun  and 
recently  was  president  of  Harcon, 
Inc.,  publishers  of  “Portrait  of 
America.” 

Before  going  to  the  Sun,  Mr. 
Goldman  was  affiliated  for  a  num¬ 
ber  of  years  with  the  New  York 
Times  and  the  New  York  Herald. 

He  served  for  several  years  on 
the  NAEA  board  of  directors. 


That’s  why  the  Topeka 
Market  is  a  phenomenally 
successful  TEST  CAM¬ 
PAIGN  area.  Quick  ac¬ 
tion.  Immediate  response: 
forthright  interest  in  Man’s 
progress. 

Of  course,  reaching  these 
people  .  .  .  telling  them  a 
product’s  story — is  essen¬ 
tial.  Two  great  newspa¬ 
pers — one  State-wide  in 
its  influence  ,  .  .  DO  a 
bed  -  rock,  right  -in-  the  - 
home  job  for  national 
advertisers. 


This  Topeka  Market  has  passed  the  100,000  popu¬ 
lation  mark  (115,000  to  be  exact),  but  quite  as  vitally 
important  to  the  national  advertiser  is  its  Trade 
Area.  That  builds  up  to  a  total  of  435,000. 

Look  North,  South,  East.  West,  from  Topeka,  and 
you  fmd  one  of  the  most  remarkable,  the  richest  mar¬ 
kets  in  all  Kansas  ...  in  all  America.  21  Counties, 
snuggling  right  up  to  Topeka,  and  linked  to  it  by  the 
finest  of  roads. 

They  are  a  logical  part  of  the  Topeka  story.  Traffic? 
Yes,  a  steady  stream  of  trucks,  giant  cargo-trailers, 
pleasure  cars. 

Look  who’s  at  the  wheel!  Not  vaudeville  “farmers.” 
They  are  bright-eyed,  clear-headed,  ambitious  stu¬ 
dents  of  the  soil.  Most  of  ’em  young,  too.  They  help  to 
make  Kansas  famous  for  wheat;  famous  for  scientific 
agriculture,  spurred  on  by  the  VERY  LATIKT  in 
machinery.  &me  of  those  farms  are  elbow-to-elbow 
with  industrial  enterprises,  too.  “Going  to  Town” 
means  more  than  a  21-Coimty  group  taking  things  to 
sell,  and  returning  with  things  BOUGHT— it  means 
Human  Enterprise. 


Managing  Editor's 
Daughter  is  M.  E. 

San  Francisco  —  Mary  Massey, 
daughter  of  Charles  Massey,  man¬ 
aging  editor,  San  Francisco  News, 
has  been  elected  managing  editor 
of  the  Stanford  Daily.  She  has  been 
on  the  Stanford  University  news¬ 
paper’s  staff  since  her  freshman 
days.  A  pledge  by  James  R.  Madi¬ 
son,  newly-elected  editor,  of  close 
cooperation  with  the  managing  edi¬ 
tor  brought  cheers  from  staff  mem¬ 
bers  assembled  for  an  organiza¬ 
tional  meeting.  The  managing  edi¬ 
tor  recently  announced  her  en¬ 
gagement  to  the  editor. 

■ 

Carpenter  in  West 

Charles  C.  Carpenter,  formerly 
in  the  New  York  office  of  Inter¬ 
national  Paper  Sales  Company,  is 
now  western  representative  of  the 
company  in  charge  of  the  Chicago 
office. 
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Dean  Prosser 
Sees  Need  for 
U.  S.  Libel  Law 

Ann  Arbor,  Mich. — Enactment 
of  a  federal  law  appears  to  be  the 
only  “satisfactory  solution”  to  the 
confusion  now  prevailing  in  suits 
charging  libel,  slander,  or  invasion 
of  privacy  by  publications  which 
circulate  throughout  the  nation. 

This  was  the  conclusion  reached 
by  Dean  William  L.  Prosser  of  the 
University  of  California  School  of 
Law  in  the  second  of  the  Thomas 
M.  Cooley  Lectures  at  the  Univer¬ 
sity  of  Michigan  Law  School  last 
week. 

“Interstate  publication”  is  pos¬ 
sible  through  radio  and  television 
as  well  as  through  magazines,  news¬ 
papers  and  books. 

“It  is  an  amazing  and  sobering 
thought  that  by  the  utterance  of 
a  single  word  a  man  may  today 
commit  49  separate  torts,”  Dean 
Prosser  declared.  Suits  could  be 
started  in  each  of  the  48  states  and 
the  District  of  Columbia  provided 
that  the  publication  covered  the 
nation.  Additional  liability  could 
be  incurred  in  U.  S.  possessions 
and  foreign  countries. 

While  admitting  that  the  thought 
of  a  federal  law  might  make  some 
people  cringe,  he  said  that  it  would 
be  possible  to  eliminate  .xnfusion 
in  at  least  three  areas:  (1)  a  fed¬ 


eral  law  could  limit  to  one  action 
any  suit  for  damages  founded 
upon  an  interstate  publication;  (2) 
it  could  specify  where  such  suit 
should  be  started;  and  (3)  it  could 
say  what  law  governs  the  action. 

Even  the  adoption  of  a  uniform 
law  by  all  of  the  states  would  not 
eliminate  the  possibility  of  49 
torts.  Dean  Prosser  asserted.  Some 
states  have  adopted  “single  publica¬ 
tion”  rules  which  limit  action  to  an 
entire  edition  of  a  book,  magazine 
or  newspaper  rather  than  permit  it 
for  each  individual  copy,  but  these 
laws  do  not  cross  state  lines. 

■ 

State  Promotion 
Service  Chalenged 

Harrisburg,  Pa. — Pennsylvania’s 
“Little  Hoover”  Committee  study¬ 
ing  state  government  efficiency 
with  a  view  to  economy  has  sug¬ 
gested  abolition  of  the  Department 
of  Commerce — the  Common¬ 
wealth’s  promotion  agency. 

“It  is  our  conviction,”  the  com¬ 
mittee  reported  to  Gov.  John  S. 
Fine,  “that  no  department  of  state 
government  should  continue  to  ex¬ 
ist  and  be  supported  by  public 
money  for  the  primary  purpose  of 
promotion  unless  it  can  be  defi¬ 
nitely  established  by  documentary 
evidence  that  it  is  effective  in  im¬ 
proving  the  economic  condition  of 
the  Commonwealth. 

The  department  was  set  up  in 
1939. 


IDEAL  DX  SYNTHETIC  ROLLERS 
The  Finest  News  Roller  Ever  Seen! 


Print  classifieds  and  halftones  com¬ 
parable  with  commercial  printing. 

Outstanding  front  pages 
for  quick  newsstand  sale. 


IDEAL  ROLLER  &  MANUFACTURING  CO. 

Huntington  Pork.  Colif.  ChKogo  8,  Illinois  long  lilond  City  1  N.Y. 


CHAS.  T.  MAIN,  INC. 

COMPLETE  SERVICES 


for 


NEWSPAPER  AND  PRINTING  PLANTS 

Layouts,  Designs,  Specifications  and  Supennsion 
of  Construction 


Walter  E.  Wines 

60  Federal  Street 
Boston,  Mass. 


Consultant 

3-17  South  Tryon  Street 
Charlotte,  N.  C. 


Multiple  Libel 
Law  Studied 
In  Connecticut 

Hartford,  Conn.  —  Proposed 
legislation  to  protect  newspapers 
and  radio  and  television  stations  in 
Connecticut  against  multiple  libel 
or  slander  suits  filed  by  any  one 
person  came  before  the  Connecti¬ 
cut  State  Legislature’s  Judiciary 
Committee  Feb.  5. 

Rep.  Alfred  A.  Toscano,  spon¬ 
sor  of  the  bill  heard  by  the  com¬ 
mittee,  contended  that  the  measure 
would  permit  a  person  claiming 
damages  to  file  suit  against  only 
one  newspaper  or  station  for  the 
same  publication  or  utterance 
claimed  to  be  objectionable. 

The  New  Haven  legislator  and 
lawyer  added  that  the  measure  has 
been  advanced  by  the  Council  of 
State  Governments,  which  is  ad¬ 
vocating  its  adoption  in  all  states. 

He  explained  that  in  such  a  case, 
the  person  claiming  damages  must 
select  the  particular  newspaper 
against  which  to  file  libel  suit.  It 
would  be  illegal,  he  pointed  out, 
for  the  person  to  file  separate  suits 
against  each  of  the  newspapers 
carrying  the  same  item. 

He  said  the  same  situation 
would  apply  to  radio  and  TV  out¬ 
lets.  Since  many  of  these  carry 
network  programs,  he  continued,  it 
would  be  unreasonable  for  each 
station  to  be  faced  with  a  suit  aris¬ 
ing  from  the  identical  set  of  cir¬ 
cumstances.  Under  present  law. 
Rep.  Toscano  pointed  out,  a  per¬ 
son  legally  could  collect  damages 
from  each  news  medium  which 
carried  the  same  libelous  or  sland¬ 
erous  statements.  That  situation,  he 
said,  is  unreasonable. 

Rep.  Roland  W.  Tyler  of  Water- 
town  introduced  a  bill  spelling  out 
the  right  of  an  individual  to  in¬ 
spect  public  records. 

The  measure  specified  that,  un¬ 
less  otherwise  provided  by  law, 
“every  person  shall  have  the  right 
to  inspect  and  take  a  copy  of  any 
public  record  of  the  state  or  politi¬ 
cal  subdivision  thereof.” 

The  right  of  inspection  of  pub¬ 
lic  relations  has  been  a  Connecti¬ 
cut  issue  ever  since  the  Waterbury 
Republican  and  American,  carried 
to  the  State  Supreme  Court  in 
Hartford  a  successful  fight  for  the 
right  to  inspect  the  minutes  of  the 
Torrington,  Conn.,  Board  of  Edu¬ 
cation. 

The  Continuing  Study  Commit¬ 
tee  of  the  Connecticut  Circuit  of 
the  Associated  Press,  at  a  recent 
meeting,  adopted  a  resolution  call¬ 
ing  for  access  to  public  records  and 
condemning  the  holding  of  execu¬ 
tive  sessions  by  municipal  boards. 


$92,812  Legal  Bill 

Lincoln,  Neb.  —  The  Legisla¬ 
ture  has  been  asked  to  approve 
a  bill  for  $92,812.90  to  pay  the 
cost  of  publishing  six  proposed 
constitutional  amendments  in  273 
weeklies  and  22  dailies. 


Reporter  Is  Guilty 
Of  Stealing  Diary 

Kitchener,  Ont. — Angela  , 
Burke,  29,  Toronto  Daily  Star  re-  1 
porter,  was  convicted  Feb.  18  of  I 
stealing  a  diary  owned  by  the  girl  I 
victim  in  a  shooting  case.  She  [ 
was  given  a  suspended  sentence.  • 
Her  lawyer  said  the  verdict  will  | 
be  appealed.  I 

Evidence  was  that  Miss  Burke  | 
took  a  diary  belonging  to  the  late  j 
Marie  Huras  after  receiving  per¬ 
mission  from  the  girl’s  landlady 
to  visit  the  girl’s  room  and  re¬ 
move  the  diary,  which  was  re¬ 
turned  after  examination. 

Magistrate  J.  H.  R.  Kirkpatrick 
said  that,  on  reviewing  cases 
quoted  to  him,  he  found  the  land¬ 
lady  had  no  right  to  give  Miss 
Burke  permission  to  take  the 
diary  and  that  Miss  Burke  bad 
no  right  to  remove  the  diary  from 
the  girl’s  room. 

■ 

Toronto  Telegram 
Fund  in  Litigation  | 

Toronto  —  Financial  problems  f 
of  the  Toronto  Telegram  dating  < 
back  to  1947  are  still  before  the 
courts,  it  is  learned  from  an  ac-  I 
tion  before  the  Supreme  Court  of  ' 
Canada  at  Ottawa.  Under  discus-  , 
sion  is  a  sum  of  $770,900,  accu¬ 
mulated  by  the  former  manage¬ 
ment  of  the  evening  daily  against 
losses  which  never  occurred. 

Lawyers  for  the  next-of-kin  of 
the  John  Ross  Robertson  family, 
founder  of  the  paper  who  left  it 
to  the  Toronto  Hospital  for  Sick 
Children  following  the  death  of 
immediate  members  of  his  family, 
claim  the  amount  of  depreciation 
reserves  as  undistributed  profits, 
while  counsel  for  the  hospital 
claimed  the  amount  as  capital,  to 
be  turned  over  to  the  hospital. 

■ 

Pa.  Department  Head 
Opens  Public  Records 

Harrisburg,  Pa.  —  Pennsylvan¬ 
ia’s  Department  of  Labor  and  In¬ 
dustry,  named  recently  by  report¬ 
ers  in  protesting  a  press  gag  im¬ 
posed  by  Gov.  John  S.  Fine  as  one 
of  the  departments  “leaving  much 
to  be  desired”  in  its  press  relations, 
has  lifted  all  restrictions  on  the 
flow  of  departmental  news. 

Secretary  David  M.  Walker, 
head  of  the  department,  said  in  a 
memo  to  all  bureau  directors  that 
“the  records  of  the  department  .  .  . 
are  public  records.  As  such  they 
should  be  available  upon  request 
to  any  responsible  person,  news¬ 
paper,  or  other  source  of  public 
information.” 

■ 

$50,000  Libel  Claim 

Oak  Ridge,  Tenn.  —  Justice  of 
the  Peace  B.  F.  Standifer  has  filed 
suit  for  $50,000  damages  to  his 
reputation  against  the  OakRidger 
and  its  co-owners,  Alfred  G.  and 
Julia  G.  Hill.  The  libel,  it  is  al¬ 
leged,  was  contained  in  a  story 
quoting  the  Justice’s  comment 
about  editorials  in  the  paper.  \ 


EDITOR  &  PUBLISHER  for  February  28.  1953 


50 


One  type  of  doorknob  made 

of  Formbrite,  Anaconda's 
new  drawing  brass  that 

helps  polish  itself. 


sold  and  successfully  fabricated  by  a  wide  range  of 
manufaaurers. 

Formbrite  is  a  result  of  Anaconda’s  constant  work 
in  metallurgical  research  and  product  development. 
Reflecting  the  same  progressive  spirit  is  Anaconda’s 
company-wide  program  of  improvement,  modernization 
and  expansion  of  existing  facilities  at  its  mines,  mills 
and  fabricating  plants.  This  includes  new  mining  proj¬ 
ects  in  the  United  States  and  an  immense  new  sulphide 
plant  already  producing  additional  copper  in  Chile  .  .  . 
an  aluminum  reduction  plant  to  he  built  in  Montana 
...  as  well  as  extensive  modernization  in  the  mills  of 
The  American  Brass  Company.  Through  this  program 
Anaconda  is  contributing  significantly  to  the  vital  job 
of  providing  more  metals  and  better  metal  products. 

*R«g.  U.  S.  Pot.  on. 


Formbrite*,  a  superior  drawing  brass,  recently  intro¬ 
duced  by  Anaconda’s  subsidiary.  The  American  Brass 
Company,  supplies  the  answer  to  a  pressing  problem  in 
the  metalworking  industry.  In  the  fabrication  of  count¬ 
less  stamped  or  drawn  products,  very  often  the  most 
expensive  operation  is  the  finishing,  which  sometimes 
costs  more  than  the  metal  itself. 

To  help  its  customers  overcome  this  problem.  The 
American  Brass  Company  developed  Formbrite,  a  metal 
with  an  exceptionally  fine  grain  structure  which  pro¬ 
vides  a  surface  far  superior  to  ordinary  drawing  brass. 
This  superfine  grain  frequently  permits  savings  up  to 
50%  or  more  in  finishing  costs.  In  some  cases  only  a 
simple  "color  buffing”  is  all  that  is  needed.  Formbrite, 
sold  at  no  increase  in  price,  is  now  well  past  the  experi¬ 
mental  stage.  Millions  of  pounds  have  been  made. 


The  American  Brass  Company 
Anaconda  Wire  i  Cable  Company 
Andes  Copper  Mining  Company 
Chile  Copper  Company 
Greene  Cananea  Copper  Company 
Anaconda  Aluminum  Company 
Anaconda  Sales  Company 
International  Smelting  and 
Refining  Company 


AnacondA 

COPPER  MINING  COMPANY 


For  a  copy  of  the  new  and 
interesting  Publication  B-39 
on  Formbrite  Sheet,  Strip  and 
Wire  write  to  The  American 
Brass  Company,  General  Offices, 
Waterbury  20,  Conn. 


5337 2 A 


editor  &  PUBLISHER  for  February  28,  1953 


^^cmL  kiuHjjajteAA 
.  .  .~ti\Jl^  (LM//UUuL 

AM,  OauI 
ahOiuuL'^CjmbijMju 

WImH 

at"  niMCnuMsL 
AatJU.  c9t~ joWu^M 
mQm. 


'IhIIahi. 


(5ondtr-?ournal 


The  Louisville  Times 


Puerto  Rico  Tabloid 
Plays  Sports  Coverage 


Own 


$tali«n  WHAS  and  Stofian  WHAS-TV 
371.134  OAKY  •  300.970  SUNDAY 

ttmSCNTED  NATIONAUT  lY  THE  IRANHAM  CO. 


Breakfasf  Briefs 

The  boy  who  follows  in  his 
father’s  footsteps  is  likely  to  find 
that  they  lead  to  the  woodshed. 


A  good  many  people  behind  the 
iron  curtain,  we  are  told,  are  wise 
to  Communist  propaganda.  Ap¬ 
parently  they  have  learned  to  read 
between  the  lies. 

From  the  Cleveland  Plain  Dealer 


•Australia 

•  The  only  journal  giving  the 
news  of  advertisers,  advertis¬ 
ing  agents,  publishing,  print¬ 
ing  and  commercial  radio  in 
Australia  and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

NEWSPAPER  NEWS 

15  Hamilton  Streat 
Sydney,  Aiistralia 

Publiahrd  Monthly, 

One  Year  Subscription  S2.?.S 


By  Albert  S.  Keshen 

San  Juan,  Puerto  Rico — Heavy 
concentration  of  sports  coverage  is 
enabling  El  Imparcial,  afternoon 
tabloid  here,  to  steadily  increase 
circulation  and  is  indicative  of  the 
widespread  interest  in  baseball  by 
the  islanders.  To  satisfy  the  fans, 
four  to  five  pages,  including  the 
back  page,  are  devoted  to  sports 
out  of  average  daily  editions  of  36 
to  40  pages.  In  addition,  the  Sun¬ 
day  edition  carries  a  sports  supple¬ 
ment  of  16  to  20  pages. 

Since  format  is  patterned  close¬ 
ly  after  that  of  the  States  tabloids, 
there  is  a  liberal  amount  of  local 
action  photographs.  Of  the  seven 
photographers  at  the  home  staff, 
one  is  used  entirely  on  sports.  The 
favorite  sports  columns,  “Don’t 
Look  for  This  in  the  Box  Scores," 
by  Luisin  Rosario,  and  “Trapped 
Between  Bases,”  by  Jaimito  are 
followed  closely.  Horse  racing  also 
gets  a  good  play,  as  well  as  boat¬ 
ing,  fishing,  tennis,  etc. 

News  treatment,  however,  is  well 
balanced  with  thorough  coverage 
of  the  entire  island.  News  bureaus 
with  three  staffers  each  are  main¬ 
tained  at  Ponce  and  Mayaguez, 
second  and  third  largest  cities. 
These  men  have  cars  and  phone 
in  their  copy.  Plans  are  under 
way,  however,  to  cover  the  entire 
island  by  radio  telephone  without 
relying  on  regular  phone  service. 

Relay  towers  are  needed  over 
the  mountains  so  installation  is  be¬ 
ing  delayed  pending  FCC  approval. 
Nevertheless,  it  is  expected  that 
this  service  will  be  in  full  swing 
i  within  two  or  three  years. 

Syndicated  Features 

'  The  paper  carries  20  syndicated 
features,  all  of  which  are  familiar 
to  States  readers,  as  well  as  col¬ 
umns  on  local  radio  and  movie 
stars  by  Chencha,  who  is  a  well- 
known  Latin-American  actress; 
Senorita  Myrta  Silva,  the  “Tex 
Guinan”  of  Puerto  Rico.  Daily 
editions  carry  two  home  pages  of 
interest  to  women  besides  the  so¬ 
cial  page,  and  on  Wednesday  there 
is  a  four-page  food  supplement  of 
recipes  and  household  hints. 

There  is  an  increasing  amount 
of  interest  in  national  affairs,  par¬ 
ticularly  the  military  services,  and 
anything  concerning  enlistments 
and  activities  of  Puerto  Rican 
troops  in  Korea  gets  top  play. 

Publisher  Antonion  Ayuso  Val- 
diviseo  reports  that  he  is  also  fa¬ 
voring  dispatches  from  New  York 
City  because  of  the  close  ties  with 
the  Puerto  Rican  colony  of  over 
300,000  there,  with  a  stream  of 
human  traffic  constant  between 
both  points.  Since  most  of  the 
readership  is  of  Latin  blood,  news 
and  features  from  Spain  also  rank 
high. 

In  local  politics,  El  Imparcial  is 
independent,  taking  strong  stands 
on  island  issues,  and  being  critical 


of  the  Munoz-Marin  administra¬ 
tion  which  was  recently  installed  for 
a  second  four-year  term.  Cam¬ 
paigns  to  improve  local  conditions 
are  carried  out,  the  latest  being  a 
move  to  make  the  ruins  of  the 
home  of  Ponce  de  Leon,  the 
island’s  first  governor,  a  national 
shrine  and  to  reduce  highway  acci¬ 
dents  by  educational  photographs. 

In  charge  of  the  over-all  news 
treatment  is  the  son  of  the  pub¬ 
lisher,  32-year-old  Antonio  Ayuso 
Molinari,  who  was  educated  at 
Northeastern  College  in  Massa¬ 
chusetts.  While  a  student,  he  also 
worked  for  the  Hearst  papers  in 
Boston,  being  rotated  around  from 
department  to  department  so  that 
he  received  practical  knowledge  of 
the  State’s  news  methods. 

The  Saturday  edition  includes  a 
color  magazine  supplement  of  local 
features  besides  comics.  Newstand 
price  is  5c  daily,  8c  Friday  night 
and  10c  Sunday  (out  Saturday 
noon). 

The  ebb  and  flow  of  circulation 
figures  which  show  their  peak  in 
the  summer  is  attributed  to  work 
fluctuations  caused  by  the  sugar 
crop  which  is  over  by  June  and 
affects  the  entire  insular  economy. 

Distribution  is  by  a  fleet  of  21 
trucks  reaching  every  point  on  the 
island,  starting  with  the  further¬ 
most  area,  with  all  deliveries  com¬ 
pleted  by  6:30  p.m.  About  2,000 
to  3,000  copies  are  mailed  to  the 
U.  S.  A.,  largely  to  New  York 
City  and  Chicago. 

Newspaperboys  are  not  only 
well  coached  in  their  duties,  but 
have  a  recreation  room  set  aside 
for  them  in  the  main  building 
where  they  have  their  club  quar¬ 
ters,  see  sports  motion  pictures 
twice  a  week,  can  play  games  and 
utilize  shower  facilities.  On  the  pa¬ 
per’s  anniversary  in  May  the  boys 
are  guests  at  a  luncheon,  are  taken 
out  on  beach  parties  every  Christ¬ 
mas  Eve  and  those  in  the  outlying 
districts  are  guests  at  parties  with 
the  various  town  circulation  agents 
as  hosts. 

The  three-man  promotion  depart¬ 
ment  is  on  its  toes  with  almost  a 
continuous  series  of  stunts  in 
which  elaborate  prizes  are  given. 
The  latest  is  a  picture  recognition 
stunt,  “Who  Am  I?”  with  coupons 
to  be  clipped  from  a  series  of  100 
consecutive  editions.  Winner  gets 
first  prize  of  an  automobile  which 
is  on  display  in  the  business  office 
and  there  are  400  lesser-valued 
awards. 

Owns  Radio  Station 

The  paper’s  own  radio  station, 
WIT  A,  broadcasts  news  direct 
from  the  city  room  every  hour  on 
the  hour  for  five  minutes,  with  a 
30-minute  broadcast  from  7:30  to 
8  p.m.  The  announcer  summa¬ 
rizes  headlines  of  that  day’s  edi¬ 
tion,  and  this  presentation  has  been 


helpful  in  boosting  sales,  accord¬ 
ing  to  General  Manager  Hector 
Cintron  Ayusso. 

The  most  acute  need  is  for  sev¬ 
eral  experienced  mechanical  super¬ 
visors.  Vocational  school  training 
has  recently  been  established  on 
the  island,  but  it  is  yet  too  early 
to  appraise  the  value  of  this  ef¬ 
fort. 

The  staff  of  about  200  employes 
is  drawn  entirely  from  local  labcM 
sources. 

Improvement  work  is  being  car¬ 
ried  out  in  the  three-story  head¬ 
quarters  building  with  two  more 
floors  added  which  will  be  rented 
out  as  private  offices;  the  three- 
story  garage  renovated,  and  a 
tower  added  to  house  the  radio 
station.  Each  floor  has  a  surface 
area  of  22,000  square  feet. 

The  paper  also  publishes  two 
Army  newspapers  in  English,  Trop- 
icaire  three  times  a  month  for  the 
Ramey  Air  Base,  and  Sentry  Box 
twice  a  month  for  the  Antilles 
Military  Command. 

The  El  Imparcial  story  reflects 
not  only  business  acumen,  pat¬ 
terned  closely  after  States-side  pub¬ 
lishing  practices,  but  the  expanding 
island  economy  as  a  whole.  Estab¬ 
lished  in  1918  as  a  standard-size 
daily  by  Jose  Perez  Lozada,  a  lo¬ 
cal  writer  and  newspaperman,  it 
hit  the  financial  rocks  during  the 
1932  depression.  The  present  own¬ 
er  took  over  the  foreclosed  prop¬ 
erty  after  a  brief  publishing  lapse 
on  May  22,  1933. 

■ 

Venezuela  Section 
In  Herald  Tribune 

A  36-page  supplement  on  Vene¬ 
zuela’s  economy  will  be  published 
by  the  New  York  Herald  Tribune 
on  March  23.  The  edition  is  be¬ 
ing  arranged  by  the  Hamilton 
Wright  Organization,  Inc.,  of  New 
York,  public  relations  counsel  for 
the  Government  of  Venezuela, 

James  E.  Warner  of  the  Her¬ 
ald  Tribune’s  Washington  Bureau 
is  in  Caracas  preparing  editorial 
copy  and  Michel  Smiley,  South 
American  director  of  the  Herald 
Tribune,  is  collaborating  with  the 
Hamilton  Wright  Organization  in 
preparation  of  advertising  copy. 

This  is  the  fourth  special  edi¬ 
tion  that  the  Hamilton  Wright 
Organization  has  arranged  for  its 
foreign  government  clients  with 
the  Herald  Tribune.  There  have 
been  two  on  Puerto  Rico  and  one 
on  Egypt. 

■ 

Oregon  Papers  Merge 

McMinnville,  Ore. — Consolida¬ 
tion  of  this  Yamhill  county  seat 
city’s  two  weekly  papers,  effective 
the  week  of  Feb.  9,  has  been  an¬ 
nounced  here  by  Jack  B.  Bladine. 
Mr.  Bladine  and  his  brother,  Philip 
N.,  publishers  of  the  McMinnville 
Telephone-Register,  have  purchased 
the  News-Reporter,  second  oldest 
publication  in  the  State  of  Oregon, 
from  E.  G.  Younger  and  P.  F. 
Willoughby.  Product  of  the  mer¬ 
ger  will  be  a  new  paper,  to  be 
known  as  the  News-Register. 
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anrc  arr  almost  beyonil  the  ordinary 
yardsticks  of  price  and  value  received. 

More  than  almost  any  other  type 
of  business,  insurance  is  based  on  the 
true  principles  of  friendship.  The  first 
attribute  of  a  friend  is  that  he  will 
come  to  your  aid  when  you  need  it 
most — and  that  is  exactly  what  in¬ 
surance  is  designed  to  do.  Secondly, 
a  friend  is  somebody  you  know,  some¬ 
body  who  is  interested  in  you.  In 
practically  every  city,  town  and  village 
across  the  nation  there  is  a  represen¬ 
tative  of  The  Home.  He  is  The  Home. 
Through  him,  the  Company  extends 
its  protection  to  you.  Through  him, 
when  loss  occurs,  that  guarantee  is 
made  good.  Through  him.  The  Home 
is  your  friend. 


On  the  eve  of  celebrating  our  100th 
birthday,  we  look  back  on  1952  as  an 
eventful  and  resultful  year  for  The 
Home  Insurance  Company.  It  is  a 
great  satisfaction  to  all  in  The  Home 
family  —  employee  and  management, 
producer  and  stockholder  —  to  know 
that  their  year's  work  can  be  counted 
in  terms  of  good  things  for  many 
people  .  .  .  suffering  averted,  troubles 
overcome.  pea<’e  of  mind  for  people 
everywhere. 


AT  this  time  of  year  The  Home  Insur- 
ance  Company  reports  on  its  activi¬ 
ties  of  the  previous  year.  The  figures, 
the  numbers,  the  dollars  and  cents  have 
been  summed  up.  They  show  the  finan¬ 
cial  position  of  the  Company  and  they 
have  much  interest  for  investors  and 
stockholders.  That  is  proper. 

But  insurance  is  a  great  deal  more 
important  than  just  dollars  and  cents. 
Insurance  deals  with  people.  You  can't 
show  on  a  balance  sheet  what  it  means 
to  a  man  when  fire  or  other  catastro¬ 
phe  wipes  out  his  life's  work.  You 
can't  put  a  price  on  protection  that 
enables  you  to  work  and  plan  for  the 
future  with  assurance  that  it  won’t 
all  be  undone  at  a  single  stroke.  In 
human  values,  the  services  of  insur- 
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December  31, 
1952 

$  93.293,526.82 
69.662.362.94 
154.190.561.00 


AHMITTED  ASSETS 


lOOtA  ANNIVERSARY 


United  States  Government  Bonds  .  -  .  . 

Other  Bonds  . 

Preferred  and  Common  Stocks  .  .  ,  . 
Cash  in  Office,  Banks  and 

Trust  Companies . 

Investment  in  The  Home  Indemnity 

Company . 

Real  Estate . 

Agents’  Balances  or  Uncollected  Premi¬ 
ums.  less  than  90  days  due  .  .  .  .  . 
Other  Admitted  Assets . . 

Total  Admitted  Assets  ,  ,  ,  . 


DIRECTORS 
Percy  C.  Madeira.  Jr. 
President, 

Land  Title  Bank  & 
Trust  Co, 

Earl  G.  Harrison 
Schnader,  Harrison, 
Segal  &  Lewis 
Champion  McDowell  Davis 
President, 

Atlantic  Coast  Line 
Railroad  Co. 
Barren  S.  Johnson 
Investment  Counselor, 
Peoples  Savings 
Bank  &  Trust  Co.  of 
B’ilmington,  N.  C. 
Henry  C.  Hrunir 
President, 

Empire  Trust  Company 
IIarbin  K.  Park 
President, 

First  National  Bank 
of  Columhus,  Ca. 
IkiYKiN  C.  Wricht 
Shearman  &  Sterling 
*  &  right 

Leroy  A.  Lincoln 
Chairman  of  Board, 
Metropolitan  Life 
Insurance  Company 


Thomas  J.  Ross 
Senior  Partner, 
ivy  Lee  and  T,  J,  Ross 
Henry  C.  Von  Elm 
Honorary  Chairman 
of  Board, 

.Manufacturers  Trust 
‘  Company 

John  M.  Franklin 
President, 

I'nited  States  Lines  Co, 

I. ou  K.  ('randall 

President, 

Oeorge  A,  Fuller  Co. 
Kenneth  E.  Black 
Vice  President 
Leonard  Peterson 
Fice  President  &  Controller 
Herbert  A.  Payne 
Pice  President  &  Secretary 

J.  Edward  Meyer 

President, 

Cord  Mever  Development 
Company 

Arthur  C.  Babson 
I  ice  President, 
Babson*s  Reports,  InCm 


Lewis  L.  Clarke 
Banker 

Ceorce  Mc.Xneny 
Director, 

Metropolitan  Life 
insurance  Company 
Harold  V.  Smith  . 
President 

Frederick  B.  Adams 
Chairman  of 
Executive  Committee, 
Atlantic  Coast  Line 
Railroad  Co, 
Robert  W.  Dowling 
President, 

City  Investing  Co. 
George  Cund 
President, 

Cleveland  Trust  Co. 
Harold  FI.  Helm 
President, 
Chemical  Bank  dk 
Trust  Co. 

Charles  A.  Louchin 
Pice  President  & 
General  Counsel 
Ivan  Escott 
New  York  City 


LIABILITIES 

Reserve  for  Unearned  Premiums  .  ,  , 
Unpaid  Losses  and  Loss  Expenses  .  . 

Taxes  Payable . 

Reserves  for  Reinsurance . 

Dividends  Declared . 

Other  Liabilities . 

Total  Liabilities . 

Capital  Stork . 

Surplus  . 

Surplus  as  Regards  Policyholder 
Total  . . 


$174,077,265.76 


THE  HOME^ 


NOTES:  Bonds  carried  at  $5,766,396  Ainortized  Value  and  Cash  $83,890 
in  the  above  balance  sheet  are  deposited  as  required  by  law.  .All  securi¬ 
ties  have  been  valued  in  accordance  with  the  requirements  of  the  National 
Association  of  Insurance  Commissioners.  Based  on  December  31,  19.32 
market  quotations  for  all  bonds  and  stocks  owned,  the  Total  Admitted 
Assets  would  be  $393,830,412  and  the  Surplus  as  Regards  Policyholders 
would  be  $170,974,530. 


7h»  Home  Indomnhy  Company,  an  afRIiato,  writes  Casualty  Insurance,  Fidelity  and  Surety  Bands 


What  Readers  Say 

continued  from  page  2 


classified  information  which  has 
been  downgraded  to  unclassified 
by  all  interested  agencies)  will  be 
disclosed.  Classified  information 
will  not  be  revealed  on  an  off-the- 
record  basis  as  background  mate¬ 
rial. 

“2.  Cooperation  will  be  given  to 
news  media  representatives  on  the 
condition  that  final  material  will  be 
submitted  to  the  Security  Review 
Branch,  OPI,  for  security  review 
prior  to  submission  to  a  publisher 
or  other  public  information  media. 
A  minimum  of  one  week  should 
be  allowed  for  clearance.  Material 
should  be  submitted  in  quadrupli¬ 
cate  to  facilitate  clearance  with  the 
various  interested  agencies.” 

Mr.  Amrine,  ultimately,  chose 
not  to  comply  with  the  directive. 
That  is  why  he  did  not  get  his  in¬ 
terview.  At  first,  he  agreed  to  sub¬ 
mit  his  copy.  Then  he  changed  his 
mind  and  waited  three  days  before 
telling  the  Navy  about  it.  That  is 
what  led  to  the  confusion  and  de¬ 
lay. 

As  a  member  of  the  Washington 
press  corps  (I  am  on  leave  from 
the  Washington  Star  and  plan  to 
return  next  November  1),  I  am 
entirely  sympathetic  with  the  vig¬ 
orous  campaign  being  waged  by 
the  responsible  press  against  black- 
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outs  of  news  in  the  Government — 
where  security  is  not  involved.  But 
I  cannot  condone  careless  charges, 
slippery  innuendoes  and  the  like 
against  that  favorite  whipping  boy, 
the  Government  information  office. 
By  and  large.  Government  infor¬ 
mation  offices  are  among  the  very 
best  friends  a  reporter  has  in  this 
town.  Let’s  keep  it  that  way. 

I  want  to  iterate  that  we  have  no 
desire  to  delay  or  bar  Mr.  Amrine 
from  his  interviewing  Navy  per¬ 
sonnel  in  connection  with  the 
atomic  submarine.  The  Navy  is 
extremely  proud  of  its  accomplish¬ 
ment  in  its  nuclear-power  program 
and  wants  to  give  the  public  all  the 
information  that  can  possibly  be 
released  consistent  with  security 
considerations.  We  have  arranged 
many  such  interviews  for  other 
media  representatives,  within  the 
Defense  directive  cit^  above  — 
they  have  experienced  no  difficulty 
in  following  the  directive — and  we 
will  be  delighted  to  do  the  same 
for  Mr.  Amrine  any  time  he  is 
ready.  Here  in  the  Pentagon  we  re¬ 
gard  security  as  a  two-way  propo¬ 
sition,  with  correspondents  work¬ 
ing  with  us  rather  than  against  us. 

L.  Edgar  Prina 
Lieutenant  Commander,  USNR 
Washington,  D.  C. 

More  About  the 
Federal  Publicists 
To  THE  Editor:  An  article  de¬ 
fending  federal  information  activi- 
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ties  which  appeared  in  the  Jan.  24 
issue  of  Editor  &  Publisher  (page 
48 )  imputes  to  editorial  writers  an 
automatic  bias  against  government 
press  agentry  which  I  believe  could 
stand  further  scrutiny. 

The  allegation  is  made  that  while 
government  information  men  bear¬ 
ing  handouts  are  warmly  welcomed 
in  newsrooms,  the  reception  is  less 
than  effusive  in  editorial-page  re¬ 
doubts.  From  this  seeming  varia¬ 
tion  of  temperature  in  different 
parts  of  the  building,  Mr.  Walter 
P.  Kelly,  information  director  of 
the  Fifth  Regional  Wage  Stabiliza¬ 
tion  Board,  Atlanta,  Ga.,  concludes 
that  newspapers  suffer  from  a  du¬ 
ality  of  standards — which,  if  true, 
admittedly  would  not  augur  well 
for  the  business’  future. 

Government  releases,  asserts  Mr. 
Kelly,  are  highly  regarded  on  the 
news  side  because  of  their  proven 
integrity  as  purveyors  of  fact.  On 
the  other  hand,  he  contends,  edito¬ 
rial  writers  won’t  let  themselves 
think  kindly  of  handouts  because 
of  blind  prejudice  against  govern¬ 
ment  and  all  its  manifestations. 

The  fallacy  of  Mr.  Kelly’s  posi¬ 
tion  stems  from  his  inability  to  see 
a  newspaper  as  a  cohesive  unit 
with  common  outlook  and  policy. 
Whatever  variation  he  observes 
going  from  department  to  depart¬ 
ment  is  more  apparent  than  real. 
On  the  matter  of  government  pub¬ 
lic  relations,  all  hands  agreed  some 
time  ago — giving  ground  grudging¬ 
ly  to  the  labyrinthine  complexity  of 
federal  bureaucracy — that  handouts 
would  be  treated  as  a  necessary  evil 
— not  particularly  beneath  con¬ 
tempt,  but  certainly  not  always 
above  suspicion. 

If  news  editors  seem  more  ap¬ 
preciative  than  editorial  writers  of 
federal  information  efforts  it’s  be¬ 
cause  in  news  publishing  as  in  the 
bakery  business  half  a  loaf  is  bet¬ 
ter  than  none.  Printing  innocuous 
handouts  rarely  hurts  anyone,  and 
newspapers  are  just  as  good  at 
backscratching  as  the  next  fellow. 
But  there’s  invariably  the  release 
that  comes  along  that  puts  an  alert 
city  desk  on  the  scent  of  a  real 
story,  thus  compensating  to  some 
degree  for  the  preceding  plugs. 

Reliance  on  canned  releases,  re¬ 
gardless  of  source,  is  almost  uni¬ 
versally  regarded  as  second  best  to 
direct  staff  coverage,  particularly 
in  areas  of  primary  responsibility. 
The  practice  is  the  more  deplor^ 
when  it  involves  public  activities 
and  institutions.  The  fact  that 
handouts  are  accepted  and  used  is 
not  to  be  construed  as  endorsing 
a  system  of  paid  public  publicists 
even  if  they  are  former  newspaper¬ 
men  (who  may  some  day  return 
to  the  fold)  trying  to  do  a  syste¬ 
matic,  honest  job  of  shaking  down 
their  agencies. 

This,  Mr.  Kelly,  is  what  makes 
many  editorial  writers  leery  of 
dealing  with  federal  press  agents — 
and  that  goes  for  news  represent¬ 
atives  of  state  and  local  metropoli¬ 
tan  governments,  too.  The  gentle¬ 
men  on  the  news  side  are  no  less 
wary.  But  it’s  part  of  their  job  to 


give  the  illusion  of  acceptance. 

One  aspect  of  the  relationship  of 
editorial  writers  to  government 
agencies  may  surprise  you,  though. 

If  anything,  it  would  seem  that 
editorial-page  departments  get  too 
few  government  handouts.  Releases 
of  all  sorts  are  grist  for  an  edito¬ 
rialist’s  mill  —  though  most  get 
ground  up  pretty  fine — and  pre¬ 
pared  materials  are  usually  ac-  I 
corded  a  lot  more  loving  attention 
in  the  ivory  tower  than  in  the  glue 
factory  up  front. 

Perhaps,  Mr.  Kelly,  the  answer  is 
that  editorial  writers  are  sulking 
due  to  gross  neglect.  In  that  event, 
back  to  your  mimeograph  ma¬ 
chines,  gentlemen  of  the  paid  gov¬ 
ernment  press. 

H.  Lee  Silberman 

Wichita  Eagle, 

Wichita,  Kans. 

Colton  Report  'Unjust' 

To  THE  Editor:  Willard  A. 
Colton  makes  unjust  insinuations, 
or  outright  assertions,  anent  the 
courage  or  lack  of  it  among  civil¬ 
ian  correspondents  in  Korea. 
(E&P,  Feb.  7,  page  8). 

During  the  year  prior  to  Mr. 
Colton’s  arrival,  while  this  corre¬ 
spondent  served  as  an  enlisted 
combat  correspondent  with  the 
First  Marine  Division  in  Korea, 
there  were  many  instances  of  the 
willingness  of  civilian  correspond¬ 
ents  to  brave  enemy  fire,  intense 
cold,  and  other  hazards  and  hard¬ 
ships  to  do  a  good  reporting  job. 
They  were  sufficiently  eager,  in 
fact,  that  at  times  they  went 
ahead  of  our  lines  —  ask  Tom 
Bradshaw,  if  you  like,  about  the 
time  in  April,  1951,  when  he  and 
several  other  civilian  and  enlisted 
correspondents  and  photographers 
tried  prematurely  to  claim  the 
Hwachon  Reservoir  for  our  own! 

As  for  the  “non-civilian”  cor¬ 
respondents,  Mr.  Colton  errs  once 
more,  I  think,  damning  them  with 
faint  praise  when  he  describes 
them  as  devoting  practically  all 
their  efforts  to  hometown  “Joe 
Blow”  stories.  It  is  certainly  true 
that  much  of  their  material,  in¬ 
evitably,  was  of  this  routine  yet 
important  grist-for-the-mill  nature; 
but  there  were  many  instances  of 
major  articles  by  these  men,  which 
appeared  in  newspapers  and  mag¬ 
azines  and  were  dramatized  on 
television  and  radio  shows  and 
even  in  adventure  comic  books. 

George  S.  Chappars 
Pittsburgh,  Pa. 

*  a  * 

To  the  Editor:  Thank  you  for 
Willard  A.  Colton’s  article.  The 
Army  belongs  to  the  people  and 
they  are  entitled  to  information 
about  it — which  they  will  read 
when  it  is  brought  home  to  them 
in  terms  of  their  friends  and 
neighbors,  sons  and  daughters, 
who  are  in  it.  Army  PIOs  are 
trying  to  get  the  story  to  them. 

Katherine  Stull 
Major,  WAC 

Public  Information  Officer 
Nashville,  Tenn. 
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Awards  Given 
Journalists  At 
Valley  Forge 

Valley  Forge,  Pa. — Newspapers 
and  newspapermen  figured  promi¬ 
nently  in  the  Freedoms  Founda¬ 
tion  Awards  ceremonies  here  Feb. 
22.  The  awards  are  for  “outstand¬ 
ing  contributions  to  a  better  under¬ 
standing  of  the  American  Way  of 
Life  during  1952.” 

Among  the  recipients  were: 

GENERAL  CATEGORY 
Akron  (Ohio)  Beacon  Journal,  Second 
Place  Award;  and  Lyntoood  (Calif.) 
Herald  Amertcan,  same;  Buffalo  Eve¬ 
ning  News  with  Erie  County  American 
Legion  and  Auxiliary,  Honor  Medal;  and 
Philadelphia  (Pa.)  Evening  Bulletin, 
same. 

ADVERTISING  CAMPAIGNS— Local 
Salt  Lake  Deseret  News  and  20  Utah 
citizens  and  business  organizations, 
top  award;  Dallas  (Tex.)  Morning 
News  and  51  advertisers.  Medal;  Chi¬ 
cago  (III.)  Daily  News,  Medal. 

CARTOONS 

Jack  Hamm,  H’aco  (Tex.)  News  Tri¬ 
bune,  top  award. 

Second  Place  Awaxds  —  James  D. 
Barstow,  Schenectady  (N'.  Y.)  Gasette; 
CX  D.  Batchelor,  New  York  (N.  Y.) 
News;  Art  Bimrosc,  Portland  (Ore.) 
Oregonian;  Arthur  Diamond,  Los  An- 

?rlcs  (Calif.)  Collegian;  Les  Immel, 
'eoria  (IIIJ  Journal'  Reg  Manning, 
McNaught  Syndicate;  John  Milton  Mor¬ 
ris,  Associate  Press;  Mike  Parks.  5an 
Francisco  ((ialifO  Call  Bulletin;  Eldon 
Fletcher,  Sioux  City  (la.)  Journal;  Wil¬ 
liam  B.  Robinson,  Indianapolis  (Ind.) 
News;  Hy  Rosen,  Albany  (N.  Y.)  Times- 
Vnion;  John  Shevchik,  Ambridge  (Pa.) 
Doily  Citizen ;  Dorman  H.  Smith,  NEIA 
Service;  Leo  Thiele,  Los  Angeles  (Calif.) 
Mirror;  L.  D.  Warren,  Cincinnati  (O.) 
Enquirer;  Charles  G.  Werner,  Indian¬ 
apolis  (Ind.)  Star;  Clyde  Winslow. 
Long  Beach  (Calif.)  Press  Telegram. 

Honor  Medals — Paul  F.  Berdanier, 
United  Futures  Syndicate;  Glen  Brett- 
hauer,  Miami  (Fla.)  Herald;  John  R. 
Fischetti,  NEA;  Edmund  W.  Gale,  Los 
Angeles  (Calif.)  Examiner;  Hugh  Hut¬ 
ton,  Philadelphia  _(Pa.)  Inquirer;  Roy 
Jostus,  Minneapolis  (Minn.)  Star  and 
Tribune;  William  S.  Sanderson,  Fort 
frayne  (Ind.)  News  Sentinel;  Bruce 
Shanks,  Buffalo  (N.  Y.)  Evening  News; 
Earl  B.  Slack.  Tulsa  (Okla.)  World; 
yoyd  J.  Sweigert,  San  Francisco  (Calif.) 
Chronicle;  Harold  M.  Talburt,  Wash¬ 
ington  (D.  C.)  News;  Ralph  Yoes, 
San  Diego  (Calif.)  Union. 

EDITORIALS 

J«:k  W.  Gore,  Fort  Lauderdale  (Fla.) 
Daily  News,  top  award. 

Second  Place  Awards  —  General 
Circulation — M.  W.  Armistead.  Ill, 
Roanoke  (Va.)  Times;  George  Wesley 
Blount,  Augusta  (Ga.)  Review;  Millard 
C.  Browne,  Buffalo  (N.  Y.)  Evening 
Jack  Burroughs,  Oakland  (Calif.) 
Tribune;  Editorial  Board,  Mattoon  (Ill.) 
Daily  Journal  Gazette;  Rev.  Frederick 
Brown  Harris,  Washington  Column; 
Robert  C.  Herrick,  Flint  (Mioh.)  Jour- 
"ol,;  J.  E.  Holtzinger,  Altoona  (Pa.) 
Mirror;  Harry  Rams,  Long  Beach 
(Calif.)  Press  Telegram;  David  L.  Kirk, 
Spokane  (Wash.)  Daily  Chronicle;  Col- 
^n  T.  I^nard,  Greensboro  (N.  C.) 
Record;  Robert  Peel,  Christian  Science 
Monitor;  Rabbi  Morris  Silverman,  Hart¬ 
ford  (C^n.)  Times. 

Honor  Medals — W.  Gibson  Ditdine, 
Llevckind  (Ohio)  Plain  Dealer;  Herman 
-Giiake,  Parkersburg  (tV.  Va.)  News; 
tllie  Hopkins,  Longview  (Tex.)  Mortv- 
mg  J^rnal;  Weimar  Jones,  Franklin  (N. 
C.)  Press;  Oinstantine  Poulos,  Colorado 
Springs  (Colo.)  Free  Press;  Fred  Read. 

(Mich.)  Chronicle;  Dr.  I.«ster 
O.  Schriver,  Peoria  (Ill.)  Star, 


Starts  New  Paper 

Albuquerque,  N.  M.  —  Elwight 
H.  Plackard,  former  Indianapolis 
and  Charlotte  newspaperman,  has 
founded  Metro  News  here  as  a 
weekly  “news  and  radio  tabloid,” 

editor  &  PUBLISHER  fo 


Bonner  Cartoonist 
Wins  Safety  Award 

Chica<jO — ^The  Nashville  (Tenn.) 
Banner  has  been  named  the  grand 
award  winner  of  the  1952  Christ¬ 
mas  Safety  Cartoon  Project,  con¬ 
ducted  by  the  National  Safety 
Council,  for  an  editorial  cartoon 
drawn  by  Jack  Knox,  staff  car¬ 
toonist. 

Both  the  newspaper  and  the  car- 
t(X)nist  will  receive  the  Council’s 
Public  Interest  Award.  In  addi¬ 
tion,  Mr.  Knox  will  get  $300  cash. 

Honorable  mention  awards  went 
to  the  Albany  (N.  Y.)  Times- 
Union  and  its  cartoonist,  Hy 
Rosen;  the  Dallas  (Texas)  News 
and  Herb  Ficklen;  the  John  F. 
Dille  Syndicate  and  Vaughn  Shoe¬ 
maker;  the  Kenosha  (Wis.)  News 
and  Don  Moore,  and  the  Toronto 
(Ont.)  Globe  and  Mail  and  James 
Reidford. 

■ 

Heorst  Papers  Cited 
For  Helping  Veterans 

Boston — Publisher  Harold  G. 
Kem  and  the  Hearst  newspapers 
here  have  received  a  Certificate  of 
Appreciation  from  the  Veterans 
Administration  for  their  interest 
in  the  welfare  of  hospitalized  war 
veterans. 

Accepting  the  award,  Mr.  Kern 
paid  tribute  to  the  various  per¬ 
sons  and  organizations  who  assist 
the  Hospitalized  Veterans  Fund  of 
the  Daily  Record,  American  and 
Sunday  Advertiser.  Attending  the 
ceremony  were  the  papers’  man¬ 
aging  editors:  James  P.  Murphy, 
Winfield  S.  Brooks  and  Sam 
Bomstein.  Last  year’s  Fund  dis¬ 
tributed  $36,445. 

■ 

Jersey  Observer 
'Notice'  Pay  Denied 

Jersey  City,  N.  J. — ^The  Ap¬ 
pellate  Division  of  the  New  Jersey 
Superior  Court  has  denied  claims 
of  Guild  members  to  two  weeks’ 
discharge  pay  by  the  Jersey  Ob¬ 
server,  which  was  suspended  Nov. 
17,  1951.  The  plaintiffs  received 
$46,000  in  severance  and  vacation 
pay. 

The  court  interpreted  a  Guild 
“notice”  clause  as  merely  a  set  of 
regulations  governing  the  employ¬ 
ment  status  and  not  a  guarantee 
of  employment. 

■ 

Travel  Forums 

Albany,  N.  Y.  —  The  Times- 
Union  has  scheduled  its  sixth  an¬ 
nual  series  of  Spring  Travel  For¬ 
ums,  April  7-28.  Co-sponsors  will 
be  the  Canadian  Pacific  Railways, 
Irish  Tourist  Information  Bureau, 
State  of  New  York,  Grace  Line. 

■ 

Grace  Phelan  Dead 

Philadelphia — Miss  Grace  Anne 
Phelan,  secretary  to  Richard  W. 
Slocum,  general  manager  of  the 
Philadelphia  Bulletin,  died  Feb.  8 
after  a  long  illness.  She  had  been 
Mr.  Slocum’s  secretary  for  24 
years,  starting  in  the  days  when  he 
was  in  private  law  practice. 
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Copley  Press 
Groups  Elect 
'53  Officers 

La  Jolla,  Calif.  —  Officers  of 
the  three  groups  of  Copley  News¬ 
papers  were  elected  this  week  at 
annual  sessions  of  the  Copley 
Press,  Inc.;  Southern  California 
Associated  Newspapers  and  San 
Diego  (Calif.)  Union  -  Tribune 
Publishing  Co. 

James  S.  Copley  was  re-elected 
chairman  of  the  board  of  the 
Copley  Press,  which  owns  a  group 
of  newspapers  in  Illinois  as  well 
as  SCAN  and  the  Union-Tribune. 
This  is  his  second  year  in  the  post 
held  previously  only  by  his  father, 
the  late  Col.  Ira  C.  Copley.  A. 
W.  Shipton  was  retained  as  pres¬ 
ident. 

F.  M.  James  was  elected  vice- 
president  and  assigned  the  added 
duties  of  chairman  of  the  finance 
committee.  Other  Copley  vice- 
presidents  named  were  Lester  G. 
Braley,  William  Shea,  C.  Ray¬ 
mond  Long,  J.  L.  Lux,  J.  E. 
Smith  and  William  M.  Hart.  Mr. 
Hart  succeeds  Charles  W.  Hoefer 
of  the  Aurora  (Ill.)  Beacon-News. 

R.  N.  Smith  was  advanced 
from  assistant  secretary  and  treas¬ 
urer  to  secretary-treasurer  with 
C  O.  Goodwin  named  to  Mr. 
Smith’s  former  post.  Two  new 
positions  were  created,  with  C. 
C.  Weyland  becoming  assistant 
secretary  and  D.  S.  Hartman  as¬ 
sistant  treasurer. 

On  the  San  Diego  Union-Trib¬ 
une,  officers  were  unchanged  with 
James  S.  Copley  named  president, 
assistant  treasurer  and  publisher 
and  Mr.  Bradley  chairman.  Mr. 
James  was  reelected  vicepresident 
and  treasurer. 

Other  Union-Tribune  vicepresi¬ 
dents  are  Mr.  Shipton,  Mr.  Shea, 
who  is  also  associate  publisher; 
and  W.  J.  Schneider,  also  business 
manager.  R.  N.  Smith  is  secretary 
and  Hugh  R.  Morick  assistant  sec¬ 
retary. 

Clark  F.  Waite  was  reelected 
chairman  of  the  board  and  Alden 
Waite  president  and  general  man¬ 
ager  of  SCAN.  F.  M.  James  was 
elected  first  vicepresident  and 
treasurer  of  this  group  of  Los  An¬ 
geles  County  dailies.  Vicepresi¬ 
dents  of  SCAN  are  Messrs.  Cop¬ 
ley  and  Shipley,  Robert  Hender¬ 
son,  Barton  Heiligers,  Hugh  B. 
Baumberger,  Robert  L.  Curry, 
Carroll  Parcher,  Charles  F.  Davis 
and  F.  Stetman  Haynes.  R.  N. 
Smith  is  secretary  and  assistant 
treasurer.  C.  C.  Weiland,  assistant 
secretary,  was  voted  t^  added 
title  of  assistant  treasurer. 


Huth  to  Get  Award 

Milwaukee,  Wis.  —  The  1953 
By-Line  Award  of  Marquette  Uni¬ 
versity  will  be  presented  May  10 
to  Don  E.  Huth,  Manila  bureau 
chief  of  the  Associated  Press,  a 
1937  graduate  of  the  college. 


$21,780  Price  Paid 
For  Bankrupt  Daily 

Ironton,  Ohio — Pearl  A.  Pratt 
of  South  Point,  a  telephone  com¬ 
pany  president,  has  bought  the 
bankrupt  Ironton  News  for  $21,- 
780.  The  transaction  is  subject  to 
approval  of  a  referee  in  bank¬ 
ruptcy  appointed  by  the  U.  S. 
District  Court  of  Cincinnati. 

The  News,  a  morning  paper, 
ceased  publication  last  August, 
following  litigation  brought  by  the 
Whitaker  Paper  Company  of  Cin¬ 
cinnati.  The  paper  company  ob¬ 
tained  a  judgment,  but  the  matter 
went  to  bankruptcy  court  when 
other  creditors  filed  an  involun¬ 
tary  petition  in  bankruptcy.  Man¬ 
agement  of  the  newspaper  then 
joined  in  the  petition. 

A  statement  of  affairs  listed  in¬ 
debtedness  of  $41,310.89  and  as¬ 
sets  of  $14,265.11. 

D.  E.  Com,  manager  and  treas¬ 
urer  of  the  corporation  which  op¬ 
erated  the  paper,  was  described  as 
owning  108  of  the  120  outstand¬ 
ing  shares  of  the  publication. 

■ 

Guild  De-Certiiied 
On  Nashua  Telegraph 

On  motion  of  the  publisher,  the 
National  Labor  Relations  Board 
has  rescinded  certification  of  the 
Nashua  Newspaper  Guild  as  bar¬ 
gaining  agent  for  some  employes 
of  the  Nashua  (N.  H.)  Telegraph. 
The  action  was  taken  on  the 
ground  that  the  Guild  had  failed 
to  renew  its  compliance  with  the 
non-Communist  oath  requirement 
of  the  Taft-Hartley  Law. 

The  guildsmen  went  on  strike 
against  the  Telegraph  in  May, 
1952,  and  they  were  replaced. 
When  the  publisher  petitioned  for 
a  new  election  to  determine  if  the 
Guild  still  represented  a  majority, 
the  Guild  admitted  defeat  in  its 
strike  and  did  not  file  the  T-H 
data  required  to  make  use  of 
NLRB  machinery. 

5  Jpin  SDX" 

Los  Angeles  —  Five  newsmen 
were  initiated  Feb.  18  into  the 
Los  Angeles  professional  chapter 
of  Sigma  Delta  Chi.  They  are: 
Earl  Craven,  assistant  editor  of 
the  Los  Angeles  Times:  Garland 
Griffin,  city  editor  of  the  River¬ 
side  Press;  Eli  Isenberg,  publisher 
of  the  Monterey  Park  Progress; 
Lynn  Spencer,  women’s  editor  of 
the  Los  Angeles  Examiner,  and 
Les  Wagner,  Los  Angeles  Mirror 
reporter. 

■ 

TV  Show  in  Boston 

Boston — A  half-hour  television 
“Report  to  the  People”  sponsored 
by  the  Boston  Sunday  Herald  had 
its  first  showing  last  week  over 
WNAC-TV.  Moderated  by  Assis¬ 
tant  Publisher  Geor^  Akerson, 
the  program’s  participants  are 
George  E.  Minot,  managing  edi¬ 
tor;  Bill  Cunningham,  sports  col¬ 
umnist,  and  William  E.  Mullins, 
politick  columnist. 


55 


“We  chose  Editor  &  Publisher  for  our  promo¬ 
tional  advertising  because  we  believe  that  first 
in  service  means  first  in  confidence,  and  first  in 
confidence  means  first  place  on  the  buyers’  list,” 


SAYS 


Vice-President  and  General  Manager. 
Altoona  Mirror,  Altoona,  Pa. 


The  Altoona  Mirror,  established  June  13,  1874,  does  not  purport  to  be  the 
greatest  newspaper  in  the  world,  the  United  States,  or  in  Pennsylvania.  Neither 
does  it  subscribe  to  sensationalism. 

The  Mirror  is  one  of  the  country’s  fine  local  newspapers.  From  the  time,  78 
years  ago,  when  it  came  into  being,  its  management  has  determined  that  it  should 
reflect  as  truthfully  and  accurately  as  possible  the  news  and  views  of  its  time 
and  era.  The  Mirror  believes  merit  has  its  own  reward  and  cites  its  steady  and 
continuous  growth  as  an  example.  The  Mirror  claims  97%  home  coverage — 
80^0  coverage  in  the  trading  area. 

Its  policy  in  promotion?  In  J.  E.  Iloltzinger’s  words: 

‘'We  chose  Editor  &  Pi  blisher  for  our  promotional  advertising  because  exper¬ 
ience  has  taught  us  that  this  medium  also  reflects  truthfully  the  news  and  views 
of  the  publishers  of  the  nation.  Good  reporting  inspires  confidence,  advertising 
is  built  upon  the  confidence  of  the  buyers  and  our  advertising  in  lyDiTOR  &  Pub¬ 
lisher  is  built  upon  that  confidence,  even  as  the  advertising  in  our  own  jiaptT 
is  built  upon  the  confidence  of  its  readers.” 
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SYNDICATES 


Working  Man  *s  Foibles 
In  New  Post-Hall  Panel 


By  Erwin  Knoll 

Post-Hall  Syndicate  has  been 
getting  happy  results  with  humor 
features  in  the  last  few  years,  and 
having  hit  upon 
a  “system,”  they 
are  sticking  with 
it.  Latest  entry  is 
■“Day  Shift,”  a 
new  two-column 
gag  panel  which 
the  syndicate  is 
billing  as  a  full- 
fledged  stable- 
mate  of  “Pogo” 
and  “Dennis  the 
Menace.” 

Slated  for  first 
release  March  30,  “Day  Shift" 
will  concentrate  on  humorous 
situations  in  the  lives  of  the 
clock  punching,  dinner  pail-carry¬ 
ing  working  men — and  women — 
of  America.  Emphasis  will  be  on 
home  and  job  details  of  the  fac¬ 
tory  employe’s  life. 

The  man  who  knows  all  about 
these  things  is  Frank  Adams,  a 
veteran  cartoonist  for  the  slick 
magazines  who  drifted  into  the  so- 
called  “secondary  markets” — trade 
and  industrial  publications  and 
house  organs.  During  World  War 
II  he  was  official  cartoonist  for 
Douglas  Aviation  and  its  200,000 
employes,  and  had  a  chance  to 
observe  the  trials  and  tribulations 
of  the  factory  hand  at  the  source. 
“I  like  best  to  draw  the  working¬ 
man  and  feel  that  is  what  1  know 
best,”  he  says. 

Mr.  Adams,  38,  has  had  four 
cartoon  books  published;  his  latest 
is  “Then  Ya  Just  Untwist.”  When 
not  cartooning,  he  runs  the  Sky- 
forest  Resort  at  Lake  Arrowhead. 
Calif.  Last  year  he  took  time  off 


for  a  trip  to  Korea  to  entertain 
U.  S.  troops. 

Sunday  ’Autry'  from  GFC 

General  Features  Core,  will 
release  a  Sunday  “Gene  Autry” 
page  beginning  April  26.  It  will 
be  available  in  full  color  in  all 
standard  and  tabloid  sizes.  The 
daily  strip  has  been  distributed  by 
GFC  since  September,  19.*!2. 

News  and  Notes 

OiTO  SoGLOW,  who  creates  the 
Sunday  “Little  King”  page  for 
King  Features  Syndicate,  has 
been  elected  president  of  the  Na¬ 
tional  Cartoonists  Society,  suc¬ 
ceeding  Russell  Patterson. 

*  «  « 

A  poll  of  NCS  members  has 
come  up  with  Harry  S.  Truman 
and  Marylin  Monroe  as  the  “faces 
we  would  most  like  to  draw.” 

Both  will  be  invited  to  the  Car¬ 
toonists’  banquet  during  AN  PA 

Convention  week  in  April. 

♦  ♦  * 

The  late  Billy  deBeck  was  er¬ 
roneously  identified  here  last  week 
as  the  creator  of  “Popeye.”  Mr. 
DeBeck  drew  “Barney  Google.” 

■ 

Retarded  Children 
Aided  by  S.  F.  Ne'ws 

San  Francisco  —  Investigation 
of  the  plight  of  retarded  children 
by  the  San  Francisco  News  re¬ 
sulted  in  a  series  of  articles  by 
Harry  Press.  The  articles,  “These 
Are  Our  Children,”  brought  letters 
and  phone  calls  of  appreciation 
which  indicated  further  the  scope 
and  depth  of  this  problem,  Charles 
Massey,  managing  editor,  advised. 


Folks  are  funiiY... 

I  he  life  of  the  party  and  the  drip,  the  bachelor  and 
the  father  of  twins,  the  siren,  the  wet  blanket, 
inothers-in-law  of  all  ages,  and  junior  at  the  jam 
jar  are  hilarious  humans... faithfully  reflected  hy 

W.E.Hill 

the  cartoonist  with  the  candid  camera  eye.  who  finds  the  fun  in 
the  faces  on  the  street,  and  in  our  own  mirror.  His  popular 
picture  page  is  a  ranking  favorite  with  the  whole  family,  always 
good  for  a  guffaw  or  giggle  .  . .  ranks  high  in  readership  and 
loyalty  . . .  builds  following  and  circulation.  For  open  territory, 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager 
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Censorship  Gets 
Priority  in  Study 

One  of  the  five  areas  for  im¬ 
mediate  attention  of  the  Fund  for 
the  Republic,  under  a  $15,000,000 
Ford  Foundation  grant,  is  listed 
as  “censorship,  boycotting  and 
blacklisting  activities  by  private 
groups.”  Richard  J.  Finnegan, 
consulting  editor  of  the  Chicago 
Sitn-Tiiiics.  is  a  Fund  director. 

Fred  Sparks 
To  Write  for 
NEA  Service 

Fred  Sparks.  Pulitzer  Prize  win¬ 
ning  international  reporter,  this 
week  joined  the  staff  of  NEA 
Service,  Execu¬ 
tive  Editor  Boyd 
Lewis  announced. 

Opera'mg  from  a 
Paris  base.  Mr. 

Sparks  will  go  to 
important  news 
centers  of  the 
world  to  write 
two  or  three  dis¬ 
patches  a  week 
for  the  NEA  Full 
Service  package. 

Now  37,  Mr.  Sparks 
Sparks  has  been  writing  for  the 
Chicago  Daiiy  News  Foreign 
Service,  the  Saturday  Evening 
Post  and  other  publications  for 
the  past  15  years.  He  began  rov¬ 
ing  the  globe  nine  years  ago  after 
serving  as  managing  editor  of 
Parade  and  as  a  member  of  the 
editorial  board  of  Look  maga¬ 
zine. 

Foreign  Assignments 

Mr.  Sparks’  foreign  assignments 
have  included  the  collapse  of  im¬ 
perial  Japan,  the  Byrd  Expedition 
to  the  South  Pole,  the  Greek  civil 
war.  the  Berlin  airlift  and  the  wars 
in  Malaya  and  Indo-China.  His 
last  major  overseas  assignment 
was  the  Korean  war  and  truce 
negotiations.  He  won  his  Pulitzer 
award  in  1950  for  international 
reporting. 

His  first  series  for  NEA.  dis¬ 
tributed  to  editors  this  week,  re¬ 
ports  on  the  militarization  of 
youth  in  Communist  East  Ger¬ 
many. 

■ 

U.P.  to  Increase 
Radio-TV  Coverage 

United  Press  next  week  will  be¬ 
gin  carrying  five  columns  of  radio 
and  television  news,  in  response  to 
requests  which  editors  made  in 
a  recent  poll. 

Three  of  the  columns  will  be 
from  New  York  and  will  be  writ¬ 
ten  by  Jack  Gaver,  U.P.  drama 
and  amusement  reporter.  Two 
other  columns  will  come  from  Hol¬ 
lywood.  They  will  be  by  Aline 
Mosby,  who  will  make  television 
the  subject  of  her  regular  Tuesday 
and  Thursday  dispatches. 


Lenohan  Files 
$250,000  Suit  I 
In  McClure  Sale  j 

James  L.  Lenahan,  former  pres- 1 
ident  and  editor  of  the  McClure  1 
Newspaper  Syndicate,  this  week  | 
filed  a  $250,000  damage  suit  in  ‘ 
New  York  Supreme  Court  against  | 
McClure,  Bell  Syndicate.  Er  | 
nest  Cuneo  and  the  estate  of  Ade  * 
laide  P.  Waldo. 

Louis  Ruppel,  who  briefly  suc¬ 
ceeded  Mr.  Lenahan  as  head  of 
McClure,  is  also  named. 

Mr.  Lenahan’s  complaint  em¬ 
braces  five  causes  of  action,  in¬ 
cluding  an  alleged  “conspiracy" 
by  the  defendants  to  deprive  him 
of  ownership  of  McClure.  The 
syndicate  was  sold  last  Sept.  4 
at  public  auction  to  Mr.  Cuneo. 
acting  in  behalf  of  Bell  Syndi¬ 
cate.  The  executors  of  Mrs 
Waldo’s  estate,  who  held  a  1,000- 
share  block  of  McClure  capital 
stock,  claimed  at  that  time  that 
Mr.  Lenahan.  who  bought  the 
syndicate  from  Mrs.  Waldo  in 
1946.  had  defaulted  on  a  debt. 
(F&P,  Sept.  6.  1952,  page  8.) 

Says  Contract  Violated 

Mr.  Lenahan’s  complaint  alleg¬ 
es  the  sale  was  in  violation  of  his 
contract  with  the  Waldo  estate, 
and  that  conditions  of  the  sale 
did  not  meet  legal  requirements. 
Besides  the  $250,000  damages, 
the  suit  seeks  payment  of  salaries 
and  expenses  allegedly  owed  to 
Mr.  Lenahan  by  the  syndicate. 

The  complaint  also  asks  the 
Court  to  appoint  a  receiver  for 
the  affairs  of  McClure  Syndi¬ 
cate  until  the  issues  at  trial  are 
determined.  The  syndicate  has 
been  operated  as  a  Bell  Syndi¬ 
cate  subsidiary  since  its  sale. 

■ 

Mamie  and  Others 
Get  Color  Sketches 

Chicago  —  Mrs.  D  w  i  g  h  t  D. 
Eisenhower  and  the  wives  of  six 
other  leaders  in  the  new  Republi- 
ca  administration  have  received 
from  the  Chicago  Tribune  and 
Washington  Times-Herald  full 
color  sketches  of  themselves  in  the 
gowns  they  wore  to  the  inaugural 
balls  in  January. 

The  drawings,  made  by  Tribune 
Fashion  .Artist  Margot,  were  re¬ 
produced  in  color  on  the  Tribune’s 
back  page  on  Monday,  Jan.  19,  the 
day  before  the  inauguration,  and 
appeared  simultaneously  in  the 
Times-He'-ald. 

■ 

Another  for  Triangle 

Chicago — ^Triangle  Publications, 
Inc.,  of  Philadelphia,  are  adding 
TV  Forecast  magazine  to  their 
growing  list  of  periodicals.  Re¬ 
cently  the  Walter  Annenberg  in¬ 
terests  acquired  TV  Guide.  The 
Chicago  publication,  TV  Forecast, 
which  started  from  scratch  a  fevk 
years  ago.  has  a  weekly  sale  of 


28,500. 
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PHOTOGRAPHY 

I 

I  1  Happy  Picture  Worth 
$660  to  Vincent  Lopez 

By  James  L  CoUings 


“Daddy  Ahoy!” 

One  click  and  Vincent  Lopez  was  $66(1  richer. 


Vincent  Lopez  of  the  New 
York  Joiirnal-A  merican  has  al¬ 
ways  believed  one  picture  is  worth 
the  proverbial  1,000  words. 

Now  Vince  believes  one  picture 
can  be  worth  quite  a  bit  of  money 
— $660,  in  fact.  That’s  the  amount 
he  has  collected  so  far  in  various 
contests  for  his  “Daddy  Ahoy!" 
(See  cut.) 

The  moral,  if  any,  of  this  story 
is  that  you  can  never  tell  when 
you  go  on  assignment  how  valu¬ 
able  your  picture  will  turn  out  to 
be.  It  also  proves  you  needn’t 
hand  in  a  negative  dripping  with 
blood  to  win  prizes  and  money. 
Most  of  the  big  prize-winners,  un¬ 
fortunately,  have  too  much  of  the 
butchered  -  corpse  -  in  -the  -  haunted- 
house  impact.  Vince’s  happy  pic¬ 
ture  is  a  pleasant  change. 

He’s  Amazed 

“I’m  amazed  at  the  success  of 
this  photograph,”  Vince  says.  “To 
date,  it  has  won  recognition  in  all 
four  shows  in  which  it  has  been 
entered  by  the  Journal-American. 
In  three  of  these,  it  has  been 
awarded  the  blue  ribbon.  In  ad¬ 
dition  to  ribbons,  plaques  and  tro¬ 
phies,  cash  prizes  have  totaled 
$660.’’ 

The  picture  was  taken  late  in 
the  afternoon  of  June  17,  1952, 
on  U.  S.  Navy  Pier  26,  New  York 
City. 

“While  waiting  for  some  home¬ 
coming  destroyers  and  a  carrier 
to  dock.”  Vince  continued,  “I 
spotted  the  two  children  and  their 
mother  wandering  around  the  pier. 

“Upon  questioning  them,  they 
said  they  were  waiting  for  their 
daddy.  Commander  William  H. 
Rowen,  skipper  of  the  destroyer 
Lloyd  Thomas,  for  a  belated 
Father’s  Day  reunion. 

“As  commander  of  his  ship. 
Rowen  rated  first  down  the  gang¬ 
plank.  When  the  ship  nosed  into 
the  pier,  both  Mrs.  Rowen  and 
her  children’s  excitement  mounted 
when  they  spotted  their  hero  stand¬ 
ing  on  the  spot  where  the  gang¬ 
plank  was  to  be  lowered. 

‘Need  I  Say  More?’ 

“After  the  ship  was  secured  to 
the  pier,  it  was  a  matter  of  sec¬ 
onds  before  Commander  Rowen 
came  running  down  the  gangplank 
to  be  greeted  by  his  happy  family. 

“Picking  a  spot  where  they 
would  approximately  meet,  and 
with  shutter  cocked,  need  I  say 
more?” 

“Daddy  Ahoy!”  first  came  to  the 
attention  of  judges  at  the  New 
York  State  Fair  photo  contest, 
where  it  took  top  honors  in  the 
Human  Interest  division.  It  was 
also  rated  best  of  show.  Vince 


got  $150  and  a  trophy  from  Syra¬ 
cuse  University’s  school  of  jour¬ 
nalism. 

Later,  in  the  New  York  State 
Associated  Press  contest,  the  pic¬ 
ture  was  given  third  prize  in 
Features  ($10  and  a  certificate). 

Then,  in  January,  the  Journal- 
American  cameraman  really  came 
up  with  a  load  of  gold.  He  pocket¬ 
ed  $500  for  first  place  in  the 
Family  Life  contest. 

Finally,  the  New  York  Press 
Photographers  Association  award¬ 
ed  the  picture  first  prize  in  Fea¬ 
tures,  which  was  the  largest  com¬ 
petitive  class  in  the  show  this 
year. 

One  click.  $660.  Nice. 

E&P  Photo  Survey 

This  is  a  summary  of  the  results 
of  the  E&P<onducted  survey  re¬ 
ported  here  last  week. 

On  Question  No.  I.  which  was 
“Do  you  employ  staff  photogra¬ 
phers?”  it  was  learned  that  among 
908  newspaper  plants  that  replied; 
687  said  yes;  210  said  no;  and  11 
didn’t  reply.  Among  1,800  plants 
(U.  S.  and  Canada),  it’s  safe  to 
estimate  1,374  papers  employ 
staffers. 

Question  No.  2:  Do  yon  have 
a  darkroom? 

Although  687  papers  say  they 
have  staffers,  only  663  have  dark¬ 
rooms;  213  said  they  have  none, 
and  32  didn’t  answer.  So  there 
would  be  about  1.350  darkrooms 
among  the  1,800  plants. 

Question  No.  3:  How  many 
staff  photographers  do  yon  em¬ 
ploy? 

Five  hundred  forty-six  papers 
answered  this  question.  Full-time 
staffers  among  the  546  plants  total 
1,572,  and  part-time  number  78, 
for  a  total  of  1,650.  Therefore, 
for  the  1,374  plants  with  staffers, 
there  would  be  about  4,150  staff 
photographers. 

Question  No.  4;  What  does  the 
volume  of  pictures  average  per 
week? 

531  among  687  plants  with 
staffers  replied.  On  these  531 
papers,  the  weekly  volume  runs 
from  34,957  to  37,391  pictures  a 
week.  This  is  an  average  of  21.78 
to  23.31  pictures  per  cameraman. 

Question  No.  5:  Who  owns  the 
eqnipment  used  hy  staff  photogra¬ 
phers? 

On  the  687  papers  with  staffers, 
412  said  the  company  owns  the 
equipment.  In  58  plants,  the 
equipment  is  partly  owned  by  the 
paper  and  partly  by  the  photogra¬ 
pher.  And  in  94  plants  the  pho¬ 
tographers  are  the  sole  owners. 

Question  No.  6:  Do  photogra¬ 


phers  read  tun  OR  &  PUBLISHER.’ 

416  of  the  908  newspapers  re¬ 
plying  said  yes,  226  said  no  and 
266  didn’t  answer.  As  only  687 
of  the  908  plants  employ  staffers, 
the  percentage  of  readership  is 
60.55%.  This  would  indicate  a 
staff  photographer  readership 
imong  the  4,150  of  2,513. 

Question  No.  7:  Do  yon  em¬ 
ploy  reporter-photographers? 

The  answers  to  this  question  are 
not  clear-cut.  Some  who  said  yes 
didn’t  give  the  number  of  re¬ 
porters  or  the  volume  of  pictures. 
Others,  on  the  other  hand,  gave 
the  number  of  reporters  but  no 
picture  volume.  Still  others  gave 
a  picture  volume  but  not  the  num¬ 
ber  of  reporters.  From  908  ques- 
'ionnaire.s,  it  was  disclosed  that 
402  of  the  newspapers  employ  the 
combination,  and  189  of  these 
papers  employ  564  reporter-pho¬ 
tographers;  213  didn’t  give  the 
number  of  reporter-photographers. 

Question  No.  8:  What  is  the 
average  weekly  picture  voinmc? 
(By  the  combination.) 

The  number  of  papers  answer¬ 
ing  this  question  doesn't  tally  with 
thase  answering  Question  No.  7. 
311  papers  give  a  picture  volume 
of  7,754-7,596  per  week;  91  plants 
offered  no  information.  And  160 
plants,  which  didn’t  give  the  num¬ 
ber  of  reporter-photographers,  ac¬ 
count  for  about  50%  of  the  vol¬ 
ume.  The  average  output  per 
plant  would  be  approximately  25 
pictures  a  week. 

Question  No.  9;  Who  owns  the 
eqnipment  used  hy  reporter-pho¬ 
tographers? 

Of  those  papers  employing  re¬ 
porter-photographers,  313  said  the 
equipment  is  owned  by  the  news¬ 
paper;  55  reported  it  is  owned  by 
the  reporter-photographer,  and  41 
said  it  is  owned  jointly. 

Question  No.  10;  Do  yon  con¬ 
template  the  purchase  of  new 


eqnipment?  If  so,  what? 

Among  908  plants  responding, 
238  said  yes;  537  said  no.  The 
balance  didn’t  answer. 
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SUN  OF  CANADA 
IN  1952  SOLD 
$545  MILLIONS 

Policyholders’  dividends  for 
1953  upped  to  $22  millions — 
Company  has  47^’ of  assets 
I  in  U.  S. 

I  New  business  for  the  year 
I  topping  all  Canadian  companies  I 
I  at  $545  million  and  total  insur¬ 
ance  in  force  of  more  than  $5 
billion  are  among  the  many  i 
I  outstanding  figures  reported  in  i 
,  the  82nd  Annual  Report  of  the  i 
j  Sun  Life  Assurance  Company 
I  of  Canada  just  released  by 
I  George  \\.  Bourke,  President, 
j  During  1953,  policyholders’  div- 
vidends  will  amount  to  $22 
millions,  2  millions  more  than 
last  year.  The  Sun  Life  has  47%  I 
of  its  assets  invested  in  the 
United  States. 

Mr.  Bourke,  reviewing  the  I 
1952  figures  of  Canada’s  lead  ! 
ing  life  company,  stated  that  ; 
the  increase  in  the  Company's 
new  business  over  1951  was 
18%.  which  included  group 
insurance  amounting  to  $165- 
487,000,  a  gain  in  group  busi¬ 
ness  of  $71  millions  for  the 
year.  The  Company’s  total  life 
insurance  in  force  has  grown 
to  $5,222,947,000,  an  increase 
of  8.8%,  including  group  in¬ 
surance  in  force  of  $1,493,501- 
000,  up  19%.  Annunity  pay¬ 
ments  which  the  Company  has 
undertaken  to  provide  immedi¬ 
ately  or  in  the  future,  through 
individual  and  group  contracts, 
amount  to  $117,833,000  per 
annum. 

The  Sun  Life,  an  interna¬ 
tional  company  with  branch 
service  in  many  leading  United 
States  cities  from  coast  to 
coast,  paid  out  in  benefits  dur¬ 
ing  1952  almost  $500,000  for  ! 
each  working  day,  or  a  total  of  | 
$118,618,000.  Of  this  total  81,- 
632,000  was  received  by  living 
policyholders,  and  nearly  $37,- 
000,000  was  paid  to  benefici¬ 
aries  of  deceased  policyholders. 
Total  benefits  paid  since  the 
first  Sun  Life  policy  was  issued 
in  1871  amount  to  $2,604,604,- 
000.  The  interest  rate  earned  on 
the  assets  was  3,84%  compared 
I  with  3.70%  in  1951. 

The  Sun  Life,  operating  in 
j  nearly  30  countries  of  the 
world,  does  more  than  90% 

'  of  its  business  in  the  United 
;  States,  Canada  and  Great 
j  Britain. 

I  A  copy  of  the  Sun  Life’s 
complete  1952  Annual  Report, 
including  the  President’s  re- 
i  view  of  the  year,  is  being  sent 
j  to  all  policyholders  or  may  be 
obtained  from  any  of  the  100 
!  branch,  group  or  mortage  offi¬ 
ces  of  the  Company  through- 
out  North  America. 
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PROMOTION 


Sock  At  Newspaper*s 
PR  Is  Uncalled  For 


By  T.  S.  Irvin 

Public  Relations  News  takes  a 
sock  at  newspaper  public  relations 
that  is  in  large  measure  uncalled 
for. 

“It  is  ironical,’’  says  this  news¬ 
letter,  “that  one  of  our  most  im¬ 
portant  communications  and  ad¬ 
vertising  media,  the  newspaper, 
has  been  far  behind  other  fields  in 
the  use  of  modern  communica¬ 
tions  techniques. 

“This,  of  course,  reflects  the  un¬ 
enlightened  attitude  of  a  large  seg¬ 
ment  of  the  publishing  world’s  top 
management,  who  continue  to 
confuse  public  relations  with  pro¬ 
motion  and  press  agentry.” 

Now,  nobody  has  been  more 
critical  of  newspaper  apathy  in 
meeting  public  relations  problems 
than  this  observer,  nor  of  news¬ 
paper  backwardness  in  utilizing 
modern  tools  and  techniques  in 
solving  the.se  problems. 

Yet  the  criticism  Public  Rela¬ 
tions  News  expresses  is  one  that 
we  could  hardly  voice  at  this  time 
and  feel  that  we  were  being  com¬ 
pletely  honest.  The  real  news,  it 
seems  to  us,  is  that  newspapers 
have  made  substantial  advances 
in  their  recognition  and  compre¬ 
hension  of  their  public  relations 
problems,  and  in  meeting  them. 

Certainly  the  situation  is  by  no 
means  ideal  as  yet.  But  we  don’t 
believe  that  newspapers  lag  behind 
other  fields — grocery  manufactur¬ 
ers,  say,  or  the  transportation  in¬ 
dustry,  or  any  group  you  can  name 
— by  too  many  lengths,  if  at  all. 

Public  relations  means  dealing 
with  many  publics  of  which  three 
are  major:  your  employes,  your 
customers,  your  neighbors.  These 
publics,  of  course,  overlap.  Are 
there  employers  whose  techniques 
of  employe  relations  are  better 
than  the  newspaper’s?  Probably. 
But  surely  there  are  employers 
whose  relations  are  worse,  too.  It 
is  dangerous  to  generalize. 

Are  there  industries  that  do 
better  by  their  customers  than 
newspapers?  Perhaps.  There  are 
also  some  that  do  worse.  Are 
there  industries  that  are  better 
neighbors  in  their  communities 
than  newspapers?  We  know  of 
none,  not  even  the  public  util¬ 
ities.  which  are  in  most  cases 
pretty  darn  good  neighbors. 

If  newspaper  managements  con¬ 
fuse  public  relations  with  promo¬ 
tion  and  press  agentry,  it  is  large¬ 
ly  because  too  many  so-called  pub¬ 
lic  relations  people  also  confuse 
them,  and  the  newspaper  that  has 
been  taken  for  a  sucker  by  .some 
slick  press  agent  masquerading  as 
a  public  relations  man  has  a  right 
to  be  wary. 


Effective  public  relations  today 
is  built  on  an  awareness  of  and 
a  sen.sitivity  to  the  public  interest. 
No  industry  is  more  aware  of  the 
public  interest,  nor  more  sensitive 
to  it,  than  the  newspaper  industry. 
The  newspaper’s  whole  stock  in 
trade  is  the  public  interest.  Doe.s 
it  matter  whether  your  public  re¬ 
lations  are  practiced  by  a  public 
relations  vicepresident,  or  by  a 
publisher  or  an  editor?  Isn’t  it 
better,  indeed,  to  have  every  mem¬ 
ber  of  your  organization  practice 
public  relations  regardless  of  title? 

Stunt  Stuff 

Phoenix  (Ariz.)  Republic  went 
to  town  a  couple  of  weeks  back 
with  its  sixth  annual  square  dance 
festival,  said  to  be  the  biggest  in 
the  country.  Two-day  event  drew 
more  than  5,000.  Event  was  staged 
in  two  high  school  gymnasiums, 
used  43  callers  and  four  orches¬ 
tras,  and  featured  competition  for 
“champion  hoedown  fiddler  of  the 
world,’’  the  Republic  putting  up 
cash  prizes. 

In  St.  Paul,  Minn.,  on  the  other 
hand,  the  whole  town  got  out  in 
the  snow  and  dug  for  buried  treas¬ 
ure  in  the  “King  Boreas”  treasure 
hunt  sponsored  by  the  Dispatch 
and  Pionneer  Press  as  part  of  its 
Winter  carnival.  This  was  the 
second  year  the  papers  ran  this 
promotion,  daily  clues,  stories  and 
pictures  running  for  a  week  lead¬ 
ing  up  to  the  eventual  discovery 
of  the  $1,000  prize.  Estimated 
25,000  to  35,000  people  actively 
engaged  in  the  hunt. 

Who's  Who 

S.  George  Little’s  General  Fea¬ 
tures  Syndicate  merits  a  large 
round  of  applause  for  as  smart 
and  solid  a  syndicate  promotion  as 
we  have  ever  seen,  “The  Who’s 
Who  of  Newspaper  Features.” 
This  is  a  bound  book  that  presents 
the  whole  General  Features 
“galaxy,”  some  75  of  them.  There 
is  an  introduction  that  gives  you 
a  brief  history  of  this  12-year-old 
syndicate,  its  principles  and  its 
practices.  And  then  there  are 
samples  of  each  feature,  and  a 
page  of  explanation  of  each.  The 
book  makes  interesting  reading, 
and  for  busy  managing  editors  it 
makes  a  most  convenient  and  time¬ 
saving  way  of  studying  what  the 
syndicate  has  to  offer.  A  sheet 
comes  with  it  that  makes  it  easy, 
also,  to  get  rates  or  further  infor¬ 
mation  about  the  features. 

In  the  Bag 

The  gagsters  are  working  over¬ 
time  in  Bert  Stolpe’s  promotion 


shop  at  the  Des  Moines  (Iowa) 
Register  and  Tribune.  To  pro¬ 
mote  the  Register’s  Spring  Fashion 
feature  comes  a  fashiony  piece  of 
material,  the  message  silk-screened 
on  it.  To  promote  the  papers’ 
Home  Show  Section  in  March 
comes  a  little  square  of  sandpaper, 
pointing  the  way  to  “smooth  sale- 
ing.” 

New  Castle  (Ind.)  Courier- 
Times  has  published  a  fine,  fat 
little  book  of  “Famous  Recipes,” 
spiral  bound  so  that  it  opens  flat, 
convenient  for  the  homemaker  to 
use.  Recipes  cover  everything 
from  appetizers  through  sand¬ 
wiches  to  vegetables.  All  come 
from  readers,  and  each  recipe  has 
a  name  credit. 

Toledo  (Ohio)  Blade  rendering 
a  fine  service  to  families  of  home¬ 
coming  service  men.  Gets  list  of 
service  men  arriving  in  San  Fran¬ 
cisco  from  Korea.  AP  supplying 
list,  and  then  calls  the  service 
man’s  home  to  inform  parents  or 
wife  or  whomever  of  the  good 


Local  Sponsor  Idea 
Gets  Ad  Man'y  Sought 

An  idea  generated  in  the  Flor¬ 
ida  sunshine  resulted  in  a  page 
and  a  half  of  advertising  linage 
for  the  Elgin  (Ill.)  Courier-News 
on  Feb.  23.  It’s  a  story  of  a  new 
twist  offered  to  public  service 
copy.  (Advertising  Council  please 
note). 

On  Jan.  8  a  full  page  “Open 
Letter  to  Congressmen  About 
High  Prices”  was  placed  in  the 
New  York  Times  by  John  L. 
Beckley  of  Montclair,  N,  J.  to  stir 
up  interest  in  his  economic  educa¬ 
tion  consultant  business.  The  ad 
contained  a  coupon  offering  copies 
of  28-page  booklets  designed  for 
reading  by  employes  of  large  cor¬ 
porations. 

Within  hours  of  publication  of 
the  ad,  Mr.  Beckley  was  besieged 
with  solicitation  calls  by  news¬ 
paper  representatives  and  others 
speaking  for  about  35  clients.  Mr. 
Beckley  had  to  wave  them  all 
aside  because  he  didn’t  have  that 
kind  of  a  budget. 

From  Elgin  came  an  unusual 
proposition;  could  the  Courier- 
News  have  permission  to  sell  the 
copyrighted  ad  to  a  group  of  local 
sponsors?  Mr.  Beckley  said  yes 
and  the  ad  identical  with  the  one 
he  had  run  in  the  Times,  except 
that  it  was  set  in  larger  body  type 
and  thus  occupied  an  additional 
half-page,  appeared  with  a  box 
stating  it  had  been  paid  for  by 
Civic  and  Business  Leaders  of  the 
Fox  River  Valley. 

Then,  Mr.  Beckley,  who  is  a 
former  business  editor  of  News¬ 
week  magazine,  learned  that  the 
idea  for  selling  local  sponsorship 
had  originated  with  C.  Raymond 
Long,  editor  and  publisher  of  the 
Courier-News.  His  attention  had 
been  called  to  the  Times  ad  while 
he  was  relaxing  in  a  Florida  re¬ 
sort. 
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ment,  but  not  the  loyal  employes  Mr.  Gaylord  was  elected  pres-  Stockman,  and  Mr.  Gaylord, 
rd  S  50  Years  so  we  continued  operation  de-  ident  of  the  Southern  Newspaper  The  company’s  directors  include 

continued  from  page  9  spite  severe  handicaps,”  Mr.  Gay-  Publishers  Association  in  1934  at  Mrs.  E.  K.  Gaylord,  secretary  and 

-  lord  explained.  “Those  employes  Asheville,  N.  C.,  and  started  the  assistant  treasurer;  George  R. 

d  in  the  Golden  Anni-  ^he  Daily  Oklahoman  going  study  which  lead  to  establishment  Katz,  of  the  Katz  Agency,  New 
dition  will  be  a  50,000-  r'Sht  through  what  appeared  to  of  the  Southland  Paper  Mills  in  York;  Donald  C.  Dickinson,  La- 
itory  of  the  company,  disaster.”  Texas  in  1937.  Mr.  Gaylord  has  Jolla,  Calif.,  the  son  of  the  late 

)y  Paul  Swain,  of  the  While  the  wreckage  was  being  been  a  director  of  the  Coosa  River  Ray  M.  Dickinson,  original  ad- 

lahoman  staff.  This  his-  cleared  and  new  equipment  being  Paper  Mill  which  was  started  in  vertising  manager  of  the  Daily 

1947  in  Alabama.  He  has  served  Oklahoman;  Edith  K.  Gaylord, 
as  a  director  of  the  Associated  daughter  of  the  publisher;  Ed- 
Press  several  terms.  ward  L.  Gaylord,  son  of  the  pub- 

The  policies  of  the  company  lisher  and  treasurer  of  the  com¬ 
are  determined  by  a  management  pany;  O.'  C.  Brown,  advertising 
group  consisting  of  department  director  of  the  Oklahoman  and 
heads  and  officers  of  the  company.  Times;  P.  A.  Sugg,  station  man- 
“■  ■  ■  -  -  -  j  WKY  and  vicepresident 

j-  of  WKY  radiophone  company, 
lord,  who  never  serves  as  chair-  p. 

Mr.  Gaylord  readily  admits  ..  ^ 

Mr.  Gaylord  s  civic  interest  is 
wide.  He  served  as  president  of 
the  Oklahoma  City  chamber  of 
commerce  in  1915  and  has  been  a 
director  of  that  organization  since. 
He  is  active  in  the  Y.M.C.A.  and 
his  efforts  for  that  organization 
were  recently  recognized  when  a 
room  in  the  newly  completed 
Oklahoma  City  Y.M.C.A.  was 
dedicated  to  the  publisher. 

Mr.  and  Mrs.  Gaylord  make 
;  G.  Elliott  Kil-  their  home  in  Nichols  Hills,  at 
P.  A.  Sugg,  ex-  the  north  edge  of  Oklahoma  City. 

His  son,  Edward  L.,  and  a  daugh¬ 
ter,  Mrs.  Ralph  Neeley  live  in 
Oklahoma  City.  Another  daugh¬ 
ter,  Miss  Edith,  lives  in  Washing¬ 
ton. 


by  the  Donnelly  press  in  Chicago.  leading  advertisers.  The  diffi- 

The  anniversary  edition  will  be  in  culty  was  soon  worked  out  as  - r-  ^ 

excess  of  250  pages.  were  other  obstacles  during  the  The  chairmanship  of  the  commit- 

Expansion  of  the  company  has  history  of  the  early  days  of  the  tee  is  rotated,  except  for  Mr.  Gay- 
been  marked  by  the  growth  of  company.  ^  1::^,  ' 

Oklahoma  and  Oklahoma  City  Radio  Early  man. 

.  .  .  which  have  always  come  first  The  Oklahoma  Publishing  Com-  he  has  never  overruled  a  majority 
in  the  publishers  mind.  If  a  proj-  pany  purchased  the  Oklahoma  opinion  of  this  committee, 
ect  is  for  the  welfare  and  ad-  City  Times  in  1916  to  add  an  The  group  is  composed  of  Ed- 
vancement  of  the  state  or  city  Mr.  afternoon  publication.  In  1918  ward  L.  Gaylord,  vicepresident 
Gaylord  is  for  it.  .  .  whether  or  Mr.  Stafford  sold  his  interest  in  and  treasurer  of  the  company;  Le- 
not  it  brings  profit  to  the  news-  the  two  papers  and  Mr.  Gaylord  land  S.  Vance,  business  and  pro¬ 
papers.  became  editor  and  publisher.  duction  manager;  Carl  K.  Stuart, 

Development  of  the  properties  The  company  purchased  WKY  managing  editor;  O.  C.  Brown, 
hasn’t  all  been  easy.  The  plant  radio  station  in  1928  and  in  1930  advertising  manager;  Clyde 
was  destroyed  by  fire  in  1909,  built  a  new  mechanical  plant,  east  Reeves,  circulation  manager  and 
while  Mr.  Gaylord  was  drawing  of  the  original  building.  Mistle-  general  manager  of  Mistletoe  Ex- 
plans  for  a  new  building  at  the  toe  Express  service  was  started  in  press;  Robert  S.  Spahn,  labor  re¬ 
present  location.  The  newspaper  1931,  when  trains  curtailed  ser-  lations  executive;  “ 
did  not  miss  an  issue,  though  the  vice  throughout  the  area.  The  ex-  lian,  controller; 
plant  was  destroyed,  using  other  press  service  today  operates  over  ecutive  vicepresident  and  station 
printing  plants  in  the  city  while  Oklahoma  but  the  newspapers  are  manager  of  WKY  and  WKY-TV; 
new  equipment  was  en  route  to  a  small  fraction  of  the  total  ton-  Ferdie  Deering,  editor  of  the  Far- 
the  city.  nage  handled  by  the  express  mer-Stockman;  Dewey  Neal,  ad- 

“The  fire  destroyed  our  equip-  trucks.  vertising  manager  of  the  Farmer- 


Even  accumloted  ink  mist  and  oils  on  the  floor  can't  cause 
slipping  accidents!  Reason;  A.  W.  ALGRIP  Abrasive  Rolled 
Steel  Floor  Plate  safeguards  the  Plain  Dealer's  pressroom. 
After  two  years’  use  the  Poper  recently  expressed  its  satis¬ 
faction  with  ALGRIP. 

The  truth  is,  wherever  you  install  ALGRIP,  accident  rates 
and  insurance  rates  are  bound  to  decrease.  For  with  abrasive 
''grinding-wheel''  grain  rolled  densely  and  deeply  into 
steel  plate's  upper  portion,  ALGRIP  puts  hundreds  of  tiny 
safety  brakes  in  every  footstep.  It's  virtually  impossible  to 
slip  on  this  anti-skid  metal  flooring — even  on 
steep  inclines!  And  ALGRIP  actually  pays  for  itself  VSPQM 
in  lower  insurance  premiums. 

Start  getting  your  savings  from  safety  now. 

Take  a  moment  to  send  for  our  new  ALGRIP  Foot- 
safety  Booklet,  AL-20.  Also,  ask  any  questions  *^1. 
you  wish;  we'll  be  glad  to  answer  them  without 
obligation. 

THERE'S  NEVER  A  SLIP  ON  A.  W.  ALGRIP 

Over  125  Years  of  Iron  and  Steel  Making  Experience 


RECENT  /NSTAUAT/ONS— Here  ore  o  few  recent 
ALGRIP  installations:  Seattle  Times,  Seattle,  Wash¬ 
ington  *  Beaumont  Enterprise  &  Journal,  Beaumont, 
Texos  •  St.  Petersburg  Times,  St.  Petersburg, 
Florida  •  Washington  Times  Herald,  Washington, 
D.C.  •  Also  mony  other  names  furnished  on  request. 
I  Magnification  shows  even  distribution  of  abrasive 
grain. 


ALAN  WOOD  STEEL  COMPANY 


Conshohocken,  Pa. 

OTHER  PRODUCTS;  A.  W.  SUPER-DIAMOND  Floor  Plate  •  Plotes  •  Sheets 
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BOOKS  IN  REVIEW 

They  Were  the  Wounded 
And  Here’s  Their  Story 

By  Prof.  Roscoe  Ellord 


it.  Just  at  the  point  where  he  ing  was.  It’s  always  easier,  the 
could  have  touched  the  jeep  he  author  points  out,  to  persuade  a 
got  a  .30-calibre  slug.  It  went  man  to  go  back  to  the  fighting 
into  his  knee  and  then  out  the  when  he’s  close  to  it.  That’s  be- 
other  side.  cause  a  man  gets  fond  of  his  bud- 

For  another  four  hours  he  lay  dies,  knows  what  they’re  going  to 
there  watching  our  artillery  ob-  do,  and  doesn’t  want  to  let  them 
servers  get  their  batteries  to  zero  down.  Back  in  Tokyo,  many  men 
in  on  the  ridge  back  of  the  Chi-  on  the  nervous  side  are  apt  to 
nese,  and  then  inch  the  fire  cur-  concentrate  on  surroundings  and 


Graduate  School  of  lournalism.  Columbia  University,  N.  Y.  tain  slowly  forward  until  their  forget  what  they  left. 

stuff  was  dropping  right  on  the  ♦  ♦  ♦ 

'  r  w  I  ''®ck,  ordered  the  medics  to  set  Gooks.  But  there  was  nothing  A  good  deal  depends  on  the 
\vhit>'.  New  York;  Haroiil't.  urat'c  down.  Sanderson  knew  dropping  on  us  fifty  yards  away,  unit’s  commanding  officer.  If  men 

aiui  Company.  183  pp.  $3.00.  where  the  enemy’s  mortars  were.  A  bit  of  a  trouble  for  Captain  feel  they  are  competently  led — 

With  Avery  gone,  he  was  the  only  Dillon  was  that  while  he  lay  there  by  officers  who  are  just,  looking 

Paul  Sanderson  was  one  of  one  who  knew  —  and  from  two  lobbing  concussion  grenades  over  after  the  interests  of  their  men, 

those  who  was  clobbered.  Paul  wars,  he  knew  how  lethally  mor-  on  nearby  groups,  he  had  to  hold  officers  who  don’t  crack  up  in  a 

was  a  retread.  He  had  done  his  tars  belch.  the  pressure  point  on  his  thigh,  bad  spot — the  men  will  fight  well 

hitch  in  the  Navy  in  World  War  They  had  given  him  morphine  above  that  knee  to  keep  from  with  few  complaints. 


II,  and  when  they  whistled  him 
back  for  Korea  as  a  reservist,  his 
wife,  in  the  kind  of  little  town 
most  of  us  live  in.  was  going  to 
have  a  baby. 

So  Paul  was  a  Lieutenant  in  a 
Field  Artillery  Battalion  in  Korea. 
He  and  Lieutenant  Avery  were 
down  in  an  old  Chinese  bunker  in 
front  of  a  dangerously  defiladed 
Chinese  mortar  battery.  The 
bunker  seemed  sturdy  enough  un¬ 
til  a  Chinese  mortar  round  scored 
a  direct  hit  on  top  of  them. 


and  a  well-meaning  medic  thought 
he  needed  a  shot  of  bourbon. 
That  was  a  mistake  because  the 
whiskey  and  the  morphine  made 
Sanderson  vomit.  But  he  kept  di¬ 
recting  fire  for  his  artillery  into 
the  Red  nest.  When  his  vomiting 
tapered  off,  Sanderson  found  that 
the  last  two  Chinese  attacks  had 
been  beaten  off. 

But  instead  of  letting  them  take 
him  on  to  MASH — Mobile  Army 
Surgical  Hospital — he  remained  at 
his  company  command  post  until 


bleeding  to  death — for  four  hours. 
Corpsmen  couldn’t  get  to  him 
through  the  fire. 

After  giving  you  a  look  at  the 
courage  of  medics — their  casualty 
rate  is  higher  than  the  trigger- 
pullers’ — and  the  long  trek  down 
the  ridge  by  litter,  by  jeep,  some¬ 
times  by  helicopter,  Mr.  White 
gives  you  a  look  at  the  clearing 
stations,  the  ex-rayings,  the  nurs¬ 
ing,  the  surgery,  and  the  return  to 
duty  or  to  Tokyo  or  to  the  States. 

Part  of  all  this  is  bound  to 


That  has  been  true  in  every  war. 
Entertainment  in  the  rear  eche¬ 
lons  is  good  stuff.  But  it  won’t 
produce  morale.  Morale  is  not 
Lana  Turner.  It  is  not  a  hot 
shower  bath,  soft  beds,  or  gaming 
rooms.  Morale  is  pretty  much 
what  it  is  in  industry:  a  sense  of 
justice,  a  sense  of  the  rightness  of 
the  cause,  a  sense  of  confidence 
in  the  justice  and  ability  of  offi¬ 
cers,  and  in  the  equality  or  super¬ 
iority  of  your  weapons. 

It  is  the  confidence  you  can 


Avery  was  killed  outright.  San¬ 
derson  had  a  broken  back,  and 
both  his  legs  and  his  right  arm 
were  out.  But  he  still  had  a  Ititle 
movement  in  his  left  arm  and 


dawn.  Just  in  case. 

The  Army,  Mr.  White  records, 
gave  Sanderson  a  D.  S.  C.  That 
carries  with  it  the  stuff  about 
above  and  beyond  the  call  of 


touch  on  the  kids  that  blow  their 
tops.  It’s  understandable.  For  five 
or  six  nights  you’ve  been  out  in 
a  forward  foxhole,  straining  ears 
and  eyes  to  discover  whether  a 


win,  and  that  it’s  right  for  the 
world  that  you  do.  One  poor  of¬ 
ficer  can  undo  the  esprit  of  50 
good  ones. 

One  chap  who  had  blown  his 


neck.  He  was  scared  and  kept 
complaining  that  he  could  feel 
h'mself  breathing  in  and  out 


duty.  Best  of  all,  the  author 
would  have  you  know,  Sanderson 
doesn’t  even  have  a  limp  now. 


sound  up  ahead  in  the  black  is  a 
tiny  rock-slide  or  a  Chinese  sol¬ 
dier,  crawling  up  on  you  with 


top  attracted  the  attention  of  a 
company  corpsman  because  he 
had  a  sensitive  face,  longish  hair 


through  the  holes  in  his  chest. 


And  the  Sanderson  kid  is  fine  and  padded  rubber  sneakers  so  he  and  a  scraggly  beard.  The  corps- 
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sturdy,  and  looks  like  Sanderson, 
the  little  rascal. 


can  pull  the  firing  pin  of  a  hand  man  walked  over  to  him  because 
grenade  and  blow  you  out  of  the  the  man  “looked  so  much  like 
hole.  Jesus.’’  The  guy  assured  the  corps- 

man  that  no,  there  hadn’t  been 
any  mistake;  he  actually  uas 
Jesus. 

Later  the  corpsman  watched 
the  sensitive  one  stretch  out  both 
hands  over  waiting  litters  and  say: 

“My  Father  is  watching  over 
thee!” 

He  got  the  wounded  all  worked 
up.  It  even  got  the  Chaplain. 

“Another  6  months  in  Korea.” 
the  padre  said,  mopping  his  fore¬ 
head,  “And  I’ll  begin  to  believe 
there  is  something  in  what  he 
says!” 


different  ways  men  are  clobbered.  Shakespeare  once  remarked 
Sometimes  it’s  behind  their  own  that  danger  is  always  worse  at  a 
lines.  Sometimes,  as  with  infan-  distance.  Any  soldier  will  tel! 

try  Captain  Clyde  Dillon,  another  you  it  is  worst  in  the  dark.  So 

retread,  you  are  safe  enough  in  somewhere  between  2  o’clock  and 
the  ditch  during  a  barrage  or  an  dawn  you’re  apt  to  have  had 

ambush.  But  you  just  can’t  stay  about  all  you  can  take — after 

there.  nights  and  weeks  of  it  and  back 

Dillon  saw  a  chance  to  crawl  again  in  the  division’s  clearing 
against  enemy  fire  toward  the  ra-  company,  Mr.  White  explains,  it 
dio  in  an  abandoned  jeep.  If  he  may  take  five  or  six  corpsmen  to 
could  get  to  it,  he  could  bring  all  hold  you  down.  Usually  there  are 
hell  down  on  the  enemy  from  an  definite  symptoms  by  which  your 
artillery  post.  But  he  didn’t  make  platoon  leader  can  diagnose  your 

- - - - - - I  state  before  the  particular  night 

you  blow. 

Such  cases,  “no  longer  are 
slapped  by  cross  generals,”  Mr. 
White  observes.  Each  division  has 
a  psychiatrist.  One  jovial  psychia¬ 
trist  had  a  sign  on  his  consultation 
tent  reading:  “The  Snake  Pit.” 
Many  army  psychiatrists  prefer  to 
come  into  the  front  areas  and  talk 
to  the  men  on  the  job. 

One  lean  mountaineer  was  sent 
back  for  consultations,  sobbing 
and  shaking,  and  crying  that  he 
would  never  go  back.  He  looked 
back  up  the  ridge  where  his  bud¬ 
dies  were  fighting,  picked  up  his 
rifle  and  remarked: 

“Hell,  somebody’s  gotta  fight 
this  goddamn  war.” 

And  he  started  trudging  back 
up  the  mountain  where  the  fight- 
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Books  in  Review 

continued  from  page  62 

got  clobbered  trying  to  reach  the 
radio  in  an  abandoned  jeep,  is  now 
begging  for  blood.  You  have  to 
be  careful  of  these  things,  because 
people  still  want  to  be  entertained 
over  the  radio.  So  Clyde  begs 
sweetly  for  blood  for  his  buddies 
who  have  followed  him  down  the 
ridge. 

“1  have  seen  more  empty  bottles 
around  a  field  hospital,”  he  tells 
listeners  back  in  America,  “than 
1  have  ever  seen  at  a  party.” 

If  you  keep  it  light  and  a  little 
funny,  they’re  not  so  apt  to  dial 
you  out. 

Bill  White’s  book  is  fine  report¬ 
ing.  It’s  light  in  a  few  spots,  but 
it’s  a  grim  record — of  the  painful 
and  courageous  part  of  what  in 
many  respects  is  the  most  impor¬ 
tant  war  we’ve  ever  been  in. 

Maps,  Foreign  and  U.  S.. 

In  Kieman  *53  Almanac 


35  in  Wick  Party 
For  European  Tour 

A  group  of  35  newspaper  and 
radio  station  executives  were 
booked  to  leave  New  York  by 
airplane  on  Feb.  27  for  a  tour  of 
Europe  and  the  Middle  East  un¬ 
til  March  28. 

In  thr  p.irty,  organi/.fil  by  Janies  L. 
Wick,  tif  Wick  Ncw>paiiers.  were  the 
follKwir.g  from  newspapers:  Mrs.  Elsie 
B.  Aldrich.  Pendliton  (Ore.)  Eatt  Ore- 
gonian;  John  H.  Biddle,  Huntingdon 
(Pa.)  JVm’j;  L.  L.  Coleman,  Mobridge 
(S.  D.)  Tribune;  L.  R.  Edwards,  Brad 
ford  (I’a.)  Era:  .Mr.  and  Mrs.  Julius 
Gius.  Bremerton  (Wash.)  San:  Rcliecc.i 
F.  (iross.  Eoek  Haven  (Pa.)  Express; 

Mrs.  Martha  Iloiles,  Alliance  (Ohio) 
Review;  Nichtdas  lift  11.  Pocatello 
(Idaho)  Vtii'r  Journal:  Xi  holas  lift 
III.  Provo  (Utah)  Herald;  Claude  B. 
Lartz,  Sharon  (Pa.)  Herald;  Mrs. 
Claude  B.  Lartz,  York  (Pa.)  Dispatch; 
Sydney  .\.  Lazarus,  Bayonne  (N.  J.) 
Times:  Mrs.  S.  .\.  l-izarns,  Pottstosvn 
(Pa. )  Republican  : 

Mrs.  Jane  S.  Mellvaine.  Dovenington 
(Pa.)  Archive:  Mrs.  E.  \  era  Morris. 
Seattle  (Wash.)  Post-Intelligencer; 
Harry  R.  Pore.  Jr.,  Monessen  (Pa.) 
Independent ;  E.  .\.  Simon.  Tarentum 
Valley  (Pa.)  S'escs;  Mrs.  Sarah  M. 
Seanlaii.  Miles  City  (Mont.)  ^Star;  ^Rid)- 
ert  M.  Siwidel,  Visalia  (Calif.)  Times- 
Delta:  Miss  Jane  Streteh.  Camden  (N. 
T.)  Courier-Post ;  Don  Rowley,  Ashta¬ 
bula  (Ohio)  Star-Beacon;  Dodee  Wick. 
Niles  (Ohio)  Times;  and  Mr.  and  Mrs. 
(Tiarles  M.  Voung.  Helena  fjXrk.) 
World. 


1953  INFORMATION  PLEASE  AL- 

MANAC.  Edited  by  John  Kieran.  norld. 

New  York:  Macmillan.  928  pp.  $1.  " 

It’s  147  miles  of  highway  from  Wright  Co.  Collects 
New  York  to  Albany— four  hours  Hce-Day  Front  Pages 
of  “normal  driving  time,”  as  the 

traffic  goes.  And  from  Albany  front  pages  of  256  newspa- 

to  Montreal  i.s  234  miles  farther  P®*"*  reporting  the  Eisenhower  yic- 
— the  driving  time,  six  hours  and  *9*^^  1952  Presiclential  elec- 

45  minutes.  Take  a  look  at  the  have  been  reproduced  in  a 

new  mileage  charts  in  the  *53  booklet  published  by  the  Wright 
Almanac,  and  you  can  also  find.  Company,  newsprint  supplier, 
almost  at  a  glance,  the  miles  and  The  volume  opens  wish  the 
driving  time  from  Chicago  to  Win-  front  page  of  the  Denison  (Tex.) 
nipeg.  or  Denver,  or  San  Fran-  Herald,  whose  Nov.  5  banner  line 
cisco.  read:  “Home  Town  Boy  Makes 

There  are  maps  too  of  foreign  Good.”  Leatherbound  copies  will 
countries,  of  regions  in  the  United  be  presented  to  President  Eisen- 
States,  and  of  the  country  as  a  hower  and  to  Premier  Duplessis  of 
whole  with  topographical  detail.  Quebec. 

There  are  street  maps  of  seven  jhis  is  No.  4  in  the  series  of 
principal  cities.  There  are  impor-  front  page  collections.  Others 
tant  historical  documents,  events  ^vere  March  13,  1940,  the  end  of 
and  casualties  of  the  Korean  war,  ,he  Russo-Finnish  War;  March  17, 
the  news  record  of  1952,  historical  1942,  General  MacArthur’s  arriv- 
headlines  from  1933  through  1951,  ai  Australia  to  direct  the  Al¬ 
and  other  digests  of  data  almanacs  lig^  defense  in  the  Pacific;  and  on 
compress  for  quick  mining.  May  1945^  VE-Day. 

This  type  of  compendium  is  the 

newsman’s  pocket  morgue,  the  — - 

poor  man’s  college  education.  1 1 
used  to  watch  veterans  in  an  Army  1 
hospital  hide  the  old  New  York  i 
World  Almanac  under  a  pillow,  1 
sneak  a  look  at  it.  and  come  up ! 
with:  “Do  you  know  who  made 
the  first  human  balloon  flight — 
back  in  1783?” 

No  use  arguing.  He  had  it  cold  ; 

— Jean  Pilatre  de  Rozier.  I 

New  World  Dictionary 

The  College  Edition  of  Web- 
ster’s  New'  World  Dictionary  of 
the  American  Language  is  being 
published  March  23  by  the  World  ! 

Publishing  Company  (Cleveland, 

Ohio)  at  $5  per  copy.  It  contains  RFTTER  PICTI 
more  than  142.000  vocabulary  ^ 

entries  in  its  1,760  pages,  accord- 
ing  to  general  editors  Joseph  H. 

Friend  and  David  B.  Guralnik.  TIlC  ASSOCI 
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How  Many  Medicines 
In  Your  Doctor^s  Kit 
Came  From  a 
Meat  Packing  Plant? 


Means 

BETTER  PICTURES  FIRST 


e  Associated  Press 


xxcTUALLY  more  than  100  medicines,  and  medical  prod¬ 
ucts  that  your  doctor  regularly  uses  in  the  practice  of  his 
profession  get  their  start  in  a  meat  packing  plant. 

Among  them  are  ACTH  and  cortisone  for  the  treat¬ 
ment  of  arthritis,  asthma,  rheumatic  fever,  and  other 
ailments,  epinephrine  for  allergies  and  certain  emergency 
heart  conditions. 

Other  products  include  surgical  sutures  and  fibrin  foam 
which  control  bleeding  to  make  surgery  safer. 

Many,  like  insulin  for  the  control  of  diabetes,  can  be 
obtained  from  no  other  source. 

To  make  these  medical  products  available  to  your  doc¬ 
tor  the  meat  packing  companies  have  developed  new 
facilities  for  saving  or  processing  glands  of  meat  animals, 
and  in  "partnership”  with  the  medical  profession,  pro¬ 
mote  research  for  still  more  life-saving,  health  restoring 
medicines. 

Perhaps  you’d  never  thought  of  it  before,  but  doesn’t 
this  important  service  make  the  meat  packer  a  sort  of 
I  right -hand-man  to  your  own  family  doctor? 


Did  you  know  .  .  .  that  it  takes  the  pancreas  glands 
from  1,500  cattle  or  7,500  hogs  to  make  a  single  ounce  of 
crystallin  insulin  .  .  .  that  there  are  more  than  4,000  in¬ 
dividual  companies  in  the  meat  packing  industry  .  .  .  that 
recovering  everything  of  value  (as  glands  for  medicines) 
helps  this  service  industry  bring  you  meat  at  a  lower 
service  cost  from  farm  to  table  than  almost  any  other  food. 


AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  •  Members  throughout  the  U.  S. 
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Total  Linage 
Increase  2,6% 
For  January 


NEWSPAPER  LINAGE  — 52  CITIES 

(Compiled  by  EDITOR  &  Pl’BLISHER  from  Media  Records 


EVANSVILLE,  IND. 

19S3 


measurements) 


Courier-m . 

Press-e . 

Courier  &  Press-S . 


19S3  1952  I  Newsday- 

1,147,869  1,009, »!  Edition 
1,146,788  l,072,9es|  Xewsday- 
383,248  318,3«|  Edition 


Key  newspapers  in  the  52  cities 
measured  by  Media  Records  start¬ 
ed  off  1953  with  a  linage  plus 
for  January,  as  compared  with 


Previous  E&P 
Year  Index 


Total  Advertising 

Jan .  (1953)  182,718,344 

Dec _  (1952)  219,798,035 


Grand  Total .  2,677,905  2,40t,WJ 

FORT  WAYNE,  IND. 

Journal  Gazette-ra . .  802,622  804,83( 

(Journal  Gazette-S.  414,492  369,7B 

News  Sentinel-e _ _  1,287,205  1,244,9# 


(1952)  178,076,658  102.6  108.8 
(1951)  214,040,829  102.7  103.7 


ews  Sentinel-e ....  1 ,287.205  1 .244,9#  I 

_ _ ■  fTimes- 

Grand  ToUl .  2,504,319  2.419,!8  1  Daily 

(  Includes  P.ARADE,  27,.3.30  lines.  |  Daily 

FORT  WORTH,  TEXAS  ■  Herald- 


January,  1952.  Total  advertising  Display 

VL'nc  im  TV>r  t_  _ 


Star-Telejfram-m . 


was  up  2.6  per  cent,  the  largest  Jan... 
percentage  increases  being  in  Clas-  Dec 
sified  (8)  and  Automotive  (11). 

General  linage  for  January  Classified 
picked  up  appreciably  with  a  2  Jan., 
per  cent  gain  while  display  and  Dec  . 


Jan .  (1953)  132,665,943 

Dec _  (1952)  174,235,365 


(1952)  131,731,434  100.7  104.4 
(1951)  171,043,044  101.9  101.0 


SUr-Telegram-e...  1,389,065  1,3073 
Star-Telegram-S. . . .  525,697  521, ST 


Jan .  (1953)  50,052,401 


retail  just  about  held  even.  De¬ 
partment  stores,  however,  were 
down  2.4  per  cent. 


(1952)  45,562,670 


(1952)  46,345,224  108.0  102.2 
(1951)  42,997,785  106.0  111.2 


Grand  Total .  3,312,159  3,146,58(  ; 

FRESNO,  CALIF. 

Bee-e .  1,032,894  1,117,132 

Bee-.S .  370,621  397,K; 


Retail 

Jan .  (1953) 


98,303,948 


The  city-by-city  figures: 


(1952)  138,332,438 


(1952)  98,839,666  99.5  104.7 

(1951)  136,914,875  101.0  103.4 


AKRON,  OHIO 

1953  1952 

Beacon  Joumat-e. . .  1,822,333  1,736,039 

(Beacon  Joumal-S. .  700,007  582,485 


Department  Store 

Jan .  (1953)  36.381.027 

Dec _  (1952)  52,028,693 


(1952)  37,257,373 
(1951)  52,744.042 


97.6  102.3 

98.6  105.7 


Grand  Total .  2,522,340  2,318,.524  t 

(  Includes  PARADE,  27,330  lines.  J  . 

ALBANY,  N.  Y.  Dec.  .  .  . 

Knickerbocker- 

News-e .  1,065,529  1,005,696  Automotive 

Times  Union-m -  753,956  598,421 

♦Times  Union-S _  364.742  316,715  . 


General 

Jan .  (1953)  21,432,888 

Dec _  (1952)  24,506,162 


(1952)  21,020,104  102.0 
(1951)  25,043,946  97.9 


Grand  Total .  1.4a3.515  1,514,70! 

GARY,  IND. 

Post-Trihune-e .  1,224,140  1,236,0K 

GLENS  FALLS,  N.  Y. 

Post -Star  (see  Note)  Ml, 582  446.49) 

Noth:  Post-Star  (m)  sold  in  comhina. 
tion  with  Times  (e).  Linaye  of  one  editioo.  ' 
Post-Star  (m)  only,  is  given.  I 

GRAND  I^PIDS,  MICH. 

Press-e .  1,625..397  l,652,»t 

HARRISBURG,  PA. 

Patriot-m .  1,0)6,778  1.069,3i: 

§Patriot-News-S. . . .  222,680  226,329 


Grand  Total .  2,184,227  1,920,832 

♦  Includes  AMERICAN  WEEKLY,  n-  •  i 
26,437  lines  and  COMIC  WEEKLY,  financial 
23,133  lines.  Jan. 


Jan .  (1953) 

Dec...  (1952) 


9,121,176 

8,846,780 


8,208,319  111.1 
6,558,663  134.9 


Grand  Total .  1,259,458  1,295,6« 

Noth;  Newt  (e)  carries  same  amount d 
advertising  as  Patriot  (m). 

(  Includes  PARADE,  27,330  lines. 

HARTFORD,  CONN. 


ALBUQUERQUE,  N.  M. 

Joumal-m .  841,276 

(Joumal-S .  231,292 

Tribune-e .  813.924 


Jan .  (1953) 

Dec.  .  .  .  (1952) 


3,807,931 

2,549,985 


3.663.. 345  103.9  118.4 

2.52.5.. 560  101.0  113  6 


Courant-m . 

636.236 

604,107 

(Courant-S . 

555,880 

509,OH 

Times-e . . 

. .  1,667,726 

1.591,72) 

Grand  1  otal ... 

. .  2.859,842 

2,70»,8#5 

BUFFALO,  N.  Y. 

1953 


Grand  Total .  1,886,492  1,679,868  r-  -  c  _  toeots 

§  includes  P-ARADE.  27,330  line^.  f^ouri^rfe-s : 


1952 

694,816  News-m.. 


DALLAS,  TEXAS 
1953 


ANDERSON,  IND. 

Bulletin-e .  711,716 

Herald-m .  473,742 

Herald-S .  139,420 


684,495  623,762  tNews-S . 

1,916,342  1,806,654  Times-Herald-e . 


1953  1952 

1,652,692  1,519,060 


(  Includes  PARADE.  27,330  lines 
HOUSTON,  TEXAS 

Chronicle-e .  1,869,822  1,917,017 

Chronicle-S .  730,742  745,924 

Post-m . 243,610  1,261,48. 

tPost-S .  515,641  485.287 

Press-e .  8(X),i57  772,078 


Grand  Total .  1,324,878  1,217,311 

ATLANTA,  GA. 

Constitution-m .  1,107,438  1,080,.537 

Joumal-e .  1,657,488  1,630,011 


Journal  and 
Constitutions . 


Grand  Total .  3,359,078  3,353,023 

ATLANTIC  CITY,  N.  J.  J 

Press-Union  (see  '  Includ< 

Note) .  563,899  563,020 

.  129.447  131,447  Tribune-m 


409,021  Grand  Total .  3,396,111  3,125,232 

114,717  ‘Includes  AMERICAN  WEEKLY, 

-  26,437  lines. 

217.311  CAMDEN,  N.  J. 

080  537  Courier-Post-e .  906,21.3  973,786 

;630;bll  CHARLOTTE,  N.  C. 

News-e .  1,008,932  889,746 

642  475  Observer-m .  1,221,954  1,140,629 

- : -  tOt)server-S .  453,820  418,503 


♦Times  Ilerald-S. 


711,608  660,610 

1,807,136  1,809,476 


EKLY,  Grand  Total .  4,868,589  4,5.52,131  ^/ws-e 

♦Includes  AMERIC.AN  WEEKLY,  St^-ni 
20,678  lines.  J,Star-b 

973  786  +  Includes  THIS  WEEK.  39,834  lines.  ' 

'  DAYTON,  OHIO  (limes 

QQQ  Joumal-m .  1,184,870  1,122,118  ftran 

.  1  AQQ  .Ena  1  .E.E.n  «<>:«  V. 


Grand  Total .  5,159,972  5,181,787 

t  Includes  THIS  WEEK.  39,834  lines. 
INDIANAPOLIS.  IND. 

News-e .  1,399,193  1,427,582 

Star-m .  1,440,433  1,384,218 

tStar-S .  652,668  658,7« 

Times-e .  1,051,928  1,052,408 

(Times-S .  310,776  311,463 


1,493,508  1,553,693 
500,192  494,1.57 


310,776  311,463  ji 

4,854,998  4,834,437  H 


Grand  Total .  2,684,706  2,448,878 

t  Includes  THIS  WEEK,  39,834  lines. 


CHICAGO,  ILL.  (Rocky  Mt.  News-S  234;433  213,898  Newsis .  ”63’7>07 

.  2.316.401  2,292,828  Post-e  .  1660,001  1,598,055  Daily  News-s . 

.  Post-S .  510,726  495,063  r.rand  Total  1912  9.34 


Grand  Total .  3,178,570  3,169,968 

DENVER,  COLO. 

Rocky  Mt.  News-m.  1,060,4.37  934.360 


C'ran'l  Total .  4,854,998  4,834,4 

.  ET  t  Includes  THIS  WEEK,  39,834  lines. 
(  Includes  P.ARADE,  27,330  lines. 

169  968  JACKSON,  MISS. 

Clarion  Ledger-m. . .  671,841  574,3 

ftoj  lan  Clarion  I,edger-S .  .  .  278,666  2.58,2 

Daily  News-e .  699,220  a36,« 


Grand  Total .  693,346  694,467  fDaily  News'-e  ’ ! ! ! 

Notf  ;  Pr^s  (m)  sold  in  combination  Herald- .\merican-e 
with  Umon  (e).  Linage  of  one  edition,  *Herald-.American-S 

Press  (m)  only,  is  given.  Sun-Times-d . 

§Suti-Times-S . 


- Tribune-S .  1,202,146  1,168,490  Post-S 

694,467  tDaily  News-e .  1,507,572  1,342,910 


BALTIMORE,  MD. 

♦.American-S .  431,1.32  352,545 

News-Post-e .  1,043,677  1,110,340 

guti-tn .  1,033,831  1.024,768 


738,612  732,371  Grand  Total .  3,465,597  3,241,376 

5  Includes  PARADE,  27,330  lines. 
902,515  920,285  _,rc-  inu/A 

272,759  258,604  „  eitaoe 

Register-m .  545,108  517,425 

7,166,308  6,9.59,500  .  nof’-m  ISe’??e 


r,rand  Total .  1,912,9.34  1,906,026 

JACKSONVILLE,  FLA. 

Times  IJnion-m  .  .  ,  .  1,21.5,067  1,193,206 

fTimes  Union-S.  .. .  454,421  414,811 


Grand  Total .  7,166,308  6,9.59,500 

*  Includes  AMERICAN  WEEKLY, 


Sun-e .  1.67.5,966  1,676;332  26,437  lines  and  COMIC  WEEKLY, 

tSun-S .  926,060  770,333  23,133  lines. 


Grand  Total .  1,669,488  1.608.107 

t  Includes  THIS  WEEK.  39,834  lines. 

JERSEY  CITY,  N.  J. 


Grand  Total .  5,110,666  4.934.318 

•Includes  .AMERICAN  WEEKLY. 
26,4.37  lines  and  COMIC  WEEKLY. 
23,133  lines.  . 

t  Includes  THIS  WEEK,  39,834  lines. 
BAYONNE,  N.  J. 

Times-e .  411,572  433,374 

BINGHAMTON,  N.  Y. 

Press-e .  911,348  908,134 

Press-S .  150,758  145,925 

Sun-m .  292,694  287,154 


t  Includes  THIS  WEEK,  49,583  lines. 
§  Includes  PARADE,  27,330  lines. 


CINCINNATI,  OHIO 


t  Includes  THIS  WEEK,  39,834  lines. 

DETROIT,  MICH. 

Free  Press-m .  1,113,749  992,0) 

(Free  Press-S .  347,472  316,7( 


Enqiiirer-m .  1,215,750  1,104,426  News-e .  1,980,244  1,811,169 


915,871  tNews-S. 


Post-e .  1,122,590  1,216,630  Times-e .  1,047,811 

433  374  Times-Star-e .  1,070,946  1,269,726  ‘Times-S .  344,089 


145.925  26,4.37  lines. 


Grand  Total .  4,317,954  4,506,6.53 

*  Includes  AMERIC.AN  WEEKLY, 


Grand  Total .  1,354,800  1,341,213 

BOSTON,  MASS. 

merican-e .  514,.305  565,354 

reord-m .  659,836  588,440 

tdvertiser-S .  251,533  241,870 


American-e.  . 
Record-m .  .  . 
♦Advertiser-S 

Globe-e . 

Globe-m.  .  .  . 
Globe-S . 


t  Includes  THIS  WEEK,  39,834  lines. 
CLEVELAND,  OHIO 
Plain  Dealer-m .  1,774,317  1,663,320 


♦  Includes  AMERICAN  WEEKLY, 
26,437  lines  and  COMIC  WEEKLV . 
23,1.33  lines. 

t  Includes  THIS  WEEK.  39,834  lines. 

(  Includes  PARADE,  27,330  lines, 

DULUTH,  MINN. 


♦J  ersey  Journal — 

798,’2« 

South  End-e . 

7.36,401 

North  Enc!-e . 

774,388 

823,892 

Oiand  Total . 

1. -510,789 

1,622,118 

•  Includes  Part-mn  advertising. 

JOHNSTOWN,  PA. 

8.52,708 

Tribune-Democrat-d 

892,341 

KANSAS  CITY.  MISSOURI 

Star-e . 

1,205,212 

1,251,790 

Star-S . 

729,067 

663,705 

Times-m . 

1,295,514 

1,216,090 

.3,229,793  3,131,585 


665,354  ‘fPlain  Dealer-S.  . .  1,310,509  1,164,592  Herald-e .  659,910 


588,440  News-e 


News-Tribune-m . 


1,119,987  1,170.198 
855,322  906,565 


241,870  Pres.s-e .  1,989,769  1,936,443  News-Tribune-S. . ! . 


Globe-S .  863,338  790,286  ‘Include 

Herald-m .  997,529  1,144,382  26,437  lines 

fHerald-S .  860,926  895,433  f  Include 

Traveler-e .  1,399,359  1,594,423  - 

Post-ra .  629,383  698,763  '■ 

§Post-S .  266.890  304,500  Dispatch-e. 


Grand  Total .  5,769,485  5,470,619 

•  Includes  AMERICAN  WEEKLY, 


t  Includes  THIS  WEEK,  39,834  lines. 

COLUMBUS,  OHIO 


Grand  ToUl .  1,511,929  1,498,826 

EL  PASO,  TEXAS 

Times-m .  974,366  817,788 

(Times-S .  382,816  348,189 

Herald-Post-e .  1,048,651  932,975 


Journal-m . 

467,728 

468.063 

Joumal-S . 

171,841 

174,764  1 

Xews-Sentinel-c . . . . 

618,9.59 

661.132 

News-Sentinel-S. .  . . 

215,306 

225,394  1 

(srand  Total . 

1,473,834 

1,529.353 

LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m 

808,817 

825.423  ' 

(.Arkansas  Gazette-S 

281,494 

261,799 

Grand  Total . 

1,090,311 

1.087,222  , 

304,500  Dispatch-e .  1,283.414  1,319,026 


(  Includes  P.ARADE,  27,3.30  lines. 

LONG  BEACH,  CALIF. 


Grand  Totol .  8,318.408  8,900,214  Citizen-e .  624,662 

♦Includes  AMERICAN  WEEKLY,  Citizen-S .  210,755 

26,437  lines  and  COMIC  WEEKLY,  Ohio  State  Joumal-m  649,066 

23,133  lines.  Star-w .  83,168 

t  Includes  THIS  WEEK,  39,834  lines.  - 

(  Includes  PARADE,  27..330  lines.  Grand  Total .  3,465,500 


Grand  Total ...  .,  2,4^5,^2  2,098,952  Independent-m .  1,089,145 


601  927  5  Includes  PARADE.  27,330  lines. 

243’,356  ERIE,  PA. 

522,716  Times-e .  1,030,649  964,741 

63,607  Times-S .  182,413  188,725 


(Independent-Press- 

Telegram-S . 

Press-Telegram-e. . . 


457,556 

1,158,700 


3,465,500  3,434,326 


Grand  Total .  2,705,401  2,058,608 

(  Includes  PARADE,  27,330  lines. 


Grand  Total .  1,213,062  1,153,466  (  Includes  PARADE,  27,330  lines. 
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LONG  ISLAND,  N.  Y. 

19S3  1952 

Xewsday-Suffolk  Times-m . 

Edition-e .  1,051,306  986,420  Titnes-S . 

Xewsday-Nassau  Herald-Tribune-m . 

Editioa-e .  1,388,825  1,426,727  +Herald-Tribune-S, 


NEW  YORK,  N.  Y. 

1953 

.  1,717.761 


703,580 

/News-m .  1,282,953 

4News-S. 

Mirror-in 
Miiror-S. 

Journal-Ajnerican-e 


1952 

1,787,014 
i;663,505  1,591,524 
876,571  894,857 


Grand  Total .  2,440,131  2,413,147 

LOS  ANGELES.  CALIF. 

Examiner-m .  1,483,933  1,413,866 

♦Examiner-S .  766,136  678,991 

Times-m .  2,514,340  2,386,083  *Joumal-Ainerican-S 

fTimes-S .  1,210,728  1,021,021  Post-e . 

Daily  News-e .  544,194  1,017,249  Post-S . 

Daily  News-S .  158,783  666,439  World-TeleRram  8c 

Herald-Express-e...  978,352  814,517  Sun-e 

899,075 


Mirror-e. 


Grand  Total .  8,555,541  7,998,166 

♦Includes  AMERICAN  WEEKLY, 
27,814  lines  and  COMIC  WEEKLY, 
23,133  lines. 

t  Includes  THIS  WEEK,  40,409  lines. 
LOUISVILLF  KY 

Courier  Joumal-m. .  1,090,714  ‘  1,027,042 

Courier  Joumal-S. . .  619,408 

Times-e .  1,171,664 


Eafcle-e . 
Eagle-S . 


1,022,860 

629,561 

309,371 

889,578 

291,214 

823.223 

86,762 

923,723 

701,809 

205,436 


724,241 

1,470,320 

841,731 

593,053 

273,358 

974,574 

315,963 

856,124 

83,541 

1,049,044 

731,739 

202,875 


Grand  Total. 


2,881,786  2,711,469 


MEMPHIS,  TENN. 

Commercial 
.\ppeal-m .  .  . 
tCommercial 

.\ppeal-S .  583,645 

Prcss-Scimitar-e _  925,751 


1,481,934  1,388,979 


572,917 

836,826 


Grand  Total .  2,991  ,.3.30  2.798,722 

t  Includes  THIS  WEEK,  39,8:14  lines. 
MERIDEN,  CONN. 
Record-Journal  (see 

Note) .  559..587  529,820 

Notb:  Record  (m)  sold  in  combination 
with  Journal  (e).  Linage  of  one  edition. 
Record  (m)  only,  is  given. 

MIAMI,  FLA. 

Herald-m .  2,601, .323  2,49i,313 

•Herald-S .  919,764  838,963 

News-e .  1,210,266  1,174,892 

tNews-S .  370,238  321,080 


Grand  Total .  12,067,907  12,389,958 

•  Includes  AMERICAN  WEEKLY. 
26,4.37  lines  and  COMIC  WEEKLY, 
23,133  lines. 

t  Includes  THIS  WEEK,  39,8.34  lines. 

#  Includes  SPLIT-RITN,  271,032  lines 
.541,249  in  (m)  and  165.904  lines  in  (S). 

1,143,178  NIAGARA  FALLS  N.  Y. 

Gaxette-e .  1,067,425  963,444 

NORFOLK.  VA. 

I.edger-Dispatch-e  .  1,066,326  1,0.32,193 

Virginian-Pilot-m ... 

SVirginian-Pilot-S .  . 


1,432,226  1,282,470 
582,922  563,843 


Grand  Total .  3,081.474  2,878,.506 

§  Includes  P.AR  ADE,  27,3.30  lines. 
OAKLAND,  CALIF. 

Tribune-e .  1 ,360.393  1 ,433 ,695 

}Tribune-S .  510,461  491,745 

Grand  Total .  1,870.854  1,925,440 

:  Includes  P.ARADE.  .3.3,9.56  lines. 

OKLAHOMA  CITY,  OKLA. 


Oklahoman-m. 
Oklahoman-S . 
Times-e . 


917,017 

745,926 

261, 

485,287 

772,076 

181,787 

lines. 

427,582 

.384,218 

658,766 

052,408 

311,4(» 


834,437 

lines. 


.574,.390 

258,279 

6.36,670 

436,687 

906,026 

19.3,296 

414,811 


Grand  Total .  5,101,591  4,826,248 

,  *  Includes  AMERIC.AN  WEEKLY, 

^  26,437  lines. 

t  Includes  THIS  WEEK,  .39,844  lines. 
MILWAUKEE.  WIS. 

Sentinel-m .  801,980  780,140 

Sentinel-S .  237,929  267,118 

Journale .  2,.345,060  2,372,063 

^  Journal  s .  1,12.3,120  976,369 

Grand  Total .  4,508,089  4,:495.690 

J  *  Includes  .AMERIC  AN  WEEKLY, 
1  26,4.37  lines  and  COMIC  WEEKLY. 
I  23,1.83  lines. 

I  j  t  Includes  THIS  WEEK,  39,834  lines. 

H  MINNEAPOLIS,  MINN. 

U  Tribune-m .  1,087,289  999,703 

<  .  1,6.32,879  1,651.472 

:  tTribune-S .  683.089  679,480 

Grand  Total .  3,403,257  3,330,655 

t  Includes  THIS  WEEK,  39,834  Iine.s. 
MODESTO  CALIF. 

Be«-e .  707,464  688,950 

MONTREAL,  CANADA 


608.107 

lines. 


798,226 

82.3,892 


622,118 


•  ‘Star-e. . . .  . 
'  Gazette-m . . 

J  La  Presse-e. 
La  Patrie-e . 
La  Patrie-S. 


Grand  Total .  . . 


852,708 

I 

251,790 

66.3,705 

216,090 

131,585 

468,063 

174,764 

661,132 

225,394 

,529,353 

825,423 

261,799 

087.222 


825,704 


321,223 

911,681 


058,606 


,  1953 


Grand  Total . 


Registcr-e . 

Register-S . 


Day-e 


Grand  Total .  1,936,213  1,954,638 

NEW  LONDON  CONN. 

.  653,261  593,811 

NEW  ORLEANS,  LA. 

I  Times-Picayune-m..  1,645,924  1,612,950 

TTimes- Picayune  & 

li  .  911,836 

i  .  767,841 

.  270.609 

btates-e .  918,400 


803,395 

342,224 

796,473 


780,687 

338,383 

839,1.50 


Grand  Total .  1 .942 .092  1 ,9.58,220 

OMAHA,  NEBR. 
World-Herald  (see 

Note) .  991,711  1,021,444 

World-Herald-S _  499,141  478,749 


Grand  Total .  1,490,852  1„500.19.3 

_  Notb:  World-Herald  sold  in  combina¬ 
tion  (m)  and  (e).  Linage  of  one  edition, 
(e)  only,  is  given. 

PASADENA,  CALIF. 

Star-News-e .  875,224  9.37,428 

Star-News-S .  310,226  .300,782 

Grand  Total .  1,185,4.50  1,238,210 

PAWTUCKET,  R.  I. 

Times-e .  763,991  812,080 

PEORIA,  ILL. 

Joumal-e  (see  note).  1,079,906  1,045,141 
§Joumal  Star-S ....  406,856  406,029 


Grand  Total .  1,486,762  1,4.51,170 

Note:  Journal  (e)  and  Star  (m)  sold  in 
combination.  Linage  of  one  edition. 
Journal  (e)  only,  is  given. 

}  Incl  ,de.  PARADE.  27,3.30  lines. 
PHILADELPHIA,  PA. 


QUINCY,  MASS. 

1953  1952 

Patnot-I.edger-e. . . .  54.3,644  593,781 

READING,  PA. 

Eagle  (see  Note) .  .  .  932.652  9.57,836 

Eagle-S .  195,866  183,081 

Grand  Total .  1,128,518  1,140,717 

,  Note:^  Eagle  (e)  and  Times  (m)  sold 
in  combination.  Linage  of  one  edition. 
Eagle  (e)  only,  is  given. 

RICHMOND,  VA. 

News  I.eader-e .  1,269..5.34  1.246,.5.32 

Times  Dispatch-m  .  995.839  937,770 

tTimes  Dispatch-S  .5.59,781  516,493 

Grand  Total .  2,825,1.54  2.700,795 

t  Includes  THIS  WEEK.  39.834  lines 

^  ROANOKE.  VA. 

Times-m .  B41 ,485  606.277 

JTimes-S .  270..344  268,314 

World-News-e .  655,324  6.58,883 

Grand  Total .  1,.567.1.53  1,.5.3.3.474 

S  Includes  PARADE,  27,3.30  lines 

ROCHESTER.  N.  Y. 

Democrat  St 

Chronicle-m .  1.135.404  1,209,227 

tDemocrat  ft 

Chronicle-S .  .5.53,812  .505,422 

Times-Union-e .  1,241, .528  1,371,727 

Grand  Total .  2,930,744  3.086.376 

t  Includes  THIS  WEEK,  .39.834  lines, 
SACRAMENTO,  CALIF. 

Bee-e .  1.. 580.3.39  1,440,709 

TTnion-m .  .503..576  4.58,179 

Union-S .  182,905  190,771 

Grand  Total .  2,266,820  2,089,659 

ST.  LOUIS.  MO. 

Globe-Democrat-m  873,085  866,733 

*tGlobe-Democrat-S  .500,205  449.2.50 

Post-Dispatch-e _  1..588.19.5  1,704.973 

{Post-Dispatch-S. . .  811,229  7,55,7.58 

Grand  Total .  3,772,714  .3.776.714 

♦Includes  AMERIC.AN  WEEKLY. 
26.437  lines. 

t  Includes  THIS  WEEK.  .39,834  lines. 

S  Includes  PARADE.  25,905  lines. 

ST.  PAUL.  MINN. 

Pioneer  Press-m _  884.069  820.003 

♦Pioneer  Press-S _  .578.631  .584  948 

Dispatch-e .  1,218,434  1,15.5,283 

Grand  Total .  2,68i,134  2..560.214 

♦  Includes  AMERICAN  WEEKLY, 
26,4.37  lines. 

ST.  PETERSBURG,  FLA. 

Times-m .  1„5.59,000  1,480,427 

Times-S .  834,121  .506,198 

Grand  Total .  2,093.121  1.986,62.5 

.'AN  ANTONIO,  TEXAS 

Express-m .  1,084,262  1,081,835 

Express-S .  480,809  .583,1.56 

News-e .  1,224,466  1,397,091 

Light-e  .  1,292,487  1,142.645 

♦Light-S .  468,629  4.54,203 


SEATTLE,  WASH. 

1953  1952 

Post-Intelligencer-m  839,905  774,728 
♦Post-Intelligencer-S  376,617  360,931 


Times-e .  . . 
Times-S 


1,341,040  1,338,771 
482,331  426,716 


Grand  Total .  3,039,893  2,901,143 

♦  Includes  AMERICAN  WEEKLY, 
27,814  lines  and  COMIC  WEEKLY. 
23,133  lines. 


SIOUX  CITY,  IOWA 

Joumal-Tribune-e.  .  662,658 

Joumal-S .  227,845 

Grand  Total .  890,508 

SOUTH  BEND,  IND. 


727,588 

191,576 


919,164 


Tribune-e 

Tribune-S 


1,263,614  1,161,956 
532,476  379,888 


Grand  Total .  1,796,090  1,541,844 

SPOKANE,  WASH. 

Spokesnian- 

Review-m .  639,629  582,398 

tSpokesman- 

Review-S .  521,155  479,090 

Chronicle-e .  900,085  825,850 

Grand  Total .  2,060,869  1,887,347 

t  Includes  THIS  WEEK,'40.409  lines. 

STOCKTON,  CALIF. 

Record-e .  1,202,686  1,159,201 

SYRACUSE.  N.  Y. 

Herald- Joumal-e.  . .  1,351,230  1,463,994 

♦SlIerald-.American-S  498,509  472,282 

Post-Standard-m .  . .  728,578  696,500 

Post-Stancard-S. . . .  280,102  255,654 

Grand  Total .  2,858,419  2,888,430 

♦Includes  AMERICAN  WEEKLY, 
26,437  lines. 

i  Includes  P.ARADE,  27,330  lines. 

TACOMA,  WASH. 

News-Tribune-e. . . .  978,058  1 ,008.4.30 

News-Tribune-S . . . .  3.36,196  ,345,284 

Grand  Total .  1,314,254  1,353,714 

TOLEDO,  OHIO 


Times-m 
Blade-e . 
Blade-S . 


879,232  822,681 

1,418,192  1,422,657 


641,506  659.462 

Grand  Total .  2,938,930  2,904,800 

TORONTO,  CANADA 

r  lobe  &  Mail-m ....  1 .053.766  844,429 

♦Telegram-e .  1,724,290  1,414,172 

Star-e  .  2,206,708  1,885.426 

StaJ-w... .  71,462  67,679 

Grand  Total .  5.056,226  4,211.706 

*  Includes  Weekend  Picture  Magazine, 
44,390  lines. 

TRENTON,  N.  J. 

Evening  Times-e .. .  1,011,659  4.958,3^ 


1  imes  Advertiser-S . 
Trentonian-m . 


242,218 

545,003 


175,405 

519,352 


1,797,909  1.667,.569 
1 ,068,799  901,377 

1,824,743  1,63:1,956 
172,778  113,925 

160,620  139,431 


Bulletin-e 
♦fBulletin-S . 
Inquirer-m .  . 
Inquirer-S.  . 
News-e . 


1,743,830  1,902,985 
3.53,452  367,593 

1.589,706  1,684,814 
1,087,493  1,089,146 
330,796  409,065 


5,024,849  4,458,2.58 


♦Includes  Weekend  Picture  Magazine, 
44,390  lines. 

MUNCIE,  IND. 

Press-e .  693.787 

Star-m .  680,226 

Sstar-S .  199,387 


671,825 

6.30,562 

197,752 


Grand  Total .  1,573,400  1„500.139 

,,  „  NASHVILLE,  TENN. 

j  Banner-e .  978,214  972,709 

'  Tennessean-m .  979,775  942,093 

Tennessean-S .  405,659  417,502 


Grand  Total .  5,105,277  5,453,603 

♦  Includes  AMERICAN  WEEKLY. 
26,437  lines. 

t  Includes  THIS  WEEK.  39,834  lines. 
PITTSBURGH,  PA. 
Post-Gazette-m ....  885,567  909,238 

Press-e .  1,313,892  1,431,679 

tPress-S .  639,855  641,068 

Sun-Telegraph-e  . . .  803,203  926,795 

♦Sun-Telegraph-S...  420,531  438,095 


Gwand  Total .  4, .5.50.6.53  4,6.38.730 

♦Includes  AMERICAN  WEEKLY. 
26.437  lines  and  COMIC  WEEKLY. 
23,1.3.3  lines. 

SAN  DIEGO.  CALIF. 

Union-m .  1,190,64.3  1,1.32,207 

lUnion-S .  543,625  46.5..527 

Tribune-e .  1.. 576,677  1,4.38,752 


2,363,648  2,332,304 


,  NEW  HAVEN.  CONN. 

Joumal-Courier-m. .  .385,634  .379,783 


1,191,915  1,240,088 
358,664  334,767 


Grand  Total .  4,063,048  4,346,875 

♦  Includes  AMERICAN  WEEKLY, 
26,437  lines  and  COMIC  WEEKLY, 
23,133  lines. 

t  Includes  THIS  WEEK,  39,834  lines. 
PORTLAND,  ORE. 

Oregonian-m .  1,180,263  1,064,205 

♦Oregonian-S . 

Journal-e . 

tJoumal-S. .. . 


525,280  441,105 

1,076,503  1,023,172 
340,847  304,331 


Grand  Total .  3,122,893  2,832,813 

♦  Includes  .AMERICAN  WEEKLY. 
27,814  lines. 

t  Includes  THIS  WEEK,  40,409  lines. 
POUGHKEEPSIE,  N.  Y. 

New  Yorker-e .  623,330  606,302 

New  Yorker-S .  125,324  141,964 


Grand  Total .  3.310.945  3,036,486 

S  Includes  PARADE.  27,330  lines. 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  779,203  7.50..59.5 

tChronicle-S .  4.59,041  417,966 

Examiner-m .  1,281,016  1,277 ,.374 

♦Examiner-S .  6.34.828  .593,.584 

Call-Bulletin-e .  719,017  726,290 

News-e .  744,713  760,2.59 

Grand  Total .  4,617,818  4..526.068 

♦  Includes  AMERICAN  WEEKLY, 
27,814  lines  and  COMIC  WEEKLY, 
23,133  lines. 

t  Includes  THIS  WEEK.  40.409  lines. 

SAN  JOSE,  CALIF. 

Mercury-m .  902,479  . 

News-e .  1,027,859  . 

Mercury-News-S.  .  .  421,786  . 


Grand  Total .  2,352,124 

SCHENECTADY.  N.  Y. 

Gazette-m .  880,993 

Union-Star-e .  762,7.33 


Grand  Total .  1,798,880  1,730,^ 

TROY,  N.  Y. 

Record  (see  Note) .  .  873,006  784,290 

Note-  Record  (ra)  sold  in  combination 
with  Tiraes-Record  (e).  Linage  of  one 
edition.  Record  (m)  only,  is  given. 

TULSA,  OKLA. 

Tribune-e  .  1,386,052  .,304,1.34 

\V^rld”m  .  1  340  784  1,244,898 

WOTld-S... 425.035  462,089 

Grand  Total .  3.151.871  3,011,121 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  6M,347  670,296 

UTICA,  N.  Y, 

Observer  Dispatch-e  683,848  702,2M 

Observer  Dispatch-S  185,750 
Press-m.. ..rr .  771,885  744,985 

Grand  Total .  1,641.483  1.628,515 

WASHINGTON,  D.  C. 


812,77.3 

743,953 


Times-Herald-d  . . 

1.199,429 

♦Times-Herald-S .  . 

384,601 

814,794 

Post-m . 

1.343.144 

J  Post-S . 

487,707 

Star-e . 

2.332.527 

tStar-S . 

783,459 

G.rand  Total .... 

.  7,.345,661 

721,337 

856,980 

198,646 

935,197 


Grand  Total .  4.514,610  4,325,110 

♦Includes  AMERIC.AN  WEEKLY. 
26.4.37  lines. 


Grand  Total .  748,654  748,266  Grand  Total 1,64.3,726  1,556,726 

PROYIDENCE.  R.  I. 

Bulletin-e .  1,341,959  1,393,230 

Joumal-m .  624,584  606,691 

tJoumal-S .  424.470  416,531 


SCRANTON.  PA. 

Tribune-m .  479,8.32  469,970 

JScranton-S .  246,292  244,025 

Times-e .  892,657  905,322 


Grand  Total .  2,391,013  2.416,452- 

t  Includes  THIS  WEEK,  39,834  lines. 


t  Includes  THIS  WEEK.  39,834  lines. 
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Grand  Total .  1,618,781  1,619,317 

I  Includes  PARADE,  27,3.30  lines. 


♦  Includes  .AMERICAN  WEEKLY , 
26,4.37  lines  and  COMIC  WEEKLY, 
23,133  lines. 

t  Includes  THIS  WEEK,  39,834  hnes. 

I  Includes  PARADE,  27,330  lines. 

WATERBURY,  CONN. 

Republican-m .  678.4.37  691,150 

Republican-S .  244,9^  226,665 

.American-e .  860,540  899,992 

Grand  Total .  1,783,963  1,817,807 
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65 


January  Linage 

continued  from  page  65 


WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 


19S3 

1952 

Mamaroneck  Times-e 

322,725 

297,047 

Mt.  Vernon  Argus-e 
New  Rochelle 

535,560 

541,788 

Standard -Star-e.  . 
Ossining  Citizen- 

589,658 

669,834 

Register-e . 

336,366 

320,678 

Peekslcill  Star-e _ 

303,380 

332,784 

Port  Chester  Item-e 

520,308 

573,377 

Tarrytown  News-e.. 
Yonkers  Herald- 

347,670 

309,250 

Statesman-e . 

White  Plains  Re- 

565,155 

553,048 

porter  Dispatch-e. 

729,283 

744,746 

Grand  Total . 

4,250,105 

4,342,552 

WHEELING.  W.  VA. 

I  nteUigencer-m . 

622,886 

623,973 

News-Register-c, . . . 

577,857 

643,642 

N  ews-Register-S _ 

279,469 

252,073 

Grand  Total . 

1,480,212 

1,519,688 

WICHITA, 

.  KANSAS 

Beacon-e . 

947,645 

1,141,345 

Beacon-S . 

355,706 

410,729 

Eagle-m . 

1,068,563 

971,894 

Eagle-e . 

864,068 

839,059 

{Eaglc-S . 

.332,245 

324,645 

Grand  Total . 

3,568,227 

3,687,672 

OIL  CITY,  PA. 

1953 

r  1952 

Derrick-m . 

527,078 

501.004 

Blizzard -e . 

527,153 

511,850 

Grand  Total . . . . 

.  1,054,231 

1,013,454 

PASSAIC,  N.  J. 

Herald-News-e.  . . . 

866,528 

862,031 

POTTSTOWN,  PA. 

Mercury -m . 

718,270 

671,628 

ROCK  ISLAND-MOLINE,  ILL. 

Dispatch^e .  761,726  849,618 

Argus.* .  716,127  782,803 


Grand  Total .  1,477,853  1,632,421 

SALISBURY,  N.  C. 


431,816 

163,730 


Grand  Total .  629,468 

SUPERIOR,  WIS. 
Telegram.* .  50i,550 


ABILENE 

Reporter.News.m. . .  568,330 

Reporter.News.e .  . .  565,726 

Reporter-News.S . . .  246,400 


_  159,614  at  the  Philadelphia  Bulletin  Ad  Clinic  to  stimulate  participation  h 

.  l^’s^  971  894  Grand  Toul .  476,216  517,972  the  Chest  X-ray  drive  for  employes.  Left  to  right— Managing  Editor 

.  _ ¥  _ ¥»_1 _ IS _ s! _ aa _ IS _ 1  T_J _ _ I  ,j 


t  Includes  PARADE,  27,330  lines. 
WORCESTER,  MASS. 

Telegrara.S .  378,784  344,448 

Telegraro.m .  724,027  695,053 

Gazette.Post.e .  873,540  849,961 


Grand  Total .  1,976,351  1,889,462 

YOUNGSTOWN,  OHIO 
Vindicator 


IVindicator 

Telegram-S. 


574,396  494,310 


Grand  Total .  1,618,753  1,594,438  News.* 

S  Includea  PARADE,  27,330  lines. 


ABERDEEN,  S.  D. 

1953 

-American.News-e. . .  229,334 

.American.News-S.. .  123,144 


1952 

254,758 

112,658 


Grand  Total . 

1.380.456 

1,340,556 

BIG  SPRING 

Herald-e . 

336,252 

358,358 

Herald-S . 

1.39,964 

159,614 

Grand  Total . 

476,216 

517,972 

CORPUS  CHRISTI 

Caller-m . 

978,166 

844,340 

Times-c . 

937,398 

828,534 

Caller-Times-S . 

285,432 

238,238 

Grand  Total . 

2,200,996 

1,911,112 

DENISON 

Herald-e . 

282,324 

277,284 

Herald-S . 

103,782 

141,840 

Grand  Total . 

386.106 

419,124 

MARSHALL 

News  Messenger-e. . 

280,840 

252..'>88 

News  Mes.senger-S. . 

136,044 

161,761 

Grand  Total . 

416.884 

414,349 

PARIS 

News-e . 

278,502 

366,758 

News-S . 

ia3,270 

97,697 

Grand  Total . 

381,772 

464,455 

SAN  ANGELO 

Standard-m . 

619,278 

635,568 

Times-e . 

587,622 

637.686 

Standard-Times-S .  . 

251,942 

259,928 

Walter  Lister,  Roberts.  Promotion  Manager  Barry  Urdang  and  At 
Director  George  G.  Steele. 


1,4.58.842  1,533,182 


BATTLE  CREEK,  MICH.  Aiir-iicTA  r-A 

Enquirer  and  News.*  985,659  832,965  auasUsia,  OA. 

Enquirer  and  News^S  263,616  192,248  chronicIe.m .  741  265 

Grand  Total .  1 ,249,276  1,025,213  ‘  71o’474 


BIRMINGHAM,  ALA. 

News.* .  1,355,655  1,343,324  Grand  Toial .  1,6.59,8.36  1,453,687 

News-S .  601,318  576,386  BLUEFIELD.  W.  VA. 

Post-Hcrald-m .  913,066  898,376  Tele}^apa>tn  (see 

Note) . .  3'’5,663  289,329 


LYNN. 

MASS. 

1953 

1952 

Item-e . 

468,121 

423,680 

Telegram-News-e. . . 

,393,931 

353,458 

Telegram-News-S. . . 

122,9.36 

99,179 

Grand  Total . 

984,988 

876,317 

PASADENA,  CAL. 

Independent-m . 

898,690 

808,015 

Inde{>endent-S . 

248,508 

236,442 

Csrand  Total . 

1,147,198 

1,044,457 

PATERSON.  N.  J. 

Call-m . 

781,916 

891,946 

News-e . 

936,094 

1,001,764 

Grand  Total . 

1,718,010 

1,893,710 

SALEM.  ORE. 

Capital  Joumal-e. . . 

553,305 

535,089 

Oregon-State-m .  . . 

450,704 

413,978 

Oregon-State-S . 

103,132 

83,017 

Grand  Total  . . . . 

1,107,141 

1,032,084 

SHREVEPORT,  LA. 

JoumaWe . 

856,888 

937,052 

*1  imes-m  . 

776,854 

780,225 

Times-S . 

318,304 

324,524 

Grand  Total . 

1,952,046 

2,041,801 

WILKES-BARRE,  PA 

Record-m . 

651,642 

711,928 

Times-Ivcader-e .  . 

962,158 

1,014,875 

Independent-S . 

263,194 

232,265 

Grand  Total . 

1,876,994 

1,959,068 

Beverly  Hills,  Calif. — Roy  A 
Brown,  publisher  of  the  San  Rafael 
Independent  -  Journal,  and  LowtH 
Jessen,  publisher  of  the  Turlod 
Journal,  have  purchased  the  Btv- 


The  purchase  was  from  Bill, 


Bin 


under  a  movie  contract.  Jim  h 


Charles  S.  Nicholson,  newspaper 
consultant  who  was  a  pioneer  «• 


109,163  110,000 


Grand  Total .  2,870,039  2,818,086  Telegraph.S . 

CANTON,  OHIO  „  - 

Repository-* .  1,322,384  1,389,752  Grand  Total .  444,826  399,329 

Repository-S .  514,682  428,960  Note:  Telegraph  (m)  sold  in  combina- 


Parcher  Is  Victim 
Of  Hotel  Bandits 


chasers  have  a  lO-year  plant  lease. 
Equipment  includes  a  .^2.page 
Gass  and  seven  Linotypes. 


La  Jolla,  Calif. — When  Carroll 
Parcher,  editor  and  publisher  of  Clifford  M.  Slfton,  34, 


tioD  with  Sunset  New  (e) 

Grand  Total .  1,1-37,066  1,818,712  CHARLESTON,  W.  VA.  ,i,_  r;l/>ndn1»  fCalif  1  r*  J*  Tyj'A  Ts* 

DAVENPORT,  IOWA  Gazette-m .  737,316  747,785  tUe  O/Cnda/C  fCaMLJ  News  freSS  Canadian  EdltOG  DieS 

T.me<.e  SIS olo  Aon  Gazette-S .  239,670  238,142  Walked  into  the  lobby  of  the  Casa 

Democrat-m! ! !■.■.'. !  565’,054  638',036  .  Manana  Hotel  here  early  in  the 

249,018  ** 


Democrat-S. 


Ml  Maii.s..::;;::;;;;  192:456 


186,800 


920,276 


Grand  Total .  1,672,342  1,798,454 

GRAND  FORKS,  N.  D. 

Herald-meS .  541,882  429,128 

GREEN  BAY,  WIS. 
Pres.s.Gazette.e .  .  963,0^ 

HYANNIS,  MASS. 

Cape  Cod  Standard- 

Times.* .  293,370 

LAFAYETTE,  LA. 

Advertiser-eS .  597,380 

MADISON,  WIS. 

Capital  Times-e ...  .  729,827 

W is.  State  Journal-m  743,022 
•Wis.  State  Joumal-S  271,754 


611,590 


Grand  Total. 

_  1,795,487 

1,853,521 

COLUMBIA,  S.  C. 

State-m . 

_  685,001 

646,606 

State-S . 

_  333,503 

295,922 

Record-e . 

.  668,929 

597,306 

Grand  Total , 

.  1,687,4.33 

ERIE,  PA. 

1,539,834 

Dispatch-d  .  .  , 

_  604,096 

.579,925 

nif^atch-S ... 

.  260,808 

249,675 

morning  of  Feb,  19,  he  found  him- 


Saskatoon,  Sask. — Clifford  Mac- 
lean  Sifton,  34,  editor  of  the 
Saskatoon  Star-Phoenix  and  mem¬ 
ber  of  a  prominent  Canadian 
newspaper  family,  died  here  Feb. 
26  after  a  brief  illness.  He  was  a 


Four  men  were  staRine  a  leisure-  ...  . . 

ly,  hour-long  holdup  which  netted  S'fton,  who  died 

them  $86,000  in  jewels  and  cash  ^ 

from  two  safes.  Mr.  Parcher  and  founder  of  the  Sifton  ne 

three  hotel  employes  were  bound, 


241,906 


„  ^  A.  mice  iiuici  ciiiuiuyc^  wcic  uuuiiu,  •  V_  ‘  t 

^  FOND  DU  LAC  w^sc  ’  hands  and  feet,  as  well  as  gagged.  Sifton  had  been  editor  of 

FOND  DU  LAC.  wisc.  ,he  Star-Ph^n.x  sin^  1948.  Dor- 

586^3  .590,210  safes,  the  bandits  escaped  with  the  "’S  World  War  II  he  served  as 
755,110  794,426  editor’s  wallet,  containing  approxi-  •'eporter  m  Africa  and  Europe. 


713,419 

704,515  Commonwealtb- 
Reporter-e 

HAMMOND^  IND. 

imes-e 


18,732. 


Grand  3btal .  1,744,603  1,659,840  . .  . . _ -  _ _ _ _ e  _ 

includes  Parade  (1953)  27,636;  (1952)  Times-S .  313,369  309,214  mately  $100.  He  had  been  attend- 

MANITOWOC,  WIS.  Grand  Total .  1,068.479  1,103.640  '"g  the  annual  Convention  of  Guild  Wins  in  Buffalo 

HeraH-Tm^^^^^^6^9,.370^  607,124  ^^^^^^^HAVERHiLL.^j^ss.  executives  of  Copley  Press,  Inc.  Buffalo,  N.  Y. — A  majority  of 

.\dvertiser-m .  669,200  622,608  JAMKTOWN,  N.  Y.  ’  hlr.  Parcher  proved  the  might  editorial  employes  of  the  Courier- 

.  reportorial  eye  and  within  Express  on  Feb.  19  selected  the 

’  *  Tribune-e(^l^^^^’646^‘  639  825  48  hours  after  the  robbery  detec-  American  Newspaper  Guild  (CIO) 'J 


*-566,544  Note:  Tribune  (e)  sold  in  comoina-  tives  had  followed  down  a  lead  as  their  bargaining  agency  in  an 

Standard-Times.*.. .  76o!^P'  739,690  ^ i /Iwfi  i  MASS.  he  provided  and  arrested  two  sus-  NLRB  consent  election.  The  Guild 

#Standard-Times-s  248’.856  200,116  Sun-e .  468,511  447,780  pects.  Later  two  more  suspects  polled  57  votcs.  The  Independeni 

.  *3*>-^^*  127.440  were  detained  and  $75,000  in  Editorial  Federation  of  Buffalo, 


Grand  Total .  1, (09,490  939,806 

/  Includes  PARADE,  27,026  lines. 


Grand  Total .  605,292  575,220  JCWels  recovered. 


unaffiliated,  polled  38. 
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Pittsburgh  Guild 
Awards  Announced 

PiTisBURGH.  Pa.  —  Sun  -  Tele¬ 
graph  and  Post-Gazette  staff  mem¬ 
bers  won  nine  of  1 1  first  place 
editorial  awards  given  by  the  Pitts¬ 
burgh  Newspaper  Guild  at  its  first 
Page  One  Ball.  The  other  two 
top  awards  went  to  the  Associated 
Press  and  Pittsburgh  Courier. 

Charles  Stiiebgen.  P-G  camera¬ 
man,  captured  two  first  places. 
He  won  with  a  new.sphoto  of  steel¬ 
workers  in  prayer  at  the  funeral 
of  the  late  Philip  Murray  and  a 
feature  picture  showing  a  mother 
robin  feeding  her  young. 

First  awards  were  won  by  Sun- 
Telegraph  staffers  Milton  V.  Bur¬ 
gess.  for  news;  James  McCarthy, 
for  news  feature;  Zora  Unkovich, 
for  women’s  feature;  David  Evans, 
for  sports  photo;  and  by  Post- 
Gazette  staffers  William  Rimmel. 
for  column;  Thomas  Moran,  for 
feature;  Myron  Cope,  for  sports 
feature. 

Mrs.  Hazel  Garland.  Courier 
magazine  editor,  rated  first  with 
series  of  articles  on  racial  prob¬ 
lems.  William  Swartworth,  of  AP, 
placed  first  in  wire  service  .story 
category. 

■ 

Cleveland  Guild 
Makes  1952  Awards 

Cleveland  —  The  Cleveland 
Newspaper  Guild,  CIO,  has  an¬ 
nounced  its  1952  Awards  winners. 
Julian  Krawcheck,  Press,  has  the 
distinction  of  being  the  first  man 
to  win  two  Guild  Awards  in  one 
year.  He  won  in  the  business, 
labor,  politics  classification  and  in 
the  best  feature  story  classifica¬ 
tion.  He  won  the  award  for  best 
headlines  in  1940. 

Other  winners;  Randall  Brown, 
News,  best  single  news  story; 
Forrest  .Mien,  Press,  best  running 
news  story;  Robert  Bordner, 
Press,  public  service;  Noel  Wical, 
Press,  science,  arts,  education; 
Peter  Bellamy.  News,  best  feature 
series:  Hal  Lebovitz,  News,  best 
sports  story;  George  Hixon.  News, 
best  news  photo;  Richard  Misch. 
News,  best  feature  photo;  John 
Hudson,  News,  best  art:  Richard 
Campbell.  Press,  best  headlines: 
V.  B.  Gray,  who  retired-  last  Sum¬ 
mer  as  outdoor  editor  of  the  Plain 
Dealer,  a  newspaper  he  had  served 
42  years — he  had  been  a  newsman 
for  53  years — was  named  “Dean 
of  the  Year"  by  the  Guild. 

■ 

Automobile  Sections 

The  New  York  Herald  Tribune 
of  Feb.  22  contained  a  24-page 
salute  to  Studebaker’s  centennial 
car. 

•  *  * 

A  24-page  tabloid  section  in  the 
Lawrence  (Mass.)  Sunday  Sun  on 
Feb.22  became  the  official  program 
for  the  local  Automobile  Show. 

*  «  * 

The  Hartford  (Conn.)  Times 
published  a  32-page  Auto  Section 
Feb.  21. 
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Dr.  Edward  J,  Clark,  92, 
owner  of  the  Worcester  (Md.) 
Democrat  and  one  of  the  nation’s 
oldest  working  newspaper  editors, 
Feb.  18. 

*  *  * 

Gustav  C.  Rickarby,  57,  for¬ 
mer  manager  of  the  Chicago  of¬ 
fice  of  Wide  World  Photos,  super¬ 
visor  of  the  New  York  Associated 
Press  photo  laboratory  and  head 
of  the  production  department  of 
the  old  New  York  Star,  Feb.  19. 

*  «  * 

Benjamin  M.  Cohen,  62, 
founder  and  publisher  of  the  Win¬ 
nipeg  (Man.)  Jewish  Post,  Feb. 
22. 

m  *  * 

William  J.  Donahue,  41,  sub- 
uiban  news  editor  of  the  Water¬ 
bary  (Conn.)  Republican  and 
American,  Feb.  20. 

*  *  * 

Richard  C.  Crandall.  49,  for¬ 
mer  editorial  staffer  on  the  New 
York  Daily  News  and  Pennsyl¬ 
vania  and  New  Jersey  dailies, 
Feb.  19. 

*  *  * 

Guido  E.  Vitrone,  65,  asso¬ 
ciate  editor  of  //  Progresso,  New 
York  Italian-language  daily,  Feb. 
21. 

*  *  * 

William  W.  Davies,  72.  dean 
of  Australian  foreign  correspond¬ 
ents  in  New  York  and  a  founder 
of  the  Foreign  Press  Association. 
Feb.  23. 

*  *  « 

Ward  E.  Jones.  57,  circulation 
manager  of  the  Butler  (Pa.) 
Eagle  for  the  past  18  years,  Feb. 
21. 

*  *  * 

John  P.  Mulqueeney,  72,  city 
hall  reporter  for  the  Fitchburg 
(Mass.)  Sentinel  since  1928, 
Feb.  22. 

*  *  * 

Morgan  H.  Hoyt,  89,  former 
editor  of  the  Matteawan  (N.  Y.) 
Journal,  columnist  for  the  Beacon 
(N.  Y.)  News,  and  a  close  friend 
of  the  late  President  Franklin  D. 
Roosevelt,  Feb.  22. 

*  *  * 

Milo  Mortimer  Lee,  89,  dean 
of  Florida  newspapermen,  Feb.  19. 
He  came  to  Florida  in  1911,  es¬ 
tablishing  the  Winter  Haven  Chief, 
which  became  semi-weekly  in  1922 
and  daily  in  1924.  He  remained 
as  publisher  until  1948. 

*  «  * 

John  W.  Coffman,  75.  a  for¬ 
mer  newspaperman  in  Tacoma 
Park.  Md..  Feb.  20. 

*  *  * 

Clyde  A.  V.an  Buren,  59, 
owner  and  former  editor  and  pub¬ 
lisher  of  the  Seymour  IWis. ) 
Pre,ss,  Feb.  21. 

«  *  * 

John  Jenkins,  62,  former  auto¬ 
mobile  editor  of  the  Chicago  (111.) 
Tribune  and  Chicago  Daily  News 
and  a  former  advertising  agency 
publicity  man.  Feb.  23. 
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Colbert  A.  Bennett,  74,  retired 
advertising  manager  of  the  Sala¬ 
manca  (N.  Y.)  Republican-Press 
and  former  editor  of  the  Ogdens- 
burg  (N.  Y.)  Advance  and  the 
Potsdam  (N.  Y.)  Courier-Free¬ 
man,  Feb.  6. 

«  4r  i!t 

Cal  Johnson,  former  outdoor 
editor  of  the  Minneapolis  (Minn.) 
Tribune  and  the  Chicago  (Ill.) 
Daily  New.s,  Feb.  2. 

*  *  * 

Benjamin  H.  Stone,  77.  pub¬ 
lisher  for  44  years  of  the  Camden 
(N.  J.)  Advance-Journal,  Feb.  7. 
He  had  served  as  treasurer  of  the 
old  Central  New  York  Pre.ss  As¬ 
sociation. 

•  *  * 

Eben  G.  Fulton,  53.  former 
advertising  manager  of  the  Poca¬ 
tello  (Idaho)  Tribune,  Feb.  2. 

*  *  * 

Jack  Brawley.  63.  rod  and  gun 
editor  of  the  New  York  Journal- 
American  since  1924  and  a  pio¬ 
neer  member  of  the  Rod  and  Gun 
Editors  Association.  Feb.  8. 

*  «  * 

Edward  J.  Ryan,  78,  former 
assistant  editor  of  the  Norwalk 
(Ohio)  Evening  Herald,  Feb.  3. 

*  *  * 

T.  V.  Walker,  83.  former  edi¬ 
tor  of  the  old  Howe  (Tex.)  Mes¬ 
senger,  Feb.  2. 

♦  •  ♦ 

Louis  E.  Cormier,  91,  retired 
waterfront  reporter  for  the  New 
Orleans  1  La. )  Times  -  Picayune, 
Feb.  2. 

«  4i 

Edwin  G.  Conde.  81.  former 
city  editor  and  editor  of  the  Sche¬ 
nectady  (N.  Y.)  Gazette,  Feb.  5. 
He  hail  worked  in  New  York  City 
for  the  New  York  Herald,  Asso¬ 
ciated  Press  and  the  United  Press. 

*  *  * 

Oscar  H.  Jennings.  74.  editor 
of  the  Detroiter,  weekly  publica¬ 
tion  of  the  Detroit  Board  of  Com¬ 
merce,  Feb.  6.  He  at  one  time 
was  managing  editor  of  the  old 
Detroit  Journal  and  city  editor  of 
the  Detroit  News. 

*  *  * 

Donald  A.  McKen/ie,  57. 
president  of  the  Crookston  Times 
Printing  Co.,  which  publishes  the 
Crookston  (Minn.)  DaHv  Times. 
Jan.  29. 

*  *  * 

Mrs.  Leslie  D.  Pierce,  Jr.. 
former  writer  for  the  New  York 
Herald  Tribune  and  This  Week 
magazine.  Feb.  8. 

•  *  * 

Frvnk  E.  Martin,  79,  publisher 
of  the  Battle  Creek  (Neb.)  Enter- 
pri.se  for  more  than  50  years.  Feb. 
6. 

»  »  » 

L.  L.  Stevenson,  73.  New  York 
correspondent  for  the  Detroit 
(Mich.)  News  since  1923,  Feb.  7. 

:»  *  * 

J.  Carter  Latimer,  58.  sports 
editor  of  the  Greenville  (S.  C.) 
News  and  dean  of  South  Carolina 
sports  writers.  Feb.  7. 


Rival  Paper  Salutes 
Reporter — in  Madison! 

Madison.  Wis. — Editorial  trib¬ 
ute  from  an  opposition  newspaper 
was  accorded  recently  to  Warren 
lollymore.  reporter  of  the  Wis¬ 
consin  State  Journal. 

Mr.  Jollymore,  who  is  taking  a 
position  in  the  public  relations 
department  of  General  Motors 
Corporation,  was  lauded  by  the 
rival  Capital  Times  for  the  “good 
will”  he  has  made  for  his  own 
paper. 

In  this  city  of  fierce  competi¬ 
tion  where  both  newspapers  fre¬ 
quently  use  front-page  space  to 
denounce  each  other,  oldtimers  ob¬ 
served  that  it  was  the  first  time 
in  their  recollection  that  either 
had  ever  praised  anything  having 
to  do  with  the  other. 

Mr.  Jollymore,  only  33,  was 
named  “The  Outstanding  Man  of 
the  Year"  by  the  Junior  Chamber 
of  Commerce  in  1950.  He  is  a 
former  member  of  the  University 
of  Wisconsin  boxing  team  on 
which  he  won  a  national  amateur 
championship.  In  the  past  few 
years  he  has  handled  the  “Soap 
Box  Derby”  and  “National  Spell¬ 
ing  Bee”  contests  and  promotions 
for  the  Journal. 

■ 

Objection  Holds  Up 
Odell  Will  Probate 

Monroe.  Wis. — Probate  action 
on  the  will  of  Emery  A.  Odell, 
founder-publisher  of  the  .Monroe 
Evening  Times,  who  died  Jan.  18, 
is  being  held  up  by  objections 
filed  by  a  nephew  and  a  brother. 
After  specific  bequests  to  relatives 
•md  employes  of  the  Times,  the 
bulk  of  the  estate  was  willed  to 
St.  Clare  Hospital. 

‘Itnsound  Mind’ 

Harold  J.  Heinzelman,  a  nephew 
who  shared  a  $10,000  bequest 
with  two  other  nephews,  and  Fred 
T.  Odell,  a  brother  who  receives 
$10,000.  have  objected  on  the 
ground  the  late  publisher  was  “of 
unsound  mind"  and  was  unduly 
mfluenced  by  Lena  M.  Conrad, 
business  manager  of  the  Times 
who  wa.s  named  as  executrix. 

Under  a  contract  made  last  Oc¬ 
tober.  Miss  Conrad  and  Edmund 
C.  Hamilton,  associate  publisher, 
may  buy  the  newspaner  .stock. 
The  purchase  price  was  expected 
to  be  $600  a  share,  or  a  total  of 
$288,000. 

■ 

W.  Randall  Harris  Dies 

Asheville,  N.  C. — VJ.  Randall 
Harris,  54,  who  surrendered  his 
route  as  an  Asheville  Citizen  car¬ 
rier  to  the  famed  author,  Thomas 
Wolfe,  in  1911,  and  rose  to  be¬ 
come  assistant  general  manager  of 
the  Citizen-Times  Company  in 
1930,  died  Feb.  20.  Mr.  Harris 
was  president  of  the  North  Caro¬ 
lina  Press  Association.  He  was 
one  of  the  founders  of  the  Ashe¬ 
ville  Federal  Savings  and  Loan 
Association. 
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Boulder  Camera  Gets  Annual  Advertiser 

Typography  Award  Dinner  in  Shamokin 

Dhnver,  Colo.  —  The  Boulder  Shamokin.  Pa. — Col.  Daniel  N. 
Daily  Camera  and  the  Las  Ani-  Casey,  secretary  of  the  Harris- 
inas  Democrat,  a  weekly,  received  burg.  Pa.,  Chamber  of  Commerce, 
the  typography  awards  of  the  veteran  of  two  wars  and  former 
Colorado  Press  Association  at  the  newspaperman,  was  the  principal 
annual  meeting  here  recently.  speaker  at  the  third  annual  dinner 
C.  Dewey  Brown.  Montezuma  sponsored  by  the  Shamokin  News- 
Valley  Journal,  was  elected  presi-  Dispatch  for  its  advertisers, 
dent,  succeeding  Lu  P.  Monroe  of  Karl  A.  Hoffman,  assistant  to 
the  Boulder  Camera.  A1  Burtis,  the  publisher  and  advertising  man- 
La  Junta  Tribune,  was  named  ager  of  the  News-Dispatch,  origi- 
vicepresident,  and  Alexis  McKin-  nated  the  annual  dinner  plan  here, 
ney,  Denver  Post,  treasurer.  Wil-  He  reports  much  has  been  gained 
liam  M.  Long  continues  as  secre-  through  this  promotion, 
tary.  ■ 

■  7  in  Fraternity 

Richard  Trout  Named  Chicago  —  Seven  members  of 

Chicago  Tribune  advertising 
uniet  Ol  Ad  Lrroup  staff  have  been  initiated  into  Pi 

Richard  C.  Trout.  CAM,  the  Alpha  Mu,  professional  fraternity 
Middletown  News  -  Journal,  has  for  advertising,  publicity,  and  jour- 
been  elected  president  of  the  clas-  nalistic  management.  They  were 
sifted  advertising  division  of  the  C.  E.  McKittrick,  advertising  man- 
Ohio  Select  List.  Mr.  Trout  sue-  ager;  Paul  C.  Fulton,  manager  of 
ceeds  Herb  Guild  of  the  Elyria  retail  advertising;  Walter  C.  Kurz, 
Chronicle-Telegraph.  manager  of  general  advertising; 

Nellie  Cox  of  the  Coshocton  W.  J.  Byrnes,  manager  of  promo- 
Tribune  was  named  vicepresident  tion  and  publicity;  William  P.  Van 
and  W.  A.  Smith  of  the  Cam-  Benschoten  and  Edward  D.  Cor- 
bridge  Jeffersonian,  secretary  boy,  salesmen;  and  Howard  Keefe, 
treasurer.  researcher. 


NEWSPAPER  SERVICES 


ANNOUNCEMENTS 


Art — Engraving 


Publications  for  Sale 


ARTWORK  by  Air  Mail 
Sins,  $4.25.  Mastheads,  $i 
for  details.  Art  Feather, 
Northridge,  California. 


NOW  REtADY.  New  36  page  OataJogua 
of  Daily  and  Weekly  Newspapers  ayail- 
able.  MAT  BROS.,  Newspaper  Bro¬ 
kers,  Binghamton,  New  York. 


Promotion 


BIG  CITY  SUBURBAN  NEWSPAPER 
and  Job  Plant,  Midwest,  printing  4 
suburban  paid  circulation  papers. 
1952  gross  $248,649.70.  Duplex,  Mod¬ 
els  5-5-14^5  Linos,  Miehle  book. 
Kelly,  Rice,  Kluges,  Auto.  Baum,  etc., 
adequate  for  gross  above  $300,000, 
available  to  good  promoter.  Partner¬ 
ship  dissolution  responsible  for  sacri¬ 
fice  price  of  $125,000  with  as  little  as 
$37,500  down  if  good  references. 
Baiiey-Krehbiel  Newspaper  Service, 
Box  88,  Norton,  Kansas. 


HERE’S  MORE  PULL  FOR 
YOUR  REAL  ESTATE  ADS  I 


FROM  Honolulu  to  Eire,  realty 
brokers  and  Classified  personn^ 
have  discovered  that  "How  to  Write 
Productive  Real  Estate  Ads"  con¬ 
tains  the  keys  to  more  profitable 
real  estate  advertising. 

DUE  TO  continued  demand,  the 
book  is  now  in  its  second  printing. 
It  has  been  selected  as  the  text 
for  the  Philadelphia  Real  Estate 
Board's  advertising  course. 

LET  THIS  hint-packed  128-psge 
book  help  you  give  your  real  estate 
dealers'  ads  greater  pulling  power. 
Mail  your  check  for  $2.50  TODAY. 

Cams  k  Realty  Board 
Secretaries  Note  I 
Ask  about  bulk 
order  discounts. 

HOWARD  PARISH 
Tested  Want  Ad  Selling  Plans 
2900  N.W.  79th  St.  Miami  47.  FIs. 


EXCLUSIVE  SOUTHERN  CALIFOR¬ 
NIA  weekly,  modern  plant,  low  rent, 
gross  of  $74,000  is  nearly  double  1949. 
Area  growing  more  rapidly  than  ever. 
Price  $60,000,  $20,000  down.  Joseph 
A.  Snyder,  Newspaper  Broker,  3570 


FOR  SALE:  Weekly  in  best  town  in 
Southwest;  Great  possibilities;  would 
sell  part  interest;  write  Box  805, 
Editor  &  Publisher. 


MISSOURI  EXCLUSIVE  WEEKLIES 
$2,000  to  $15,000  down;  priced  at  $4,- 
500,  $5,500,  $18,500,  $20,000,  $27.- 
500.  Bailey-Krehbiel  Newspaper  Serv- 
ice.  Box  88.  Norton,  Kansas. _ 


NORTHWEST:  Prize  winning  weekly. 
Ideally  located.  Good  shop.  Gross  $25.- 
000.  $18,000  down.  Jack  L.  Stoll  & 
Associates,  4958  Melrose  Avenue,  Los 
Angeles  20,  California. 

S.MALL  DAILY 
MIDEAST  .STATE 
THERE’S  more  profit  on  the  invest¬ 
ment  in  small  daily  than  most  big 
ones.  Gross  $85,000.  heading  for  $120,- 
000  with  prospective  net  of  $25,000. 
City  area  10,000,  field  50,000.  Own 
building,  Duplex  flat  bed,  3  typeset¬ 
ters.  Ludlow,  good  newspaper  and  job 
equipment.  Very  good  loi',al  mechanical 
help.  Adequate  staff.  Economical  oi>era- 
tion.  Selling  reluctantly  for  family 
reasons.  Substantial  cash  required. 
Box  900,  F5ditor  &  Publisln-r. 


A  PROVF5N  ADVERTISING  revenue 
producer  1  Running  more  than  2  yean 
in  major  paper.  Money  maker  for  pa¬ 
per  and  for  men  now  contacting  pa¬ 
pers  with  other  ad  or  feature  services. 
Write  for  details.  Box  848,  Editor  ft 
Publisher. 


MACHINISTS — Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  Inc. 

3626 — 31  St.,  Long  Island  City  1,  N.Y. 
_ STillwell  6-0098-0099 _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  Street,  New  York  3,  N.  T. 

Phone  spring  7-1740 
NATIONAL  PRINTING  EQUIPMENT 
CO.,  Printing  Machinery,  Dismantled 


RATES— -^Mknsecutive  insertion! 
3  line  minimum. 

SITCA-nONS  WANTED  ALL  OTHER  CLA 

ni^rtionB  Rate  InsM^iona 

\  $.66  1 


SOUTHAVEST  DAILY 
RAPIDLY  growing  city.  Dynamic 
economy.  A-1  equipment  and  staff.  No 
competition.  Growing  gross  will  top 
$100,000.  Priced  right.  Only  $50,000 
cash  required.  Terms  open.  If  not  on  our 
list,  give  evidence  of  ability  to  handle. 

RAY  E.  MOHLER  &  ASS()CIATE.S 

312  Boston  Bldg.,  Denver,  Colo. 

333  N.  Michigan  Ave.,  Chicago,  Ill. 


4  and  over  idO  4  an 

Situations  Wanted  Ads  payable  Inquire  to 

in  advance.  Add  16c  for  box  ser-  Charge  Or 
vice. 

.  Add  15c  for  Box  Service 

ADVERTISING  AGENCIES  charged  at  our  N 
lees  commission.  Inquire  for  rates.) 

Count  30  unite  per  Une  (add  1  line  for  Bi 
abbreviations.  Replies  mailed  dally.  Box  hob 
strictest  confidence.  Deadline  Wedneeday  at  2  I 
EDITOR  4  PUBLISHER  reserves  the  right 


Editor  &  Publisher  Classified  Dept, 
'imes  Tower.  New  York  36.  N.  Y.  BRyont  9-3052 


E.  P.  WALLMAN  k  CO. 


Machinists,  Movers,  Erectors,  Repairs, 
Mlaintenance,  Erections  all  types  of 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Newspaper  Brokers _ 

CONFIDENTIAL  INPORMIATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 
South  West  Newspapers 
Marcus  Griffin,  Broker 

Tucumcari, _ New  Mexico 

MAY  BROTHERS,  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 

and  sold  without  publicity. _ 

Daily  and  Weekly  Properties 
RAY  E.  MOHLER  k  A/SSOCIATES 
312  Boston  Bldg.,  Denver,  Colorado 
333  N.  Michigan  Ave.,  Chicago,  Illinois 

FOR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  k  ODE'TT,  Brokers 
P.  0.  Box  527,  San  Fernando,  Calif. 

PURCHASES,  loans,  gales,  handled 
discreetly.  Publishers  Service,  P.  0. 

Box  3132,  Greensboro,  N,  C. _ 

itk  SOUND  INVESTMFyNTS  in  select¬ 
ed  Publication  Properties.  Arthur  W. 
Stypes,  625  Market  Street,  San  Fran- 

cisco  5,  California. _ 

FOR  31  YEARS — We  have  dealt  in 
nothing  but  newspapers.  Nationwide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Michigan 


Newspaper  Brokers 


CALIFORNIA  PUBLICATIONS 
Dailies,  weeklies,  periodicals  on  reas¬ 
onable  terms,  quick  deliveries. 

J.  R.  GABBERT 

3937  Orange  Riverside,  California 


_ Newspaper  Appraisers 

Appraisals  for  All  Purposes 
Liquidators:  National  Services 

PRINTORAFT  RHffRBSENTATIVES 
277  Broadway,  New  York  7.  N.  Y. 


BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y. 


STANDARD  APPRAISAL  CO. 
Boston  6  Church  Street  Atlanta 
Philadelphia  Chicago 

Pittsburgh  New  York,  N.Y,  St.  Lonii- 
NEWISPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BBNTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


_ Publications  for  Sale 

FOR  SALK :  Ohio  trade  magazine  for 
service  stations,  gross  over  $18,000: 
one  man  ran  operate;  price  $11,250 
or  make  offer.  Write  Box  718.  Editor 
k  Publisher. 


EXPERIENCED,  responsible  business 
and  news  man  seeks  to  buy  Middle 
Atlantic  or  New  England  weekly.  Pa¬ 
per  must  be  capable  of  development 
and  expansion.  Have  adequate  cash. 
All  replies  kept  in  strictest  confidence. 

Box  820,  Editor  k  Publisher. _ 

PUBLISHER  who  recently  sold  news¬ 
paper  seeks  small  daily  or  weekly  that 
may  he  converted  soon  to  daily.  Will 
consider  newspaper  in  city  over  10.- 
000,  either  one  which  is  profitable 
now  or  one  which  needs  development 
to  increase  net.  Owner  may  write  in 
strictest  confidence.  J.  B.  Robinson, 
37766  Park  Ave.,  Willoughby,  Ohio. 


Business  Opportunities 

TURF  HANDICAPPER  and  Writer 
seeks  printer  or  publisher  to  back  a 
"Jersey  Turf  Journal.”  A  magazine 
devoted  to  Turf  Racing  in  New  Jer¬ 
sey.  Something  New  and  Different. 
Monthly  or  bi-monthly.  10  years  ex¬ 
perienced  on  Racing.  Write  to  P.  O. 
Box  393  Clifton,  New  Jersey. 


Back  Issues  for  Sale 


COMPLETE  PILE,  New  York  Morn¬ 
ing  Telegraph  from  February  1,  1950 
to  date.  Excellent  condition.  Request 
offer.  Box  914,  Editor  &  Publisher. 


presses  Coast  to  Coast 
Tel  3-4164  975  N.  Church  Street  ' 

Rockford  IllinoU 

LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 
Dismantling — ^Moving — ^Erecting 
— Service  Nation-Wide — 

■^Trucking  Serviee-ik 
White  Freightliner  with  35'  semi-van 
WTiite  Mustang  with  32'  semi-flat  bed  ^ 
— Insurance  Coverage  Complete — 

11164  Saticov  St.,  Snn  Valley,  Calif. 
POplar  5-0610 


MACHINERY  and  SUPPLIES 
_ Composing  Room _ _ 

LINOTYPES  and  Intertypei.  Models 
5,  8,  14,  26.  Intertypes  B — C — CSM. 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6.  Pennsylvania. 

NEED  Newspaper  Turtles  1  Why  pay 
more  than  our  low  prices  of  $58.50 
to  $79.50  each?  Top  quality,  imme¬ 
diate  delivery.  Sold  the  world  over. 
Write  for  literature.  L.  &  B.  Sales  Co., 
P.O.  Box  560,  Elkin,  North  Carolina. 
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MACHINERY  and  SUPPLIES  |  MACHINERY  and  SUPPLIES 


USE  OUR  METAli  SIDES  AND 

Build  Your  Own 
Galley  and  Type  Cabinets 

Send  for  Descriptire  Circular 
L.  Beecher.  1150  Divergey,  Chicago  14 

LINOTYPE  Model  3o  No.  ofi«34  Mixer 
72/90,  5  maKs.  Mata  »  iit.  Corona  and 
Bil.,  18  and  24  pt.  Hml.  Bd.  and  It 
30  pt.  Bod.  IW.,  30  pt.  Boil.  Bd.  It.  6 
molds,  220  .\.t’,  pot,  motor.  Therino- 
Blow.  .Into,  cjei'tor  and  fooder.  Ma- 
I'hint*  iisod  2  yoara.  Like  new  Save 
33!j',e.  K.  Oolk,  731  Plymouth  Ct„ 
riiieaicn,  Illinois. 

Press  Room _ 

HOE  PRESS  UNITS 

Located  at  the  Former 

PHILADELPHIA  RECORD 

4  VERTICAL  type  units 
4  BALCO.NY  type  units 

with  2  double  folders.  .\C  motor 
drives,  22 -V,"  eut-off. 

THESE  ABE  EXCELLENT  STEEL 
CYLINDER,  ROLLER  BEARING 
UNITS  AND  HAVE  BEEN  OUT  OP 
SERVICE  SINCE  JANUARY  1947. 
STILL  ERECTED  AND  HAVE  BEEN 
WELL  MAINTAINED.  FOB  PULL 
PARTICULARS  WRITE  OR  WIRE: 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y. 
Phone  BRyant  9-1132 

DUPLEX  Tubular  complete  8-pai;e 
deck  2  to  1  model.  Complete  as  re¬ 
moved  from  a  24  page  Tubular.  Avail¬ 
able  April. 

GEORGE  C.  OXFORD 
Box  903 _ Boise.  Idaho 


Used  Presses 

of  every  sise  and  description 

12  PAGE  Goss  Monitor  with  Stereo 
24  PAGE  Webendorfer  Rotogravure 
32  PAGE  Goss  Straightline — 23-9/16'' 

4  UNIT  Hoe  Vertical  Type — 22%" 

4  UNIT  Scott  22%"  Multi-Unit 
6  UNIT  Hoe  Vortical  Type — ^21 
4  UNIT  Hoe  Balcony  Type — 22  %  " 

4  UNIT  Duplex  Metropolitan — 22  %* 

STEREOTYPE  equipment  for  all  of 
the  above  Presses. 

A  PRESS  for  every  sise  or  budget. 
Write  or  wire  your  requirements  for 
complete  specifications. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y. 
Phone  BRyant  9-1132 

DUPLEX  Model  "A”  Web  Perfecting 
Newspaper  Press,  complete  with  AC 
Motor.  Chases,  Rollers,  etc.  Press  is 
in  excellent  mechanical  condition. 
-Vvailahle  within  30  days.  Can  be  in- 
siiected  in  operation. 

E.  O.  RYAN  AND  COMPANY 
729  S.  Dearborn  St.,  Chicago.  Ill.  i 


Used  Presses 

it  Since  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of  good 
used  presses  available  or  which  may 
be  available  soon,  for  newspapers  of 
all  sizes. 

it  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs 

★  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 


48-PAGE  HOE  FOR  SALE  1535  s.  PauUnaSt.  Chicago,  Illinois 


CONSISTS  of  3  units,  arch  type,  with 
double  high-speed  Folder,  and  A.O. 
Motor  Equipment. 

23-9/16"  Sheet  Cut 

Immediately  available 
Very  Attractive  Price 

THOMAS  W.  HALL  COMPANY.  INC. 
Stamford,  Connecticut 


For  S.VLE:  24  page,  3  deck  press 
with  color  cylinder.  30  HP  AC  220 
\  olt.  60  cycle  motor  with  5  HP  start¬ 
ing  motor.  6  push  button  station.  233/ 
inch  sheet  length  in  good  condition. 
Can  he  seen  in  daily  operation  by  ap¬ 
pointment.  Box  920,  Editor  A-  Pub¬ 
lisher. 


HOE 

UNIT  PRESS 

DOUBLE  High-speed  Folder 
4-16  PAGE  Balcony  Type  Units 
RUBBER  Rollers,  Ink  Pumps 
SUBSTRUCTURE  with  Roll  Stands 
ONE  Extra  16-page  Unit 
-'C  Moto-r  Drives,  Full  Automatic 
PONY  Autoiilate  Machine. 

JOHN  GRIFFITHS  CO..  INC. 

1 1  W.  42nd  St.  New  York  36,  N.  Y. 


MODERN  HOE  NEWSPAPER  PRESS 
12  Super  Speed  unit.  Capable  produc¬ 
ing  96  pages.  With  4  folders,  modern 
2L*!!  .*P«ed  stereotype  equipment. 

23- 9/16"  cut-off.  Can  also  tell  as  72 

or  48  page  press.  Dismantled  and 
ffody  for  immediate  ahipment.  Inapec- 
Uon  invited.  Broker,  Box  357,  Editor 
&  Publisher. _ 

24- PAGE  SOOTT,  deck  type  press  and 

all_  accessory  equipment.  Now  in  use. 
Being  replaced  by  recent  purchase. 
Priced  for  quick  sale.  Available  almost 
immediately.  Box  804,  Editor  &  Pub- 
lisber.  _ 

30-HP_AO  Variable  Speed  2-MotoT 
Press  Drive  220/440V.  $950.  Califor- 
nis  Rotonavure  Oo..  2801  E.  11  St., 
Los  Angeles  23,  California. 


48  PAGE  GOSS  PRESS  for  sale.  Con¬ 
sists  of  3  decks,  double  folder.  3 
Capco  portable  color  fountains.  AC 
drive.  Can  be  seen  in  operation  daily. 
For  further  information,  price,  etc. 
contact  Mr.  IVarnock,  Vallejo  Times- 
Herald,  Vallejo,  California. 

_ Wanted  to  Buy _ 

NEWSPAPER  PRESSES 
COMPOSING  ROOM  EQUIPMENT 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36.  N.  Y. 

WANTED:  3  paper  conveyors  Cutler- 
Hammer  pipe  construction,  give  de¬ 
tails.  George  C.  Oxford,  Boise,  Idaho. 

GOSS — 45  0  mat  Roller  in  good  con¬ 
dition.  Give  details  including  Serial 
Number  and  price  to: 

Burlington  Free  Press 

_ Burlington,  Vermont _ 

HOB  Mat-Roller.  .Also  Pony  .Auto 
Plate.  Must  be  in  first  class  condition. 
Write  fully.  Eureka  Newspapers,  Inc., 
Eureka,  California. 

HELP  WANTED 
Admlnfatintivc _ 

LABOR  NEGOTIATOR  preferably,  or 
man  with  general  newapaner  business 
experience  wanted  by  established  Pub¬ 
lishers  Association.  Opportunity  for 
promotion  and  commensurate  salary 
advancement.  Energy,  experience,  oer- 
sonality  and  character  essential.  Age 
36  to  45  preferred.  Applications  treat¬ 
ed  in  confidence.  Please  give  full  de¬ 
tails  in  first  letter.  Chart  Area  S2. 
Box  740.  Editor  ft  Publisher. 

PRODUCTION  MANAGER  for  daily 
newspaper  and  job  printing  plant  in 
Northern  California.  Must  have  com¬ 
plete  knowledge  all  phases  newspaper 
operations  including  labor  relations 
and  cost  analysis.  State  age,  qualifica¬ 
tions,  experience  and  salary  desired. 
Box  814,  Editor  ft  Pnblisher. _ 

CHIEF  ACCOUNTANT  to  replace  re¬ 
tiring  man  at  Citizen-News,  Holly¬ 
wood.  Oalifornia.  .Salary  open.  I 


HELP  wanted 


SMALL  DAILY 
NEEDS  TOP  MAN 

OWNER  of  Midwestern  daily  of  4.000 
circulation  needs  a  young  publisher. 
Opportunity  to  earn  right  to  bay  stock 
out  of  earnings.  All-round  small  town 
newspaper  experience  needed  in  order 
to  give  owner  adequate  relief.  Must 
have  proved  sales  and  promotion  abili¬ 
ty  for  both  newapaper  and  commnnity. 
Must  be  able  to  produce  best  of  refer¬ 
ences. 

NEW'SPAPER  in  one  family  two  gen¬ 
erations.  No  part  for  sale  except  for 
yonng  man  with  tested  ideals  and  man¬ 
agement  ability. 

YOUR  letter  will  be  confidential  and 
shonld  include  details  of  your  back¬ 
ground  and  aims.  Box  729,  Editor  ft 
Pablisher. 

_ CeircMUWloo _ 

MAN  with  car;  to  build  routes  for 
semi-weekly.  Leader,  Lovington,  New 
Mexico. 

CIRCULATION  DEPARTMENT 
ASSISTANT 

EDITOR  ft  PUBLISHER  requires  a 
qualified  man  or  woman  to  work  on 
•Audit  reports.  .ABC  experience  essen¬ 
tial.  Permanent,  5  day  week.  -Apply  in 

Serson,  mornings  or  write:  Robert  P. 

oy,  1798  Times  Tower,  New  York  36. 
New  A'ork. 

G(M)D  M.AN  for  weekly  in  competitive 
field.  Must  know  business,  able  to  get 
subscriptions,  build.  American  Leader, 
Tueunu-ari,  New  Mexico. 

_ Dfaphiy  Advertfaing _ 

LIVBWIRE  ILLINOIS  daily  newapa- 
per — not  in  Chicago — has  an  exception¬ 
ally  desirable  position  for  a  topnotch 
advertising  salesman  who  is  looking 
for  a  permanent  and  sdyantageoua  fu¬ 
ture.  Salary  near  $100,  pins  annual 
bonus  and  pension  benefits.  Opportu¬ 
nities  for  advancement  depend  on 
ability  and  initiative.  Modern  plant, 
ideal  working  conditions;  growing, 
highly  desirable  bnainesa  center.  Do 
not  apply  nnless  yon  are  a  bustler 
with  outstanding  qualities  of  personal¬ 
ity,  ability  and  know-how.  Mutt  be 
fully  qualified  in  selling,  layout  and 
copy-writing.  Write  Box  534.  care  of 
Editor  ft  Publisher,  giving  full  details 
of  education,  training,  experience,  ref¬ 
erences,  family  background,  economic 
beliefs. 

ADVERTISING  COPY  WRITER  lay¬ 
out  position  open  on  staff  small  South¬ 
eastern  Newspaper  in  50,000  city.  Give 
all  details  and  salary  required  in  con¬ 
fidential  answer  leading  to  interview. 
Box  714,  Editor  ft  Publisher. 

WORKING  ADVERTISING  MANAG¬ 
ER,  who  can  sell  advertising.  After¬ 
noon  daily.  Middle  Atlantic  States. 
Box  728.  Editor  ft  Publisher. 


ADVERTISING  MANAGER 


SMALL  TOWN  IN  NEW  ENGLAND 


Salary — Bonus 
Commission 


Write  full  information  in  first  letter. 
Box  803,  Editor  ft  Publisher 


ADVERTISING  SALESMAN  for  East¬ 
ern  Pennsylvania  Weekly.  Must  be  ag¬ 
gressive  salesman  and  able  to  make 
layouts.  Give  age  and  experience  in 
first  letter.  Box  836,  Editor  ft  Pab¬ 
lisher. 

WE  HAVE  AN  opening  for  a  well  sea¬ 
soned  advertising  man,  one  who  has 
had  St  least  5  years’  experience  on 
daily  newspapers,  to  sell  and  service 
established  accounts.  Ability  to  make 
good,  clean  layouts  es.sential.  Good  sal- 
a^  and  working  conditions.  12,000 
ABC  daily  evening  paper  near  Phila¬ 
delphia.  Times  Journal,  Vineland,  N.  J. 


HELP  WANTED 


Disphiy  Advertising 


ADVERTISING  SALESMAN:  Grand 
opportunity  in  Southern  Minnesota 
city  of  17,000,  circulation  9,500.  Ideal 
working  conditions,  fine  starting  sal¬ 
ary,  progressive  operating.  Prefer  man 
20  to  40  who  will  really  appreciate  the 
many  advantages  that  go  with  this  po¬ 
sition.  Write  or  wire  Charles  E.  Bar- 
rus.  Advertising  Manager,  Evening 
Tribune,  Albert  Lea,  Minnesota. _ 

ADVER/TISING  SALESMEN.  Can 
make  $100  per  week.  Must  have  ear. 
Leader,  Lovington,  New  Mexico. 

ADVERTISING  MAN  to  service  regu¬ 
lar  accounts,  develop  new  ones.  Re¬ 
sponsible,  permanent  position,  man¬ 
agement  opportunity.  Write  fully  to 
Jack  Lander,  THE  NEWTON  (Kan- 
sas)  KANSAN.  _ 

ADVERTISING  MAN.  W’  OMAN: 
Soiiieiine  with  year,  more  experience 
layout.s,  selling  for  Number  2  iierson 
in  daily  newspajier  advertising  depart- 
ment.  'Southwest  Times,  Pulaski,  Va. 
IMILY  NEWSJ'APEB  in  progressive 
city  of  16,000  has  fine  opportunity  for 
display  ail  man  with  soiling,  layout, 
and  promotional  ability.  Two  to  five 
years’  experience.  Must  he  aggressive, 
ambitious  and  unafraid  of  work.  Write 
General  Manager,  Kscanaba  Daily 
I’re.ss,  Kscanaba,  Michigan,  giving  ref¬ 
erences  and  salary  expected. 


IF  YOU  HAVE  one  to  three  years 
advertising  exiierience  on  small  daily, 
here  is  opportunity  to  join  .staff  in 
100,000  Middlewest  city.  Young  man 
with  us  has  a  future.  Tell  us  some¬ 
thing  about  yourself  in  confidence. 
Itox  932.  Editor  ft  Publisher. 


CREATIVE  Local  Disiplay  man  or  wo¬ 
man  for  weekly  in  competitive  field. 
Give  background,  referenc-e«.  Must 
know  business,  have  initiative.  Good 
salary  for  producer.  American  Leader, 
Tucuni<-ari,  New  Mexico. 


EAltN  OVER  $1,000  in  6  to  8  weeks. 
Annual  sjiecial  edition  in  excess  of 
100  pages  requires  salesman  to  layout 
and  sell.  Liberal  straight  commission 
makes  even  greater  earnings  possible. 
Prove  yourss-lf  and  ability  and  we’ll 
I>ay  round  trip  travel.  Include  refer¬ 
ences  from  last  three  employers.  Rich¬ 
ard  M.  Peters,  Daily  News,  Camden. 
Arkansas. 


Editorial 


COMBINATION  street  beat  and  cam¬ 
era  man  for  college  town  evening  and 
Sunday  a.ra.  daily  in  chart  area  8. 
Start  $60.  Box  715.  Editor  ft  Pub¬ 
lisher. 


.4BLE  Experienced  desk  man.  small 
daily,  Ohio.  Staff  knows  opening.  To  be 
filled  by  March  15.  Replies  confiden¬ 
tial.  Forward  all  details  to  Box  808, 
Editor  ft  Publisher. _ _ 

GENERAL  NEWS  REPORTER,  young 
man  wanted  for  permanent  job  on 
afternoon  daily.  State  age,  qualifica¬ 
tions,  starting  salary  expected.  Ed- 
ward.sville  Intelligencer,  Edwardsville. 
Illinois. _ 

SINGLE  Reporter-Photographer 
FLARE 

_ Hobbs,  New  Mexico _ 

SMALL  Southern  Daily  needs  Manag¬ 
ing  Editor.  Mu&t  be  completely  com¬ 
petent  as  reporter,  copyreader,  produc¬ 
tion-conscious,  and  be  able  to  assume 
complete  responsibility  for  news.  Do 
not  answer  unless  you  have  had  simi¬ 
lar  experience  and  are  master  of  de¬ 
tail.  $100  week.  Box  828,  Editor  ft 

Publisher. _ 

COMBINATION  Desk -Street  man  and 
street  man  wanted  for  afternoon— Sun¬ 
day  morning.  40-honr  week.  Please 
give  professional  references.  Pleasant 
conditions.  Port  Arthur  News,  Port 
Arthur,  Texas. _ _ 

SELLING  FEATURES 

YOUNG,  newaivaper  experienced  man. 
Read  opportunity.  Oar  essential.  Give 
starting  income  required.  Box  610, 
Editor  ft  Publisher. _ 

WOMEN’S  EDITOR  for  live  afternoon 
and  Sunday  Western  newspaper.  Pre¬ 
fer  Western  or  Middle  Western  Jour¬ 
nalism  graduate  with  several  yeara  di¬ 
recting  women’s  page  or  assisting  on 
large  daily.  Imagination,  retponaibility 
reqoired.  Tough  job  but  will  pay  well. 
Write  D.  R.  Bowers,  Managing  Editor, 
,  Idaho  State  Joumai,  Pocatello. 
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HELP  WANTED 


Editorial 


WOMEN’S  PAGE — ChallenginB  chance 
to  create  top  women’s  pages  in  South¬ 
eastern  cultural  college  city  of  36,000. 
Two  member  staff.  Resume  of  experi¬ 
ence,  references,  salary  expectationj^ 
first  letter.  Write  Box  821,  Editor  I 


AGGRESSIVE,  long-established  New 
England  daily,  seeks  energetic  crusad¬ 
ing  Managing  Editor  ready  to  accept 
challenge  of  directing  fully  comple¬ 
mented  staff  of  competing  newspaper 
in  medium-size  city.  Good  salary,  ideal 
working  conditions.  Box  857,  Editor 
&  Publisher. 


.\PTERNOON  B.tILY,  southwest  Vir¬ 
ginia.  offers  opportunity  to  single  man, 
woman  to  develop  as  general  reporter, 
desk  man.  Willingness  to  learn,  ambi¬ 
tion  mandatory.  Southwest  Times,  Pu¬ 
laski,  Virginia. 


ALERT  REPORTER  WANTED  for 
Upstate  New  York  morning  newspaper. 
At  least  1  or  2  years’  experience  pre¬ 
ferred.  Opportunity  for  ambitious  man. 
State  age,  qualifications,  salary  expect¬ 
ed.  Write  Managing  Editor,  Elmira 
Advertiser,  Elmira,  New  York. 


COMBINATION  general  reporter  and 
sports  writer  for  small  daily  in  upstate 
New  Y'ork.  Young  staff,  pleasant  com¬ 
munity.  Write  fully,  including  salary 
required.  Box  933,  Editor  &  Pub¬ 
lisher. 


COMPETENT  DESKMAN,  qualified  to 
handle  telegraph.  Southern  New  Eng¬ 
land  daily.  Good  pay,  five-day  week. 
Paid  Blue  Cross  and  life  insurance. 
No  beginners.  Most  have  enthusiasm 
for  job.  New  Englander  preferred.  Box 
915,  Editor  &  Publisher. 


CORRESPONDENTS  to  write  short, 
informed  Washington,  foreign  affairs, 
business  news  letters  for  new  publica¬ 
tion.  .Mso  needed:  Y^oung.  experienced, 
brilliant  reporter-rewrite.  Box  911. 
Editor  &  Publisher. 


MAN  or  WOMAN  25-4t)  as  assistant 
editor  Pet  Milk  Co.  Magazine,  St. 
Louis,  a  32-page  monthly.  Good  fea¬ 
ture  writer,  photographer,  understand 
layout  and  production.  Reliability,  en¬ 
terprise,  determination  to  put  out  ef¬ 
fective  magazine  important.  Experi¬ 
ence  necessary.  Willing  to  travel  part 
of  time  on  assignments  and  put  in 
hard  work  necessary  to  learn  a  nation¬ 
wide  business.  Some  rural  background 
helpful.  Good  benefits  and  hours,  un¬ 
usual  opportunity  to  advance  by  join¬ 
ing  in  putting  out  a  crack  publication. 
.4pply  by  letter  only.  John  Marston, 
Pet  Milk  Co.,  1401  Arcade  Building, 
St.  Louis  1,  Missouri. 


NIGHT  CITY  EDITOR  for  medium¬ 
sized  daily  in  West.  Experience  to 
take  charge  of  personnel  and  handle 
local  copy.  Box  902,  Editor  &  Pub¬ 
lisher. 


REPORTER  for  general  assignment 
tvork  on  growing  paper  where  promo¬ 
tions  for  able  men  is  rapid.  Give  ex¬ 
perience,  age,  education,  interests. 
Pekin  Daily  Times,  Pekin,  Illinois. 


REWRITE  M.4N  for  morning  daily  in 
West.  Must  be  able  to  handle  wire  or 
city  desk  on  swing  shifts.  Box  901, 
Editor  &  Publisher. 


REPORTER  -  PHOTOGRAPHER,  for 
evening  daily  in  growing  town  of  17,- 1 
000.  Splendid  training  ground  for  I 
young  man  interested  in  experience 
that  leads  to  better  position  on  larger ' 
paper  or  promotion  on  our  staff.  Mail  i 
complete  information  to  Cliff  Sandahl. 
Editor,  North  Platte,  Nebraska. 

S’TATE  EDITOR  experienced  in  devel¬ 
oping  and  organizing  area  news  cov¬ 
erage  for  Western  morning  daily.  Give 
background  and  references.  Box  927, 
Editor  &  Publisher. _ 

MANAGING  Edtor  (6,000  New  York  I 
State  daily)  needs  for  responsible  ad¬ 
vancement  mature,  experienced,  ambi- 1 
tious,  all  around  reporter-deskman, 
good,  fast  writer,  able  to  handle  any¬ 
thing.  Excellent  future  for  right  man. 
Give  complete  background  and  salary 
expected  to  Box  938,  Editor  &  Pub¬ 
lisher^ _ 

WANTED  —  Reporter,  some  sports, 
steady  job.  Give  all  information  first 
letter  with  club  and  lodge  affiliations. 
Michigan  daily,  east  coast  Lake  Michi¬ 
gan.  Box  9@9,  Editor  &  Publisher. 


_ HELP  ^  ANTED _ 

Library 


KeWSPAPER  LIBRARY 

Young  man,  25-35,  to  train  for 

night  supervisor  in  Minneapolis  Star 
and  Tribune  library.  Newspaper  or 
librar  background  preferred,  but  not 
esseniial.  Responsibility  for  operations 
of  evening  library  staff  averaging  five 
persons  will  be  assigned  when  readi¬ 
ness  demonstrated.  Send  resume  of  ex¬ 
perience  and  background,  state  salary 
requirements.  Personnel  Department. 
Minneapolis  Star  and  Tribune,  Minne¬ 
apolis  15,  Minnesota. 


Photographers 


PHOTOGRAPHER — ^Responsible,  hard 
worker  to  head  two-man  photo  depart¬ 
ment  of  growing  Florida  afternoon 
daily,  13,000  class.  Car  helpful,  not 
essential.  Write  Box  822,  Editor  & 
Publisher. 


Salesmen 


SMALL  NEW  SYNDICATE  with  big 
ideas  presently  offering  one  major 
feature  and  developing  others  offers 
terrific  sideline  to  established  syndi¬ 
cate  salesmen.  Commission  basis.  Box 
855,  Editor  &  Publisher. 


Various  Departments 


NEWSPAPER  JOBS  in  the  editorial, 
advertising,  circulation  and  mechanical 
departments  of  Midwest  daiUes  fre¬ 
quently  are  available  for  qualified  ap¬ 
plicants.  If  you  are  interested  in  such 
a  job  on  a  non-metropolitan  daily, 
send  a  complete  resume  of  your  educa¬ 
tion,  training,  experience,  and  other 
qualifications  to  the  Inland  Daily 
Press  Association,  7  South  Dearborn 
St.,  Chicago  3,  Illinois. _ 


Mechanical 


STEREOTYPE  FOREMAN 

MIETROPOLITAN  DAILY  will  shortly 
have  a  fine  opening  for  a  crackerjack 
stereotype  foreman.  The  man  we’re 
seeking  must  be  a  first  class  workman 
and  most  be  thoroughly  familiar  with 
modern  processes  and  requirements. 
Above  all  we  want  an  executive  with  a 
record  of  having  harmoniously  direct¬ 
ed  a  large  crew  of  journeymen.  Salary 
will  be  commensurate  with  the  respon¬ 
sibilities  of  the  job  and  the  individ¬ 
ual’s  own  qualifications  and  experi¬ 
ence.  .411  replies  will  be  heild  in  strict 
confidence.  Write  fully,  please,  to  Box 
809,  Editor  &  Publisher. 


SITUATIONS  WANTED 


AdmlnistrattTe 


BUSINESS  MANAGER  of  medium-«ize 
daily  desires  change  for  personal  rea¬ 
sons.  Fully  experienced  in  all  phases 
of  advertising,  industrial  and  public 
relations,  purchasing,  cost  and  credit 
controls,  back  shop  and  pressroom. 
Box  724,  Editor  &  Publisher. 


GENERAL  MANAGER,  Assistant  to 
Publisher,  Business  Manager  with 
thorough,  practical  operating  back¬ 
ground.  Young  enough  to  have  plenty 
of  energy,  seasoned  enough  to  produce 
profit-maker.  A  business  builder,  ca¬ 
pable  of  directing  and  inspiring  all 
departments.  Age  37,  college  graduate, 
married,  excellent  health.  .4vailable 
now.  Starting  salary  in  keeping  with 
publication  and  opportunity.  Box  817, 
Editor  &  Publisher. 


TOP  FLIGHT  MANAGER.  20  years 
outstanding  record  economy,  strong  on 
sales,  employee  relations.  Mature  re¬ 
sults  guaranteed.  No  absentee  owner¬ 
ship  worries.  George  B.  Morgan,  c/o 
KLO,  Ogden,  Utah. 


EDI’TOB-PUBLI.SHER.  age  41,  top  ex¬ 
perience  record,  10  years  on  national 
prize-winning  weekly,  small  daily.  Op¬ 
erated  alumni  magazine,  weekly  mili¬ 
tary  magazine.  Five  years  college  pub¬ 
lic  relations.  Management  and  printing 
experience.  Now  employed.  Will  con¬ 
sider  job  $150  week  minimum.  Chart 
Areas  3  and  4,  with  daily,  trade  maga¬ 
zine,  or  in  public  relations.  Box  918, 
Editor  &  Publisher. 


CImilatioii 


HERE’S  A  MAN  I  am  proud  to  rec¬ 
ommend.  Outstanding  and  of  proven 
ability.  Age — 34.  Excellent  character. 
Married.  Has  three  children.  Owns 
home.  Attends  church  regularly.  Good 
health.  Hard  worker.  Honest,  loyal,  I 
conecientious.  Very  careful  in  money 
matters.  Has  a  mathematical  mind.  In 
time  would  make  excellent  business 
manager. 

STARTED  as  route  carrier  in  circula¬ 
tion  department.  Worked  in  each  divi¬ 
sion  and  became  circulation  manager. 
In  one  of  the  toughest  competitive 
towns  in  the  country,  as  circulation 
manager  on  the  second  newspaper,  he 
increased  circulation  30%.  His  fine 
character  and  his  interest  in  boys  qual¬ 
ifies  him  to  direct  the  activities  of 
boys.  Good  organizer.  Knows  A.B.C. 

Write  Box  722,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Classified  Advertising 


CLASSIFIED  ADVERTISING  MAN. 
AGER  who  wants  more  lineage,  new 
business,  plus  a  wealth  of  promotions! 
and  revenue-building  ideas,  read  on.  I 
have  had  14  years  all  around  classified 
experience  with  one  of  nation’s  ton 
classified  newspapers.  Have  recordi, 
flies  and  references  of  successful  past 
performances.  Health  and  habits  ex¬ 
cellent;  married.  Seek  permanent  op¬ 
portunity  with  newspaper  in  Chart 
Area  .SIO  or  12.  Box  614,  Editor  $ 
Publisher. 


CLASSIFIED  MANAGER 
PAST  records  show  consistent  gains. 
Now  manager  on  metropolitan  daily, 
seeks  better  opportunity.  Likes  chal¬ 
lenge,  therefore  can  handle  1st,  2nd, 
3rd  papers,  etc.  Age  34,  married,  go 
anywhere.  Write  in  confidence  to  Box 
833,  Editor  &  Publisher. 


PRINTING  PLANT 
SUPERINTENDENT 

EXCELLENT  opportunity  in  private 
plant  for  a  practical  printer  age  35  to  I 
45  years.  At  least  15  years’  experience 
in  book  and  job  printing.  Supervisory 
experience  as  assistant  or  suprintend- 
ent. 

PLEASE  furnish  complete  information 
regarding  printing  and  supervisory 
experience,  references,  salary  require¬ 
ments  and  full  personal  history  includ¬ 
ing  schools  and  trade  training. 

COMPANY  is  long  established  with 
modern  plant  in  Colorado  Springs, 
Colorado. 

Reply  Box  818,  Editor  &  Publisher 


WRITERS’  SERVICES 
I  Literary  Agency 

WRITERSI — TV  MINDED!  You  do 
not  have  to  be  a  television  writer  to 
write  for  ’TV.  Outline,  plot,  or  synop¬ 
sis  will  suffice.  Write  for  terms — TO¬ 
DAY  1  Mead  Agency,  419 — 4th  Ave., 
New  York  16,  N.  Y. 

SITUATIONS  WANTED 
_ Administrative 

PROFIT-PRODUCING  Newspaperman, 
advertising  experience,  administrative 
ability.  Employed.  Box  755,  Editor  A 
Publisher. _ 

SECRETARY,  M.A.  Columbia,  5  years' 
exiperienee  publishing  and  allied  fields. 
$85.  Box  84>3,  Editor  A  Publisher. 


TOP  PRODUCER  —  Manager  small 
daily  1  year.  Metropolitan  salesman, 
300%  increase  in  5  years.  Veteran. 
Go  anywhere.  Box  907,  Editor  A  Pub¬ 
lisher. 


y  AdvenMng 


FORMER  Advertising  Publication 
Production  Manager,  daily  publication, 
work  with  printers,  engineers,  stereo¬ 
typers,  agencies.  Dummying  all  phases. 
Box  811,  Editor  A  Publisher. 


BXTAIL  MANAGER/SALESMAN 
4  YEARS'  heavy  retail  experience 
metropolitan  newapaipers,  2  years  clas¬ 
sified  —  hard-hitting  energetic  young 
man,  33,  married — oan  sell,  organize, 
manage — vet.  Prefer  Chart  Area  J2. 
Box  838,  Editor  A  Publisher. 


ABLE  AND  SUCCESSFUL  YOUNG 
newspaperman  with  background  of 
weekly  ownership  before  Korean  re¬ 
call  now  wishes  to  associate  with  small 
daily  or  large  weekly  as  hard-working 
advertising-business  manager  or  pub¬ 
lisher’s  assistant.  Front-end  daily  ex¬ 
perience.  Family  man.  Please  reply 
fully.  Box  917,  Editor  &  Publisher. 


AD  MANAGER — Good  layouts — Twen¬ 
ty  years’  experience — Sober,  reliable, 
married,  college,  age  43 — Need  about 
$8,000  yearly. — References,  presently 
employed  desires  change.  Box  910,  Edi¬ 
tor  &  Publisher. 


ADVERTISING  DIRECTTOR,  success¬ 
ful  background  morning  and  evening 
.  .  .  large  and  small  dailies.  Particu¬ 
larly  proficient  competitive  or  for  pre¬ 
viously  mismanaged  operations.  Capa¬ 
ble  to  handle  classified,  national,  local 
plus  all  your  special  promotions.  Fast, 
aggressive  and  possess  the  ’’know¬ 
how”  for  immediate  results.  Financial¬ 
ly  sound.  Married.  Fine  health.  Habits 
excellent.  Available  right  NOW.  Box 
908.  Editor  A  Publisher. 


ADVERTISING  MANAGER,  small 
Daily,  15  years  newspaper.  8  years 
department  store.  Proven  ability  to 
build  steady  lineage.  Prefer  New  Eng¬ 
land,  and  incentive  based  on  perform¬ 
ance.  Complete  record  and  references 
available.  G.  Carlton  Brown,  Wethers¬ 
field  Street,  Rowley,  Massachusetts, 
Telephone  19-11. 


-  LINEAGE  SLIPPING!  No.  1  Staff 

ULATION  MANAG-  man  seeks  challenge.  Small  Daily 
0  advance.  Twenty  Chart  Area  S5,  #6,  58.  College,  family, 
ive  experience  every  Car.  Worth  Investigating.  Box  921, 
■;  metropolitan  and  Editor  A  Publisher, 
rained  under  nation-  NEWSPAPERMAN — ADVERTISING 

PRODUCER.  experienced  research, 
promotional  mgenoity  that  brings 
'•V  smbitibus,  gbod  manager. 

_  to  imipart  know-how  p^mily  man.  State  salary.  Box  935, 
bring  out  ^e  poten-  Editor  A  Publisher, 
mployees.  Top  refer-  .  ' 

reasonable  time.  Box  Editornl 

blieher. _  '  ■  ’ 

EDITORIAL  EXECUTIVE.  YOUNG 
ublishsr  •  Manager  Waste  eliminated  and  coverage  ex¬ 

panded.  Yonng  editorial  executive  of 
really  want  the  editor  and  assistant  publisher  calibre, 

a  Circulation  Ready  for  move  to  post  demanding 

.  imaginative  coverage  at  minimum  cost. 

really  want  the  Metropolitans  of  75,000  and  over  only, 

itlal”  of  your  No  shskeup  artists,  please.  Applicant 

.  is  a  family  man  with  well-paying  and 

’refer  area  $3-4-5-9  secure  post,  but  a  man  looking  for  a 

itor  A  Publisher  challenge,  and  a  future.  Box  filO,  Edi¬ 

tor  A  Publisher. 
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Circulation  Manager 

SOMEWHERE  there  is  a  Publisher 
needing  the  services  of  a  high  class 
Circulation  Manager  capable  of  taking 
complete  charge  of  the  department. 
One  that  knows  ABC,  Little  Merchant 
Plan  of  operation.  A  man  yet  yonng 
in  years  but  with  a  broad  experience 
in  circulation  promotion  and  opera¬ 
tions.  A  real  ''go-getter”  who  desires 
a  change  to  a  position  where  ability 
counts  and  results  are  desired.  Box 
810,  Editor  &  Publisher. 


“TOP-NOTCH”  Circulation  man  will 
exchange  security  for  opportunity.  Ca¬ 
pable  to  promote,  manage  and  direct. 
For  further  detail — write  Box  847, 
Editor  A  Publisher. _ 

COUNTRY  CIRCULATION  MANAG¬ 
ER  ambitious  to  advance.  Twenty 
years  comprehensive  experience  every 
Circulation  phase;  metropolitan  and 
medium  dailies.  Trained  under  nation¬ 
ally  known  circulation  director.  All 
executive  requisites  which  include  nat¬ 
ural  ability  to  inspire  esprit  de  corps, 
and  special  ability  to  impart  know-how 
to  the  new  and  bring  out  the  poten¬ 
tials  in  present  employees.  Top  refer¬ 
ences.  Available  reasonable  time.  Box 
922,  Editor  A  Publisher. _ 

Mr.  Owner  •  Publishsr  •  Manager 

IP  YOU  really  want  the 
“tops”  in  a  Circulation 

Executive . 

IP  YOU  reaJly  want  the 
“Full  potential”  of  your 

circulation . 

Contact  me  I  Prefer  area  S3-4-5-9 
Box  900,  Editor  A  Publisher 


E 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Editorial 


vet,  28.  married,  two  years  college. 
Employed  now  and  highly  regarded. 
Box  621,  Editor  ft  Publisher. 

COLUMNIST 

CARTOONIST 

REPORTER 

EDITOR.  Ad  man,  and  production  staff 
of  good  weekly  in  East,  working,  in¬ 
terested  in  opportunity.  Single,  27. 
Box  603,  Editor  ft  Publisher. 

EXPERIENCED  in  every  detail  of 
newspaper  work.  Formerly  nationally 
syndicated  daily  sports  columnist-car¬ 
toonist.  Would  like  to  leave  New  York 

NEWSWOMAN  15  years  large,  small 
dailies,  reporter-features-photographer, 
city,  copy  desks,  presently  employed. 
Box  639,  Editor  ft  Publisher. 

recommendations.  For  details  of  work, 
etc.  Write  Box  839,  Editor  ft  Pub¬ 
lisher. 

ONE  MAN  EDITORIAL  PAGE 
TOPPLIGHT  Editorial  Writer  on  biit- 
city  Republican  daily  wants  smaller 
town  challenKe  conducting  “one  man*’ 
editorial  page.  Strong  experience,  edu¬ 
cation.  DraU-ezempt.  Reliable.  Finest 
references.  Married,  child.  44,  Salary 
secondary  to  stimulating  job  in  pleas¬ 
ant  community.  Box  617,  Editor  A 
Publisher. _ 

SPORTS  EDITOR  Midwest  daily  (6,- 
000)  4  years.  Need  change  of  scenery. 
Interested  in  continuing  in  »orts  any¬ 
where  in  United  States.  B.A.  1#47 
Tcteran.  Box  647,  Editor  &  Publisher. 


SPORTS  EDITOR,  26.  seeks  job  with 
future.  Experience  4  Vi  years  all  phas¬ 
es.  College  grad,  family,  veteran, 
steady.  Box  629,  Editor  &  Publisher. 

STANFORD  GRAD  (M.A.)  4  langnag- 
es,  desires  position  with  U.S.  Newspa- 
psper,  news-agency,  syndicate  in  En- 
rope  or  U.S.  Write  to  v.  Duhn,  26. 
Gellertstrasse,  Hamburg.  Germany. 

NEWSMAN,  29,  Bve  years  wire  service 
experience  in  U.S.  and  abroad,  seeks 
editing-advertising  job  on  weekly 
newspaper.  Interested  in  eventual 
ownership.  Top  references.  Box  739. 
Editor  &  Publisher. 

STEADY,  HEADS-UP,  YOUNG  news¬ 
man.  experienced  on  all  news  beats 
and  desks,  including  sports,  on  dailies 
of  75.000.  Degree.  Draft-exempt.  Car. 
Prefers  Chart  Areas  2,  6,  8.  Box  736. 
Editor  ft  Publisher. 

EDITORIAL  WRITER 

PRACTICAL  -  MINDED,  stimulating, 
original  editorial  writer  seeks  position 
with  paper  looking  to  build  editorial 
page.  Interest  is  genuine.  Can  pinch- 
hit  elsewhere.  Box  711,  Editor  &  Pub¬ 
lisher. 


BORDERLINE 

EDITOR,  publisher,  owner,  27,  of 
tab  weekly  in  chart  area  1 — writes, 
edits,  makes  up,  promotes,  soils,  cir¬ 
culates — ^wants  a  boss  again  after  cost¬ 
ly  dab  in  free  enterprise. 

WILL  sell  paper  and  join  you  in  60 
days  minimum. 

FORMER  reporter  60.000  daily, 
sports  editor  7,000,  news  editor  18.000 
and  city  editor  10,000.  Five  years’ 
experience. 

SAL.ARY  to  support  wife  and  two 
kids. 

TRAVELLED  five  continents,  23 
lands;  speak  three  languages. 

EXPERIENCED  all  beats  but  farm, 
social.  Prefer  big  city  near  either  coast 
but  will  consider  any  fair,  honest  of¬ 
fer. 

VET  three  years  Army  Intelligence, 
four  years  ORC,  very  much  exempt. 

ON  the  borderline  between  youthful 
ambition  and  wizened  experience.  Best 
bet  yet. 

Box  815,  Editor  &  Publisher 


editor,  woman,  meticulous  copy- 
resder,  fast  writer,  also  picture  lay¬ 
out.  For  past  five  years,  sole  processor 
biweekly  tabloid;  previous  five,  on  re¬ 
porting  staff  national  weekly.  Seeks 
change  to  responsible  copyreading,  re¬ 
porting.  production  job  preferably 
trade,  business  paper  or  weeVly,  N.  Y. 
area.  Married;  Barnard  PBK.  Box 
919.  Editor  ft  Pnblisher. 


flX-WAR,  foreign  correspondent  (Par 
East)  seeks  appealing  newspaper,  mag¬ 
azine  or  public  relations  job  either 
foreign  or  domestic.  Experienced  wire 
service,  daily  five  years;  prefer  re¬ 
porting  but  desk  work  suitable  if 
adequate  salary.  Write  particulars. 
Box  825,  Editor  ft  Publisher. _ 

JANUARY  COLLEGE  GRAD 
DESIRES  Reporter  position.  Native 
New  Yorker  ready  to  relocate.  B.A. 
English,  23,  vet,  single.  Editor  (fea¬ 
tures  and  copy)  of  college  paper  2 
years.  Box  835.  Editor  ft  Pnblisher. 


NEWS-FEATURE  writer,  32,  fast  and 
accurate,  handle  camera,  two  years  on 
small  daily,  two  years  information 
specialist  with  the  Army,  two  years 
college,  married,  veteran,  available 
September.  Western  location  prefer- 
ahle.  Box  813.  Editor  ft  Pnblisher. 

PM  SPORTS  EDITOR,  35.  seeks 
sports  or  wire  desk  job  with  future. 
Experience  9  years  all  phases.  College 
grsd,  family,  veteran,  steady.  Start 
$75.  South  or  East.  Box  841,  Editor 

ft  Publisher. _ 

REPORTER,  1V4  years  on  daily,  all 
phases  news,  sports,  photography.  Op¬ 
erate  Fairchild  engraver.  Vet.  college. 
Prefer  South,  West.  Box  852.  Editor 
ft  Publisher. _ 

REPORTER-REWRITE-DESKMAN,  2o 
years  dailies,  all  beats,  native  New 
Yorker,  veteran;  complete  background; 
is  now  employed.  Please  state  salary. 
Ready  short  notice.  Box  842,  Editor 
ft-  Publisher. 


SKILLED  Mature  newspaperman 
versed  in  all  phases  of  editorial  work, 
heavy  New  York  copy  desk  experience, 
seeks  place  on  newspaper,  magazine, 
trade  publication  or  house  organ.  Ex¬ 
cellent  references.  Box  826,  Editor  ft 
Publisher. 


3V4  YEARS’  daily  experience.  Need 
reporting  or  desk  job  eastern  Pennsyl¬ 
vania  or  Midwest.  Miasonri  grsd,  age 
27.  Box  837.  Editor  ft  Pnblisher. 


SITUATIONS  WANTED 


Editorial 


MUSIC  CRITIC,  formerly  with  large 
Daily,  seeks  position  offering  diversi¬ 
fied  writing  —  Art,  Dance,  Education, 
Books,  Editorial,  etc.  Good  knowledge 
of  German  and  French,  effective  speak- 

er.  Box  934,  Editor  ft  Publisher. _ 

NEWS  EDITUR,  deskman,  experi¬ 
enced,  enterprising,  sober;  employed 
East;  desires  change.  Box  919,  Editor 
ft  Publisher. 

-NOTHING  SENSATIONAL  HERE. 
Just  a  copyreader  on  a  big  Midwest 
Daily  who  wants  to  return  to  report¬ 
ing  work.  Single,  28,  vet,  experienced. 

Box  913.  Editor  ft  Publisher. _ 

REPORTER  EDITOR-SPORTS 
WRITER 

ON  weekly  (2.000),  29,  single.  Avail¬ 
able  now  for  daily  or  weekly.  Colum¬ 
bia  grad,  veteran.  New  York  resident 
willing  to  relocate.  Box  937,  Editor  ft 
Publisher. 


REPORTER,  27.  vet,  3  years  daily 
w-ith  Labor,  Schools,  Politics,  Court 
Background.  BA  English,  Family, 
Want  $85.  Daily,  anywhere.  Box  9(>5, 
Editor  &  Publisher, 


SPORTS  EDITOR-WRITER:  After 
eight  years  as  sports  writer  and  sports 
editor  on  same  newspaper,  desire 
change.  Just  must  carry  responsibility 
and  have  future.  Not  afraid  to  work. 
Single.  Own  car.  (jollege  education. 
Do  not  drink.  Will  present  highest 
samples  and  recommendations.  Public 
relations  work  iu  Navy.  Box  904,  Edi¬ 
tor  ft  Publisher. 


SPORTS  writer-editor,  reporter,  copy 
reader  (2  years’  experience)  27,  sin¬ 
gle.  Prefer  Ea»t.  Box  916,  Editor  ft 
Pubiisher.  _ 

TOP  YOUNG  WRITER.  29,  vet.  M.A. 
in  European  affairs,  linguiat.  Phi  Beta, 

4  years  with  news  magazine  on  fea¬ 
tures,  news  background,  pictures. 
Wants  U.S.  or  foreign  job  in  like 
work.  Box  930,  Editor  ft  Publisher. 

YOUNG  EDI’TOR 

WITH  SOLID  BACKGROUND  of 
desk,  make-up,  editing  and  supervisory 
experience,  plus  years  of  reporting 
and  writing  news  and  features,  eager 
to  advance  from  futnreless  position  to 
aggressive,  progressive  newspaper.  Em¬ 
ployed,  but  available  on  reasonable 
notice.  Chart  area  52.  Box  903,  Editor 

ft  Publisher. _ 

YOUNG  WOMAN,  22,  college  grad, 
some  editorial  and  publicity  experi¬ 
ence,  seeks  newspaper  poet  away  from 
New  York  City.  Reply  Box  928,  Editor 
ft  Publisher. 

Promorion — Public  Relations  I 


PUBLIC  RELATIONS.  PUBLICITY, 
or  EDITORIAL  position  is  desired  by 
YOUNG  VETERAN  with  7  years’  ex¬ 
perience  and  PERFECT  draft  status. 
Will  relocate.  Box  733,  Editor  ft  Pub¬ 
lisher. 


PROMOTION  MANAGER 

5  YEARS’  experience  advertising,  cir¬ 
culation,  editorial  promotion,  research, 
sales  presentations  with  2  top  metro¬ 
politan  dailies.  College  degree  in  news¬ 
paper  management.  Head  full  of  ideas. 
Age  27.  married,  veteran.  Box  863, 
Editor  ft  Publisher. 


DESKM.AN.  31,  five  years  with  65,000 
circulation  daily.  Meticulous  in  accura¬ 
cy,  style:  adroit  when  mood  of  ropy 
allows.  Chart  Area  2.  Now  employed. 
$70.  Box  906,  Editor  ft  Publisher. 


EXPERIENCED  REPORTER  -nants  to 
Re-Locate  Permanently  in 
ARIZONA  OR  NEW  MEXICO 
Amherst  grad.  30,  vet,  married.  Good 
habits,  hard  worker,  experienced  small 
community  and  New  York  City  Dailies. 
-Available  now.  Box  936,  Editor  ft  Pub¬ 
lisher. 


HOLLYWOOD  COLrMNIST  seven 
years  for  top  press  association  desires 
represent  syndicate,  chain  or  newspa¬ 
pers  in  movie-rV  glamor  capital.  Fa¬ 
miliar  byline.  Reliability  nnsnrpassed. 
Box  929.  Editor  ft  Publisher. _ 

MARRIED  REPORTER  and/or  Editor 
team,  photographers.  Draft-proof,  A.B. 
Journalism.  Capable,  experienced,  all 
beats.  References.  Chart  areas  4,  9.  12. 
Box  912.  Editor  ft  Publisher. 


SITUATIONS  WANTED 


Photography 


PHOTOGRAPHER 

ENGRAVER 

(Fairchild  and  Photo  Chemical) 

7  YEARS  thorough  experience  includes 
newspapers,  and  publicity  —  covering 
all  phases — spot  news,  features,  sports, 
layout,  etc. 

PREFER  Daily  or  wire  service  in. 
Chart  Area  2.  Write  for  my  portfolio 
which  ran  l>est  describe  my  qualifica¬ 
tions  as  photographer  or  combination 
photographer-engraver  to  Box  923. 
Editor  &  Publisher. 


Mechanical 


-AVAILABLE.  ReliaJle  Printer,  Execu¬ 
tive  Ability,  35  years’  experience, 
married.  Interview  Arranged,  Inquirie* 
Invited.  713  East  13th,  Davenport, 
Iowa. 


MECHANICAL  SUPERINTENDENT 
OR  PRODUCTION  MANAGER 

Available  To 
Publishers 
Who  Can  Afford 

An  experienced  mechanical  execu¬ 
tive.  Now  employed  on  large  news¬ 
paper;  responsible  for  production  oper¬ 
ations  and  subordinate  personnel  of 
350.  Experience  in  new  building  pro¬ 
grams,  plant  layouta;  costs,  records. 
Must  have  realistic  authority  to  do  a 
constructive  job  for  employer.  Detail* 
will  be  furnished  in  strict  confidence. 
Write,  wire  or  phone.  Box  630,  Editor 
ft  Publisher. 

MECHANICAL  SUPERINTENDENT 
with  background,  training  and  ability 
in  daily  newspaper  field  seeks  opportu¬ 
nity  with  progressive  organization.  Ex¬ 
perience  covers  all  daily  operations. 
TTS  installations  and  operational  ex¬ 
perience.  Seasoned  in  printing  color 
including  four  color  process.  Back¬ 
ground  covers  actual  work  in  all  me¬ 
chanical  departments.  Qualifications 
will  cover  Assistant  to  publisher. 
Presently  employed.  Detsils  and  refer¬ 
ences  furnished  in  confidence.  Write 
Box  734.  Editor  ft  Publisher. _ 

EXPERIENCED  Pressroom  Foreman 
desires  change.  Familiar  with  most  of 
the  mechanical  and  personnel  prob¬ 
lems  that  confront  you.  Medium  or 
large  operation  preferred.  Box  750. 
Editor  ft  Publisher.  _ 


SEASONED  Newspaper  Pressroom 
Foreman.  Age  50.  With  26  years’  ex- 
perience  in  different  pressroome.  Ju8l 
a  man  with  a  background,  training  and 
ability.  I  will  trade  this  experience  to 
a  pnblisher  in  exchange  for  a  future 
and  a  reasonable  salary.  On  smaller 
paper,  10  to  25.000  circulation.  Have 
a  fine  record  and  references.  Now  on 
West  Coast  but  will  travel  for  right 
job.  Write  details  in  confidence.  Box 
751.  Editor  ft  Publisher. 


.SITUATIONS  WANTED 


Phnrncraphy 


PHOTO  EDITOR,  college  paper.  Sum¬ 
mer  work  after  May  30.  J-stiident. 
4x5  Graphic.  Box  709,  Editor  ft  Pnb¬ 
lisher. 


PHOTOGRAPHER  —  Member  NPPA. 
Now  employed  Eastern  daily.  Seek 
larger  paper  same  area.  Single,  new 
ear.  ambitions.  Box  831,  Editor  ft 
Publisher. 


PHOTOGRAPHER — Versatile.  arUstic 
ability,  now  employed  with  small  daily, 
desires  opportunity  to  locate  with  larg¬ 
er  daily  or  public  relations.  Box  816, 
Editor  ft  Puhllsher. _ 

EXPERIENCED  Featiiiv-News-Photog- 
rapher  seeks  C.ALM  Southwestern  pub¬ 
lication.  I’m  lazy,  but  loyal.  I’ve  shiny 
Graphic  and  dusty  Chevy,  can  run 
both.  Box  924.  Ediitor  ft  Publisher. 


USE  TOUR 
Editor  ft  Publisher 
CHART  AREA 
in  your  classilled  ad  copy: 

tl. — Maine,  New  Hampshire, 
Vermont,  Massachusetts, 
Rhode  Island. 

52. — New  York,  Connecticut. 
New  Jersey,  Pennsylva¬ 
nia,  Maryland,  Washing¬ 
ton  D.C.,  Delaware. 

58.  — W.  Vlrglnl*.  Virginia, 

North  Carolina. 

54. — Georgia,  Sonth  Carolina, 
Florida. 

56. — Mlsalaaippl,  Alabama, 
Tennesiee,  Kantucky. 

56.  — Michigan,  Ohio,  Indiana. 

nilnols. 

57.  — ^Wlsconaln,  Mlnneiota. 

North  Dakota,  Sonth 
Dakota. 

18.— Iowa,  Missouri,  Nahraska. 
Kansas. 

59.  — Arkansas.  Lonlslana,  Ok¬ 

lahoma,  Texat. 

510. — Colorado,  Naw  Mexico, 
Arlxona,  Utah. 

til. — Montana,  Wyoming.  Ida¬ 
ho,  Waahli^n,  Dragon. 
512. — California.  Nevada. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


A  CRIMINOLOGIST  wrotc  in  1947: 
'The  Knglish  newspapers  publish 
crime  news  in  the  form  of  brief 
factual  statements.  The  American 
crime  news  is  much  more  colorful 
and  detailed.  .  .  .  Because  nothing 
Is  said  about  the  millions  of  per¬ 
sons  who  lead  a  consistently  law- 
abiding  life,  the  impression  is  cre¬ 
ated  that  crime  is  the  customary 
mode  of  life.” 

Edward  R.  Cony,  now  on  the 
news  staff  of  the  Portland  Orego¬ 
nian.  observed  in  the  Winter  edi¬ 
tion  of  Journalism  Quarterly: 
“Many  social  scientists  have  criti¬ 
cised  the  American  press  for  its 
concern  with  conflict  situations. 
They  maintain  that  in  concentrat¬ 
ing  on  the  reporting  of  conflicts, 
the  papers  distort  reality.  They  say 
that  instead  of  mirroring  human 
affairs  as  they  are,  the  newspapers 
present  society  as  a  lawless  jungle.” 

Taking  this  as  a  cue.  Mr.  Cony 
analyzed  the  “conflict-cooperation 
content”  of  five  American  dailies 
for  his  M.A.  thesis  in  journalism  at 
Stanford  University.  His  study, 
printed  in  Journalism  Quarterly, 
does  not  substantiate  the  charge 
that  the  press  reports  society  as 
if  it  were  a  lawless  jungle. 

His  conclusions  are  very  much 
in  line  with  what  E&P  has  often 
contended  in  defending  the  press 
against  such  charges. 

Mr.  Cony  selected  six  is.sues 
each,  scattered  from  March  to 
May  of  the  San  Francisco  Exami¬ 
ner,  San  Francisco  News,  Chicago 
Snn-Times,  San  Francisco  Chroni¬ 
cle  and  the  Christian  Science 
Monitor.  “This,  of  course,  is  too 
small  a  number  to  provide  a  cross- 
section  of  the  American  press,”  he 
wrote.  ‘An  effort  was  made,  how¬ 
ever,  to  choose  papers  that  repre¬ 
sent  different  typies  of  newspapers.” 

As  for  his  method:  “General 
news  stories  of  a  relational  nature 
were  analyzed.  A  relational  story 
is  one  whose  main  concern  is  a 
report  on  the  activities  of  human 
beings,  as  individuals  and  in 
groups,  when  these  activities  bring 
them  into  contact  with  other  hu¬ 
man  beings  or  groups  in  situations 
that  (1)  produce  conflict  between 
them,  (2)  result  in  coop>eration 
between  them,  or  (3)  expose  them 
to  a  common  fate.”  Headlines, 
editorial  page  matter,  all  news  in 
the  s|)ecialized  departments  such 
as  women’s  pages,  sports,  finan¬ 
cial,  etc.,  and  stories  under  two 
column  inches  in  length 
omitted  from  the  study. 


The  “conflict”  and 
tion”  stories  were 
among  five  major  areas:  econo¬ 
mic,  |X)litical,  governmental,  so¬ 
cial  and  international.  The  four 
areas  of  “common  fate”  stories 
were:  disasters  of  nature,  fires 
and  explosions,  transportation  ac¬ 
cidents,  and  miscellaneous. 


Analyzing  1,322  news  stories 
in  this  way,  Mr.  Cony  found 
53.1%  relating  to  “conflict,” 
42.5%  relating  to  “cooperation,” 
and  4.4%  to  “common  fate.” 
Broken  down  into  11,625  individ¬ 
ual  paragraphs  they  were  analyzed: 
56.1%  “conflict.”  38.5%  “co¬ 
operation,”  and  5.4%  “common 
fate.” 

Without  going  into  all  his  tables 
and  statistical  analysis,  here  are 
Mr.  Cony’s  conclusions: 

“The  five  papers  in  this  study 
devoted  a  considerable  amount  of 
space  to  cooperation.  This  is  prob¬ 
ably  the  most  significant  finding 
of  the  study. 

“The  figures  show  that  of  every 
hundred  relational  paragraphs  56 
reported  conflict  situations,  38  re¬ 
ported  cooperation  situations,  and 
5  reported  common  fate  situations. 
There  are.  then,  two  paragraphs 
of  cooperation,  for  every  three 
of  conflict.  This  is  an  impressive 
proportion  of  cooperation,  and  it 
may  surprise  those  who  contend 
that  the  press  presents  society  as 
a  jungle. 

“Of  course,  we  do  not  have  a 
measure  of  the  amount  of  con¬ 
flict  and  cooperation  that  actually 
takes  place  in  our  society.  Con¬ 
sequently  we  do  not  know  to  what 
extent  the  measured  press  ratio 
of  conflict  to  cooperation — 3  to  2 
— is  a  distortion  of  reality. 

“We  do  know,  however,  that 
the  Spring  of  1952  was  a  time  of 
great  conflict.  International  ten¬ 
sions  ran  very  high,  and  domestic 
discord  was  certainly  not  low. 
Under  such  conditions  the  amount 
of  cooperation  reported  becomes 
more  impressive. 

“Also,  much  cooperation  report¬ 
ed  in  the  papers  was  not  within 
the  scope  of  this  analy.sis.  It  was 
missed  because  the  study  was  re¬ 
stricted  to  the  general  news  sec¬ 
tion  of  each  paper.  The  propor¬ 
tion  of  cooperation  to  conflict 
must  be  very  high  in  such  depart¬ 
ments  as  the  women’s  page,  club 
news,  society,  financial  page, 
drama  and  music,  travel  and  re¬ 
sort.  This  is  balanced,  of  course, 
to  some  extent  by  the  content  of 
the  editorial  page  and  the  sports 
section,  but  taken  in  their  entirety 
the  sections  of  the  newspaper 
omitted  from  this  study  would 
seem  to  contain  considerably 
more  cooperation  than  conflict 
news. 

“One  point  at  any  rate  is  per- 
were  fectly  clear.  The  reader  of  these 
issues  was  not  subjected  to  a  read- 


E  &  P  CALENDAR 

March  2-3  —  New  England 
Newspaper  Advertising  Execu¬ 
tives  Association,  meeting, 
Parker  House,  Boston. 

March  2-3— American  Pub¬ 
lic  Relations  Association,  8th 
annual  convention.  Hotel  May¬ 
flower,  Washington,  D.  C. 

March  7-9 — Northwest  Me¬ 
chanical  Conference,  Saint  Paul 
Hotel,  St.  Paul.  Minn. 

March  12-13  —  Newspaper 
Personnel  Relations  Associa¬ 
tion.  annual  conference.  Chase 
Hotel,  St.  Louis,  Mo. 

March  12-14— NJPA-PNPA 
Mid-Atlantic  Mechanical  Con¬ 
ference,  William  Penn  Hotel, 
Pittsburgh,  Pa. 

March  14-15 — Kansas  Daily 
Advertising  Managers  Associa¬ 
tion,  Spring  meeting.  Hotel 
Lassen,  Wichita. 

March  14  —  Kansas  Press 
Association,  annual  meeting. 
Wichita.  Kansas. 

March  15-17 — Central  States 
Circulation  Managers'  Associa¬ 
tion.  Spring  convention.  La¬ 
Salle  Hotel.  Chicago. 

March  18-20  —  Association 
of  National  Advertisers.  Spring 
meeting.  Hot  Springs,  Va. 

March  21-23 — Midwest  Cir¬ 
culation  Managers  Association, 
convention,  Kansas  City,  Mo. 

March  24-27 — Short  Course 
in  Press  Photography,  12th  an¬ 
nual,  Kent  State  University, 
Kent.  Ohio. 


tion  news  they  presented.  Even 
•he  three  San  Francisco  dailies  dif¬ 
fered  from  one  another  in  this 
respect.  This  suggests  that  given 
the  same — or  very  similar — hap¬ 
penings  on  which  to  report  some 
editors  select  a  higher  proportion 
of  conflict  news  to  present  to  their 
readers  than  do  others.” 

■ 

New  Daily  Planned 

Philadelphia — An  evening  news¬ 
paper  covering  the  Bristol-Levit- 
town-Morrisville  area  of  Lower 
Bucks  County  is  planned  by  Rich¬ 
ard  T.  Lawson,  president  and  pub¬ 
lisher  of  the  Times  Newspapers, 
Inc.  It  will  be  published  Monday 
through  Friday  from  the  office  of 
the  Times  Newspapers  here.  It  is 
expected  the  first  edition  will  be 
issued  early  in  April. 


OPC  Plans  to  Open 
Membership  Rolls 

The  Overseas  Press  Club  of 
America,  Inc.,  plans  to  broade 
membersihip  qualifications  to  pot 
mit  the  widest  possible  appro¬ 
priate  use  of  the  Correspondws 
Memorial  Press  Center,  being  ck 
ated  at  35  East  39th  Street,  Nn 
York. 

The  plan,  subject  to  approval  of 
the  present  membership  in  April 
will  reduce  requirements  for  ac 
tive  membership,  the  only  catt 
gory  with  voting  power;  will  open 
associate  membership  to  a  wider 
group  of  working  journalists  aoJ 
governmental  public  informatirai 
officers,  and  will  create  a  ne» 
category  of  affiliated  membership. 

William  P.  Gray,  president  of 
OPC,  said  the  board’s  action 
taken  on  a  report  by  the  Com¬ 
mittee  on  Club  Management  and 
Operation,  headed  by  J.  Clifford 
Stark,  vicepresident  of  McGraw- 
Hill  International,  after  a  survey 
of  practices  of  press  clubs  through¬ 
out  the  country. 

Affiliated  members  would  be 
“those  whose  business  or  profes¬ 
sional  work  involves  close  relation¬ 
ship  with  or  interest  in  the  field 
of  journalism  and  especially  inter¬ 
national  journalism,  and  diplo¬ 
matic  or  other  government  offi¬ 
cials.” 

■ 

Canton  Repository 
Quiz  Is  Compulsory 

Canton,  Ohio — Boys  outnumber 
girls  15  to  1  in  their  general  in 
formation  about  this  world  in 
which  they  live. 

This  is  indicated  by  results  of 
the  third  annual  all-pupil  general 
information  quiz  conducted  in  the 
four  public  schools  (high  schools) 
of  Canton  by  the  Canton  Reposi¬ 
tory. 

School  officials  cooperated  by 
making  the  quiz  compulsory  for  all 
pupils.  The  questions,  prepared  by 
the  Repository  editorial  staff  under 
the  direction  of  Denny  Smith,  cov¬ 
ered  a  wide  range  of  subjects  not 
included  in  school  textbooks. 

In  the  three  years  of  the  quiz 
the  total  score  stands:  Boys  44  win¬ 
ners,  Girls  4. 


1- 

n  ; 


coopera-  ing  diet  that  presented  society  ex- 
distributed  clusively  in  terms  of  conflict.  The 
charge  that  the  press  reports  so¬ 
ciety  as  if  it  were  a  lawless  jungle 
does  not  seem  to  be  substantiated 
by  the  analysis  of  these  papers. 

“The  five  papers  did  seem  to 
vary  significantly  in  the  relative 
amounts  of  conflict  and  coopera- 
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Too  socrof  to  photograph... 
Too  hig  to  believe! 


America's  newest  atomic  project  is 
heins  rushed  to  completion  in  Pike 
(  •ounty,  Ohio. 

Details  are  secret,  of  course.  But 
this  much  is  known:  the  .A-bomb 
project  will  be  the  biEfs;cst  single 
Hectric  power  customer  in  history. 

Two  of  the  lartjest  electric  power 
l)lants  in  the  world  will  supply  the 
needed  power.  rot?ether  the\’  will 
uenerate  more  electricity  than  .'^*w 
N’ork  C'ity  uses  .  .  .  nearly  as  much 
as  all  the  people  and  indastries  in 
( )hio  now  use. 

To  sjx*ed  .America's  defease,  they 
are  Immor  built  fast.  From  the  con¬ 
struction  workers  to  the  equipment 
iTianufacturcrs.  everyone  is  tjeared  to 
record-breaking  performance. 

These  are  impressive  facts,  but  so 
i'  this  fact  .  .  . 

The  two  big  coal-burning  electric 
plants  were  conceived,  designed  and 


are  being  built  by  a  group  of  neigh¬ 
boring  electric  light  and  power  com- 
panics.  Fifteen*  of  them  have  joined 
together  to  form  the  S4<x)  million 
Ohio  A’alley  F.lectric  Oorporation  to 
finance  and  operate  this  huge  power 
project. 

This  mcaas  quick  action  for  the 
Atomic  F.nergy  Commission.  For  the 
companies  will  supply  urgently 
needl'd  power  for  construction  from 
their  own  sNsteras — even  liefore  the 
new  electric  plants  are  completed.  It 
also  means  that  a  large  reserve  of  elec¬ 
tric  power  will  always  be  available. 

Here’s  further  proof  that  the  very 
biggest  electric  power  jobs  can  be 
handled  quickly  and  efficiently  by 
America’s  Electric  Light  and  Power 
Companies.  For  if  one  company 
alone  can’t  do  it,  several  together 
can— and  will! 


*The  15  companies  which  luive 
formed  the  Ohio  Valley  Electric 
Corporation  headed  hy  Philip 
Sporn,  president  of  American  Gas 
and  Electric  Comfiany: 

Appalachian  Electric  Power  Com¬ 
pany,  The  C:incinnati  Gas  &  Electric 
(:ompany,  Columbus  and  Southern 
Ohio  Electric  C  lompany.  The  Dayton 
Power  and  Eight  C:ompany,  Indiana 
&  Michigan  Electric  C.'ompany,  Ken¬ 
tucky  Utilities  C:ompany,  Eouisville 
Gas  and  Electrie  Gompany,  Monon- 
gahela  Power  Company.  Ohio  Edi¬ 
son  C:ompany,  The  Ohio  Power 
Gompany,  Pennsylvania  Power 
C:ompany,  The  Potomac  Edison 
Gompany,  .Southern  Irnliana  Gas 
and  Electric  C:ompany,  The  Toledo 
Edison  Gompany,  West  Penn  Power 
C:ompany. 


"MEET  CORLISS  ARCHER” 

ABC  radio— Fridays — 930  P.M.,  E. S.T. 

"YOU  ARE  THERE” 

CBS  television— witnoss  history’s  great  events 


For  namrt  of  Ihr  Electric  Light  and  Power  Companien  nponnoring  thin  advert inemi  nt,  write  thin  magasine. 


